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.  •  the  best 
ill  the  r.  S.” 


-TIME  MAGAZINE.  Auo  <  1941 


Writing  recently  about  Robert  J.  Ca'^ey — returned 
war  eorrespoinient  of  The  ("hieajio  Daily  News — - 
Time  Majjazine  stated:  “(’asey  lias  seen  this  war  in  all 
its  peculiar  phases  and  helped  mi^litilv  in  making 
The  News  foreijjn  I’overajie  the  best  in  the  I  .  S.“ 


Over  and  over  a^ain.  America's  leadinj>[  magazines 
and  newspapers  have  ‘jiveii  the  accolade  “the  best  in 
the  I  .  S.*'  to  the  forei<;n  service  of  The  (diicajjo  Daily 
News.  But  even  more  significant,  perhaps,  is  the 
fact  that  upwards  of  50  newspapers  and  more  than 
7.000.000  families  are  now  turning  for  their  foreign 
news  to  The  ('hicago  Daily  News.  Here  is  the  i*ur- 
rent  roll  call  of  Ameri«*a*s  foremost  foreign  staff  .  .  . 
“the  best  in  the  L'.  S.*': 


KIRKPATRICK  .  .  .  the  only  woman  foreiiin  cor¬ 
respondent  of  The  Chicufo  Daily  Sews,  is  shown  here  with 
the  llritish  k'in^  and  Queen. 


•  CAKKtM.I.  BINDKK  .  .  .  Foreifin  t-ditor 
of  Thr  ('hiriif'o  DtiUy  \rn'.s 

\\  II.LIAM  H.  STOCKMAN  .  .  in  London 

•  PAl  LCiHALl  ...  in  l  irhy 

•  l.F^LANI)  Slow  F',  ...  in  tin-  Orient 

•  <;K0R(;K  W  KLI.ER  ...  in  Africa 

•  KI)(;AR  ANSEI.  mow  RER  .  .  in  IT  a.sh- 
in  fit  on.  I).  ('.. 

•  All.EN  HAI)E^  .  .  .  in  Latin  America 

•  A.  I'.  STF^EEE  ...  in  Rns.sia 

•  RICHARD  MOW  RER  . .  in  the  ^ear  East 


•  JOHA  T.  W  HITAKER  ...in  the  U.  S.  A. 
on  leave 

•  DAVID  M.  NKllOL  .  .  .  in  Snitzerland 

•  W  ALTER  ROBB  .  .  .  in  .Manila 
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ISSUED  EVERY  SATURDAY  FOUNDED  IN  1884 


0PM  Grants  Emergency  Rating 
To  Newspapers  for  Repairs 


No  Application  to  Washington  Necessary 
A- 10  Priority  Given  Ports  Needed  in 
Actual  or  Imminent  Breakdowns 


WASHINGTON,  D.  C.,  Sept.  10— A 

new  and  streamlined  plan  to  grant 
priority  assistance  for  repair  work 
in  newspaper  plants  has  been  ap¬ 
proved  by  Donald  M.  Nelson,  Director 
of  Priorities. 

The  plan,  available  immediately, 
provides  machinery  under  which  pri¬ 
ority  status  will  apply  to  parts  and 
equipment  for  repair,  but  not  for  ex¬ 
pansions.  Repairs  are  defined  in  the 
order  as  operations  needed  because  of 
an  actual  or  imminent  breakdown, 
but  the  preference  rating  may  also  be 
us^  to  get  deliveries  for  “emergency 
inventory”  (the  minimum  inventory 
of  material  required  to  provide  for 
repairs  to  meet  an  actual  or  im- 
niinent  breakdown.) 

No  OPM  Action  Needed 

The  order  has  not  been  officially 
construed  in  an  actual  situation  as 
yet,  but  the  Office  of  Production 
Management  states  as  an  unofficial 
opinion  that  parts  required  to  keep 
newspaper  delivery  trucks  in  repair 
would  be  considered  proper  to  come 
within  its  purview. 

In  practice,  a  publisher  needing  a 
replacement  part  for  a  press  would 
send  his  order  to  his  supplier,  in¬ 
dorsing  it  as  an  A- 10  priority  under 
the  terms  of  Order  P-22.  Unlike  other 
preference  ratings  it  is  not  required 
that  application  be  made  to  OPM  in 
advance,  hence  there  is  no  delay. 

The  order  directs  that  the  follow¬ 
ing  language  be  used  in  the  indorse¬ 
ment  on  an  order:  “Purchase  order 
for  repair  or  emergency  inventory — 
Preference  Rating  A-10  under  Pref¬ 
erence  Rating  Order  P-22.” 

Such  indorsement  is  taken  to  con¬ 
stitute  a  certification  to  the  Office  of 
Production  Management  that  such 
material  is  requir^  for  the  purposes 
stated  therein.  Any  such  purchase 
order  or  contract  shall  be  restricted 
to  material,  the  delivery  of  which  is 
rated  in  accordance  therewith,  the 
announcement  states. 

The  preference  rating  is  not  per¬ 
mitted  to  be  applied;  1.  By  a  pro¬ 
ducer  to  obtain  material  in  excess 
of  his  requirements  for  repairs  or  for 
his  emergency  inventory;  2.  Unless 
the  material  to  be  delivered  cannot 
be  obtained  when  required  without 
such  rating;  3.  By  a  supplier  to  ob¬ 
tain  material  in  excess  of  the  amount 
necessary  to  make  rated  deliveries. 

Penalty  Cloase 

The  following  penalty  clause  is  con¬ 
tained  in  the  order: 

“Any  person  who  applies  the  pref¬ 
erence  rating  hereby  assigned  in  wil¬ 
ful  violation  of  the  terms  and  provi¬ 
sions  of  this  order,  or  wilfully  falsifies 
records  required  to  be  kept  or  in¬ 
formation  to  be  furnished  pursuant 
to  this  order,  or  who  obtains  a  de¬ 
livery  of  material  by  means  of  a 


material  and  wilful  misstatement  will 
be  prohibited  from  further  applying 
said  rating.  Such  person  may  also 
be  prohibited  from  obtaining  further 
deliveries  of  material  under  alloca¬ 
tion  and  be  deprived  of  any  other 
priorities  assistance.  The  director  of 
priorities  may  also  take  any  other 
action  deemed  appropriate,  including 
the  making  of  a  recommendation  for 
prosecution  under  Section  35A  of  the 
Criminal  Code.” 

The  order  will  expire  Feb.  28,  1942. 

According  to  an  ANPA  bulletin  is¬ 
sued  today  in  New  York,  ANPA  rep¬ 
resentatives  have  been  conferring 
with  OPM  officials  for  several  months 
about  a  priority  rating  for  newspa¬ 
pers  for  maintenance  and  repaii 
work.  The  ANPA,  at  the  request  of 
OPM,  presented  estimates  based  on 
information  from  various  suppliers 
as  to  what  is  needed  to  take  care  of 
maintenance  and  repair  work  for 
newspapers. 

The  aNPA  estimates  cover  all  news¬ 
papers,  both  daily  and  weekly,  regard¬ 
less  of  the  frequency  of  publication 
and  regardless  of  members  of  a  news¬ 
paper  in  any  association,  the  bulletin 
stated. 

It  added  that  a  previous  mainte¬ 
nance  and  repair  order  covering  a 
number  of  industries  is  replaced  by 
the  new  order.  Mr.  Nelson  was 
quoted  as  saying  that  the  first  plan 
“was  never  actually  issued  because 
of  administrative  difficulties  in  han¬ 
dling  the  paper  work  it  would  have 
involved.  The  new  plan  covers  20 
industries. 

Definitions  in  Order 

The  order  gives  these  definitions: 

(1)  “Producer”  means  any  indi¬ 
vidual,  partnership,  association,  cor¬ 
poration,  governmental  unit,  or  other 
organization  engaged  in  one  or  more 
of  the  following  industries  and  serv¬ 
ices,  and  such  other  industries  and 
services  as  may  be  added  from  time  to 
time  by  supplement  to  this  order: 
(Here  are  listed  the  20  industries.) 


(2)  “Material”  means  any  com¬ 
modity,  equipment,  accessories,  parts, 
assemblies,  or  products  of  any  kind. 

(3)  “Repairs”  means  only  repairs 
needed  because  of  an  actual  or  immi¬ 
nent  breakdown,  from  whatever 
cause,  of  a  producer’s  property  or 
equipment. 

(4)  “Emergency  inventory”  means 
minimum  inventory  of  material  re¬ 
quired  to  provide  for  repairs  to  meet 
an  actual  or  imminent  breakdown, 
from  whatever  cause,  of  a  producer’s 
property  or  equipment. 

(5)  “Supplier”  means  any  person 
with  whom  a  purchase  order  or  con¬ 
tract  has  been  placed  by  a  producer 
or  any  supplier  for 

(1)  Material  to  be  used  for  repairs; 

(II)  Material  required  for  a  pro¬ 
ducer’s  emergency  inventory; 

Must  Indorse  Statement 

(III)  Material  to  be  physically  in¬ 
corporated  in  other  material  which  is 
to  be  used  for  repairs  or  which  is  re¬ 
quired  for  a  producer’s  emergency  in¬ 
ventory. 

(B)  Assignment  of  preference  rat¬ 
ing.  Subject  to  the  terms  of  this  or¬ 
der,  preference  rating  A-10  is  hereby 
assigned: 

(1)  To  be  delivered  to  a  producer 
of  material  required  by  him  for  re¬ 
pairs  or  for  his  emergency  inventory; 

(2)  To  deliveries  to  a  supplier  of  ma¬ 
terial  which  is,  in  turn,  to  be  delivered 
to  a  producer  for  repairs  or  for  his 
emergency  inventory  or  to  be  physic¬ 
ally  incorporated  in  material  to  be  so 
delivered. 

(C)  Persons  entitled  to  apply  pref¬ 
erence  rating.  The  preference  rating 
hereby  assigned  may  be  applied  by 

(1)  A  producer; 

(2)  A  supplier,  provided  that  he 
requires  the  material  so  purchased  in 
order  to  make  deliveries  duly  rated 
pursuant  to  paragraph  (b). 

(D)  Application  of  preference 
rating. 

(1)  A  producer,  in  order  to  apply 


ORDER  ON  ACTIVITIES  OF  MINORS  IN  ARMY  CAMPS 

THE  Adjutant  General’s  Office  of  the  War  Department  issued  an  order 
recently  concerning  activities  of  children  in  army  camps  referring  to 
newspaper  distribution  and  stating  “there  has  been  a  lack  of  proper  control 
over  younger  persons  who  have  entered  the  camps  unaccompanied 
by  responsible  persons.”  The  order  directed  to  Commanding  Generals 
stated:  “1.  Reports  have  been  received  in  the  War  Department  that  in  some 
camps  and  stations  young  boys  and  girls  are  engaged  in  the  sale  and  distribu¬ 
tion  of  merchandise  and  newspapers  in  a  manner  which  has  interfered  in 
the  past  with  their  school  attendance.  Similar  reports  indicate  that  there  has 
been  a  lack  of  proper  control  over  younger  persons  who  have  entered  the 
camps  unaccompanied  by  responsible  persons.  2.  The  welfare  of  such  per¬ 
sonnel  while  on  the  post,  camp  or  station,  is  a  responsibility  of  the  conunander 
thereof,  and  appropriate  steps  should  be  taken  to  properly  regulate  their 
activities.  Where  applicable,  the  regulation  of  these  activities  should  be  in 
accord  with  Federal  and  State  laws,  and  local  municipal  ordinances  relating 
to  child  labor.  By  order  of  the  Secretary  of  War:  /s/  J.  A.  Ulio,  Brigadier 
General,  Acting  ']^e  Adjutant  General.” 


the  preference  rating  to  a  delivery  of 
material  to  him  must  indorse  the  fol¬ 
lowing  statement  on  the  original  and 
all  copies  of  the  purchase  order  or 
contract  for  such  material,  signed  by 
a  responsible  official  duly  desig¬ 
nated  for  such  purpose  by  such 
producer: 

“Purchase  order  for  repair  or  emer¬ 
gency  inventory-preference  roting 
A-10  under  preference  rating  order 
P-22.” 

Such  indorsement  shall  constitute 
a  certification  to  the  Office  of  Produc¬ 
tion  Management  that  such  material  is 
required  for  the  purposes  stated 
therein.  Any  such  purchase  order  or 
contract  shall  be  restricted  to  material 
the  delivery  of  which  is  rated  in  ac¬ 
cordance  therewith. 

Rcqaire  Copies  of  Orders 

(2)  A  supplier  in  order  to  apply  the 
preference  rating  to  a  delivery  of  ma¬ 
terial  to  him  must  indorse  the  fol¬ 
lowing  statement  on  the  original  and 
all  copies  of  the  purchase  order  or 
contract  for  such  material,  signed  by  a 
responsible  official  duly  designated 
for  such  purpose  by  such  supplier: 

“Purchase  order  for  material  re¬ 
quired  to  fill  a  duly  rated  order  for 
repair  or  emergency  inventory.  This 
purchase  order  bears  preference  rating 
A-10  under  preference  rating  order 
P-22.” 

Such  indorsement  shall  constitute 
a  certification  to  the  Office  of  Produc¬ 
tion  Management  that  such  material  is 
required  to  fill  an  order  placed  by  a 
producer  or  supplier  duly  rated  in 
accordance  herewith.  Any  such  sup¬ 
plier’s  purchase  order  or  contract  shall 
be  restricted  to  material  the  delivery 
of  which  is  rated  in  accordance  here¬ 
with. 

(3)  A  producer  or  supplier  placing 
any  such  rated  purchase  orders  or 
contracts  and  the  supplier  selling  the 
material  covered  thereby,  must  each 
retain  indorsed  copies  of  such  pur¬ 
chase  orders  or  contracts  segregated 
from  all  other  purchase  orders  or  con¬ 
tracts  for  a  period  of  two  years  from 
the  date  thereof  for  inspection  by  au¬ 
thorized  representatives  of  the  Office 
of  Production  Management. 

(E)  Restrictions  on  application  of 
rating.  The  preference  rating  hereby 
assigned  shall  not  be  applied. 

(1)  By  a  producer  to  obtain  ma¬ 
terial  in  excess  of  his  requirements 
for  repairs  or  for  his  emergency  in¬ 
ventory; 

(2)  Unless  the  material  to  be  de¬ 
livered  cannot  be  obtained  when  re¬ 
quired  without  such  rating; 

(3)  By  a  supplier  to  obtain  material 
in  excess  of  the  amoimt  necessary  to 
make  rated  deliveries. 

ITALY  BARS  PAPERS 

The  last  legal  access  the  Italians  had 
to  foreign  news  was  closed  Sept.  4 
when  the  Italian  Government  barred 
all  foreign  newspapers  from  Italy. 
American  newspapers  have  not  been 
admitted  since  early  June. 

$229,000  PUBLICITY  TAX 

Miami,  Fla.,  Sept.  9 — A  net  of  $229,- 
000  should  be  available  from  the  spe¬ 
cial  city  publicity  tax  levy  to  meet 
next  year’s  publicity  budget,  L.  L.  Lee, 
city  manager,  and  A.  E.  Fuller,  finance 
director,  said  after  a  conference  Sat¬ 
urday. 
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EDITOR 


PUBLISHER 


studies  have  been  carried  on  for  the 
^  XXt?UllX1^0  Committee  under  the  direction  of  Dr. 

tp  xj  Paul  F.  Lazarsfeld,  Director  of  the  Of- 

X  O  Xl0SUm0  f^ce  of  Radio  Research  and  Associate 

1  1  Professor  of  Sociology  at  Columbia 

nOT’  1  /  University,  with  the  aid  of  Herman  S. 

^  Hettinger,  Associate  Professor  of  Mar- 

Press-Radio  Committee  keting,  Wharton  School,  University  of 

^  ™  :  Pennsylvania,  and  Richard  R.  Mead, 

Statement  Hits  Tactics  Associate  Professor  of  Marketing, 

Of  Commission  in  Probe  Wharton  School,  and  J.  Parker  Bursk, 

Associate  Professor  of  Statistics  in  the 
Reopening  on  Sept.  17  of  the  hear-  same  institution. 


Press-Radio  Committee 
Statement  Hits  Tactics 
Of  Commission  in  Probe 


ings  on  newspaper  ownership  of  radio 
stations  before  the  Federal  Communi¬ 
cations  Commission  at  Washington  is 
anticipated  by  a  statement  issued  this 
week  to  editors  and  publishers  by  the 
Newspaper- Radio  Committee. 


Senator  Clark  Lauds 
U.  S.  Press  Freedom 

“The  press,  thank  God,  is  free.  The 
radio  microphone  is  only  partly  free. 


The  statement,  released  by  Harold  But  the  motion  picture  machine  is 
Hough  of  the  Fort  Worth  Star-Tele-  utterly  without  one  scrap  of  free- 


■gram,  chairman,  points  out  that  this  dom,”  Senator  Bennett  Champ  Clark, 
hearing  has  singled  out  newspapers  Missouri  Democrat,  asserted  Sept.  10 


from  all  other  classes  and  kinds  of  at  the  Interstate  Commerce  subcom- 
owners  and  prospective  owners  and  mittee’s  inquiry  into  charges  that  films 


that  no  comparative  study  of  other  were  disseminating  war  propaganda, 
kinds  of  ownership  has  been  sought.  Charging  that  the  motion  picture  in- 


Says  Gailt  If  Prafadgad 

“The  Commission  should  not  point  a 


dustry  is  bent  on  inflaming  the  Amer¬ 
ican  people  to  “clamor  for  war,”  Sen- 


ator  Clark  stated;  “And  high  on  the 
discrmunatory  finger  against  a  tew  t 

__  _ _ tu _ :♦  li5t,  of  course,  must  go  the  March  of 

newspapers,  any  more  than  it  should  .  ’  j  v  +  i  ♦ 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  13-17 — Advertising 
Typographers  Assn,  of  Amer¬ 
ica,  Inc.,  15th  annual  conven¬ 
tion,  The  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

Sept.  16-17— Central  States 
Circulation  Managers  Assn.,  fall 
meeting,  Stevens  Hotel,  Chicago. 

Sept.  17-19 — National  Indus¬ 
trial  Advertisers  Assn.,  annual 
conference.  Royal  York  Hotel, 
Toronto,  Canada. 

Sept.  19 — ^ABC  Board  of  Di¬ 
rectors  meeting.  Sea  View  Club, 
Absecon,  N.  J. 

Sept.  21-23 — Inter-State  Cir¬ 
culation  Managers  Assn.,  meet¬ 
ing,  Pittsburgh. 

Sept.  21-23 — Southern  Circu¬ 
lation  Managers  Assn.,  conven¬ 
tion,  Jackson,  Miss. 

Sept.  22-23 — Pennsylvania 
Newspaper  Publishers’  Assn., 
display  advertising  conference, 
Penn-Harris  Hotel,  Harrisburg. 

Sept.  27-29 — Illinois  Newspa¬ 
per  Mechanical  Conference,  Ho¬ 
tel  Nelson,  Rockford,  Ill. 


.  ^  -i-rmrmon  Time  and  the  men  who  control  that,  XNelson,  Kocktord,  111. 

agamst  a  few  bankers,  clergymen.  ,.  n  ,,  tt  t  i.  j  • 

lawyers,  electricians,  equipment  man-  chiefly  Mr.  Henry  Luce,  who  domi-  - 

ufacturers.  merchants,  insurance  com-  "«tes  that  and  a  group  of  publica- 

Advertising  Praised 

.hose  who  own  or  seoh  own  n,do-  gy  MorgenthaU 

Britain.”  Washinoion.  D.  C,  Sept.  9- 


groups,  or  any  other  group  or  kind  of 
those  who  may  own  or  seek  to  own 
radio  stations,”  it  says. 

The  statement  says  the  investigation 
to  date  has  apparently  acted  upon 
some  prejudgment  of  guilt.  “The  pro- 


By  Morgenthau 


Washington,  D.  C.,  Sept.  9 — In 


Peace  Code  Procedure 
Approved  By  Kelly 

A  code  of  procedure  in  negotiation 
and  arbitration  under  the  so-callij 
“Hearst  Peace  Formula”  with  tl» 
American  Newspaper  Guild  was  aji. 
proved  last  week  by  Harvey  J.  Kelh 
labor  counsel  for  the  Hearst  news, 
papers,  and  Milton  Kaufman,  Vicfc 
Pasche  and  Morgan  Hull  of  ANG. 

In  substance,  the  code,  and  practia 
thereunder,  parallels  the  Internation 
Arbitration  Agreements,  develop 
over  a  40-year  period  by  the  ANI; 
and  the  allied  printing  trades  unioii 
The  Hearst  Peace  Formula  had  pn 
vided  for  arbitration  of  disputes  ari 
ing  out  of  the  reopening  provisions! 
to  wages  and  hours.  It  was  not  un; 
last  week  that  the  Hearst  mana*(. 
ment  and  guild  agreed  upon  a  o* 
of  procedure. 

Under  arbitration  procedure  set  ^ 
a  member  of  the  Panel  of  Arbitrate 
provided  in  the  contract,  when  chn 
en,  becomes  chairman  of  the  Board  i 
Arbitration,  consisting  of  the  fot 
original  members  and  the  chairroa 
The  latter  is  entitled  to  vote  on  a 
propositions  coming  before  the  boat 
and  he  shall  declare  a  motion  ca. 
ried  only  when  at  least  three  membci 
of  the  board  shall  have  voted  affint- 
atively. 

The  only  city-wide  guild  contnc 
effected  by  the  Peace  Formula  is  tk 
in  San  Francisco,  where  Hearst  at 
Scripps-Howard  newspapers  and  k 


The  Missouri  Senator  said  he  was  speech  prepared  for  delivery  tonight  Francisco  Chronicle  are  entitk 


convinced  that  the  motion  picture  in-  to  the  Advertising  Club  of  Washing-  repr^entation  on  the  board,  whic 


ceedings  had  the  apoearance  not  only  dustry  was  a  virtual  monopoly  As  tev  Treasury  ^creta^  Henry  Mor  . 
of  an  attack,  but  of  being  a  deliberate  for  radio,  he  said  it  was  ^ssible  for  genthau  declared:  The  advertising  chairman. 


necessitates  a  six-man  board,  plusi] 


a  tempt  t^d^cr^it  newspa,^r  and  both  sides  of  the  war  debate  to  be  profession  is  a  mighty  force  in  creat-  nj.  RTTHrFT  i 

to  oreiudice  thdr  c^s^  SJe  the  heard  on  the  air.  But  he  added  he  ing  public  understanding.  We  cannot  AIRLD^:  AD  BUDGET 
niiblic  ”  want  to  “acquit  the  radio  niake  ourselves  the  arsenal  of  de-  American  Airlines,  Inc.,  during  tiie  j 

"  Thl  fact  U  brought  out  that  the  people”  because  “the  great  radio  mocracy  and  the  defender  of  freedom  first  six  months  of  1941  spent  $177JI(  ^ 
Dinmission  apparent  had  an  after-  chains  keep  the  air  hot  with  propa--  unless  our  people  _  understand  the  nation^ly  in  128  newspapers  in  « I 


rntnmi«Kmn  annarentlv  had  an  after-  Chains  keep  tne  air  not  WlUl  propa-  iiic  - -  ...  ......opopArAa  m  n 

thoueht  in  its  second  Lder  and  three  ganda  for  war  in  their  sponsored  tremendous  issues  involved  in  this  cities,  more  than  in  any  other  medim 
Z  L  prog-m,  and  their  sUAtaining  pro-  B.tUe  tor  the  World.  aocordtng  to  figures  made  publir  . 


tive  purpose  of  recommendations  to  grams  almost  every  hour  of  ^  the  day 
Congress.  The  Newspaper-Radio  state-  ^nator  Clark  added:  You  ca 


ment  asks,  “What  next?”  and  raises 
the  question  of  whether  the  Commis- 


grams  almost  every  hour  of  the  day.”  the  same  way,  we  at  the  Treas-  cently  by  Willis  G.  Lipscomb,  Souft- 

Senator  Clark  added:  “You  can  '^*'y  shall  fipd  it  more  difficult  to  ac-  western  sales  manager  for  the  coo- 
write  a  letter  to  the  editor  of  any  complish  our  task  of  financing  the  pany.  For  the  entire  year  of  1940,  Ik 
interventionist  newspaper  and  some-  defense  program  unless  the  public  airline  spent  upwards  of  $300,000  yA 


Von  is  now  aiming  to  ay  eX  imes  have  it  published.  The  non-  clearly  the  need  for  greater  sac-  the  newspapers  of  the  nation. 

Sion  IS  now  ammg  lo  lay  me  evi  _ _ _  ...:n  rifice  and  for  greater  effort.”  nation’s  newsoaoers  have  nh 


dence  before  Congress.  interventionist  newspaper  will  inter-  ““ce  ana  lor  greater  enori. 

“If  this  investigation  is  to  proceed  view  an  mterventionist  leader  and  nnn 

with  the  purpose  of  making  recom-  print  the  interview.  TTiis  situation  DHEVv  54f273 

mendations  to  Congress,  it  should  be  does  not  obtain  in  the  motion  pic-  Setting  an  all-time  attenda 
carried  on  with  such  impartiality  that  ture  industry,  he  pointed  out.  event  54  279  persons- 


fice  and  for  greater  effort.”  nation’s  newspapers  have  played  a  [ 

■  la^e  part  in  the  growth  of  Amerioil 

rAMF  DREW  54  279  Airlines  from  the  smallest  to  the  kf- 1 

'  est  domestic  air  transport  company  n  I 

Setting  an  all-time  attendance  high  the  U.S.,”  Lipscomb  said,  “not  only  as  I 


no  one  could  assume  that  newspapers 

were  already  indicted  and  were  being  ADDS  SATURDAY  PAPER  -wiVnVssVd  Ihe"  nTghTlootball  game  h^^eTven  "the"  aWafion  Tntol 

tried,”  the  statement  says.  The  Tucumcari  (N.  M.)  Daily  News,  Sept.  3  between  the  professional  New  their  editorial  and  news  colun^  as 

It  then  points  out  that  proceedings  of  which  V.  Earl  Grau  is  publisher,  on  York  Giants  and  the  Eastern  College  We  expect  to  continue  our  cot- 

at  the  first  hearings  in  July  were  not  Sept.  6  became  a  six-day  evening  All-Stars,  sponsored  by  the  New  York  newsnaner  advartisinp  with  in- 

carried  out  with  such  impartiality,  paper  with  addition  of  the  Saturday  Herald  Tribune.  Proceeds  were  more  creasine  effort^because  we  hone  tosee 

“Class  journals  committed  to  a  policy  issue.  A  new  body  type.  Excelsior,  than  $105,000,  which,  after  expenses  -ma^inB  develomneiltrin  aviahL  dnr- 


for  the  event,  54,279  persons — beating  reliable  vehicles  for  our  advertias^ 
last  year  s  record  by  more  than  10,000  hut  because  of  the  willing  support  they 
— witne^ed  the  night  football  game  have  given  the  aviation  industry  ii 


amazing  developments  in  aviation  dur- 


of  hostility  to  the  daily  press  hailed  was  adopted.  The  paper  sells  for  15  are  deducted,  are  turned  over  to  the  Ihe  next  few  vears  ” 
the  proceedings  as  an  ‘attack’  upon  cents  weekly,  home  delivered.  Tribune  Fresh  Air  Fund.  “  « 


the  proceedings  as  an  ‘attack’  upon  cents  weekly,  home  delivered, 
newspapers,  and  such  they  appeared 
to  be,”  it  adds. 

FCC  Tactics  Criticized  yy  //•//•/ 

The  statement  points  out  that  ap-  wf  iOnllQlX 

parently  the  FCC  has  attempted  to  ^  ^ 

establish  a  case  for  some  bad  influence 

of  newspapers  upon  news  service  to  OPM  grants  emergency  rating  to 


A/euri  ojj  the  WqqIc 


radio.  Apparently,  unusual  emphasis  newspapers  for  repairs.  (Page  3) 


was  placed  upon  this  point  in  the  gHOTS  fired  at  newsmen  bring  pro- 


WINE  ADS  IN  N.  Y. 

Petry  Wine  Co.  of  San  Frandsc 
launched  its  first  newspaper  campaig; 
in  the  east  this  week,  taking  1,0W- 
line  space  in  three  New  York  news 
papers.  The  schedule  will  continue  c 
the  New  York  papers  for  37  conser.- 
tive  weeks,  with  ads  running  at  leu  ■ 


questioning,  the  statement  concludes. 
It  asks  “whether  or  not  the  FCC  ques- 


test  to  Navy.  (Page  6) 


Deoartments  papers,  ine  scneauie  win  coniinueti 

A  J  +•  A  J  •  A  ffi®  New  York  papers  for  37  conser.- 1 

Advertisers,  Advertising  Agencies  tive  weeks,  with  ads  running  at 

once  a  week.  Papers  on  the  scheditl 

p.  ver  ising  urvey .  World-Telegram,  New 

Photography  .  12 


tioning  has  been  directed  to  setting  up  GENERAL  MOTORS  sees  no  drastic  short  Takes  .’ .' !  14 


a  case  for  the  divorcement  of  news 
service  to  radio  stations  from  that  to 


changes  in  schedules.  (Page  7) 


newspapers. 

“This  unquestionably  would  inaugu- 


HIRAM  WALKER’S  new  whiskj 
launched  in  newspapers.  (Page  8) 


'e  7t  vA  i  •  ^  • .  io  extended  to  key  cities  inNe»l 

1  oria  s  .  8  England,  and  also  to  Chicago  later -  i 

whisky  *  .  feature  the  Doute 

age  8)  .  oo  A  and  vintage  brands.  Erwin.  'Wasey! 

^  .  38  through  its  San  Francisco  office,  ha:  ’ 


rate  more  supervision  over  news  dis-  MANY  national  groups  back  News-  Obituary  .  39  ,,  * 

Vaoc  - ..rm.:-*..-.  .a  the  aCCOUOt. 


semination  than  has  heretofore  existed  paper  ) 
in  this  country,”  it  continues.  “It 
might  pave  the  way  to  control  and 
censorship  of  news  by  a  government 

agency.”  „  ^  VARlETi 

The  Newspaper  -  Radio  Committee  cMp  a 
will  be  represented  at  the  reopened  ® 
hearings  by  Judge  Thomas  D.  ’Thacher,  (Page  25) 
chief  counsel,  and  Sydney  M.  Kaye  of  OFFSET 
New  York  and  A.  M.  Herman  of  Fort 
Worth,  as  assistant  counsel.  Data  - 


paper  Week.  (Page  10) 


Shop  Talk  at  “Thirty” .  44 


EQUIPMENT  REVIEW  SECTION 


VARIETY  of  topics  discussed  by  Through  discussed  by  Detroit  Press 


conference,  chief.  (Page  28) 


NEW  FRENCH  PAPER 

La  Voix  de  France,  a  new  Frent 
bi-weekly  which  will  express  a  vif 
orous  anti-Vichy  policy,  will 
its  debut  Sept.  15,  it  was  announce 


Show-Through, 


SERVICE  of  printing  to  nation  told  this  week,  filing  for  five  cents  * 


in  broadcast.  (Page  32) 


copy,  it  will  be  edited  and  publid*', 
in  New  York.  Adolph  Demilly 
publisher;  Robert  Goffin  the  edite* 


n 
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Guild  Strike  Suspends 
Birmingham  Post 

Non-Strikers  Ask  Management  Not  to  Sign  Guild 
Shop  Contract  .  .  .  Paper  Says  7  of  20 
Editorial  Employes  Walked  Out 


because  it  wants  a  decent  wage  for  f  vl©r  AllSWOrS  PHila. 
the  employes  and  because  it  wants  nn  * 

the  guild  shop.  Guild  otnke  Threat 

“In  the  past  four  years,  despite  Philadelphia,  Sept.  11— With  the 
increasingly  better  times,  the  Post  has  Philadelphia  Inquirer  guild  unit 
not  raised  the  wages  of  its  editorial  threatening  to  take  a  strike  vote  un¬ 
workers;  the  total  salary  it  spends  on  less  it  receives  a  “satisfactory  an- 
its  branch  managers  — the  biggest  swer”  to  its  demands,  Charles  A. 
classification  of  employes  in  the  cir-  Tyler,  Inquirer  president  and  general 
culation  department — is  actually  less  manager,  has  pointed  out  in  a  state- 

ment  to  the  negotiating  committee 
“Last  year  the  negotiations  stretched  that  the  guild  has  insisted  on  another 
out  for  six  months  before  a  contract  io%  increase  although  many  of  its 
was  signed,  and  then  the  improve-  members  are  receiving  wages  today 


the  Birmingham  (Ala.)  Post.  “The  strike,  affecting  seven  out  of  signed,  and  then  the  improve-  memners  are  receiving  wages  today 

^ipps- Howard  newspaper,  was  20  members  of  the  Post^  editorial  staff  50%  in  excess  of  1936.  Negotiations 

forced  to  suspend  publication  Sept.  6  and  a  majority  of  circulation  depart-  Tf*'’  continuing  as  Editor  &  Publisher 

bv  a  strike  of  the  Birmingham  News-  ment  employes,  followed  the  guild’s  ^  ^  tv,  t  went  to  press.  A  meeting  of  the  In- 


ments,  where  they  existed,  were  m-  50%  in  excess  of  1936.  Negotiations 
consequential.  This  year,  in  order  to  were  continuing  as  Editor  &  Publisher 


SpJr  Guild,  a  CIO  affiliate.  The  refusal  to  continue  negotiations  after  to  clear  up  the  two  mam  is^es  quirer  unit  was  scheduled  for  Sunday. 

Build  picketed  the  building  and  press-  the  newspaper  management  declined  wages  an  ®  If  Elimination  of  about  35  employes 

r^m  employes  refused  to  cro^  the  to  grant  its  demand  for  a  modified  the  management  attempted  to  avoid,  now  “frozen”  in  their  jobs  by  the 
line,  thus  forcing  the  paper  to  closed  shop.  'negotiations  present  contract’s  security  clause  is 


room  employes  refused  to  cross  the  to  grant  its  demand  for  a  modified 
picket  line,  thus  forcing  the  paper  to  closed  shop. 

suspend  publication  temporarily.  Set-  “The  guild,  youngest  of  five  unions 


came  to  naught. 

“The  management’s  counter-pro 


proposed  by  the  management  to  make 


tlement  of  the  strike  was  not  in  sight  working  under  contract  in  Birming-  ,  ^  *  coun  er-pro-  operation  of  the  paper  “more  econom- 

when  Editor  &  Publisher  went  to  ham  newspaper  plants,  contends  that  ^  °  ®  s  reques  or  ®  ical  and  more  efficient.”  Mr.  Tyler 

Thursday.  a  ‘guild  s^  w^hich  would  compel  not  only  negligible  but  asked  to  guild  to  co-operate  with  it 

Three  arrests  were  made  by  police  all  editorial  and  circulation  depart-  *^^e  management  Tdamant-  matter  at  this  time,  when  jobs 

at  the  picket  line  as  a  result  of  minor  ment  employes  to  join  the  union,  is  -  j  +1,  «  1,  <  *  defense  industries  are  available  for 

disturbances.  These  included  Har-  vital  to  its  organization  and  essen-  ^  op^  ®  e  gui  s  op  as  a  ma  -  these  employes,  and  thus  “strengthen 
old  Heifer,  Post  columnist  and  feature  tial  to  the  security  of  its  members.  °  i  newspaper.” 

oiu  **^**vA,  .  _ _  •'  .  .  _  aivpn  thp  Tvnnarannira  1  nnmn  n  cimi-  uim _ j _ 1 _ i  j  1  _ _ .  •» _ 1 


writer  and  president  of  the  local  ‘"The  management  declined  to  entei  f typographical  union  a  simi-  ••  ipose  dropped  would  be  considered 
guild  He  was  taken  to  jail  but  soon  into  such  an  agreement  on  the  ground  agreemen  .  favorably  to  receive  a  sum  in  addi- 

made  bond.  He  was  accused  of  shov-  that:  Conferred  with  Mills  tion  to  their  regular  severance  pay 

ing  G.  L.  Anderson,  circulation  de-  “It  would  restrict  selection  and  re-  “In  the  hope  that  negotiations  to  on  account  of  the  extraordinary  na- 
partment  employe,  who  tried  to  en-  taining  of  employes  solely  on  indi-  sn  amicable  agreement  might  still  be  ture  of  their  discharge,  Mr.  Tyler 
ter  the  building.  Heifer  was  fined  $10  vidual  merit;  force  the  dismissal  of  reached  at  the  last  moment,  I  called  said  in  his  statement.  This  plan,  he 
and  costs  for  disorderly  conduct.  An-  employes — many  with  long  records  of  on  James  E.  Mills,  the  Post’s  editor,  said,  “would  make  it  possible  for  us 
other  picket  was  arrested  on  a  charge  faithful  service — if  they  did  not  elect  Friday  afternoon.  I  asked  him  if  the  to  spend  a  reasonable  proportion  of 
of  loitering  and  a  third  on  a  charge  to  become  members;  deprive  the  paper  management  had  any  new  proposal  to  the  money  in  increasing  wages  in  the 
of  disorderly  conduct  and  resisting  of  an  employe’s  first  loyalty  and  have  offer  on  which  a  wage-guild  shop  guild  departments.  ’  The  management, 
an  officer.  a  tendency  to  modify  the  manage-  agreement  might  be  reached.  He  re-  he  added,  has  agreed  to  the  job 

Noii'Strikers  Bar  Guild  Shop  ment’s  sole  authority  to  control  news  phed  in  the  negative.  security  clause  in  the  next  contract. 


“Those  dropped  would  be  considered 
favorably  to  receive  a  sum  in  addi¬ 
tion  to  their  regular  severance  pay 


“It  would  restrict  selection  and  re-  “In  fhe  hope  that  negotiations  to  uu  account  of  the  extraordinary  na- 
taining  of  employes  solely  on  indi-  an  amicable  agreement  might  still  be  ture  of  their  discharge,”  Mr.  Tyler 


officer. 

Nen-Strikers  Bar  Guild  Shop 


and  steel  workers  anf  editorial  policies. 


“Labor  here  is  solidly  behind  the 


“The  contract  proposed  by  the  guild  guild.  The  rank-and-file  of  the  CIO 


mingled  with  newspaper  employes  in  vomraci  proposeu  oy  me  guuu  s-y-.  ....  ... 

the  picket  line  until  Police  Chief  T.  to  the  management  Aug.  unions,  some 


DELAFONS  ELECTED 

Allan  Delafons,  London  manager  up 


A  R^y  ordered  the  line  confined  to  «  contained  a  preamble  and  13  sep-  pledged  support.  William  Mitch,  dis-  to  the  outbreak  of  war  for  Editor  & 

p  ^  .  arate  articles.  trict  CIO  leader,  has  told  us  he  is  with  Publisher,  and  editor  of  the  Carton 

Post  emp  oyes.  “In  addition  to  the  ‘guild  shop’  us.  AFL  leaders  said  the  same  thing.”  Magazine,  the  Modem  Lithographer 

riioto  arlnotpH  a  clause  it  Called  for  three  weeks’  va-  The  Post  employs  197  workers  not  and  the  British  Stationer,  three  British 

at  a  me  g  y  g  ,  cations  with  pay;  wage  increases  counting  carriers,  contract  haulers,  trade  journals,  was,  Aug.  20,  elected 

rewlution  calling  on  t  e  management  -  department  and  news  correspondents  and  other  out-  a  member  of  the  Executive  Council  of 

F^d  Lck^r  chfirman  19%  in  another;  the  dismissal  of  no  of-building  employes.  The  strikers  the  British  Fire  Brigades  Union  This 

caid  tgo  were  determined  employe  until  after  two  weeks’  notice  include  32  employes  out  of  the  edi-  organization  is  regaritod  by  all  the 

^o^nmteet  tW  oJ^iohs”  to  the  Union;  payment  of  a  sum  equiv-  torial  and  circulation  departments,  relevant  Government  Departments  as 

H  alent  to  two  weeks’  salary  for  each  When  a  strike  vote  was  taken  several  the  consultative  body  which  voices 

do  whatever  seems  appropriate  and  continuous  service  upon  the  employes  reportedly  resigned  rather  the  opinion  and  deals  with  the  wel- 

ex^ent”  to  assure  resumption  of  of  an  than  record  toemselves  on  the  issue,  fare  of  upwards  of  100,000  members  of 

publication  .  .  T  u  for  any  cause  except  ‘proven  dis-  In  New  York  the  International  Ex-  *e  National  Fire  Service.  Mr.  Dela- 

The  resolution  addressed  to  John  P  P  ecutive  Board  of  the  American  News-  fo"®  joined  the  London  Auxiliary  Fire 

Frierson,  business  manager,  and  James  naner  Guild  announced  an  emervenev  Service  in  1938  and  served  full  time 

E.  Mills,  ot  <h.  Post,  »id:  0«,.r  O.»,o.d.  of  the  guild’s  Lipps-Howard  from  Sept  1  1939,  With  Jack  Read, 

■We  the  committee  unanunously  A  war  clause  in  the  propoMl  would  Birmingham  on  pre-war  E  »  P  advertising  tepre- 

elected  by  the  non-striking  group,  guarantee  the  job  and  seniority  of  ^  sentative  in  London,  he  has  been  en- 

which  comprises  an  overwhelming  any  employe  drafted  or  who  might  La^^^.  Conciliation  Board  ^^ed  on  active  fire  fighting  duties 

majority  of  the  employes  of  the  resign  to  enlist  m  the  armed  services,  announced  it  would  attempt  to  ar-  throughout  the  London  blitz. 

Birmingham  Post,  earnestly  request  the  American  Red  Cross  or  other  „„„„„  „  _ _ a..-— .a..— 

that  you  do  not  sign  a  guild  shop  similar  organization  and  provided  for  strike  OPENS  FRISCO  OFFICE 

contract.”  payment  by  the  newspaper  of  any  dif-  '  ,  Kelly-Smith  Co.,  newspaper  rep- 

The  resolution  was  signed  by  ference  in  salary  earned  in  the  armed  tmi  rr  v  ixrr'r'Trr  v  resentatives,  announced  last  week  the 


Frierson,  business  manager,  and  James 


for  any  cause  except  ‘proven  dis- 


E.  Mills,  editor  of  the  Post,  said: 

“We,  the  committee  unanimously 


Other  Demands  Outlined 


^  sentative  in  London,  he  has  been  en- 

The  State  Labor  Conciliation  Board 

if  ,.,..,.1.1  offo.„„f  f.,  throughout  the  London  blitz. 


contract.”  payment  by  the  newspaper  of  any  dif- 

The  resolution  was  signed  by  ference  in  salary  earned  in  the  armed 
Rucker  as  chairman;  J.  B.  Laney,  services  or  war  service  organization 
Harold  J.  Wilson,  Lee  Williamson,  and  that  being  earned  on  the  news- 
Jane  Aldridge,  Smith  W.  Moseley  and  paper. 


DAILY  GOES  WEEKLY 

Chicago,  Sept.  11 — The  Evanston 


OPENS  FRISCO  OFHCE 

Kelly-Smith  Co.,  newspaper  rep¬ 
resentatives,  announced  last  week  the 
opening  of  a  San  Francisco  office  at 
300  Montgomery  street.  Ralph  W. 


W.  R.  Hudson.  “Under  the  contract  which  expired  .  _  _ , 

The  non-Guild  employes  voted  to  yesterday  guild  members  were  guar-  for  the  first  time  as  a  weekly  tabloid  which  has  been  closed,  will  manage 
petition  the  National  Labor  Relations  anteed  two  weeks’  vacations  with  pay;  with  25,000  free  distribution.  The  the  San  Francisco  office.  Kelly- 
Board  to  conduct  an  election  to  de-  dismissal  or  death  indemnity  at  the  News-Index,  now  in  its  70th  year  as  Smith  also  has  offices  in  New  York, 
termine  the  bargaining  agency.  Em-  rate  of  one  week’s  salary  for  each  an  Evanston  paper,  began  as  a  weekly  Atlanta,  Philadelphia,  Detroit,  Chi- 
ployment  of  legal  counsel  was  author-  eight  months  of  continuous  service  1872,  becoming  a  daily  in  Sep-  cago,  and  Boston, 
ized.  up  to  a  limit  of  20  weeks’  pay;  job  tember,  1925.  Richard  H.  Jacobson  ■ 


)er.  (HI.)  News-Index  today  discontinued  Mitchell,  formerly  manager  of  the 

Under  the  contract  which  expired  ss  a  daily  newspaper  and  appeared  Kansas  City  office  of  Kelly-Smith, 


up  to  a  limit  of  20  weeks’  pay;  job  tember,  1925.  Richard  H.  Jacobson 
security  for  draftees  and  the  benefits  is  publisher. 


Sidney  Rittenberg,  Jr.,  20,  who  iden-  security  for  draftees  and  the  benefits  is  publisher.  ON  SCMA  PROGRAM 

tified  himself  as  assistant  secretary  of  of  other  standard  contract  clauses.”  r'HlVir'T?TC  IvyrtTT  Among  the  guest  speakers  on  the 

the  “League  for  Young  Southerns,”  The  Post’s  first  guild  contract  signed  T  UXt  JYLtitil  Southern  Circulation  Managers  Asso- 

was  fined  $10  and  costs  in  police  court  in  1937  was  extended  by  two  renewals  Washington,  D.  C.,  Sept.  11 — Ex-  elation  convention  program.  Sept.  22- 

Wednesday  in  connection  with  picket  over  a  period  of  three  years.  The  plaining  that  President  Roosevelt’s  23,  in  Jackson  Miss,  are  James  N. 

line  disturbances.  second  contract  negotiated  last  year  radio  address  tonight  would  leave  no  Shryock,  managing  director.  Audit 

Statamtnt  by  Editor  expired  Sept.  5.  ^  important  current  question  unan-  Bureau  of  Circulations;  Jack  Estes, 


line  disturbances.  second  contract  nego 

Stafemtiit  by  Editor  expired  Sept.  5. 

A  statement  issued  Sept.  6  by  James  ,  statement  issuei 
E.  Mills,  editor  of  the  Post,  which  has  president  s^id: 

a  circulation  of  approximately  75,-  guild  walked 

000,  said  in  part:  against  the  Post  Sa 

“A  record  of  more  than  a  half  cen-  ■ 

tury  of  amicable  contractual  rela-  ppiMTIfJA  OAi 
tions  between  the  daily  newspapers  **^*^**^  •  ^ 

of  Birmingham  and  their  union  em-  WASHINGTON,  D.  C 
ployes  was  broken  today  when  mem-  Production  Ma 


A  statement  issued  by  the  local  swered.  Secretary  Stephen  Early  told  Dallas  News  and  ICMA  past  president; 


guild  president  said:  correspondents  today  that  the  regular 

“The  guild  walked  out  on  strike  Friday  press  conference  will  be  elim- 
against  the  Post  Saturday  morning  inated  this  week. 


L.  W.  McFetridge,  Tulsa  World,  ICMA 
secretary-treasurer;  and  Jasper  Rison, 
Louisville  Courier  Journal  and  Times 
circulation  director. 


S  “^rrSi'e  "rspaSr;  printing,  paper  branches  under  HENDERSON  NEWSPAPER  CLOSED 

of  Birmingham  and  their  union  em-  WASHINGTON,  D.  C.,  Sept.  11 — Director  William  S.  Knudsen  of  the  Office  La  Estrella  de  Nicaragua,  the  only 
ployes  was  broken  today  when  mem-  of  Production  Management,  in  a  division  of  28  industrial  branches  among  newspaper  in  Nicaragua  included  in 
bers  of  the  Newspaper  Guild  went  sections  of  0PM,  has  placed  printing  and  publishing,  and  paper  and  pulp  the  recent  United  States  government 
on  strike  against  the  Birmingham  under  the  supervision  of  Leon  Henderson.  The  industry  committees  for  blacklist,  was  ordered  closed  recently 
Post.  these  fields  henceforth  will  work  in  co-operation  with  Henderson.  by  the  government  there. 


by  the  government  there. 
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Shots  Fired  at  Newsmen 
Bring  Protest  to  Navy 

Knox  Accused  of  "Betraying"  Press  .  .  .  Sentry's 
Bullets  Missed  Seattle  Times  Men 
Covering  Russian  Fliers 


SEATTLE,  Sept.  8 — Firing  of  four 

shots  by  a  Navy  sentry  at  two 
Seattle  Times  newspapermen  here 
Sept.  4  resulted  in  a  strong  editorial 
in  the  rival  Seattle  Post-Intelligencer 
accusing  Secretary  Knox  of  “betray¬ 
ing”  the  American  press. 

The  editorial  in  the  Hearst  Post- 
Intelligencer  was  believed  to  be  the 
daily’s  first  outright  criticism  of  a 
Cabinet  officer  since  the  President’s 
son-in-law,  John  Boettiger,  became 
publisher  five  years  ago. 

In  Prohibited  Zone 

The  editorial  also  made  oblique 
references  to  newspapers  chafing  at 
censorship  of  the  presence  of  a  Brit¬ 
ish  battleship  in  the  Bremerton  Navy 
Yard. 

The  two  members  of  the  Times  staff, 
Paul  O’Neil,  reporter,  and  Harold 
Smith,  photographer,  were  fired  on 
when  they  took  their  speedboat  inside 
the  prohibited  zone  at  the  Sand  Point 
Air  Station  to  photograph  the  arrival 
of  two  Russian  planes.  Neither  was 
injured. 

According  to  O’Neil’s  story,  which 
the  Times  published  next  day  without 
editorial  comment,  “The  Russian  flight 
— by  way  of  Nome  and  the  Alaska 
coast — was  very  hush-hush.  At  the 
request  of  the  Russian  Embassy,  the 
Navy  excluded  photographers  from 
the  air  station,  though  the  planes  had 
been  photographed  at  Nome. 

“I  got  a  boat  to  try  to  get  pictures 
on  the  lake.  The  first  airplane  landed 
far  ahead  of  us  and  by  the  time  we 
drew  up  it  was  within  a  few  feet  of 
the  air  station’s  ramp. 

“Civilian  boats  are  not  supposed  to 
get  within  a  certain  distance  of  the 
station.  The  publicity  officer  said  100 
yards,  the  chief  petty  officer  who 
captured  us  said  M  yards,  and  the 
State  Patrol  said  the  boundary  was 
farther  out  in  the  lake.  But  since  no¬ 
body  on  shore  seemed  to  care,  we  ap¬ 
proached  and  made  our  pictures. 

“As  we  drew  off  to  leave,  a  Navy 
boat  rounded  a  dock  astern  of  us,  to 
take  us — and  two  men  from  the  Post- 
Intelligencer,  Arthur  French  and 
Robert  Bermann,  who  were  in  an¬ 
other  boat — into  custody. 

Oa«  Shot  '‘Came  Close” 

‘"nie  chief  petty  officer  in  command 
of  the  boat  had  been  ordered  to  stop 
us.  I  hadn’t  seen  the  Navy  boat  and 
didn’t  know  he  was  shooting  until 
what  must  have  been  the  third  shot 
hit  the  water  to  the  right.  The  fourth 
shot,  which  came  very  close,  the  chief 
petty  officer  said  later  was  fired  di¬ 
rectly  at  us.  Tt  was  a  line  shot  and 
it  must  have  ricocheted  off  the  water 
right  near  you,’  he  said.  ‘If  it  had 
been  a  little  higher  it  might  have  hit 
you.’ 

“Naval  authorities  seized  the  pic¬ 
tures,  which  showed  a  hangar  that 
can  be  viewed  by  motorists  from  the 
road  adjacent  to  the  air  station.  How¬ 
ever,  they  allowed  us  to  set  forth  again 
and  make  pictures  of  the  second 
Soviet  airplane.” 

O’Neil  said  that  he  and  Smith  had 
stayed  outside  the  limit  at  first.  Then, 
spotting  Nard  Jones,  Naval  public  re¬ 
lation  officer  and  an  acquaintance  of 
O’Neil,  on  shore,  O’Neil  waved  to  him, 
and  saw  Jones  motion  him  in  toward 
shore.  O’Neil  took  that  to  mean  the 
P.R.O.  was  permitting  photos  at  clos¬ 
er  quarters;  he  brought  the  speedboat 
in  closer.  Smith  made  his  shots,  then 


the  pair  headed  out  on  the  lake  again 
to  return  the  speedboat.  It  is  then 
that  they  were  fired  upon  by  a  sentry 
standing  in  the  bow  of  a  whaleboat 
which  set  out  in  chase. 

P.-l.  Editorial 

The  Post-Intelligencer  editorial, 
published  two  days  later,  said  in  part: 

“The  firing  upon  American  news¬ 
papermen  by  United  States  Navy  men 
at  Sand  Point  is  about  the  last  straw. 

“It  culminates  a  long  series  of  in¬ 
cidents  of  officiousness,  stupid  regula¬ 
tions  and  a  lack  of  co-operation  which 
would  seem  to  indicate  that  the 
United  States  Navy,  in  our  knowledge 
at  least,  is  trying  deliberately  to 
alienate  the  American  press. 

“Had  one  of  the  men  been  killed, 
the  Navy  would  have  had  plenty  to 
live  down.  As  it  is,  newspapermen 
are  long  suffering  and  tough,  and  the 
incident  will  be  marked  down  as  just 
another  peril  faced. 

“If  the  newspapermen  were  IN¬ 
VADING  Sand  Point  with  guns  drawn 
and  were  threatening  bodily  harm  to 
the  Russians  we  would  expect  the 
navy  to  shoot. 

“As  we  see  it — and  the  navy 
eventually  saw  it — there  was  no  pos¬ 
sible  harm  in  permitting  photographs 
of  the  Rusians  and  interviews.  Pub¬ 
lication  of  all  the  facts  could  not  pos¬ 
sibly  give  comfort  to  the  enemy. 

“There  have  been  other  incidents 
which  are  equally  vexing.  At  least 
half  of  the  500,000  people  around 
Seattle  are  wholly  aware  of  certain 
facts  which  the  United  States  Navy, 
in  concert  with  the  British  Admiralty, 
has  asked  the  newspapers  to  withhold 
from  their  readers. 

“The  Post-Intelligencer,  under  this 
mandate,  has  co-operated  fully,  but 
the  situation  has  not  improved  Navy- 
press  relations. 

Prais  Ralotioas  "StHpid" 

“The  local  naval  authorities  say 
that  they  are  operating  under  strict 
orders  from  Washington,  and  indeed 
it  must  be  so,  since  they  could  not 
possibly  be  so  stupid  under  their 
own  steam. 

“The  public  relations  of  the  United 
States  Navy,  until  Frank  Knox  be¬ 
came  its  Secretary,  were  the  highest 
of  any  branch  of  military  service,  or 
of  any  department  of  the  government, 
and  that  is  saying  a  great  deal. 

“Since  Mr.  Knox  became  Secretary, 
and  as  a  result  of  his  woefully  mis¬ 
guided  orders  affecting  the  press,  the 
popularity  of  the  Navy  has  dimin¬ 
ished  dangerously. 

“The  war  department,  on  the  other 
hand,  under  the  able  administration 
of  Mr.  Stimson,  has  built  its  press 
relations  to  an  admirable  degree. 
There  is  fullest  resi)ect  and  co-opera¬ 
tion  between  local  army  officials  and 
the  press. 

“There  is  reason  behind  the  Army’s 
requests.  For  example,  when  troops 
were  to  be  moved  to  Alaska,  General 
Joyce  personally  advised  newspaper 
editors  to  this  effect  and  asked  them 
not  to  disclose  the  movement.  This 
was  proper,  and  the  request  was  wel¬ 
comed  and  obeyed. 

“It  is  ironical  that  Mr.  Knox,  a 
newspaperman,  should  thus  betray  the 
American  Navy  and  the  American 
press.” 

The  afternoon  tabloid  Seattle  Star, 
however,  that  afternoon,  in  an  edi¬ 
torial  published  the  same  day  undei 


the  title  "Smart  Alecs — Probably”  took 
issue  with  the  editorial. 

Weekly  Defies  Censorship 

A  small  weekly  newspaper  on  Bain- 
bridge  Island  Sept.  5  broke  a  story 
which  all  metropolitan  newspapers  in 
the  Pacific  Northwest  have  sup¬ 
pressed  for  more  than  a  month:  the 
presence  of  the  damaged  British  bat¬ 
tleship  Warspite  in  the  nearby  Brem¬ 
erton  Navy  Yards,  across  Puget  Sound 
from  Seattle.  The  Warspite's  pres¬ 
ence  is  the  “vexing”  incident  to  which 
the  Post-Intelligencer  refers,  in  its 
editorial. 

The  Bainbridge  Review  carried  a 
banner  across  its  front  page:  “Review 
Violates  a  National  Censorship!” 

Under  a  cut  of  an  American  flag, 
the  Review  said:  “For  several  weeks 
now  the  Review  has  been  torn  be¬ 
tween  a  normal  desire  to  obey  an  un¬ 
official  government  censorship  and 
what  we  feel  deeply  to  be  a  solemn 
duty  to  our  readers.”  One  of  the  rea¬ 
sons  it  gave  for  “defying  the  censor¬ 
ship,”  said: 

“First  of  all,  we  do  not  do  this  with 
the  impudence  of  a  small,  rural  weekly 
newspaper  attempting  to  ‘scoop’  city 
papers.  .  .  .  We  do  this  sincerely  and 
with  a  realization  we  probably  will 
be  the  subject  of  much  censure. 
America  is  not  at  war.  Until  it  is. 
America’s  newspapers  may  exercise 
the  right  of  free  speech  and  they  may 
or  may  not  observe  any  government 
attempt  at  censorship.  .  .  .”  The 
American  people,  the  weekly  insisted, 
“must  be  informed  what  their  gov¬ 
ernment  is  doing  up  to  the  very  point 
of  declaration  of  war.” 

In  Washington,  the  Navy  Depart¬ 
ment  wrote  “closed”  on  the  file  of 
material  related  to  firing  of  four 
“warning  shots”  at  the  newspaper¬ 
men.  The  report  of  the  area’s  naval 
commandant  stated  that  the  Seattle 
newspapers  were  warned  in  advance 
that  a  100-yard  protective  zone  would 
be  established  about  the  landing  site. 

ASNE  DiiscHsses  Solutions 

The  current  Bulletin  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors 
delves  into  problems  of  voluntary 
censorship  and  presents  possible  solu¬ 
tions  advanced  by  several  members. 

Tom  Hanes,  Norfolk  Ledger-Dis¬ 
patch,  whose  territory  is  “one  of  the 
hottest  defense  areas  in  the  country,” 
started  the  discussion  by  lamenting 
recently:  “If  we  don’t  print  the  news, 
our  readers  know  it.  If  we  do  print 
it,  the  government  says  we  are  not 
co-operating.” 

The  situation  is  growing,  accord¬ 
ing  to  Hanes  and  four  other  editors 
whose  views  are  published  by  the 
Bulletin.  They  agree  that  no  one 
wants  to  print  information  inimical 
to  national  welfare,  but  that  with¬ 
holding  news  that  is  common  knowl¬ 
edge  in  a  community  undermines 
confidence  in  newspapers. 

“It  is  my  personal  opinion  that  the 
press  generally  is  losing  face,”  Hanes 
writes  in  the  Bulletin.”  “If  we  are  to 
proceed  successfully  in  the  defense 
program,  the  press  should  arm  itself, 
not  only  for  its  own  protection,  but 
for  the  protection  of  the  people.  Oim 
lack  of  united  initiative  is  enabling 
government  departments  and  bureaus 
to  continue  their  gradual  shackling 
of  our  rights  and  privileges.” 

Hanes  suggests  a  committee  of  lead¬ 
ing  editors  to  co-operate  with  the 
government  in  establishing  rules  of 
conduct  for  newspapers. 

The  Bulletin  said  Hanes’  suggestion 
for  a  committee  to  solve  the  problem 
brought  “only  lukewarm  response.” 

Julian  S.  Miller,  editor,  Charlotte 
Observer,  thinks  the  only  major  point 
of  merit  in  the  committee  plan,  is  that 
the  newspapers  would  have  a  standard 
of  self-imposed  censorship  in  an  out¬ 
line  of  the  type  of  publicity  considered 


prejudicial  to  national  welfare.  | 
Miller  is  afraid  that  if  things  go  on  ' 
as  they  are  now,  we  may  have  a  cen-  (  ' 
sorship  that  is  not  self-imposed,  whi(4  I 
would  be  intolerable,”  the  Bulletin  I 
says. 

Carl  Saunders,  editor  of  the  Jackson 
Citizen  Patriot,  says:  “It  is  hard  f* 
me  to  understand  the  dumb  thinp 
which  are  done  in  the  name  of  volun¬ 
tary  censorship  in  view  of  the  faa 
that  top-flight  newspapermen  of  tl^ 
caliber  of  Walter  Harrison  and  Hal 
O’Flaherty  are  involved.” 

He  agrees  newspapers  are  losii^  I 
face,  but  thinks  it  isn’t  due  entirely  » 
to  censorship.  He  cites  conflicting  war 
communiques  with  no  attempt  to  tdl  ^ 
the  reader  which  is  accurate  and,  stOl  i 
worse,  rival  claims  of  employers  and  I 
union  in  strikes.  Saunders  adek  I 
“I’m  cynical  about  committees,  and  f 
particularly  committees  that  deal  whii  i 
the  Washington  bureaucrats.”  | 

Bryan  Criticizts  Knox  I 

Wright  Bryan,  AtUmta  Journal, 
says:  “We  have  felt  that  Secretary 
Knox  should  receive  the  benefit  of 
most  doubts  as  to  what  constitutes  t 
military  secret.  But  suppression  of 
facts  already  known  to  Berlin,  Ronx. 
and  Tokyo  can  only  serve  to  embitter 
readers,  first  against  the  newspapen 
and  later  against  the  government. 

“Maybe  it  would  be  a  good  idea  to 
station  some  nationally  respected  edi¬ 
tors  in  Washington  to  advise  goveni- 
ment  and  newspapers  on  this  probleai 
Such  an  ambassador  should  stay  o8 
the  government  payroll  for  obvioo 
reasons.  Who  would  pay  the  freight 
I  don’t  know.  Perhaps  our  ofi- 
cers  could  persuade  the  ANPA  to  | 
ante  up.” 

A.  H.  Kirchhofer,  Buffalo  Evcninj 
News:  “We’re  told  censorship  is  not 
contemplated,  but  that  doesn’t  deter 
some  from  attempting  to  impose  i 
form  of  control  over  material  intended 
for  publication.  The  problem  should 
be  approached  with  restraint  and  mu¬ 
tual  respect.  There  is  no  complete 
answer  to  it  because  too  many  people 
are  in  positions  to  impose  restrictions 
upon  publication,  and  more  or  les 
regularly  attempt  to  do  so,  for  rea¬ 
sons  which  intelligent  newspapermen 
often  consider  absurd.” 

■ 

REILLY  FOR  NLRB  JOB? 

Washington,  D.  C.,  Sept.  10 — Gerard 
D.  Reilly,  Labor  Department  solici'.cr 
who  studied  law  while  working  oo 
the  city  staff  of  the  Boston  Traveler,  j 
is  believed  to  be  President  Roose¬ 
velt’s  choice  to  succeed  Edwin  S. 
Smith  as  a  member  of  the  National 
Labor  Relations  Board.  Smith’s  tern 
expired  Aug.  2.  He  was  the  Board’s 
severest  critic  of  newspapers.  Reilly 
began  his  newspaper  career  on  the 
Pawtucket  (R.  I.)  Times. 

m 

ANNAPOLIS  BAN  LIFTED 

For  the  first  time  in  the  memory  d 
Navy  Department  officials  women  re-  ' 
porters  were  present  Sept.  9  when  fte  I 
midshipmen  at  the  Naval  Academy, 
Aimapolis,  marched  to  take  theit 
places  at  table.  Navy  officials  lifted 
the  old  ban  against  women  as  a  step 
in  its  program  to  keep  wives,  mothers,  ' 
sisters  and  sweethearts  informed  of 
what  happens  to  the  boys  who  sign 
up  to  see  the  world. 
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BACK  IN  SENATE 

Washington,  D.  C.,  Sept.  10 — James 
D.  Preston  has  resigned  as  assistant 
administrative  secretary  at  National 
Archives  to  return  to  U.  S.  Senate 
service  as  indexer  of  the  Senate  Jour- 
•nal.  He  was  a  Congressional  press  gal¬ 
lery  attache  for  38  years,  most  of  that 
time  as  superintendent  of  the  prea 
gallery,  before  he  entered  the  Ar¬ 
chives  service  six  years  ago. 
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— V.  G.  Svobcxla 


pOR  SEPTEMBER  13,  1941 

CARTOON  COMMENT  ON  NATIONAL  AND  INTERNATIONAL  HAPPENINGS 


WHO'S  DANCING,  HITLER  OR 
THE  BEAR? 


HER  HERO  TO  THE  RESCUE 


SHADOWS  FALL  AT  HYDE  PARK 


General  Motors 
Sees  No  Drastic 
Changes  in  Ads 

“Reasonably  Good"  Sched¬ 
ules  Promised  Newspaper¬ 
men  at  Detroit  Preview 

Detroit,  Mich.,  Sept.  10 — There  will 
be  no  drastic  changes  in  volume  of 
General  Motors  advertising  during 
the  1942  car  year,  according  to  R.  H. 
Grant,  G.  M.  vice-president,  who  ad¬ 
dressed  750  newspaper  and  advertis¬ 
ing  men  today  at  a  preview  of  new 
cars  and  defense  products  at  the 
G.  M.  proving  ground  near  here. 

Mr.  Grant  stated  that  for  the  last 
10  years  each  division  of  General 
Motors  has  had  a  hxed  amount  of 
money  to  spend  for  advertising  plus 
a  “variable  appropriation,  so  much 
per  car.”  He  said  in  the  coming  year 
“that  fixed  amount  will  be  spent,  and 
on  top  of  it,  we  will  spend  the  amount 
per  car  that  the  volume  brings  forth, 
which  means  reasonably  good-sized 
advertising  appropriations,  with  no 
sudden  ideas  that  might  be  quite 
startling. 

Pays  Tributa  to  Nowspapars 

‘  On  top  of  that  we  have  conserved 
our  co-operative  advertising,  and 
have  fairly  good  reserves,  so  that  we 
may  be  able,  if  we  feel  we  need  to, 
to  piece  out  our  advertising  from 
those  reserves,  if  it  seems  to  be  the 
proper  thing  to  do.  That  will,  of 
course,  depend  upon  how  the  cars 
move.” 

0.  E.  Hunt,  vice-president  of  Gen¬ 
eral  Motors  and  executive  assistant  to 
the  president,  paid  tribute  to  the 
American  newspapers,  stating: 

“The  American  public,  due  to  the 
^orts  of  you  editors,  supplemented 
by  radio  and  the  spoken  word,  now 
knows  that  the  World  War  of  today 
*s  a  machine  war — on  land,  on  sea 
3nd  in  the  air. 

“You  have  made  the  nation  under- 
st^d  that  only  American  industry  has 
the  capacity  to  win  this  race.  You 
still  need  to  make  the  nation  fully 
und^tand  the  character  and  com¬ 
plexity  of  the  race  and  the  need  of 
removing  all  obstacles,  physical,  psy¬ 


chological,  and  political,  from  the 
course.  You  can  help  American  in¬ 
dustry  by  helping  America  to  get  the 
hurdles  off  the  course  and  making  it 
a  race  on  the  flat  for  industry. 

“What  are  some  of  the  hurdles? 

“First,  there  is  a  lack  of  national 
understanding  (and  it  exists  in  fairly 
high  places)  of  what  it  takes  to  bridge 
the  difference  between  material  ‘on 
order’  and  material  ‘on  hand.’  There 
are  months — often  many  months — 
time  difference  between  the  two. 

“Proper  understanding  by  the  pub¬ 
lic  and  its  political  leaders  of  the 
‘why’  of  the  time-difference  between 
defense  goods  ‘on  order’  and  defense 
goods  ‘on  hand’ — where  those  de¬ 
fense  goods  are  new  and  of  a  radically 
different  character — will  remove  lack 
of  confidence  that  can  imdermine  pub¬ 
lic  and  industrial  organization  morale 
today.  Gentlemen,  you  can  make  a 
major  contribution  to  this  corrected 
viewpoint. 

Cars  Curtailed  54V2% 

“Actually,  this  job  of  starting  to 
produce  radically  different  defense 
products  is  equivalent  to  starting  new 
businesses,  with  new  products,  new 
machine  tools,  new  jigs  and  fixtures 
and,  in  many  cases,  new  buildings 
and  organizations.” 

Mr.  Hunt  described  the  technical 
differences  between  producing  a 
Cadillac  engine  weighing  six  pounds 
per  horsepower,  and  an  Allison  en¬ 
gine,  weighing  less  than  one  pound 
per  horsepower.  He  described  in  de¬ 
tail  other  defense  products  and  the 
delicate  operations  necessary  to  pro¬ 
duce  them. 

C.  L.  McCuen,  vice-president  of 
G.  M.  in  charge  of  engineering,  offset 
criticism  of  the  industry  for  bringing 
out  new  models  at  this  time.  He  re¬ 
vealed  that  changes  in  design  have 
effected  a  saving  of  210,000,000  pounds 
of  material  necessary  to  defense. 
Stating  that  “all  of  these  jobs  have 
been  accomplished  at  no  sacrifice  in 
quality  but  at  somewhat  increased 
cost.”  Mr.  McCuen  revealed  that  in 
1942  cars  a  saving  of  14,148,000 
pounds  of  aluminum,  or  76%,  would 
be  made;  5,899,000  pounds  of  nickel, 
or  53%  saving;  92,300  pounds  of 
magnesium,  or  89%;  and  92,027,000 
pounds  of  zinc,  or  64%. 

General  Motors  in  1942  is  exnected 


to  produce  950,956  new  cars,  which  is 
a  541/2%  curtailment  from  the  1941 
production  of  2,082,422. 

■ 

Previews  a  Thing  of  Past? 

By  HIL  F.  BEST 

Detroit,  Sept.  11 — Newspaper  peo¬ 
ple  now  in  Detroit  have  probably 
attended  their  last  automobile  pre¬ 
view,  as  they  have  been  known  in  the 
past.  The  ballyhoo  will  undoubtedly 
take  a  different  form.  This  year  the 
defense  program  cut  into  previews  as 
we  had  known  them.  Instead  of  the 
usual  program,  the  1942  previews 
evolved  themselves  around  the  de¬ 
fense  industry  and  casually  showed 
this  year’s  “by-products,”  the  1942 
models. 

Tomorrow  Nash  at  Chicago  closes 
the  preview  circuit  with  a  showing  of 
their  1942  cars.  The  Nash  announce¬ 
ment  will  be  made  the  week  of  Sept. 
21  with  copy  placed  by  the  Geyer, 
Cornell  &  Newell  Agency. 

Sept.  26  will  see  the  Chevrolet  an¬ 
nouncement  and  from  all  reports  it  is 
believed  the  newspaper  list  will  be 
cut  considerably.  The  agency  is 
Campbell-Ewald.  No  checkings  are 
available  at  this  time. 

Ads  Seen  Steady 

On  Tuesday  the  Hudson  Motor  Co. 
entertained  the  press  at  their  annual 
preview.  George  Pratt,  sales  man¬ 
ager,  definitely  went  on  record  that 
Hudson  of  all  companies  realized  that 
there  was  a  selling  job  to  be  done  to 
sell  the  1942  models.  Mr.  Pratt  voiced 
the  opinion  of  a  large  number  of 
automobile  manufacturers  that  the 
public  will  not  run  in  to  buy  1942 
models,  and  any  company  that  thinks 
they  can  curtail  newspaper  advertis¬ 
ing  in  this  particular  market  will  be 
due  for  a  surprise.  Both  Mr.  Pratt 
and  President  A.  E.  Barritt  gave  the 
press  gathering  assurance  that  they 
were  continuing  their  advertising  and 
intended  to  advertise  the  1942  line 
extensively  through  their  advertising 
agency,  Brooke,  Smith  &  French. 

Today  at  the  Ford  Motor  Co.  the 
press  was  shown  the  defense  activi¬ 
ties  of  the  Ford  Motor  Co.  The  1942 
line,  which  will  be  extensively  ad¬ 
vertised  through  McCann-Erickson 
and  Maxon,  Incorporated,  was  shown. 

Studebaker,  through  the  Roche, 
Williams  and  Cimnyngham  agency,  is 
reported  to  be  figuring  on  one  of  its 


largest  advertising  campaigns  in 
years.  It  is  now  believed  that  the 
1942  selling  season  may  develop  into 
a  very  interesting  fight  for  change  of 
position  among  the  leaders  and  it  is 
the  concensus  of  opinion  of  many 
newspaper  men  at  the  Detroit  press 
gathering  this  week  that  newspaper 
advertising  is  going  to  play  the  most 
important  part  in  the  1942  mo<lel 
selling. 

Breaks  OPM  Small 
Business  Story 

Seeking  to  be  of  service  to  small 
business  concerns,  whose  very  exist¬ 
ence  was  threatened  by  the  OPM  re¬ 
armament  program,  the  Chicago  Her- 
ald-American  set  out  to  help  such 
firms  and  was  able  to  exclusively  an¬ 
nounce  last  week  that  small  business 
was  to  be  given  consideration  on 
priorities  and  defense  contracts. 

Fear  of  widespread  shutdown  of 
small  plants,  because  of  lack  of  ma¬ 
terials,  with  subsequent  imemploy- 
ment,  led  the  Herald-American  to 
contact  the  Illinois  Federation  of 
Labor  to  see  if  any  plan  could  be  de¬ 
vised  to  save  small  business  concerns 
and  their  employes.  ’The  Chicago 
Hearst  newspaper  assigned  Charles 
Finston,  reporter,  to  find  out  the 
problems  confronting  OPM,  business 
men  and  labor  from  the  standpoint  of 
priority  bugaboos. 

In  developing  a  series  of  articles. 
Finston  was  fortunate  enough  to  con¬ 
tact  Robert  L.  Mehomay,  chief  of  the 
contract  service,  OPM.  Mr.  Mehor- 
nay  stopped  in  Chicago  enroute  from 
Washington  to  Kansas  City.  He  mi- 
folded  the  entire  plan  that  OPM  had 
worked  out  to  help  small  business.  He 
gave  the  story  to  the  Herald-Ameri¬ 
can  during  Labor  Day  week-end  and 
the  paper  published  it  Sept.  2. 

■ 

GOING  TO  LONDON 

Geoffrey  Parsons,  Jr.,  chief  of  the 
Chicago  bureau  of  the  New  York  Her¬ 
ald  Tribune,  has  been  assigned  to  that 
paper’s  London  bureau,  it  was  an¬ 
nounced  this  week.  James  M.  (“Don”) 
Minifie,  former  foreign  correspondent 
of  the  Herald  Tribune,  who  was  in¬ 
jured  while  abroad  earlier  this  year, 
has  been  assigned  to  the  daily’s  Wash¬ 
ington  bureau. 
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Imperial  Ads 
Begin  in  N.  Y. 
And  N.  J.  Papers 


Hiram  Walker's  New  Blended 
Whiskey  Supported  with 
26,000  Lines  Per  Paper 


Hiram  Walker,  Inc.,  introduced  Im¬ 
perial,  its  new  blended  whiskey,  to 
the  Metropolitan  New  York  area  this 
week,  using  the  Neir  York  Daily  News, 
Times,  Herald  Tribune,  Sun,  Journal- 
American  and  World-Telegram. 

The  campaign  will  also  break  in 
Connecticut,  Rhode  Island,  parts  of 
New  York  state,  western  Massachu¬ 
setts,  and  in  Cleveland  during  the 
coming  week.  In  the  large  cities 


This  is  fh«  Imperial  whiskey  ad  which  ran 
in  New  York  papers  this  week. 


the  schedule  opens  with  1,800  line 
copy. 

None  of  the  ads  is  smaller  than  500 
lines. 

Imperial  was  first  introduced  in  1940 
in  Michigan  where  it  is  now  reported 
to  be  leading  all  other  brands  in  sales. 
In  March,  1941,  it  was  extended  to 
western  New  York  state,  eastern  Mas¬ 
sachusetts,  and  parts  of  central  New 
York. 

Imperial  advertising  will  amount  to 
26,000  lines  in  each  paper  in  the  first 
phase  of  the  campaign.  Carleton 
Healy,  advertising  manager  for  Hiram 
Walker,  announced  that  in  addition  to 
the  daily  newspaper  advertising,  every 
liquor  trade  journal  and  newspaper  in 
the  metropolitan  area  would  feature  a 
consistent  campaign  on  Imperial  based 
on  the  fact  that  Hiram  Walker  will 
uphold  all  fair  trade  contracts  on  its 
merchandise. 


Fair  Trad*  Contracts 


Among  Advertising  Folk 


VAUGHN  FLANNERY,  vice-presi¬ 
dent  and  art  director  of  Young  & 
Rubicam,  New  York,  announced  his 
retirement  this 


week.  He  will 
move  to  his  farm 
in  Darlington, 
Md.,  to  devote 
his  time  to  paint¬ 
ing  and  manag¬ 
ing  his  racing 
stables.  Mr. 
Flannery  will  be 
succeeded  by 
Walter  K.  Nield, 
who  becomes  a 
vice  -  president. 

Vauqhn  Flannery  Mr.  Nield  has 
been  with  the 
agency  for  11  years  and  since  1936  has 
been  manager  of  the  art  department. 
These  changes  are  effective  Oct.  1. 

John  Manuel  of  N.  W.  Ayer  &  Son, 
Inc.,  has  joined  the  OPM’s  Conserva¬ 
tion  Division  in  Washington,  according 
to  an  announcement  made  this  week 
by  the  agency’s  Philadelphia  office. 
Mr.  Manuel  will  be  assistant  to  Paul 
Cabot,  deputy  chief  of  the  division. 

Cecil  &  Presbrey,  Inc.,  announce  the 
appointment  of  S.  K.  Wilson  as  di¬ 
rector  of  the  copy  department.  Prior 
to  joining  Cecil  &  Presbrey,  Inc.,  Mr. 
Wilson  was  a  member  of  the  creative 
staff  of  Newell-Emmett,  and  creative 
director  of  Erwin,  Wasey  &  Co.,  Ltd., 
of  England. 

Larry  Webster,  well  known  in  ad¬ 
vertising  circles  in  Toronto  and  Mon¬ 
treal,  has  become  associated  with  Roy 
A.  Hunter,  advertising  counselor  at 
Vancouver,  B.  C. 


Glenn  Gundell,  who  has  directed 
the  advertising  and  sales  promotion 
activities  of  the  General  Electric  air 
conditioning  and  commercial  refrig¬ 
eration  department,  at  Bloomfield, 
N.  J.,  for  the  past  five  years,  has 
switched  to  the  advertising  division  of 
the  G-E  appliance  and  merchandise 
department,  at  Bridgeport,  Conn. 
Henceforth  Mr.  Gundell  will  assist 
Boyd  W.  Bullock,  appliance  advertis¬ 
ing  manager.  Prior  to  his  connection 
with  G-E,  Mr.  Gundell  was  engaged 
in  agency  work  in  New  York  and  with 
the  Wichita  (Kan.)  Beacon  and  the 
Denver  Post. 


In  order  to  maintain  prices  in  the 
New  York  market,  Hiram  Walker 
has  set  up  a  direct  selling  agency 
known  as  Hiram  Walker  Distributors, 
Inc. 

This  distributing  company  requires 
that  fair  trade  contracts  be  signed  by 
retailers  before  any  merchandise  is 
shipped. 

Mr.  Healy  also  stated  that  15  of  the 
largest  daily  newspapers  in  New  Jer¬ 
sey  would  carry  the  Imperial  adver¬ 
tising  program  for  that  market.  Be¬ 
cause  of  the  tremendous  sale  of 
Imperial,  the  first  five  days  in  New 
Jersey  of  Hiram  Walker's  Imperial 
advertising  program  in  the  daily  press 
was  advanced  one  week  starting 
Sept.  10. 

Imperial  is  in  the  same  price  class 
as  Calvert,  Seagrams  and  other  heavily 
advertised  spirits  blends.  Sherman  K. 
Ellis,  New  York,  is  the  advertising 


the  following  new  appointments  were 
announced:  Richard  E.  Bihidett  elected 
to  the  board  of  directors  Clifford  Pop- 
PLETON  appointed  vice-president;  and 
Monica  Riley,  a  director  and  con¬ 
troller  of  the  company. 


advertisement  and  in  each  radio 
broadcast. 


Campaigns  and  Accounts 


AMERICAN  RADIATOR  AND 

STANDARD  SANITARY  COUP, 
will  use  1,559  newspapers  in  1,363 
cities  this  week  for  a  one-time  ad, 
measuring  183  lines,  featuring  the 
company’s  plumbing  and  heating 
equipment.  The  ads  are  placed 
through  Blaker  Advertising  Agency, 
New  York.  They  include  a  statement 
by  Henry  M.  Reed,  American  Radi¬ 
ator  executive,  saying  that  heating 
and  plumbing  are  too  important  to 
health  to  be  entrusted  to  anyone  but 
heating  and  plumbing  contractors. 

National  Distillers  Corp.  is  using 
newspapers  in  110  cities  for  a  fall  cam¬ 
paign  on  Old  Grand  Dad  whiskey. 
Ads  measure  from  150  to300  lines.  The 
campaign  will  continue  through  the 
middle  of  December.  Arthur  Kudner, 
Inc.,  New  York,  is  the  agency. 

N.  W.  Ayer  and  Son.  Inc.,  New  York, 
has  been  selected  to  undertake  the 
first  advertising  and  promotional  cam¬ 
paign  on  the  General  Electric  auto¬ 
matic  electric  blanket,  it  has  been  an¬ 
nounced  by  the  G-E  appliance  and 
merchandise  department,  Bridgeport 
Conn. 


Oakite  Products,  Inc.,  makers  cf 
materials  for  household  consumpt^ 
and  industrial  production  cleaniai 
work,  will  use  116  newspapers  tis 
fall  for  a  coast-to-coast  advertisif 
campaign.  Ads  will  measure  420, 2U 
and  84  lines.  Calkins  &  Holden,  Iky 
York,  handles  the  accotmt. 


Ernest  Macaulay,  a  member  of  the 
G-E  appliance  and  merchandise  de¬ 
partment  since  1929,  and  advertising 
supervisor  for  electric  clocks  at 
Bridgeport,  has  been  appointed  man¬ 
ager  of  advertising  and  sales  promo¬ 
tion  for  the  air  conditioning  and  com¬ 
mercial  refrigeration  department, 
Bloomfield,  N.  J.  Macaulay  has  at  va¬ 
rious  times  been  a  field  sales  specialist 
on  sunlamps  and  in  charge  of  adver¬ 
tising  and  promotional  activities  on 
fans. 


Schenley  Distillers  will  use  150 
newspapers  this  fall  for  a  campaign 
on  its  Red  and  Black  Label  whiskies. 
Copy,  measuring  from  360  to  1,200 
lines,  will  run  at  least  once  a  week 
and  will  emphasize  that  the  whiskies 
used  in  the  blends  are  from  four  dif¬ 
ferent  states.  Brown  &  Thomas,  New 
York,  is  the  agency. 

Procter  &  Gamble  is  using  50  news¬ 
papers  for  a  special  campaign  linking 
Iv'ory  Flakes  with  the  silk  stocking 
shortage.  Copy  says  that  nine  out  of 
10  leading  stocking  makers  advise 
Ivory  Flakes.  The  ads  are  appearing 
weekly  and  will  be  continued  indefi¬ 
nitely.  Compton  Advertising,  New 
York,  is  the  agency. 

The  Ward  Baking  Co.  announced 
this  week  the  appointment  of  the 
J.  Walter  Thompson  Co.  as  its  adver¬ 
tising  agency. 

The  advertising  account  of  the  Ray- 
0-Vac  Co.,  battery  manufacturers  of 
Madison,  Wis.,  has  been  awarded  to 
the  Chicago  office  of  Campbell-Ewald 
Co. 


Home  Oil  Distributors,  Ltd.,  Vm.  ) 
couver,  B.  C.,  cancelled  their  sumae 
advertising  campaign  before  its  cob.  ^ 
pletion  and  substituted  a  new  gasolint 
conservation  advertising  program.  Hy 
new  campaign  was  released  in  leg  ^ 
than  48  hours  after  the  governmot  I 
announcement  of  necessity  for  con.  i 
servation  of  gas  was  made.  Poste 
space,  which  was  used  extensively  in  ^ 
the  summer  “explore  at  home”  cam-  , 
paign  of  the  company,  was  blanks  , 
cut  overnight  and  newspaper  spjR  ' 
Wcis  cancelled.  The  new  campaign  ! 
stresses  the  theme  “Britain  needs  ' 
tankers  —  co  -  operate,  reduce  your  I 
mileage.”  Extensive  newspaper  spa«  j 
and  poster  displays  are  being  utilized. 

Guenther-Bradford  &  Co.,  Chicagj 
agency,  is  issuing  orders  to  newspa¬ 
pers  on  No-Rinx,  a  new  product  of 
Aurine  Co.,  Chicago. 

L.  W.  Ramsey  Co.,  Davenport,  la, 
is  releasing  a  newspaper  schedule  on 
National  Oats  Co.,  Cedar  Rapids,  la. 

A  list  of  newspapers  will  be  used 
by  Arthur  Meyerhof!  Co.,  Chicago 
agency,  on  Clear- Again,  a  product  of 
Aurora  Laboratories,  Inc.,  Chicago. 


Says  Advertising 
Faces  Big  Job 


Hubert  S.  Watson  has  been  ap¬ 
pointed  manager  of  the  Vancouver, 
B.  C.,  office  of  A.  McKim,  Ltd.  He 
succeeds  Alan  Black,  who  has  been 
called  on  active  service  as  sub-lieu¬ 
tenant  with  the  Royal  Canadian  Naval 
Volunteer  Reserve.  Mr.  Watson  has 
been  engaged  in  the  advertising  busi¬ 
ness  at  Vancouver  for  many  years. 

L.  A.  Middleton,  formerly  director 
of  co-operative  newspaper  advertising 
of  Chrysler  Sales  Division,  Chrysler 
Corp.,  has  joined  Lee  Anderson  Ad¬ 
vertising  Co.,  Detroit  agency,  in 
charge  of  the  Chrysler  account. 

At  a  recent  meeting  of  the  board  of 
directors  at  Abbott  Kimball  Co.,  Inc., 


WiLKENiNC  Manufacturing  Co., 
Philadelphia,  manufacturers  of  Ped- 
rick  Piston  Rings  and  Wilco  Automo¬ 
tive  Products,  announce  the  appoint¬ 
ment  of  Gray  &  Rogers,  Philadelphia 
agency,  to  direct  its  advertising,  pro¬ 
motion  and  merchandising.  Sherman 
G.  Landers  will  contact  the  account. 


Beginning  mid  -  September,  the 
Flako  Products  Corp.,  Milltown,  N.  J., 
will  launch  an  advertising  campaign. 
The  program  will  include  weekly  copy 
in  a  large  number  of  key  newspapers 
east  of  the  Mississippi  and  north  of 
the  Mason-Dixon  line;  magazine  ad¬ 
vertising  every  month;  radio  three 
times  a  week  and  monthly  advertise¬ 
ments  in  half  a  dozen  trade  papers. 
A  feature  of  the  campaign,  which  is 
being  handled  by  H.  B.  LeQuatte,  Inc., 
is  that  all  three  of  the  company's  prod¬ 
ucts — Flako  Pie  Crust,  Flakorn  Com 
Muffin  Mix  and  Cuplets  for  Cup  Cakes 
— will  be  linked  together  in  each 
newspaper,  magazine  and  trade  paper 


In  an  address  before  his  agenq,  cai 
Erwin,  Wasey  &  Co.,  Inc.,  New  York,  co' 
inaugurating  a  series  of  weekly  meet-  wi 
ings  to  promote  the  better  understand-  I  y. 
ing  by  agency  employes  of  business  ^ 
and  advertising  problems,  Howard  D.  N( 
Williams,  vice-president  and  general  i 
manager,  predicted  this  week  that  ad-  j  ad 
vertising  will  assume  an  increasingly  [  de 
important  place  in  the  American  i 
business  picture  during  the  next  few  |  re 
years.  |  ra 

“The  job  to  be  done  by  advertising  j  ce 
becomes  bigger  and  bigger  each  day,"  i  Fi 
Mr.  Williams  said.  “It  will  call  for  I  gc 
more  brains  and  harder  work  than  ra 
ever  before.  The  responsibility  of  each  i  '>>' 
person  in  our  profession  grows  hourly.  ;  lo 
It  is  my  sincere  conviction  that  ad-  j  cs 
vertising  will  make  far  greater  strides  st 
in  the  next  10  years  than  it  has  made 
in  the  past  20  years.  Advertising  is  aj 
destined  for  and  cannot  avoid  a  big 
role  in  our  present  and  post-war  w 
economy.” 

The  necessity  and  importance  of 
advertising  in  the  operation  of  a  sue-  J 
cessful  business  today  were  empha-  I 
sized  by  Mr.  Williams.  “The  best  new  1 
business  prospects  any  advertising 
agency  has  are  its  present  clients,  < 
he  said.  “Increasing  the  sales  of  pres¬ 
ent  clients  is  the  surest  way  of  in- 
creasing  an  agency’s  billing.  The  best  ^ 
way  to  hold  accounts  and  increase 
billing  is  to  do  a  superlative  job  for 
each  and  every  client.”  " 

Mr.  Williams  said  one  of  the  Erwin,  ^ 
Wasey  offices  in  London  had  been  de¬ 
molished  by  a  bomb  but  fortunately  ^ 
it  was  at  night  and  nobody  was  killfd. 
The  clients  of  Erwin,  Wasey  in  Eng-  ^ 
land  clearly  demonstrated,  he  s^  .j 
the  value  of  advertising  and  keeping  ^ 
brand  names  before  the  consuming  •  ^ 
public  even  though  products  are  not  ^ 
available  for  purchase  in  shops. 
(Additional  Agency  items  on  page  37) 
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THE  ADVERTISING  SURVEY 

Credit  “Fright”  Allayed 
By  Daily’s  Page 


By  WARREN  L  BASSETT 


recently  we  wrote  that  the  new 
Federal  Reserve  restrictions  on  in¬ 
stallment  buying  were  no  great  threat 
to  sales,  but  this  week  we  have  re¬ 
ceived  a  dissenting  note  from  Muncie, 
Ind.  Bob  Robinson,  assistant  business 
manager  of  the  Muncie  Evening  Press, 
states  that  “sales  in  practically  every 
line  of  business  affected  dropped  ma- 
teriaUy.”  Every  store  doing  a  credit 
business  in  Muncie  was  seriously  af¬ 
fected,  he  declares,  in  spite  of  several 
explicit  articles  released  by  the  Fed¬ 
eral  Reserve  Bank  which  were  printed 
in  the  paper. 

To  offset  the  situation,  the  advertis¬ 
ing  staff  of  the  Press  held  a  meeting, 
and  it  was  decided  to  publish  a  full- 
page  ad  explaining  the  installment 
regulations  in  simple  language  so  that 
no  one  could  misunderstand. 

Titled  "Business  As  Usual,”  the  copy 
gave  the  detailed  explanation  of  the 
regulations  and  urged  that  if  there 
were  further  questions,  readers  should 
consult  their  retailers  for  additional 
information.  Credit  firms  were  solic¬ 
ited  for  copy  to  run  in  the  same  issue 
I  as  the  paper’s  ad,  and  copy  of  sub- 
i  stantial  size  was  obtained  from  all  of 
'i^them. 

Mr.  Robinson  believes  that  this  idea 
can  be  used  by  papers  all  over  the 
country,  and  we  are  in  full  agreement 
with  him. 

Defense  Ad  Possibilities 
NOT  ONLY  the  Muncie  Press,  but 
other  newspapers  are  alert  to  the 
advertising  possibilities  of  the  present 
defense  situation. 

From  the  Indianapolis  Star  we  have 
received  a  page  containing  nine  sepa¬ 
rate  advertisements  carried  around  a 
center  house  ad  saying  “There’s  No 
Finer  Way  Than  Electrically.”  Text 
goes  on  to  urge  purchase  of  electric 
ranges— as  an  investment.  The  page 
was  in  two  colors,  with  red  streamers 
looping  about  the  ads.  Each  ad 
carried  an  illustration  of  an  electric 
1  stove. 

Richard  Harding,  promotion  man- 
i  ager  of  the  Star,  says: 

;  ‘To  my  mind  the  page  is  news¬ 
worthy  in  that  it  was  sold  in  the  face 
of  curtailment  of  consumer  goods,  ma- 
[  terial  shortages,  shipping  delays  on 
appliances,  and  to  top  it  all  off,  the 
restrictions  on  credit  terms. 

,  1  “This  illustrates  what  can  be  done 
[  *  hy  goi^  ahead  and  selling  the  me- 
'  f  dium,  instead  of  using  retailers’  ex- 
.  j  cuses  to  explain  linage  losses.” 

.  (  The  page  was  sold  by  F.  Merle  Wal- 
j  of  the  Star’s  local  staff  and  will 
t  insertions,  a  total  of 

j  lines. 

^  There  Is  No  Shortage" 

.  AND  IN  CONNECTION  with  adver- 
j  thing  and  the  defense  impact  on 
[  yii  non-defense  commodities,  we  have  at 
.  hMd  an  advertisement  from  the  Long- 
L  )  Daily  News,  in  which 

I  Turpie  Slade,  store  for  men  and  boys, 
I ,  states  emphatically,  “There  Is 
••  J?,®.  Shortage  of  Merchandise  at 
C  Slade’s.” 

)  1  JJ^®  t®*t  frankly  discussed  supply  of 
higher  prices,  and  declared: 
■  NOW,  just  a  few  words  regarding 


prices.  The  lower-price  brackets  have 
advanced  almost  doublir  (in  some  in¬ 
stances)  while  QUAUTY  MERCHAN¬ 
DISE  HAS  NOT  except  in  a  few  minor 
cases!  This  is  not  idle  prattle  but  A 
FACT  which  can  be  proved  to  the 
skeptical. 

“We  have  always  bought,  advertised 
and  sold  ONLY  NATIONALLY  AD- 
VERTISEID  brands  and  today  we  have 
a  well  balanced  stock  of  men’s  and 
boys’  wearables  at  the  same  prices  you 
paid  last  year  before  Leon  Henderson 
ever  became  price  administrator!” 

Stock  Exchange  Copy 

WITH  the  Stock  Exchange  in  the  dol¬ 
drums  in  spite  of  the  huge  defense 
spending  which  has  rolled  the  net 
profits  of  many  firms  up  to  new  highs, 
16  brokerage  houses,  holding  member¬ 
ships  in  the  Boston  and  New  York 
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Member!  New  Terk  end  >e!»e*i  S*e<k  lacHen^C! 


Stock  Exchanges,  establishing  a  prece¬ 
dent,  this  week  imited  in  sponsoring 
an  advertisement  in  nine  Boston  news¬ 
papers  in  which  they  called  the  pub¬ 
lic’s  attention  to  significant  facts  fa¬ 
vorable  to  certain  types  of  stocks. 

The  four-column  advertisement,  un¬ 
der  the  heading  “What  Are  We  Wait¬ 
ing  For?”  points  out  that  the  yield  on 
stocks  has  been  going  up,  whereas 
yield  on  high-grade  bonds  has  been 
decreasing.  The  Dow-Jones  industrial 
stock  index  now  is  5.83%,  as  com¬ 
pared  with  an  average  of  only  2.02% 
on  representative  municipal  bonds. 

“Department  store  sales,”  the  adver¬ 
tisement  states,  “chain  store  sales,  ru¬ 
ral  retail  sales  are  all  far  ahead  of 
last  year,  reflecting  large  increases 
in  factory  payrolls  and  farm  in¬ 
come. 

“Collections  are  better,  business 
failures  much  lower  than  last  year. 

“Deposits  of  Federal  Reserve  mem¬ 
ber  banks  in  101  cities  are  substan¬ 
tially  higher  than  a  year  ago  and 
excess  reserves,  although  lower  than 
in  1940,  are  still  over  four  billion  eight 
hundred  million  dollars. 

“Even  though  costs  of  doing  busi¬ 
ness,  including  taxes,  are  also  going 
up,  sales  increases  of  25  to  50%  should 


absorb  advances  in  cost  and  still  bring 
substantial  net  earnings  for  many 
companies.” 

Brokers  signing  the  advertisement 
were:  Burr,  Gannett  &  Co.,  R.  L.  Day 
&  Co.,  Draper,  Sears  &  Co.,  Estabrook 
&  Co.,  Hayden,  Stone  &  Co.,  Horn- 
blower  &  Weeks,  Jackson  &  Curtis, 
Laidlaw  &  Co.,  Paine,  Webber  &  Co., 
Schirmer,  Atherton  &  Co.,  Soucy  & 
Co.,  Spencer  Trask  &  Co.,  Tucker,  An¬ 
thony  &  Co.,  H.  C.  Wainwright  &  Co., 
White,  Weld  &  Co.  and  Whitney  & 
Elwell. 

All  of  these  brokers  are  members 
of  the  New  York  Stock  Exchange, 
and  14  of  them  are  also  members  of 
the  Boston  exchange. 

A  spokesman  for  the  above  brokers, 
in  commenting  upon  the  advertise¬ 
ment,  said: 

“We  believe  that  the  failure  of  prices 
of  many  stocks  to  respond  to  improv¬ 
ing  earnings  is  partly  due  to  the  fact 
that  investors  do  not  fully  appreciate 
the  significance  of  recent  trends.  This 
advertisement  is,  in  effect,  a  state¬ 
ment  of  our  faith  in  America  and  the 
American  economic  system.” 

The  ad  was  placed  by  Doremus 
&  Co. 

We  have  always  believed  that  Stock 
Exchange  members  were  too  cha¬ 
stened  by  the  depression  and  govern¬ 
ment  regulations,  and  that  there  would 
be  greater  confidence  and  a  larger 
volume  of  stock  buying  today  if  a 
newspaper  institutional  campaign  had 
been  launched  years  ago.  Many  high- 
grade  stocks  which  consistently  pay 
their  dividends  are  selling  at  ex¬ 
tremely  low  levels  today,  some  return¬ 
ing  from  8  to  12%,  and  paying  it. 

The  Boston  copy  may  give  an  im¬ 
petus  to  brokers  in  other  cities. 

Relax,  Pet,  in  a  Bubble  Bath 

AND  LEST  we  all  become  too  knotted 

up  on  the  subject  of  national  de¬ 
fense,  ship  sinkings,  and  the  terrifying 
world  situation,  let  us  remember  that 
in  the  New  York  Times  of  Aug.  7, 
1941,  appearcjd  an  advertisement  seven 
and  one-quarter  inches  deep  on  two 
columns  (exact  measurement)  offering 
to  the  more  tranquil  of  this  earth 
MAGITEX,  “speedy  bubble  bath  for 
pets.” 

Relax,  please,  and  enter  a  world 
where  people  are  kind  to  animals  in¬ 
stead  of  yelling,  “KILL  ’IM!’’: 

“Elasy  to  give — and  your  dog  (or 
your  cat)  will  love  being  on  the  re¬ 
ceiving  end. 

“WHAT  YOU  DO:  Add  two  table¬ 
spoonfuls  of  Magitex  to  one  cup  of 
water.  Whip  this  mixture  to  a  lather. 
Apply  to  your  pet  with  hands  or  a 
sponge.  Wipe  off.  Do  not  rinse. 
Presto!  You  have  a  clean,  sweet¬ 
smelling  animal  free  of  fleas,  lice, 
mites  and  ticks.  Absolutely  non-irri¬ 
tating,  super-efficient  and  safe  as  cod 
liver  oil.  8-oz.  bottle,  1.00;  Huge  1- 
gallon  can,  8.50.  Dog  and  Cat  Accesso¬ 
ries,  on  the  Street  Floor.” 

The  copy  was  placed  by  Lord 
&  Taylor,  Fifth  Avenue  department 
store. 
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Use  this  book, 
phis  your  Esso 
Dealer’s  free 
services,  to  keep 
your  car 
hr  condition! 
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ROBERT  BURNS  ADS 

General  Cigar  Co.  will  use  25  news¬ 
papers  in  major  markets  from  coast  to 
coast  to  continue  its  campaign,  began 
last  spring,  on  Robert  Burns  cigars. 
The  same  number  of  newspapers  was 
used  last  spring  and  during  July  and 
August  one  ad  was  run  in  the  same 
list.  The  fall  campaign,  with  ads  mea¬ 
suring  800  lines,  will  continue  into 
December.  Donahue  &  Coe,  New 
York,  handles  the  account. 


NEW  ESSO  CAMPAIGN 

A  twofold  effort  to  lengthen  the 
lives  of  modern  automobiles  and  to 
aid  the  current  gasoline  conservation 
drive  began  this  week  with  the  Colo¬ 
nial  Esso  Marketers’  fall  advertising 
campaign  in  a  large  list  of  newspapers 
in  the  east.  The  advertisements  em¬ 
phasize  to  motorists  that  “care  saves 
wear”  and  urge  them  to  keep  their 
automobiles  in  condition.  This  marks 
the  first  comprehensive  advertising  ef¬ 
fort  designed  to  impress  upon  motor¬ 
ists  that  recently  annou:iced  car  pro¬ 
duction  cuts  make  it  important  for 
them  to  prepare  their  cars  for  extended 
service.  It  is  also  a  significant  effort 
to  convince  the  motoring  public  of  the 
u'.gent  need  for  conserving  gasoline. 
The  current  Colonial  Esso  Marketers' 
advertising  campaign  is  using  news¬ 
papers  to  promote  the  distribution 
through  their  dealers  of  a  free,  38- 
page  booklet  on  “How  to  Lengthen  the 
Life  of  Your  Car  and  Save  Gasoline.’’ 
The  newspaper  campaign  will  continue 
for  an  indefinite  period.  McCann- 
Erickson  handles  the  account. 

■ 

INSURANCE  ADS  IN  N.  Y. 

The  Travelers  Insurance  Company 
is  launching  an  advertising  campaign 
in  leading  daily  newspapers  and  a 
selected  number  of  weeklies  in  New 
York  State,  beginning  about  the  mid¬ 
dle  of  September.  The  series  of  ad¬ 
vertisements  is  primarily  educational, 
instructing  newspaper  readers  in  the 
most  important  points  of  the  new 
Motor  Vehicle  Safety  Responsibility 
Act,  effective  Jan.  1,  and,  through 
Travelers  agents,  offering  a  more  com¬ 
plete  but  small  and  compact  digest  of 
the  law.  This  type  of  advertising  has 
Iseen  used  before  by  the  Travelers 
with  gratifying  results  when  new  auto¬ 
mobile  financial  responsibility  laws 
were  passed  or  impending  in  several 
states.  Travelers  agents  consistently 
have  reported  newspaper  advertising 
to  be  very  helpful  to  them  in  selling. 
Copy  for  the  new  campaign  has  been 
prepared  and  is  being  placed  by  Young 
&:  Rubicam,  Inc. 
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Many  National  Groups 
Back  Newspaper  Week 


EVERY  important  editorial,  circula¬ 
tion  and  advertising  group  in 
America  is  publicizing  National  News¬ 
paper  Week,  Oct.  1-8,  sponsored  by 
Newspaper  Association  Managers,  and 
many  of  them  are  providing  promo¬ 
tion  copy  for  publication. 

The  national  agencies  backing  this 
$1,000,000  public  relations  program, 
according  to  a  statement  issued  this 
week  by  the  committee  in  charge,  in¬ 
clude: 

The  American  Newspaper  Publish¬ 
ers  Association,  the  Bureau  of  Adver¬ 
tising  of  ANPA,  the  International  Cir¬ 
culation  Managers'  Association,  the 
Newspaper  Advertising  Executives’ 
Association,  the  National  Newspaper 
Promotion  Association,  the  Audit 
Bureau  of  Circulations,  the  Four  A’s, 
the  Advertising  Federation  of  Amer¬ 
ica,  Hearst  Newspapers,  Scripps-How- 
ard  Newspapers,  Gannett  Newspapers, 
Editor  &  Publisher,  Publishers’  Auxil¬ 
iary,  the  American  Press,  Advertising 
Age,  Printer’s  Ink,  all  of  the  feature 
and  ad  mat  services,  and  several 
newspaper  syndicates. 

Copy  Better  This  Year 

William  N.  Hardy,  manager  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association,  who  is  chairman  of  the 
National  Newspaper  Week  Commit¬ 
tee,  said  this  week  that  the  copy  avail¬ 
able  for  both  dailies  and  weeklies  this 
year  is  far  superior  to  that  offered  in 
1940  when  1,500  dailies  and  4,000  week¬ 
lies  participated  in  National  Newspa¬ 
per  Week. 

Mr.  Hardy  reported  that  the  Bureau 
of  Advertising  had  sent  out  a  5  col.  x 
17  inch  ad  to  its  members  headed, 
■‘The  Busiest  Thoroughfare  in  Town,” 
for  insertion  during  National  Newspa¬ 
per  Week. 

Meyer  Both  Company  mailed  to  its 
newspapers  a  series  of  seven  ads 
written  around  the  heading,  “The 
Newspaper’s  Prime  Function  is  the 
Presentation  of  NEWS — Quickly — Im¬ 
partially — Completely.”  Meyer  Both 
also  offers  National  Newspaper  Week 
material  to  non-subscribers  to  its  serv¬ 
ice  in  proof  tmd  mat  form  for  25c  plus 
postage. 

Metro  Associated  Services  has  had 
requests  from  hundreds  of  dailies  and 
weeklies  for  its  free  National  News¬ 
paper  Week  material  and  mat  of  illus¬ 
trations.  Their  principal  ad  features 
the  official  emblem  of  the  National 
Newspaper  Week  Committee,  “The 
Newspaper  Lights  the  Way  of  Free¬ 
dom,”  and  gives  “behind  the  scenes” 
activities  of  editors,  reporters  and 
other  newspaper  workers. 

Copy  of  the  Four  A’s,  Pacific  Coast 
Division,  which  is  available  through 
the  Pacific  Advertising  Association, 
900  Title  Guaranty  Building,  Los 
Angeles,  is  designed  to  answer  the 
critics  of  advertising.  One  dollar  for 
each  ad  in  mat  form — $4  for  the  series. 

AFA  Articles 

Articles  being  mailed  by  the  Adver¬ 
tising  Federation  of  America  under 
the  general  title  “Consumers  Should 
Know”  cover  the  subjects:  (1)  Why 
business  must  advertise,  (2)  The 
benefits  of  free  competition,  (3)  The 
facts  about  advertising  costs.  (4)  How 
living  standards  are  raised,  (5)  What 
is  the  consumer  movement?,  (6)  Who 
is  the  big  boss  of  business? 

A  series  of  13  two  col.  x  6*4  inch 
ads  offered  by  the  Advertising  Federa¬ 
tion  of  America  carry  such  headlines 
as:  What  is  advertising  anyway?  Do 
you  believe  in  monopoly?  Refrigera¬ 
tor  prices  reduced.  Why  do  people 
brush  their  teeth?  Advertising  isn’t 


perfect.  WANTED:  Substitute  for  ad¬ 
vertising,  etc. 

Scripps- Howard  Newspapers’  Pro¬ 
motion  Department  is  writing  a  spe¬ 
cial  series  of  ads  for  its  newspapers  to 
run  during  the  Week.  Any  number  of 
large  city  newspapers  have  reported  to 
the  committee  that  they  are  doing  the 
■.-.ame  thing. 

Hundreds  of  newspaper  meetings 
have  already  been  arranged  for 
Newspaper  Week  by  the  National 
Newspaper  Week  Committee  and 
state  and  regional  associations.  Local, 
national  and  international  speakers 
have  been  provided.  Groups  co-oper¬ 
ating  in  this  connection  include  the 
Kiwanis,  Rotary,  Elks,  Eagles,  the 
American  Legion,  and  the  Veterans  of 
Foreign  Wars. 

The  Drama  Magazine  for  Young 
People,  Plays,  has  published  in  its 
October  issue  “First  Freedom,”  a  play 
by  Philo  Higley,  appropriate  for  cele¬ 
brating  National  Newspaper  Week. 
This  is  a  thrilling  dramatization  of  the 
trial  of  John  Peter  Zenger. 

In  a  statement  built  around  the  slo¬ 
gan,  “The  Newspaper  Lights  the  Way 
of  Freedom,”  the  National  Newspaper 
Week  Committee  this  week  said: 

“Readers  should  be  reminded  that 
there  is  nothing,  absolutely  nothing, 
to  be  said  in  favor  of  censorship. 
Democracy’s  most  potent  weapon 
against  all-out  totalitarian  warfare  is 
in  the  most  practical  sense  all-out 
truth.”  The  committee  expresses  the 
hope  that  the  Newspaper  Week  promo¬ 
tion  will  emphasize  this  fact  and  make 
the  people  “feel  a  duty  to  help  pre¬ 
serve  the  Free  Press  because  without 
it  America  would  cease  to  be  Amer¬ 
ica.” 

The  committee  reports  that  many 
newspapers  are  planning  to  feature  in 
their  promotion  the  part  that  the  Press 
plays  in  the  National  emergency,  and 
some  of  them  will  list  the  names  and 
pictures  of  their  personnel  who  have 
entered  the  military  service. 

■ 

A.  J.  Hosldng  Dies; 
Coast  Publisher 

Albert  J.  Hosking,  66,  associated  in 
the  publication  of  the  Pasadena  (Cal.) 
Star-News  since  1904,  when  he  and  his 
cousin,  the  late  Charles  H.  Prisk,  pur¬ 
chased  the  paper,  died  Sept.  6,  follow¬ 
ing  an  eight-month  illness,  at  his  sum¬ 
mer  home  at  Balboa,  Cal. 

He  served  in  various  capacities,  as 
associate  editor  and  manager,  and  sec¬ 
retary-treasurer  of  the  newspaper  and 
its  later  acquisition,  the  Pasadena 
Morning  Post,  during  his  37  years  with 
the  publication.  Charles  H.  Prisk  died 
in  March,  1940.  Since  then  the  latter’s 
brother.  Will  F.  Prisk,  publisher  of 
the  Long  Beach  (Cal.)  Press-Telegram 
and  Sun,  has  been  president  of  the 
Pasadena  papers. 

Mr.  Hosking  is  survived  by  two 
daughters,  Mrs.  Ruth  H.  Kenison  and 
Joan  Hosking,  and  a  son,  Albert  T. 
Hosking,  of  Pasadena. 
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HEADLINE  DUPUCATE 

Unusual  newspaper  Incident  in  Detroit 
Sept,  5  when  the  Times  and  the  News  car¬ 
ried  identical  streamer  lines. 

Quebec  Unions  Get 
Rise,  Averting  Tie-up 

Quebec,  Sept.  9— A  10%  increase 
for  printers,  pressmen  and  book¬ 
binders  in  Quebec  newspapers  has 
been  agreed  upon,  to  avert  a  strike 
and  offset  the  increased  cost  of  liv¬ 
ing,  following  negotiations  between 
representatives  of  the  newspapers  in 
this  city,  and  local  printing  shops, 
and  union  delegates. 

The  Quebec  Chronicle-Telegraph, 
one  of  the  newspapers  affected,  said 
the  groups  had  been  negotiating  for 
a  wage  increase,  based  upon  the  war¬ 
time  cost  of  living,  notwithstanding 
a  collective  agreement  with  the  em¬ 
ployers  that  was  due  to  expire  next 
April.  The  employers  represented 
that  conditions  should  first  of  all  be 
equalized  throughout  the  trade  and  a 
committee  of  the  Joint  Committee  of 
Employers  and  Employees  was  named 
to  consider  the  question.  Owing  to 
delays  in  getting  this  committee  to 
work,  the  printers,  pressmen  and 
bookbinders  held  a  meeting  Saturday 
evening  at  which  they  decided  to 
strike  immediately  unless  their  de¬ 
mands  were  met.  All  day  Monday 
negotiations  proceeded  in  order  to 
avert  a  tie-up. 

TO  NOTE  AD  TRENDS 

“Problems  That  Face  Seller’s  Mar¬ 
ket,”  is  the  theme  of  the  fall  conven¬ 
tion  of  Newspaper  Advertising  Exec¬ 
utives  Association,  Oct.  13-14,  at  the 
Blackstone  Hotel,  Chicago.  Nearly  a 
full  day  will  be  devoted  to  the  report 
of  the  “Committee  of  Twelve,”  headed 
by  Don  Patterson,  national  advertising 
director,  Scripps-Howard  newspapers, 
dealing  with  “trends  in  national  ad¬ 
vertising.”  The  NAEIA  board  of  direc¬ 
tors  will  hold  their  semi-annual  meet¬ 
ing  on  Sunday,  Oct.  12.  Aubrey  F. 
Murray,  New  Orleans  Times  Picayune, 
is  in  charge  of  the  newspaper  adver¬ 
tising  exhibit. 

MEYER  IN  LONDON 

Eugene  Meyer,  publisher  of  the 
Washington  Post  and  member  of  the 
National  Defense'  Mediation  Board, 
arrived  in  London  Sept.  7. 


Teletypesetters 
Used  By  Doily 
In  3-Day  Strike 

Texarkana  Paper  Prints 
With  Non-union  Labor 
Until  Typos  Return 

Twenty  composing  room  emplove 
of  the  Texarkana  (Ark.)  Gazette  ^ 
Daily  News  returned  to  work  Bepti 
ending  a  three-day  strike  duritt  ^ 
which  the  paper  published  by  usL-- 
automatic  type-setting  machines  I' 
the  mechanical  department,  a- 
agreement  settling  the  dispute  wi  * 
reached  during  a  conference  of  uniotf 
representatives,  Joseph  S.  Myers, 
the  Department  of  Labor  Concilij.f 
tion  Service,  and  C.  E.  Palmer,  puin 
lisher  of  Texarkana  Dailies.  Inc.  i 

The  management  issued  a  statema 
that  the  union  men  had  been  granta^ 
a  four-cent  per  hour  increase  kj 
wages  with  a  five-day,  seven-hour.! 
and-30-minute-week;  a  week’s  vacs-j 
tion  with  pay  for  all  regular  employe  i 
with  five  years  of  service  and  threi 
days’  vacation  with  pay  for  employe 
with  one  to  five  years’  service. 

Published  Durinq  Wolkeet  ^ 

During  the  strike  both  the  Gaatoi 
and  News  issued  daily  editions,  mor 
of  which  were  late  going  to  pres- 1 
with  the  assistance  of  automatic  type-  i 
setting  machines  and  non-union  la^ 
The  strike  was  called  on  a  half  hour: 
notice,  according  to  Henry  Humphrey 
editor  and  general  manager  of  & 
Gazette,  who  took  personal  charge  d 
the  composing  room,  even  to  makiiiy 
up  pages. 

According  to  George  McCoppia  ^ 
secretary-treasurer  of  Local  313  of  V 
the  ITU,  the  strike  was  called  “after 
four  months  of  fruitless  negotiatkas.’ i 
He  said  “negotiations  were  extremely 
difficult  due  to  installation  of  teletype¬ 
setters  and  perforators  in  the  mi(fat  of 
talks  and  gathering  group  of  girls  whe ; 
practiced  day  and  night  until  they  had ! 
attained  at  least  some  proficiency.” 

He  said  the  management  agreed  tc 
remove  the  automatic  machines.  Ac¬ 
cording  to  Mr.  Humphrey,  the  auto¬ 
matic  machines  were  not  used  untL  ‘ 
after  the  strike  was  called  and  had 
been  purchased  only  as  insurance  | 
against  missing  any  issue.  He  saki 
“the  management  does  not  con-! 
template  using  the  teletypesettoi 
during  the  life  of  the  18-month  con¬ 
tract.” 

Before  the  walkout,  the  manag^ 
ment  said,  it  had  asked  the  union  tc 
wait  the  arrival  of  the  labor  de¬ 
partment  conciliator,  and  had  offeree 
to  arbitrate  every  point  of  differ 
ence. 

This  was  rejected.  The  managemec: 
said  it  previously  had  offered  a  three  | 
cents-an-hour  increase,  while  4c 
union  had  demanded  21  cents  an  hour  ^ 


FILES  APPEAL  IN  WAGE  HOUR  CASE 

THE  Bellevue  (O.)  Gazette  Aug.  30  filed  an  appeal  with  the  U.  S.  Circuit 
Court  of  Appeals  for  the  Sixth  Circuit  from  the  decision  of  a  district 
court  which  upheld  the  administrator  of  the  Wage-Hour  Division  in  his 
efforts  to  compel  the  submission  of  books,  records,  documents  and  papers  of 
the  Gazette  for  inspection  by  Wage-Hour  agents.  Elisha  Hanson,  counsel, 
filed  the  brief.  One  of  the  questions  presented  is  whether  or  not  Judge  Frank 
A.  Picard,  who  rendered  the  decision,  exceeded  his  authority  in  deciding  the 
issues  presented  after  the  case  had  been  argued  before  District  Judge  Frank 
L.  Kloeb  and  had  been  submitted  to  Judge  Kloeb  for  determination.  It  is 
expected  the  case  will  be  set  for  hearing  at  the  October  or  November  term  of 
the  court. 


A.  K.  REMMEL 

Arthur  K.  Remmel,  55,  formerly 
managing  editor  of  the  Ft.  Wayru 
(Ind.)  News-Sentinel,  ended  his  life 
with  a  pistol  at  his  home.  Sept.  4.  He 
had  been  in  ill  health  for  several  year 
and  had  recently  resigned  from  th 
News-Sentinel.  Born  in  Wincheste 
Ind.,  he  began  newspaper  work  as- 
reporter  in  1906  on  the  Winchetu 
Herald.  He  later  worked  on  4 
Peoria  (Ill.)  Journal-Transcript  as 
became  managing  editor  of  the  New 
Sentinel  in  1923.  He  was  also  at  or 
time  vice-president  of  the  News  Pd-. 
lishing  Company  and  chairman  of  4 
board.  Surviving  are  the  widow,  Mr 
Nelle  B.  Remmel,  and  a  daugh# 
Emalyn. 


SUCH  good-natured  critics  as  O.  Henry 
have  claimed  that  the  typical  New 
Yorker  is  in  reality  a  native  of  Grand 
Island,  Nebraska.  This  is  just  another  way 
of  saying  that  people  are  fundamentally 
pretty  much  alike,  no  matter  where  they  live. 

We  know  of  a  famous  advertising  man 
who  got  his  start  in  Chicago  by  eating,  in 
a  restaurant,  a  baked  apple  that  reminded 
him  of  home.  He  reasoned  that  two-thirds 
of  the  city’s  restaurant  patrons  probably 
came  from  the  country,  like  himself,  and 
that  they  would  like  to  hear  about  those 
apples.  His  idea,  like  thousands  of  others 
based  on  the  simple  tastes  of  average  peo¬ 
ple,  was  a  tremendous  success. 

One  such  taste,  almost  universally  shared, 
is  the  liking  for  seeing  in  print  one’s  own 
name,  and  the  names  of  friends  and  rela¬ 
tives.  Editors  of  small-town  newspapers 
know  this.  It  is  one  of  their  greatest  assets, 
often  the  backbone  of  their  circulation. 


also  manage  to  give  an  inordinate  amount 
of  space  to  happenings  in  Cleveland.  They 
carry  their  full  share  of  syndicated  features. 
But  they  also  take  care  to  include  many 
features  of  intimate  personal  appeal  to  their 
readers. 

Norman  Siegel’s  “Private  Sights  of  a 
Public  Sightseer,”  a  daily  “PRESS”  fea¬ 
ture,  is  typical.  Light  and  chatty  in  style,  it 
is  as  full  of  names  as  the  “Personals”  coliunn 
of  a  country  weekly.  Not  celebrated  names. 
Not  names  familiar  only  to  a  few  “insiders.” 
Just  the  names  of  thousands  of  Bills  and 
Marys,  who  w'ill  smile  with  pleasure  when 
they  read  them,  or  hear  joshingly  from  a 
friend  that  they  “made  the  column.” 

Another  “PRESS”  feature  in  similar  vein 
is  the  weekly  “Howdy  Neighbor”  page, 
which  presents  each  Saturday  an  intimate 
picture  of  some  Cleveland  neighborhood  or 
suburb.  To  obtain  material,  a  staff  member 
is  assigned  to  a  certain  locality  for  the  en- 
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tire  prec  eding  week.  He  talks  to  local  mer¬ 
chants,  old-time  residents,  policemen,  polit- 


Local  readers  can  get  general  news  from  the 
nearest  metropolitan  paper,  in  far  greater 
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ITith  the  largest  home-delivered  circulation 
and  the  largest  total  circulation  in  its  entire 
history.  The  Cleveland  Press  is  in  an  enviable 
position  for  capitalizing  upon  its  intimate 
Cleveland  features.  From  this  position  comes 
Power  .  .  .  Power  to  do  good;  Power 
to  move  goods. 


The 

Cleveland  Press 


A  iCRlPPS.HOWARD  B 


NEWSPAPER 


detail.  Only  their  modest  home-town  jour¬ 
nals  supply  the  news  of  their  own  comings 
and  goings. 

Big-city  editors,  of  course,  recognize  this 
human  trait  to  some  extent.  They  all  run 
“society  pages,”  recounting  the  activities  of 
prominent  residents.  They  carry  news  of 
clubs,  church  groups,  lodges  and  civic  en¬ 
terprises.  But  these  items  fill  only  partially 
the  unspoken  wants  of  the  vast  majority  of 
their  readers.  There  is  still  an  undefined 
hunger  for  the  sort  of  personal  touch  that 
the  small-town  editor  has  at  his  finger  tips. 

Much  of  the  local  strength  of  Cleveland’s 
newspapers  comes  from  a  recognition  of 
these  facts.  Cleveland  editors  do  not  fail  in 
their  duty  to  give  adequate  reports  of  doings 
in  Dong  Dang  and  Washington.  But  they 


ical  leaders,  officials  and  clergymen.  The 
resulting  page,  replete  with  names  and  pic¬ 
tures,  is  not  only  pleasing  to  its  subjects, 
but  genuinely  interesting  to  the  general 
readership. 

It  is  by  such  means  as  these  that  Cleve¬ 
landers  have  come  to  know  more  about 
themselves  than  the  residents  of  most  big 
cities.  It  is  through  the  personal  touch  that 
they  have  come  to  more  intimate  terms  of 
friendship  and  respect  with  their  newspa¬ 
pers.  This  attitude  is  valuable,  not  only  to  us. 
but  to  our  advertisers.  It  adds  an  extra  meas¬ 
ure  of  importance  to  the  Cleveland  market, 
already  one  of  America’s  greatest  in  terms 
of  size  and  wealth.  It  is  the  lever  which 
makes  it  easy  to  swing  that  market,  and  put 
its  full  force  behind  worth-while  projects, 
goods,  and  services. 


CLEVELAND  IS  A  NEWSPAPER  MARKET 
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Blast  of  16-Inch  Guns 
Broke  Shore’s  Camera 


By  JACK  PRICE 

THE  EXCELLENT  photographs  pub¬ 
lished  a  week  ago  throughout  the 
country  showing  the  16- inch  guns  of 
the  USS  North  Carolina,  in  action, 
were  taken  by  Samuel  Shere,  Inter¬ 
national  News  Photos  photographer. 
Shere  was  the  only  news  still  camera¬ 
man  abroad  the  new  battleship  during 
the  trials,  but  he  covered  the  event 
for  all  the  syndicates. 

Lieut.  Comm.  John  T.  Tuthill,  Jr., 
public  relations  officer  for  the  Third 
Naval  District,  New  York,  explained 
to  Editor  &  Publisher  that  the  names 
of  all  picture  agencies  were  placed 
in  his  hat  and  the  name  of  INP  was 
drawn  by  one  of  his  staff  in  the  pres¬ 
ence  of  other  office  personnel.  The 
Navy  permitted  only  one  still  camera¬ 
man  to  represent  all  agencies  because 
of  lack  of  room  aboard  the  North 
Carolina  .  Shere  was  picked  by  INP 
because  of  his  seven  years’  experience 
aboard  large  ocean  liners. 

Hasordt  of  Sea  Pheto9 

Commander  Tuthill  also  selected  a 
newsreel  agency  to  represent  all  in  the 
same  manner  and  Hearst  Metrotone 
News  was  picked.  The  picture  and 
newsreel  agencies  were  notified  of 
the  selections  at  the  last  minute. 

We  asked  Shere  if  he  had  any  new 
experiences  while  covering  the  firing 
trials  aboard  the  largest  and  newest 
battlewagon  of  the  Navy. 

“Many  new  thrills,”  he  replied,  and 
to  illustrate  just  what  he  meant  he 
showed  us  his  camera,  just  as  it  re¬ 
mained  after  the  story  was  covered. 
The  lens  of  his  view  finder  was  miss¬ 
ing  because  it  was  blown  out  of  the 
holder  during  the  firing  of  one  of  the 
salvos.  The  ground  glass  in  his 
Graphic  had  been  taken  out  but  was 
also  broken  from  the  same  cause. 

The  camera  looked  like  a  sick 
pigeon,  but  since  it  was  not  a  very 
new  one  we  were  unable  to  judge 
accurately  just  how  much  damage 
had  been  wrought  by  the  terrific  ex¬ 
plosions  of  the  huge  naval  rifles. 
Then  it  appeared  that  it  suffered  a  bit 
from  the  salt  water  sprays,  and  ex¬ 
posure.  However,  aside  from  the  ef¬ 
fects  upon  the  camera  we  noticed  that 
the  man  himself  was  no  worse  for  the 
wear. 

“Of  course,”  continued  Shere,  “I 
have  covered  maneuvers  and  coastal 
gun  practice  where  the  guns  are 
equally  as  large  as  those  of  the  North 
Carolina,  but  the  feeling  is  different. 
When  you  are  shooting  with  your 
feet  planted  on  terra  firma,  one  does 
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not  react  to  the  vibrations  like  those 
aboard  a  ship.  The  tremors  felt  while 
working  from  a  ship’s  deck  are  far 
more  severe  than  those  recorded  on 
land.  Then  it  must  be  remembered 


Samuel  Shere  on  board  the  U.  S.  S.  North 
Carolina. 

that  the  coast  guns,  although  of  large 
calibre,  are  fired  one  at  a  time  and 
the  concussion  is  not  as  great  as  that 
felt  when  a  triple  turret  salv’o  is 
loosed.” 

We  noticed  that  Share’s  photos 
showed  that  the  exposures  were  made 
a  fraction  of  a  second  after  the  guns 
were  fired  and  we  asked  him  to  ex¬ 
plain  how  this  came  about.  “You  see,” 
he  stated,  “I  could  have  wired  for 
synchronization  but  this  was  not  per¬ 
mitted  and  in  any  event  I  did  not 
have  time  to  get  the  special  apparatus 
necessary,  hence  it  meant  that  I  was 
forced  to  rely  upon  my  judgment. 
My  experiences  in  covering  an  as¬ 
signment  of  this  nature  led  me  to 
follow  a  system  established  by  natural 
reactions. 

It’s  a  Matter  af  Nerves 

“When  taking  pictures  of  a  big  gun 
being  fired,  the  instructions  of  officer 
in  charge  should  be  carefully  followed 
in  order  to  get  good  shots. 

“In  the  case  of  recent  photos 
aboard  the  North  Carolina,  each  sec¬ 
ond  was  tolled  off  and  when  the  zero 
moment  arrived  I  was  ready.  My 


It’s  A  Live  Market 
It’s  Thorough  Coverage 


BALTIMORE'S 

.Metropolitan  District 
And  The  Circulation  Of 

THE  SUNPiPERS 

l»40Oce^led  DAILY  SUNDAY 
Net  Paid  Net  Paid 


finger  remained  gently  pressing  on 
the  releasing  lever  of  the  focal  plane 
shutter,  so  when  the  guns  were  fired, 
my  finger  gave  the  required  pressure 
due  to  the  concussion.  It’s  a  sort  of 
reaction  of  the  nerves  and  naturally 
the  picture  is  a  fraction  of  a  second 
late.” 

Shere  continued  to  explain  that  he 
had  removed  his  back  ground  glass 
first  before  the  firing  and  had  laid  it 
down  on  a  table  below  decks  but  the 
concussion  broke  it.  The  first  salvo 
blew  his  finder  glass  out  of  the  holder 
and  thereafter  he  sighted  through  the 
wire  cage.  We  were  amused  to  hear 
that  he  tried  different  angles  in  order 
to  keep  his  stomach  in  place  when 
shooting  the  later  salvos.  Shere  ex¬ 
plains  this  by  saying  that  when  he 
took  a  position  to  picture  the  firing 
from  ri^t  angles  to  the  gun  he  felt 
as  though  he  was  ready  for  the  pump- 
gun  but  when  he  exposed  from  the 
rear  of  the  guns  he  felt  normal  dur¬ 
ing  the  shooting. 

“It  was  a  grand  experience,”  said 
Shere,  and  “I  hope  that  my  informa¬ 
tion  may  come  in  handy  to  other  pho¬ 
tographers  who  some  day  may  be 
assigned  to  a  story  of  this  kind.” 

Incidentally,  Shere  worked  from  the 
decks  and  bridges  of  the  North  Caro¬ 
lina  and  also  from  the  low  decks  of  a 
destroyer  which  picked  him  up  be¬ 
tween  salvos.  It  was  no  easy  task  for 
this  lens-lad  as  he  had  but  few  hours 
sleep  during  the  whole  assignment, 
which  lasted  almost  four  days.  All  told 
he  made  115  black  and  white  negatives 
and  64  Kodachromes. 

Infra-Red  Film  Results 

WE  RECEIVED  several  calls  from 

photographers  who  desired  informa¬ 
tion  about  a  new  film,  reported  to 
have  been  prepared  for  infra-red  pho¬ 
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tography.  The  reports  were  to  tin' 
effect  that  a  film  sensitive  to  inii«.{ 
red  bulbs  and  having  the  qualifiei.| 
tions  and  speed  of  a  press  panchto.’ 
matic  emulsion,  had  been  made.  ^ 
We  located  the  source  of  the  repots 
and  it  appears  that  one  of  the  mf,, 
hers  of  the  New  York  staff  of  Defendu 
Photo  Supply  Co.  had  done  a  littlt 
experimenting  with  his  company's  yj. 
rious  emulsions.  This  gentleman  tdd 
us  that  he  was  of  the  opinion  th^ 
Defender  infra-red  D  film  could  bt 
used  in  connection  with  the  infra-^j 
coated  flash-bulbs  but  learned  %  ' 
this  emulsion  was  not  practical.  f 
We  were  informed  that  all  the  (kti  [ 
of  his  experiments  had  been  sent  to ) 
the  research  department  of  his  con¬ 
cern  and  that  perhaps  one  of  its 
neers  may  solve  the  problem.  Ino. , 
dentally,  our  friend  at  Defender  tds  i 
us  that  he  regrets  the  fact  that  he ! 
cannot  make  any  recommendathsi  i 
about  the  use  of  these  emulsions  h 
connection  with  the  infra-red  coated 
lamps  and  hopes  that  the  reports  ail 
not  cause  any  disappointment.  ) 


Air  Corps  Filins 

WHILE  on  the  subject  of  infra-i*d  { 

we  have  been  informed  that  titt 
infra-red  films  used  by  the  Air  Coip 
are  much  faster  than  the  regohr 
emulsions  obtained  in  the  Eastnwi 
standard  films  for  this  type  of  wotL 
The  fast  infra-red  films  are  also  nidt 
by  Eastman. 

Due  to  the  increased  demand  for  i  ■ 
more  compatible  film  for  use  in  thh 
latest  technique,  we  are  of  the  opiaki 
that  the  scientists  of  the  film  indusbr 
and  lamp  manufacturers  will  in  the 
near  future  solve  some  of  the  po- 
plexing  problems  now  posed  for  the 
photographers  who  wish  to  apply  this  , 
new  development.  W 
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Total  Retail  Sales 

1939  U.  S.  Depf.  of  Commerce  Figures 

<170,719,000 

buf  1940  and  1941  Will  Top  This  Figure 

COMPARISON  OF  AKRON  BUSINESS 
First  6  Months  1939,  1940,  1941 


229,194  146.739 

40.157  30.556 

269.351  177.295 

39.225  37.385 


IiicrcMse 
•t  Months 
1940  Over 
19.30 

New  Pass.  Car  R(‘)ristrations.  VP  41.6% 
New  Truck  Reiristrations.  .  TTP  16.4% 
Hank  Debits  .  VP  11.7% 

Hlilir.  Permits  Residential 

Number  .  I’P  21.9% 

Value  .  VP  .4% 

Non  Residential 

Number  .  VP  .3.2% 

Value  .  VP  133.1% 

Dept.  Store  Sales  .  UP  6.6% 

Industrial  Power  Consumption  VP  12.9% 

Lon?  Distant  Calls .  UP  S.1% 

Newspaper  Adv.  Linea?o .  UP  6.3% 

Postal  Reeeipis  .  UP  0. 

Railro.id  CarloadiiiKs 

Inbound  .  UP  17.3% 


%  Incre.ise 
6  Months 
1941  Over 
1940 

UP  68.7% 
UP  60.7% 
UP  29.2% 

UP  179.4% 
UP  117.2% 

UP  38.6% 
UP  280.6% 

UP  26.0% 
UP  38.0% 
UP  28.4% 
UP  9.1  % 
UP  4.6% 


Outbound  .  UP 

.Sales  Tax  Collections .  UP 


UP  17.3%  UP  16.6% 
UP  3.9%  UP  28.3% 


8.5%  UP  29.6%. 


IF  YOU  W,VNT  Ql  ICK  RKSPONSE  TO  YOUR  8.4LES 
MESSAGES  YOU  WILL  PLACE  AKRON  AND  THE 
BEACON  JOURNAL  .\T  THE  TOP  OF  YOUR  LIST  .  .  . 


TOTAL  NET  PAID .  308.576  214.680 

(A.  B.  C.  Pub.  State.,  3-31-41) 

(August  Average,  1941)  .311.820  221.830 

You  Can  Reach  The  Baltimore  Market 
Effectively  And  Economically  Through 

THE  SUNPAPERS 

MORNING  EVENING  SUNDAY 


AKRON  BEACON  JOURNAL 

Represented  by:  STORY,  BROOKS  &  FlNLEf 

New  York  Philadelphia  Chicago  Cleveland  Los  Angeles  AtlanU 
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^  "p  NGINEERED  by  Graflex  from  the  ground  up  and 
,  Jj  built  with  the  precision  necessary  to  do  justice  to 
'  its  advanced  design,  the  Graflex  Flash  Synchronizer  sets 
new  standards  of  efficiency  and  dependability. 

Basic  electro-mechanical  principles,  hitherto  ignored, 
are  employed  to  reduce  the  current  consumption  of  this 
synchronizer  to  an  extremely  low  level.  The  entire  elec¬ 
trical  circuit  has  great  efficiency  ...  the  solenoid  of  the 
inertia-type  release  has  a  high  resistance  and  hence  uses 
very  little  current  .  .  .  the  mechanical  elements  are  de¬ 
signed  and  built  to  function  with  the  utmost  freedom 
and  precision.  As  a  result,  despite  losses  in  battery 
strength  from  use,  low  temperatures  or  age,  the  unit 
remains  in  synchronism  to  the  point  where  ignition- 
^  failure  of  the  lamp  can  be  expected.  Once  in  sync  it 
^  stays  in  sync! 

Many  other  features  recommend  this  unit  to  the  pho¬ 
tographer  with  an  eye  on  prize-winning  pictures — built- 


in  spotlight  for  focusing  and  sighting  in  poor  light;  re¬ 
flectors  for  medium-base  and  bayonet-base  lamps;  com¬ 
pact  solenoid  release;  outlets  for  multiple  flash,  focal- 
plane  synchronization  and  remote  control;  silver  switch 
contacts.  Price,  $29.50.  See  it  at  your  Dealer’s. 

When  in  New  York  City,  Rochester  or  Los  Angeles, 
visit  the  Graflex  Display  Rooms  where  you  can  see  the 
complete  Graflex  line  and  discuss  your  equipment  prob¬ 
lems  with  factory-trained  technicians. 

GRAPHIC  PAN-TILT  TRIPOD  HEAD  ^ 

The  new  Graphic  Pan-Tilt  Tripod  Head — a  welcome 
accessory  for  the  press  photographer.  Having  a  base 
31/^"  in  diameter,  and  a  top  2]/^"  square,  it  makes  an 
extremely  rigid  support  for  any  camera  including  Graflex 
and  Speed  Graphics.  Tilts,  100°  forward,  25°  backward, 
and  rotates  a  full  360°.  All  movements  are  controlled  by 
a  single  handle.  Its  clamp-screw  fits  all  standard  camera 
tripod  sockets  and  is  kept  up  to  facilitate  insertion. 
Price,  $13.50. 


All  prices  suhject  to  change  without  notice 

FREE  LITERATURE 

For  further  information  concerning  these  and  other  Graflex-made 
Products,  get  our  new  folder  and  the  Graflex  catalog.  Both  are 
free  at  your  Dealer’s  or  from  us.  Folmer  Graflex  Corporation, 
Department  EP-72,  Rochester,  N.  Y.,  U.  S.  A. 


14  EDITOR6rPUBLISHEj>  F 


London  said:  “In  view  o: 
OilllSri  YV  liniiwlvl  statement*  which  have  received  cur-* 
>1  j  ^  ■  rency  in  London,  the  Ministry  of  In- 

JJ©tC(ll©Cl  OtOriGS  formation  states  that  jo  English 

newspaper  had  any  representative  on 
^^2  S©CI  Conf©]r©IlC©  battleship  Prince  of  Wales. 


Skott  “Takei. 


New'Ofieans 


Two  well-known  authors  represent¬ 
ing  the  Ministry  of  Information  were 
on  board  to  make  a  historic  record  for 
future  publication.” 

Actually,  said  Newspaper  World, 
one  of  the  three  writers  concerned  is 
IJll-  -T  '  ;  The  three  British  writers  represent-  on  a  newspaper  staff,  but  was  loaned 
overturned  ing  the  Ministry  of  Information  at  to  the  Ministry  for  the  occasion.  He 

. .  historic  meeting  Ls  H.  V.  Morton,  of  the  Daily  Herald. 

and  at  sea  with  President  Roosevelt  have  He  was  on  the  Daily  Express  staff 
not  been  permitted  to  write  a  line  of  before  he  joined  the  Herald  in  1931. 
Deputy  descriptive  matter  for  the  British  The  others  are  Howard  Spring  and 

“Bartimeus”  (Paymaster  Commander 
Ricci).  Mr.  Spring,  formerly  literary 
_23  issue  of  critic  of  the  Evening  Standard,  has 
into  rocky  cut,  rolled  over  on  side  and  Newspaper  World  which  reached  New  had  wide  journalistic  experience  but 
back  end  ways,  throwing  him  out  of  York  this  week.  in  recent  years  has  been  known  as  a 

the  car,  which  is  a  total  loss.”  In  its  explanation  why  these  writers’  novelist.  “Bartimeus”  has  a  reputa- 

■  accounts  of  the  meeting  have  not  yet  tion  for  his  stories  of  the  sea,  but  it 

J.  NORMAN  LODGE,  of  the  Associ-  been  published.  Newspaper  World  was  understood  he  was  present  in  his 
ated  Press  London  bureau,  tumbled  had  learned  “that  it  was  un-  official  capacity  with  the  Ministry  of 

into  a  bomb  crater  during  a  blackout  ijkely  that  their  story  will  be  used  at  Information,  rather  than  as  an  author, 
and  sat  down  to  await  the  all-clear  pi-gsent,  although  it  will  be  used  at  which  explains  the  reference  of  the 
signal.  some  future  date.”  Ministry’s  statement  to  only  two 

To  an  inquisitive  bojby,  who  asked  y  ^  ^  .,^^hors. 

what  he  was  doing.  Lodge  replied  dis-  ....i  j.  ■ 

gustedly:  “Waiting  for  a  street  car.”  Arrangements  had  been  made  by  CTll-rTOM  DAILY  MERGED 
The  Londoner  was  abashed:  “But,  Brendan  Bracken,  Minister  of  Infor-  U/ULI 

old  fellow  they  don’t  pass  here  any  mation,  for  the  meeting  to  be  covered  Cordele,  Ga.,  Sept.  9— Consolidation 
I*  ’  by  descriptive  writers,  photographers  of  Clordele’s  radio  station,  WMJM,  and 

a  and  newsreel  cameramen,  it  was  ex-  the  Cordele  Dispatch  became  effective 

THE  FOLLOWING  bannerline  appeal  plained.  American  newspapermen  on  Sept.  1.  James  S.  Rivers,  former 
was  carried  the  other  day  by  the  were  barred  from  accompanying  Presi-  manager  of  station  WMJM,  has  become 
Paris  (Mo.)  Monroe  County  Appeal:  dent  Roosevelt,  however,  and  the  publisher  and  general  manager  of  the 
“Lord,  We  Corifess  Our  Sins,  We  Ask  British  felt  that,  in  fairness  to  the  Cordele  Dispatch  Publishing  Company, 
Forgiveness,  We  Pray  For  Rain.”  American  press,  their  journalists  Inc.  Gaines  Brewster,  for  the  past 
The  following  day  much  needed  rain  should  not  operate  through  the  Minis-  two  months  advertising  director,  has 
fell  and  so  the  Monroe  County  Appeal  try  of  Information  on  behalf  of  the  been  made  managing  editor  of  the 
in  its  next  issue  bannered  the  paper  British  press.  Dispatch  and  Crisp  County  News,  both 


copy  reader,  handing  the  following  Iniormation  Ministry  Won't 
article  to  a  rewrite  man:  _  -.  r*  -m.  nr 

“Harold  . Salt  Lake  City,  Permit  Its  Three  Writers 

is  in  the  Coalville  hospital  suffering  To  Describe  Parley  Now 
from  head  cuts  and  bruises  after  be¬ 
ing  thrown  on  to  the  middle  of  the 

highway  when  his  car  c.... - - J!  ^ 

several  times  after  losing  control  of  Winston  Churchill’s 
it,  Monday  forenoon,  one  '  •  •  — 

one-half  miles  west  of  Wasatch  on 
Wasatch  Hill,  said  Moore, 
sheriff  of  Summit  County.  He  was  press,  “although  the  newspapers  were 
driving  at  a  high  rate  of  speed,  passed  naturally  eager  to  have  their  story,” 
a  car,  lost  control,  ran  off  the  road  according  to  the  Aug. 


Acme 

Telephoto 

Service 


An  Acme  Telephoto  Trans¬ 
ceiver  has  been  installed 
for  the  New  Orleans  Item.  Be¬ 
hind  this  machine,  which  both 
transmits  and  receives  pictures 
over  ordinary  long-distance 
telephone  lines,  the  Item  finds 
the  world-wide  picture  gather¬ 
ing  resources  of  Acme  News- 
pictures.  Inc. 


Okimhoma  City  automobile 


Based  on  August  prices*  Oklahoma  farm^ 
ers  will  receive  $75.10  per  bale  for  their 
1941  cotton  crop.  This  compares  with 
$44.50  per  bale,  the  avera^  /or  1940. 


-  re^fs^ra/ions 

first  7  monflis  of  1941  totalled  between 
1(500  and  2,000  more  fhan  in  same  period 
of  1940.  The  reason  new  residents. 


BACK  OF  PAGE  ONE— 
A  MARKET  DATA  BOOK 


Thus  another  new  client 
intensifies  Acme’s  coverage 
of  the  country,  makes  the  in¬ 
stallation  of  an  Acme  Tele 
photo  Trans-Ceiver  more  than 
ever  the  logical  step  for  speed¬ 
ing  up  your  picture  service. 
May  we  tell  you  more  about  it? 


Youngstown  Metropolitan  Dis¬ 
trict  is  Ohio's  3rd  Most 
Populous 


in  1 1  years  . . .  city  people  are  buying  new  cars  as  fast  as  dealers 
can  supply  them... and  department  store  sales  in  Oklahoma 
City  are  up  35%  from  a  year  ago  for  the  week  ending  August  9. 

This  is  news  that  page-one-only  readers  missed.  But  it  is 
the  kind  of  news  sales-hungry  merchandisers  look  for  .  .  .  sales 
data  that  goes  hand-in-hand  with  continued  reports  of  the  effec¬ 
tiveness  of  day-in  and  day-out  advertising  in  the  market’s  most 
powerful  media — The  Oklahoman  and  Times. 


THE  DAILY  OKUHOMAN 
OKLAHOMA  CITY  TIMES 


KELLY-SMITH  CO. 

National  Repretentativtt 


N.w  Tork  Philadelphia  Atlanta 
b.-iroii  Boston  CbK-aao  Kansas  Citj 


Nationally  Repkesentbo  by  the  Katz  Agency,  Inc. 


SEPTEMBER 


19  4  1 


Ihese  Folks  Know  What’s  What .  .  From 

SOUP  TO  NUTS 


DoritMiss 


This  Spot 


I  N  an  active  billion-clollar  market 
I  like  that  of  Indiana,  comjx;tition 
is  keen.  It’s  brand  against  brand  in 
Hoosier  homes — and  the  customer 
takes  the  foremost. 

Son  begins  early  in  life  to  tell 
Father,  man  to  man,  just  what's  best 
in  everything  worth  buying.  Mother 
and  daughter  compare  interesting 
notes  on  other  famous  brands.  And 
they  all  uphold  their  favorites — from 
soup  to  nuts  and  from  autos  to  zip- 
j)ers.  What  a  “going-over”  the  prod¬ 
uct  gets!  No  comments  barred  here 
— and  comparisons  are  unrestricted 
in  these  sales-battles! 

And  where  do  they  get  their  sell¬ 
ing  arguments.^  Right  out  of  the 
home-town  paper!  Many  well-known 
brands  ow'e  their  success  in  Indiana 
to  the  real  selling  job  that  Indiana 
home-town  papers  are  doing  for 
them.  These  successful  products  got 
“in”  in  Indiana  because  the  home¬ 
town  paper  really  gets  “in.”  Since 


$1,600,000,000 

Waiting  for  You 

•  Annual  spendable  income  over 
$1 ,600,000,000.00;  one  of  the 
first  12  states  in  purchasing 
power;  53%  of  salary  and  wage 
incomes  $2,000  to  $5,000. 

•  19%  above  national  average 
in  home  ownership. 

•  70%  above  national  average 
in  livestock  income. 

•  27%  above  national  average 
in  total  farm  income. 

•  20%  above  national  average 
in  automotive  sales. 

•  21%  above  national  average 
in  gasoline  and  oil  sales. 

•  19%  above  national  average 
in  lumber,  building  supplies 
and  hardware  sales. 

•  15%  above  national  average 
in  drug  store  merchandise  sales. 

•  1 2%  above  national  average 
in  automobile  registration. 


Indiana  newspapers  call  daily  at 
every  worth-while  home,  they  have 
a  “following”  greater  than  that  of 
any  other  single  sales-force  in  their 
communities.  There's  no  closed-tloor 
for  the  family  paper. 

Last  year  these  papers  hel{x;d  to 
sell  Indiana  20%  more  than  the 
national  average  in  new  cars,  equip¬ 
ment,  and  accessories,  and  19*';  more 
in  new  homes,  new  furniture,  and 
furnishings.  And  you  can  be  sure 
that  where  home-ownership  and  car 
registration  so  largely  exceed  the  na¬ 
tion’s  average,  the  buying  of  every 
other  item  of  good  living  is  equally 
ample. 

When  the  family  sits  down  with 
the  home-town  newspaper,  that’s 
when  you  can  do  a  little  budget- 
budging  .  .  .  and  win  a  preferred 
position  for  your  product  and  your 
brand  on  the  family  shopping  list. 
The  Hoosier  home  town  newspaper 
can  help  you  win. 


"Hoosier  Dailies  Serve  You  Well— The  More  You  Use,  the  More  You  Sell" 


Up  to  5,000  Circulation 

Attica  Ledger-Tribun* 

Bloomfield  Evening  World 

Columbia  City  Commercial-Moil  &  Post 

Decatur  Democrat 

Lebanon  Reporter 

Linton  Citizen 

Madison  Courier 


Mount  Vernon  Democrat 
Plymouth  Pilot  end  Newt 
Princeton  Clarion-News  and  Democrat 
Rensselaer  Republican 
Seymour  Tribune 

From  5,000  to  10,000 

Huntington  Herold-Press 
New  Castle  Courier-Times 


Vincennes  Sun  Commercial 
vVdisdw  rimes  &  Union 

From  10,000  to  25,000 

Anderson  Bulletin 
Kokomo  Tribune 

Marion  Leader-Tribune  Chronicle 
Muncie  Star 


From  25,000  to  50,000 

Gory  Post-Tribune 

More  than  50,000 

Fort  Wayne  News-Sentinel 
Indianapolis  News 
Indianapolis  Star 
South  Bend  Tribune 


Earns  Plenty  *  Spends  Freely 


j\a5ljt)illf^3anncr. 


say,  “Many  thanks,”  to  all  contributors 
and  to  manifest  its  appreciation  for 
the  interest  and  co-operation  given  to 
the  Fund  by  so  many  influential  fac¬ 
tors  in  the  field.  It  is  gratifying  that 
during  the  hot  summer  months  it  has 
been  possible  to  raise  approximately 

5  00  $6,000  in  cash  for  this  worthy  enter- 

10.00  . . . . 5 

Editor  &  Publisher  believes  that  and  heart  disease.  Mr.  Ivins  suff^ 
S.oo  with  such  sponsorship  and  such  a  list  a  stroke  last  April,  but  had  recov^ 
100  00  contributors  it  will  be  possible  to  sufficiently  to  spend  August  in 

attain  early  this  fall  the  objective  of  Girt.  Last  month,  however,  he  ^  j 
25.00  $25,000,  and  to  have  a  cornerstone  fered  a  relapse 
10  00  "“teworthy  d^ication  cere-  Mr.  Ivins  began  his  career  as. 

10  00  ponies  on  the  Village  Green  co-inci-  newsboy  and  a  printer’s  devil,  be^n 
dent  with  the  Bill  of  Rights  150-year  publisher  of  his  own  newS 
10.00  celebration  on  Dwember  15  next  editor  of  the  Hudson  Dispatch  £ 

U  you  have  not  already  contributed  ^s  a  supporter  of  Mayor  Frank  Ha£ ' 
5.00  will  you  not  kmdly  do  so  at  once?  ^n  influential  figure  in  New  K 

10.00  Z  Mr.  Ivins  worked  in^ 

Zenger  Memorial  Fund  and  if  further  advertising  department  of  the  nZ' 
100.00  information  is  de^red  please  write  to  York  Times  at  one  time.  He  Z 

.  ^"'!%.®^‘Ming,  founded  the  Hoboken  (N.  J.)  Sui 

1475  Broadway,  New  York  City.  Inquirer.  ^ 

irWAfU  lurPP/”''PD  appointed  managing  editor 

IOWA  MERGER  of  the  Hudson  Dispatch  in  1912,  hold. 

The  Carroll  (la.)  Times,  a  weekly  ing  that  job  until  1926. 
n^ewspai^r,  has  been  merged  wiffi  the  1934  Mr.  Ivins  was  appointed  Ne, 
Carroll  Daily  Herald,  the  con^lidated  je^ey  State  librarian  on  rwommeni 
paper  being  known  as  the  Daily  Times  of  Governor  A.  Harry  Mooret 
Herol^d.  F.  H.  Arts,  former  editor  of  3  term  of  five  years,  being  reappointed 
the  Carroll  Times  is  associate  ^itor  upon  Mr.  Moore’s  re-electionTl£ 
^  the  consolidated  paper  and  James  He  also  was  active  in  civic  affairs,  £ 
W.  Wilson  who  has  been  ^itor  and  ^^s  credited  with  originating 
manager  of  the  Carroll  Daily  Herald  welfare  projects  in  the  communr 
continues  as  editer  and  manager  of  Business  offices  of  the  Dispatch 
the  Daily  Times  Herald.  Sept.  8,  Monday,  in  tribuH 

BY  AIR  TO  ICELAND  wh,  »rved  a, 

In  order  to  reach  the  U.  S.  armed  aging  editor  imder  Mr.  Ivins  for  U 
forces  garrisoned  in  Iceland,  weekly  years,  succeeds  him  as  editor.  He  has 
copies  of  Time’s  Air  Express  Edition  been  a  member  of  the  Dispatch  staf 
will  be  flown  to  the  island  outpost  by  for  26  years  with  the  excention  of  two 
U.  S.  Navy  Patrol  planes  beginning  years  when  he  was  with  the  Ww 

6  00  ^mioimced  this  week  York  Daily  News  and  the  Elizaboti 

by  the  publication’s  management.  (N.  J.)  Times. 

100.00  !  _  _ .~  ~  __  _  - - - - 


Newspapermen  Rally 
To  Zenger  Fund 


Succeeded  by  Mitchell 

Haddon  Ivins,  63,  editor  of  th, 
Hudson  Dispatch  of  Union  City,  N  J 
State  librarian  and  long  influentiaih 
New  Jersey  affairs,  died  at  Englewood 
N.  J.,  Hospital  Sept.  5  of  a  strepto.! 
cococcus  infection  of  the  blood  streak 
>.  Mr.  Ivins  suffeoa 

U.-a.  t_-J  ^  ^ 

I  recovotei 

in  S(j 


Ki'.oxvilie  (Tenn.)  Journal  (Henry 

C.  Page)  . 

Liglitner  Publishing  Co..  Chicago,  III. 

(Otto  C.  Liglitner) . 

Lock  Haven  (Pa.)  Express  (Frank 

D.  O’Reilly)  . 

Los  Angeles  (Cal.)  Times  (Norman 

Chandler)  . 

J.  Noel  Macy,  Westchester  News¬ 
papers,  New  York . 

Middletown  (Conn.)  Press  (Elmer  S. 

Hubbell)  . 

Miscellaneous  . 

A.  V.  Miller,  New  York  Herald 

Tribune  . 

Wally  M.  Miller,  Miller  &  Froehlich 

Bakery,  Waverly,  N.  Y . 

Geo.  H.  Morrill  Co.,  New  York  City 

(.Arthur  S.  Thompson) . 

New  Haven  (Conn.)  Register  (John 

Day  Jack-son)  . 

New  York  (N.  Y.)  Herald  Tribune 

(Howard  Davis)  . 

New  York  Sun  (E.  S.  Friendly) . . . 

N'ew  York  (N.  Y.)  Times  (Arthur 

Ha.vs  Sulrberger)  . 

Niagara  Falls  (N.  Y.)  Gazette  (.A. 

C.  Deuel )  . 

Norristown  (Pa.)  Times  Herald  (R. 

B.  Strassburger)  . 

Oklahoma  City  (Okla.)  Daily  Okla¬ 
homan  &  Times  (E.  K.  Gaylord) . . 

E.  J.  Pelr,  Publishers  .Association  of 

New  York  City . 

San  Antonio  (Texas)  Express  and 
Evening  News  (Frank  G.  Hunt¬ 
ress)  . 

Scripps-Howard  N'ewsiiapers  (W.  W. 

Hawkins)  . 

Speidel  Newspapers,  Palo  .Alto,  Cal. 

(Merritt  C.  Speidel) . 

Spokane  (Wash.)  Spokesman-Review 

(W.  H.  Cowles) . 

G.  F.  Steele  &  Co.,  Inc.,  New  York, 

(V.  R.  Voudert) . 

Tarentum  (Pa.)  The  V'alley  Daily 

News  (Charles  P.  Howe) . 

1'.  W.  Thorne.  Newark  Sunday  Call  10.00 
Basil  L.  Walters  (Minneapolis  Star 

Jottrnal  &  Tribune) . 

Washington  (D.  C.)  Star  (Fleming 

Newiiold)  . 

Waterbury  (Conn.)  Americati  (Wm. 

J.  Pape)  . 

West  (Chester  (Pa.)  Legal  Intelli¬ 
gencer  . 

Williamsport  (Pa.)  Grit  (George  R. 

Lamade)  . 

Williamsport  (Pa.)  Sun  Gazette  (John 

E.  Person)  . 

Worcester  (Mass.)  Tdegram  &  Ga¬ 
zette  (George  F.  Booth) . 

Expenses  to  date  for  postage,  print¬ 
ing,  multigraphing  amount  to  $334  and 
have  been  contributed  by  Editor  & 
Publisher. 

Custodians  of  the  Fund  are  the 
Rev.  W.  Harold  Weigle,  D.D.,  Rector 
of  St.  Paul’s  Church  and  James  W. 
Brown  of  EIditor  &  Pubusher. 

Depository  of  the  Fund  is  the  Na¬ 
tional  City  Bank,  Times  Square 
Branch,  New  York  City. 

Auditors  are  the  J.  K.  Lasser  Co., 
New  York  City. 

Commissioner  of  International  Rev¬ 
enue  has  ruled  that  the  Fund  is  ex¬ 
empt  from  income  tax,  capital  stock 
and  social  security  taxes  and  that  all 
contributions  to  the  Fund  are  deducti¬ 
ble  by  the  donors  in  arriving  at  their 
taxable  net  income. 

Voicing  the  sentiments  of  the  spon¬ 
sors  and  members  of  the  Press  Com¬ 
mission,  Editor  &  Publisher  wishes  to 


THE  JOHN  PETER  ZENGER  MEMO¬ 
RIAL  FUND  for  the  erection  of  a 
memorial  shrine  to  the  Bill  of  Rights 
and  Press  Freedom  on  the  historic 
green  of  old  St.  Paul's  Church,  East- 
chester.  New  York  has  been 

Approved  and  Sponsored 

by  the  American  Newspaper  Publish¬ 
ers  Association,  American  Society  of 
Newspaper  Elditors,  Inland  Daily  Press 
Association,  National  Editorial  Asso¬ 
ciation,  Southern  Newspaper  Pub¬ 
lishers  Association  and  Pennsylvania 
and  New  York  State  Newspaper  Pub¬ 
lishers  Associations. 

Press  Commission: 

Cii.tRi.ES  L.  Aixen  Wm.  R.  Hear.it,  Jr. 
Jerome  D.  Barncm  R.  B.  Howard 
Tames  W.  Brown-  Henry  M.  James 
Roy  a.  Brown  Walter  C.  Johnson 

Edward  II.  Butler  John  B.  Long 
Wm.  G.  Chandler  John  L.  Meyer 

J.  E.  Chappell  V.  Miller 

Howard  Davis  .t.  H.  Sulzberger 

Walter  M.  Dear  Karl  H.  Thiesing 

Edwin  S.  Friendly  Wm.  Allen  White 
William  N.  Hardy  Cranston  Williams 

Contribotions  Received  to  Date 

.\mericaii  Newspaiier  Publishers  .\s- 

sociation  .  $500.00 

.\slilee  Publishing  Co.,  New  York 

City  (H.  S.  Ashman) .  2.00 

H.  M.  Bitner,  Pittsburgh  (Pa.)  Sun- 

Telegraph  .  10.00 

Brush-Moore  Newspapers.  Canton, 

Ohio  (Roy  Moore) .  200.00 

Buffalo  N.  Y.  Evening  News  (E. 

H.  Butler)  .  100.00 

Dr.  Frank  E.  Burkhalter,  Dept,  of 

Journalism  Waco,  Texas .  2.50 

Burlington  (Vt.)  Free  Press  (David 

W.  Howe)  .  20.00 

W.  G.  (Jliandler,  The  Scripps-Howard 

Newspapers  .  20.00 

Chicago  (III.)  Times  (S.  E.  Thoma¬ 
son  )  .  1 00.00 

Bernard  Peter  Christniann,  Chicago 

(Ill.)  Her.-ild-American  .  1.00 

Cleveland  (Ohio)  Plain  Dealer  (John 

S.  McCarrens)  .  500.00 

John  Cowles,  Minneapolis  (Minn.) 

Star-Journal  &  Tribune .  25.00 

Dallas  (Texas)  Morning  News  (Ted 

Dealey)  .  100.00 

Detroit  (Mich.)  News  (W.  E. 

Scripps)  .  110.00 

Easton  (Pa.)  Express  (J.  L.  Stack- 

house)  .  25.00 

Emporia  (Kan.)  Gazette  (Wm. 

Allen  White)  .  100.00 

The  Gannett  Newspapers  (Frank  E. 

Gannett)  .  500.00 

Greenheld  (Mass.)  Recorder-Gazette 

(H.  Irving  Jenks) .  5.00 

Hearst  Newspapers,  New  York  City 

(J.  D.  Gortatowsky) .  500. Oo 

R.  Hoe  &  Co.,  Inc.,  N'ew  York  City 

(H.  M.  Tillinghast) .  50.00 

Houston  (Texas)  Post  Employees 

(Mrs.  Oveta  Culp  Hobby) .  158.50 

International  News  Service,  New  York 

City  (Joseph  V.  Connolly) .  500.00 

Jersey  City  (N.  J.)  Jersey  Journal 

(Walter  M.  Dear) .  100.00 

Johnson  City  (Tenn.)  Press-Chronicle 

(Carl  A.  Jones,  Jr.) .  5.00 

Walter  C.  Johnson,  Southern  News¬ 
paper  Publishers  Association .  10.00 

Gtvirge  R.  Katz,  The  Katz  Agency, 

Inc.,  New  York  City .  50.00 

George  F.  Kearney,  Philadelphia 

Ledger  Syndicate  .  20.0C 

The  John  S.  Knight  Newspapers  (De¬ 
troit,  Akron,  Miami) .  100. 0( 


EMPLOYMENT  UP 


Grand  Rapids,  second  largest 
market  in  Michigan,  shows  an 
employment  increase  of  635ii 
over  last  year.  Retail  sales  are 
up  21%  and  still  climbin| 
rapidly.  Furniture  Market  sale* 
this  year  w^ere  the  highest  for 
manv  years. 


Alert  advertisers  are  promob 
ing  this  active  market  with  ade 
quate  newspaper  schetlules  in  the 
(zrand  Rapids  Press. 


For  further  facts,  call  I.  A.  Klein. 
50  E.  42nd  Street,  New  York, 
or  John  EL  Lutz,  433  N.  Michi¬ 
gan  Ave.,  Chicago. 


iGrand  Rapids  Press 


For  Dotailod  Information  Writ# 

NCV^SPAPEft  PRINTING  CORP.,  Agantt  •  THE  IRANHAM  CO..  National  RagroMntativot 


for  SEPTEMBER  13.  1941 


17 


How  to  do  on  outstanding  job  for  . . . 
NATIONAL  NEWSPAPER  WEEK 


if  USE  THE  PAGES  OF 
YOUR  OWN  NEWSPAPER 


NATIONAL  NEWSPAPER  WEEK  was  a  constructive 
success  last  year.  Cooperating  newspapers  spent 
more  than  $1,000,000  on  this  progressive  public 
relations  program,  figuring  space  used  at  average 
advertising  rates.  This  year’s  success  will  he  still 
greater.  For  this  is  the  useful,  spontaneous  kind 
of  promotion  that's  perfectly  keyed  to  the  minds 
and  the  hearts  of  the  people.  They  want  to  know 
more  about  their  newspapers.  Help  them — to  help 
yourself — to  help  your  country,  by  putting  all 
you’ve  got  into  an  outstanding  program  in  your 
own  paper  from  today  on  .  .  .  with  a  great  show 
to  break  during  National  Newspaper  Week.  Tell 
them  about  your  .  .  . 

SERVICE  TO  HEALTH — teaching  healthful  habits; 
pleading  the  cause  of  underprivileged  children; 
warning  against  careless  driving;  cheering  Red 
Cross,  Christmas  Seal,  and  Community  Chest  cam¬ 
paigns;  telling  the  needs  of  clinics  and  hospitals. 

SERVICE  TO  CIVIC  ENTERPRISE— reporting  the 
activities  of  community,  fraternal,  and  women’s 
clubs,  veterans’  organizations,  and  churches. 

SERVICE  TO  EDUCATION— describing  the  work 
of  community  schools  and  libraries,  itself  impart¬ 
ing  enlightenment  by  telling  all  the  news  truth¬ 
fully  and  interpreting  it  objectively. 

SERVICE  TO  RECREATION—  — evoking  interest  in 
parks  and  playgrounds,  conservation,  and  athletics. 

SERVICE  TO  AGRICULTURE  —  explaining  rural 
improvement  programs,  encouraging  cooperation 
with  county  agents  and  farm  organizations. 

SERVICE  TO  BUSINESS — in  these  days  of  rising 
prices,  advertising  for  consumers  and  merchants 
the  “best  buys,”  spreading  useful  buying  informa¬ 
tion  fast  and  accurately. 


Resene  your  space  today. . . 


. . .  and 

USE  THE  PAGES  OF  EDITOR  &  PUBLISHER'S 
"SERVICE  OF  THE  PRESS"  EDITION 

September  27th 

Your  service  extends  beyond  your  readers  and  local 
retailers.  Every  day  you  are  also  serving  national  advertisers, 
by  helping  them  get  their  sales  messages  before  tbe  people  of 
your  community.  This  service  you  perform  more  economic 
cally,  more  effectively,  than  any  other  me<lium. 

They,  too,  want  to  hear  more  about  your  contributions  to  the 
well-being  of  your  community  . . .  how  intimate  a  part  you  are 
of  that  community.  Often  stories  such  as  these — along  with 
stories  of  retail  successes — are  more  valuable  than  all  tbe 
statistics  in  the  world. 

EDITOR  &  PUBLISHER’S  September  27th  issue  is  built 
around  this  powerful  theme  of  “Service  of  the  Press.”  It 
provides  the  ideal  time  and  place  for  you  to  publish  your 
“service”  story  to  national  advertisers  and  their  agencies. 
EDITOR  &  PUBLISHER  is  their  only  complete  news  source 
about  newspapers  .  .  .  and  about  you. 


“Service  oi  the  Press”  Edition 

EDITOR  a  PUBLISHER 

September  27th 

Final  forms  close  Sept.  24th  .  .  .  Regular  transient  or 
contract  rates  prevail. 

.  .  .  Wire  or  phone  your  reservation  today  .  .  . 

EDITOR  &  PUBLISHER.  Times  Bldg.,  N.  Y.  BRyant  9-3052 
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CLEAR  THINKING 

THE  intermittent  eampaign  in  some  Canadian 

eireles  to  prevent  the  use  of  Canadian  pnlp- 
w(M>d  in  tlie  inamifaetnre  of  newsprint  for  the 
Chicago  Tribune,  lH*ean.se  of  the  Tribune’s  alleg¬ 
edly  anti-British  editorial  |)olicy,  has  flared  again. 
.\nd  it  has  been  editorially  rebuked  by  the  To¬ 
ronto  Globe  <(•  Mail  in  as  sound  an  exposition  of 
fundamental  principles  as  we  have  ever  .seen. 

“Canaila  would  l)e  unwi.se  to  prohibit  the 
export  of  newsprint  to  Anieriean  pai>er.s,  what¬ 
ever  their  editorial  policy,”  reasons  the  (llolie  & 
Mail.  “,\t  a  time  when  Britain  and  Canada  are 
receiving  very  substantial  as.si.stance  from  the 
Cnited  States  in  the  matter  of  war  materials 
ami  aircraft  of  various  tyjie.s,  an  embargo  against 
iiew.sprint  ex|M)rts  would  Ik*  con.sidered  an  un¬ 
friendly  act. 

“But  there  is  .something  more.  Canada  wouKl 
Ik*  interfering  with  the  frt*t*dom  of  the  ])re.s.s. 
United  States  new.spa|K“rs  are  |K*rmittetl  to  print 
anything  they  .see  fit  to  print  within  the  limits 
of  lilK*ral  laws.  For  Canada  to  attempt  to  <lictate 
to  them  what  they  may  or  may  not  print  would 
Ik*  presumptuous.  .  .  . 

”It  is  im|K)rtant,  in  reaching  a  sound  decision 
ulM)ut  the  Chicago  Tribune’s  imimrtation  of 
new.sprint  from  Canada,  to  rememlier  that  its 
Canadian  subsidiary,  the  Ontario  Paper  Com¬ 
pany,  does  not  com|)ete  with  other  Canadian 
new.sprint  mills  in  the  ojjen  market:  its  full 
prmluction  is  required  by  its  publi.sher-owners, 
and,  in  addition  to  taking  the  entire  output  of 
their  own  mill  at  Thorold.  they  have  since  19ii0 
Itought  from  independent  manufacturers  in 
Canada  $88,468,6^6  worth  of  new.sprint,  for 
which  they  have  j)aid  ca.sh. 

“To  sell  goods  and  then  tell  the  purcha.ser  he 
may  not  u.se  them  as  he  .sees  fit  is,  of  course, 
preposterous.  The  Chicago  pa|)er’.s  anti-British 
attitude  is  harmful  to  the  cause  f»r  which  we 
fight,  but  that  cause  involves  the  fret*<lom  we 
must  conc-ede  even  to  the  Tribune.” 

That  is  clear  thinking  which  .should  ap|>eal 
l)oth  to  the  .sujjer-patriots  and  the  comiH*titively 
inindetl  foes  of  the  Tribune.  No  more  net*<l  l)e 
.said. 

BOTCHED  JOB 

AN  .\LM()ST  perfect  example  of  how  public 

affairs  should  not  be  handled  may  be  develojjed 
from  the  oil  shortage  .scare  in  the  East  during 
the  last  three  months.  It  began  with  a  warning 
last  April  by  a  prominent  oil  man  that  a  shortage 
might  come  if  more  tankers  were  diverted  from 
coastwise  trade  to  foreign  carriage.  It  was  fol¬ 
lowed  by  several  .siren  blasts  from  Secretary 
Ickes.  laxm  Henderson,  and  .\s.sistant  Oil  Co¬ 
ordinator  Davies.  Practically  all  of  the  official 
j>ronouncement.s  were  straight  a.s.sertions.  without 
the  prcKluction  of  convincing  evidence.  Oil  and 
ga.soline  .supplies  were  limited.  Curfew  rules 
were  applied.  Con.sumption  di<l  not  decline  in 
any  appre<*iable  amount. 

Then  the  re|K>rters  got  busy.  Inve.stigation  ilis- 
closed  that  there  was  no  rea.stm  to  believe  that 
Britain  was  so  short  of  tanker  capacity  as  to  need 
the  diversion  of  ships  from  the  .\nierican  coast 
trade.  On  Thursday  of  this  week,  Arthur  Kna-k 
stattnl  in  his  \eu'  York  Times  column  that  the 
.>((  tankers  about  which  there  has  l)een  .so  much 
4;hatter  have  not  in  fact  lK*en  turneil  over  to  the 
Briti.sh.  He  also  .states  that  the  .shortage  alamt 
which  Mr.  Ickes  and  Mr.  Davies  ma<le  so  much 
fu.ss  was  pretty  much  a  theor«*tical  matter  and 
not  altogether  real. 

Without  a  doubt,  there  is  need  for  wonomy  in 


Though  I  speak  with  the  tongues  of  men  and  of 
angels,  and  have  not  charity,  I  am  become  as  sound¬ 
ing  brass,  or  a  tinkling  cymbal.—/  Corinthians.  13-1. 


the  use  of  oil  products,  not  only  in  the  East  but 
acro.ss  the  country,  if  the  defen.se  effort  is  to  be 
pro.secuted  at  full  strength,  .\l.so  without  a 
«loubt.  the  i^eople  of  this  country  will  «lo  any¬ 
thing  rea.sonable  to  promote  that  economy,  once 
they  are  convinced  of  its  necessity.  The  way  to 
convince  them  is  to  tell  the  truth,  tell  it  straight, 
with  all  the  facts  on  the  line  and  without  the  hulla- 
bail(K)  that  .some  |K*ople  in  Wa.shington  .seem  to 
(•.insider  e.s.sential  to  t*very  utterance. 

COMMENDABLE  FORESIGHT 

K)R  THREE  HOURS  of  a  pleasant  afternoon 

this  week  some  60  members  of  the  New  York 
State  Publishers  .\.s.s(K'iation  fore.sook  the  attrac¬ 
tions  afforded  by  I.,ake  George  for  the  task  of 
di.scu.ssing  how  to  publish  new.spajiers  under  an 
economy  “short  of  war.”  Changes  in  the  revenue 
and  expen.se  situations  of  newspa|)er.s,  already  in 
evidenc*e.  were  projected  by  the  interchange  of 
ideas  into  the  future,  with  more  emphasis  on 
the  pessimistic  side  than  many  of  the  de¬ 
baters  considered  warranted  by  pre.seiit  con¬ 
ditions. 

That  is  a  practical  use  of  newspa}K?r  conven¬ 
tion  time.  It  is  not  the  threshing  of  old  straw 
that  marks  .so  many  uninspired  newspa|K*r  gath¬ 
erings,  but  the  employment  of  the  collective  tal¬ 
ents  of  the  new.spaper  group  toward  the  .solution 
of  problems  which  may  bec-ome  pressing  in  short 
order.  While  there  is  no  pro.spect  of  any  early 
scarcity  of  newsprint,  or  any  pric*e  emergency 
within  the  next  six  months,  the  same  cannot  Ik? 
.^aid  of  other  commodities  which  enter  into  news- 
pa{)er-making.  Certain  metals,  which  are  used 
in  fairly  small  quantities  by  newspapers,  may 
.soon  be  reserved  entirely  for  defense  uses.  Trans- 
|)ortation,  as  EiniTOR  &  Pibli.sher  has  warned 
several  times  in  rec-ent  months,  may  prcKluce 
|>e.stiferous  bottlenecks  this  winter,  unless  pub- 
li.shers  co-operate  to  the  full  with  the  railroads 
in  unloading  cars,  and  with  the  prcxlucers  in 
returning  empty  (smtainers  of  ink  and  other 
fluids. 

There  may  be  difficulties  in  gt*tting  eer- 
lain  shades  and  grades  of  colored  inks,  due  to 
re.servation  of  chemicals  for  munitions. 

The  major  manufacturers  of  newspa|K*r  machin¬ 
ery  are  still  able  to  supply  customers’  needs, 
although  not  with  the  ea.se  that  prevailed  up  to 
a  year  ago.  There  will  Ik*  delays  now  that  might 
have  l)cen  avoi<h*d  by  prudent  ordering  lK*for(* 
the  factories  were  tilled  with  defen.se  orders,  but 
present  delays  will  Ik*  mild  toward  tho.se  to  lie 
ex|K*cted  as  the  defen.se  effort  gains  full  momen¬ 
tum  and  more  steel  is  diverted  to  armaments. 

.VIkivc  all  the.se  eon.siderations.  the  New  York 
publi.shers’  conversations  stre.s.sed  the  need  for 
vigilant  and  intelligent  management  and  the  end 
to  all  practices  that  waste  vital  raw  materials 
and  diminish  new.spajier  profits.  Waste  mu.st  go. 
and  one  need  lie  no  .s<K)th.sayer  to  predict  that 
newspaiK*rs  will  need  everv’  cent  of  profit  and 
surplus  they  can  assemble  if  they  are  to  come 
through  the  pre.s(*nt  and  immediate  future  right 
.side  up. 


I  A  L  * 


TONGUE-TIED  BUSINESS 

ONE  TROUBLE  with  .\merican  busine.ss  thin’K- 
ing  is  that  an  idea  which  has  lieen  giKid  for 
many  a  year  pops  suddenly  into  great  public 
acceptance,  gets  a  big  play  for  a  year  or  .so.  and 
is  then  abandoned  before  a  tenth  of  its  vital 
juices  are  used.  .\n  example  is  the  furore  over  ' 
business  pu’nlic  relations  about  three  years  ago. 
Ihen  all  the  talk  was  that  .American  busine.ss 
should  tell  its  .story  in  plain  words,  live  up  to 
the  promise  of  its  public  relations  adverti.sing. 
and  see  its  troubles  vani.sh  like  dew  in  the 
morning.  But  the  rage  for  gcjod  public  relations 
appeared  to  die  down  as  fast  as  it  had  ri.st*n. 
leaving  the  field  to  the  .same  old  companies  which  ' 
long  ago  realized  its  value.  | 

I 

.\ccording  to  an  article  by  Howard  Fleming  | 
in  the  Christian  Science  Monitor  for  Sept.  .‘I,  the 
need  for  gcKMl  public  relations,  for  plain  word.s 
and  .sound  arguments  to  tell  the  busine.ss  storj  ; 
was  never  more  pressing  than  it  is  now.  He  states 
that  the  New  York  Stock  Exchange  .sat  tongue- 
tied  while  members  of  the  SEC  blasted  its  fun¬ 
damental  practices  with  statistics  of  doubtful 
validity,  even  though  the  Exchange  had  in  its 
files  other  material  which  might  have  contro¬ 
verted  the  government  story.  He  tells  how  the 
insurance  companies  met  with  a  legalistic  gob 
of  words  the  blast  of  the  TNEC  in  the  famou.' 
Monographs  !i8  and  37,  which  practically  denied 
the  value  of  public  savings  as  represented  in 
insurance  investments.  With  the  government  a 
few  weeks  later  directing  a  gigantic  .savings  cam¬ 
paign  at  the  |)ublic,  Mr.  Fleming  rightly  believe'  j 
that  there  should  have  lK*en  brains  enough  in 
the  insurance  fraternity  to  tell  the  .savings  story 
at  the  time  in  terms  that  anyone  could  compre¬ 
hend.  Brains  there  were,  and  are,  but  they  have 
l>een  t(X)  long  .schooled  in  the  theory  that  the 
eu.stomer  needn’t  know. 

Our  own  friends  in  the  newspaper  business 
can’t  be  excluded  from  this  criticism.  E'ar  Uhi 
many  of  them  have  been  content  to  let  the 
public  get  its  ideas  on  newspa|K*r  practices  from 
either  ignorant  or  maliciously  critical  sources. 
They  have  given  generous  space  to  criticisms  of 
the  press,  with  few  words  aimed  to  convince  the 
reader  that  the  strictures  were  not  founded  in 
fact.  There  has  not  lieen  the  unanimous  siip|Kirt 
for  the  movement  known  as  National  New.spajxT 
Week  during  the  past  .several  years  that  should 
have  lK?en  anticipated;  in  fact,  it  was  not  until 
last  year  that  the  campaign  received  anything 
like  nationwide  recognition  from  the  daily  and 
weekly  pre.ss.  The  re.sults  of  the  1940  week  were 
excellent.  Thou.sands  of  jieople  became  acquainted 
at  first  hand  with  the  proces.se.s  by  which  their 
news  and  comment  reached  them.  Thousands 
more  who  had  been  silently  critical  lK*eaine 
friends  on  l)etter  acfiuaintance.  | 

The  job  of  telling  the  new.spaiK?r  .story  is  I'.o 
one-.shot  o|)eration.  E'or  newspaj)er.s,  as  well  as 
for  corporate  bu.siness  in  general,  the  ta.sk  re- 
(jiiires  continuity  and  ijer.severance.  It  ought  In 
Ik*  carried  on  every  w(*ek  in  the  year,  but  with 
the  .sjK?cial  emphasis  afforded  by  the  annual  cele¬ 
bration,  newspa|K*rs  have  an  op|K)rtunity  not  t  > 

Ik*  ])a.s.sed  over.  This  year’s  Meek.  Oct.  1-8. 
should  command  all  the  supimrt  it  had  la.st  year. 
l(K-ally  and  in  out.side  promotion,  plus  the  adher- 
ente  of  tho.se  who  saw  their  neighbors  profit  by 
its  observance. 

■ 

FREEiDOM  exists  only  where  the  iK*ople  take 
cart*  of  the  government. 

W(  K  >nHt)\v  W  ii-sox . 
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Frank  E.  Noyes 


frank  E.  NOYES,  publisher,  Mari¬ 
nette  (Wis.)  Eagle-Star,  was  pre¬ 
sented  a  certificate  from  the  grand 
lodge,  marking 
60  years  of  ser¬ 
vice  as  a  Mason, 
at  a  dinner  meet¬ 
ing  in  the  Ma¬ 
sonic  Temple 
Sept.  4. 

Victor  H.  Han¬ 
son,  publisher, 
Birm  ing  ham 
News  and  Age- 
Herald,  recover¬ 
ing  from  a  seri¬ 
ous  illness  caused 
by  a  nasal  infec¬ 
tion,  has  returned 
to  his  home  in  Birmingham  from  the 
hospital. 

Gene  Howe,  publisher,  Amarillo 
(Tex.)  Globe-News,  has  been  reap¬ 
pointed  a  member  of  the  Texas  game, 
fish  and  oyster  commission. 

Edward  H.  Butler,  editor  and  pub¬ 
lisher,  Buffalo  Evening  News,  ad¬ 
dressed  more  than  1,000  persons  who 
attended  the  formal  dedication  of 
radio  station  WBEN’s  new  transmit¬ 
ting  plant  and  directional  antenna 
system  on  Grand  Island,  near  Buffalo. 

Kelton  B.  Miller,  publisher,  Pitts¬ 
field  (Mass.)  Berkshire  Evening  Eagle, 
observed  his  81st  birthday  anniver¬ 
sary  Sept.  8.  Although  no  longer  ac¬ 
tive  in  either  the  business  or  editorial 
management  of  the  paper,  he  visits  the 
office  occasionally. 

Raymond  Fields,  publisher,  Guthrie 
Daily  Leader,  and  other  state  news¬ 
papers,  was  unanimously  endorsed  by 
delegates  to  the  annual  state  Ameri¬ 
can  Legion  convention  in  Muskogee, 
for  the  post  of  National  American 
Legion  commander. 

David  M.  Warren,  president  of  the 
Texas  Press  Association  and  publisher 
of  the  Panhandle  Herald,  the  Borger 
Herald  and  the  Spearman  Reporter, 
will  be  honored  by  the  Texas  press  at 
a  barbecue  at  Borger  Sept.  27. 

Tennant  Bryan,  vice-president  and 
general  manager  of  Richmond  News¬ 
papers,  Inc.,  has  resigned  as  city  plan¬ 
ning  commission  member  because  of 
pressure  of  business. 

William  J.  McNally,  vice-president, 
Minneapolis  Star  Journal  and  Tribune 
Company,  and  colunuiist  for  the  Min- 
neapolis  Morning  Tribune,  was  mar¬ 
ried  recently  to  Miss  Lois  Aldrich,  of 
Minneapolis. 

Hugh  Ike  Shott,  publisher,  Bluefield 
(W.  Va.)  Daily  Telegraph  and  Sunset 
News,  upon  the  occasion  of  his  75th 
birthday.  Sept.  3,  was  guest  of  honor 
at  an  informal  observance  of  the 
event  at  “Lake  Place,”  the  publisher’s 
home.  Mr.  Shott  has  owned  and  oper¬ 
ated  the  Telegraph  for  47  years. 

S.  S.  Wallace,  Jr.,  publisher,  Spar¬ 
tanburg  (S.  C.)  Herald-Journal,  has 
been  named  organization  co-chairman 
for  Spartanburg’s  annual  United  Cam¬ 
paign  to  raise  funds  for  the  city’s  eight 
charity  and  character-building  organi¬ 
zations. 

Robert  H.  Pritchard,  former  Weston, 
W.  Va.,  publisher,  and  former  presi¬ 
dent  of  the  National  Editorial  Asso¬ 
ciation,  assumed  his  duties  Sept.  1  as 
deputy  administrator  for  the  defense 
savings  program  in  West  Virginia.  He 
retired  as  editor  of  the  Weston  Demo¬ 
crat  two  years  ago. 

In  The  Business  Office 

E.  JORDAN,  former  manager  of 
Mid-South  Dailies,  Memphis,  Tenn., 


has  joined  the  Charlotte  (N.  C.)  News 
as  national  advertising  manager.  Mr. 
Jerdan  was  with  the  News  in  the 
same  capacity  five  years  ago. 

Charles  Baylass  has  been  appointed 
city  circulation  manager  of  the  Phila¬ 
delphia  Inquirer,  according  to  an  an¬ 
nouncement  made  to  Editor  &  Pub¬ 
lisher  this  week  by  the  Inquirer 
management.  Mr.  Baylass  succeeds 
Morris  Rappaport  who  has  resigned  to 
become  delivery  superintendent  of  the 
Philadelphia  Evening  Public  Ledger. 
Mr.  Baylass  started  his  newspaper  ca¬ 
reer  as  a  road  man  with  the  New  York 
Journal  in  1918.  Mr.  Rappaport  was 
employed  continuously  by  the  Ledger 
from  1914  until  1936  when  he  trans¬ 
ferred  to  the  Inquirer. 

Richard  M.  Compton,  in  the  New 
York  advertising  office  of  the  Chicago 
Daily  News,  and  Mrs.  Compton  an¬ 
nounced  the  birth  of  a  son,  David, 
Sept.  6  in  the  Lawrence  Hospital, 
Bronxville,  N.  Y. 

William  H.  Murphy,  formerly  ad¬ 
vertising  director  of  the  old  Chicago 
Herald  &  Examiner  and  more  recently 
a  member  of  the  Chicago  firm  of  Mur¬ 
phy  and  Daly,  publishers’  representa¬ 
tives,  has  been  appointed  supervisor 
of  small  loans  and  bail  bonds  division 
in  the  Illinois  state  department  of  in¬ 
surance,  with  headquarters  in  Spring- 
field. 

A.  Wilbur  Nelson,  former  assistant 
to  the  general  manager  of  the  National 
Board  of  Underwriters  in  a  public  re¬ 
lations  capacity,  has  joined  the  adver¬ 
tising  staff  of  the  Philadelphia  Evening 
Public  Ledger.  He  will  specialize  in 
insurance. 

hfilton  Ball,  of  the  classified  staff, 
Philadelphia  Inquirer,  and  Mrs.  Ball 
are  the  parents  of  a  daughter,  bom 
recently  at  Women’s  Hospital,  Phila¬ 
delphia. 

J.  Norman  McKenzie  has  resigned 
his  position  in  the  advertising  coun¬ 
sellors  department  of  the  Des  Moines 
Register  &  Tribune  to  join  the  display 
staff  of  the  Washington  (D.  C.)  Times- 
Herald. 

Bill  Jensen,  veteran  member  of  the 
Minneapolis  Star  Journal  advertising 
staff,  has  resigned  to  go  back  to  what 
he  calls  his  “first  love,”  railroading. 
Stanley  Hawks  has  transferred  from 


national  advertising,  Minneapolis  Star 
Journal,  to  circulation,  at  the  same 
paper. 

John  Williams,  Kansas  State  College 
journalism  graduate,  recently  joined 
the  Coffeyville  (Kan.)  Journal  adver¬ 
tising  staff. 


FOLKS  WORTH 
KNOWING _ 

SIDNEY  B.  WHIPPLE,  who  recently 
was  appointed  assistant  to  Lee  B. 
Wood,  executive  editor  of  the  New 
York  World- 
Telegram,  was 
weaned  on  the 
Lowell  (Mass.) 
Courier  -  Citizen, 
of  which  his 
father  was  ad¬ 
vertising  mana¬ 
ger  for  more 
than  half  a  cen¬ 
tury.  He  was  a 
foreign  c  o  r  r  e  - 
spondent  in  Lon¬ 
don  and  Paris 

c-j  B  VA/L.  I  just  prior  to 
Sidney  B.  Whipple  World  War  I, 

later  became  a  rewrite  man  and  slot 
man  for  the  Boston  Traveler. 

He  was  managing  editor  of  the 
Syracuse  (N.  Y.)  Journal,  and  later 
New  York  bureau  manager  of  United 
News  during  the  inception  of  the 
United  Press  night  service,  moving 
from  the  U.P.  to  become  editor  of  the 
Denver  (Col.)  Express  and  then  of 
the  South  Bend  (Ind.)  News-Times. 
Returning  to  the  U.P.,  he  handled 
cables  and  wires  until  1935,  and  was 
chief  of  staff  of  the  U.P.  corps  at 
Flemington,  N.  J.,  during  the  Haupt¬ 
mann  trial. 

Whipple  is  the  author  of  four  books 
including  “Scandalous  Princess”  (a 
biography  of  Mme.  Tallien);  “Noble 
Elxperiment”  (a  history  of  the  pro¬ 
hibition  era);  “'The  Lindbergh  Case” 
and  the  ‘Trial  of  Bruno  Richard 
Hauptmann.”  Whipple  was  drama 
critic  of  the  World-Telegram  for  the 
past  four  years.  Married,  he  is  the 
father  of  a  daughter,  Victoria,  a  re¬ 
cent  graduate  of  Syracuse  University. 

Julian  Randolph,  research  manager. 
Pacific  Coast  Division,  Bureau  of  Ad¬ 
vertising,  ANPA,  addressed  the  Mer¬ 
ced  (Cal.)  Rotary  Club  on  “The 
Advertiser  Makes  His  Own  Rate.”  He 
was  introduced  by  Dean  S.  Lesher, 
publisher,  Merced  Sun-Star. 

Joyce  Swan,  business  manager,  Min¬ 
neapolis  Star  Journal  and  Tribune 
Company,  has  been  named  chairman 
of  the  industrial  committee  of  the 
Minneapolis  Civic  and  Commerce 
Association. 

H.  L.  Keeler,  former  district  man¬ 
ager  for  the  Pacific  Coast  for  Western 
(Continued  on  next  page) 
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NANCY 


I  She's  just  a  little  girl,  but  a  mighty 
I  big  comic  feature — Ernie  Bush- 
!  miller’s  stubby,  clubby,  love-win- 
I  ning,  laugh-winning  Nancy. 

j  Right  now  Nancy  is  appearing  in 
I  2.30  newspapers,  with  a  total  cir- 
!  culation  of  more  than  eight  mil- 
!  lion. 

j  And  her  popularity  is  growing 
I  faster  than  ever — faster  now  by  a 
i  third  than  it  did  last  year.  So  far 
j  in  1941  Nancy  has  added  27  new 
,  subscribers. 

Impurtaiit  ones,  too.  The  latest 
i  are  The  Akron  Beacon- Journal, 

I  Dallas  Journal,  Detroit  Free 
i  Press.  Gary  Post-Tribune,  Hous- 
1  ton  Post,  Los  Angeles  News, 

:  Louisville  Courier- Journal.  New 
I  Orleans  Times-Picayune,  Sacra- 
1  mento  Union.  St.  Paul  Pioneer 
I  Press,  Tacoma  News-Tribune. 

I  For  samples  of  Nancy — daily  strip 
I  and  Sunday  color  page — please 
;  write  to 

I 

FE ATU  R  E 
SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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Construction  News,  has  become  asso¬ 
ciated  with  the  Los  Angeles  office  of 
Duncan  A.  Scott  L  Co.,  advertising 
representatives.  He  was  assistant  ad¬ 
vertising  manager  for  four  years  of 
the  Pacific  Coast  edition  of  the  Wall 
Street  Journal  and  formerly  was  with 
the  San  Francisco  Examiner. 

Robert  K.  Bertin,  recently  with  the 
New  York  Post,  has  been  appointed 
advertising  and  promotion  director  of 
II  Mondo,  new  Italian  daily  in  New 
York. 


In  The  Editorial  Rooms 


FRANK  LOVELL,  managing  editor, 
Racine  (Wis.)  Journal-Times,  was 
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forced  down  in  his  airplane  while  re¬ 
turning  to  Racine  after  a  vacation 
with  Mrs.  Lovell  in  northern  Wiscon¬ 
sin.  The  Lovells  were  flying  at  3,CCQ 
feet  over  Milwaukee  when  a  cylinder 
broke.  Pilot  Lovell  turned  the  ship  to 
take  advantage  of  a  tail  wind  and 
glided  seven  miles  to  a  landing  in  a 
field.  Neither  suffered  any  from  the 
forced  landing,  and  later  returned  to 
Racine  by  automobile  while  the  plane 
was  repaired. 

Ray  D.  Everson,  managing  editor  of 
the  Indianapolis  News  until  his  re¬ 
tirement  on  account  of  ill  health  about 
five  years  ago,  has  been  named  editor 
of  the  Indiana  Farmers  Guide,  pub¬ 
lished  in  Huntington,  Ind.,  semi¬ 
monthly. 

William  Kostka,  publicity  director 
of  the  National  Broadcasting  Com¬ 
pany,  has  resigned,  effective  Sept.  26, 
to  accept  a  position  with  the  Institute 
of  Public  Relations.  He  was  formerly 
telegraph  editor  of  the  Chicago  Daily 
Drovers  Journal  and  later  joined  In¬ 
ternational  News  Service  in  New 
York,  returning  to  Chicago  as  Central 
Division  manager. 

Milton  Bracker,  reporter  and  fea¬ 
ture  writer.  New  York  Times,  has 
been  appointed  to  teach  a  class  in 
Journalistic  Writing  being  offered  by 
the  English  Department  of  the  College 
of  the  City  of  New  York. 

Jeff  Davis,  oil  editor  and  photogra¬ 
pher,  New  Orleans  Item,  has  been 
named  information  director  of  the 
Arkansas  division  of  the  Works  Proj¬ 
ects  Administration  to  replace  Oden 
S.  Williams,  former  city  editor  of  the 
Arkansas  Democrat,  who  becomes 
projects  development  engineer  of  the 
Public  Works  Reserve. 

George  McCormick,  76,  associate 
market  editor  and  formerly  managing 
editor  of  the  Memphis  (Tenn.)  Com¬ 
mercial  Appeal,  retired  Sept.  4  after 
newspaper  service  since  1883. 

Clark  Salmon,  who  resigned  re¬ 
cently  as  managing  editor  of  the  New 
Orleans  Item,  has  been  made  a  part¬ 
ner  and  vice-president  of  Bauerlein, 
Ir.c.,  advertising  agency  there.  Among 
other  duties  he  will  have  charge  of 
public  relations. 

Hallett  Abend,  former  New  York 
Times  correspondent  in  the  Far  East, 
left  Los  Angeles  by  Pan  American 
Pacific  Clipper  Sept.  6  for  Auckland, 
N.  Z.,  to  write  a  series  of  articles  for 
the  New  York  Times  and  Reader’s 
Digest  on  conditions  in  Australia,  Ba¬ 
tavia  and  Manila. 

Warren  MacAllen,  formerly  on  the 
telegraph  and  cable  desk.  New  York 
Daily  News;  Morris  Hastings,  formerly 
radio  editor,  and  assistant  music, 
drama  and  motion  picture  editor  of 
the  Boston  Evening  Trasneript;  and 
Thomas  Kelly,  for  15  years  night  city 
editor  for  the  Standard  News  Asso¬ 
ciation,  New  York,  have  joined  the 
CBS  publicity  department. 

Bob  Halladay,  formerly  reporter, 
Topeka  (Kan.)  Daily  Capital,  has  re¬ 
turned  to  the  Capital.  For  the  past 
year  and  a  half,  Halladay  has  been  a 
member  of  Senator  Arthur  Capper’s 
staff  in  Washington. 

John  D.  Lopp,  news  editor,  Winter 
Haven  (Fla.)  Herald,  has  accepted  a 
similar  position  with  the  Austin  (Tex.) 
Tribune. 

Stanley  J.  Dyer  has  purchased  the 
St.  Augustine  (Fla.)  Observer,  weekly, 
from  J.  H.  Turner.  Dyer  has  been  a 
Florida  newspaperman  for  many  years, 
and  was  formerly  with  the  Asrociated 
Press  in  Atlanta,  Birmingham  and 
Tampa. 

Charles  S.  Zack,  news  editor, 
Springfield  (Mass.)  Daily  News,  is 
back  at  his  desk  after  an  illness  of 
four  months. 


Raymond  C.  Brecht,  staff  writer, 
Philadelphia  Evening  Bulletin,  has 
been  transferred  to  the  Washington 
bureau. 

John  W.  Kauffman,  police  and  avia¬ 
tion  reporter,  Reading  (Pa.)  Times, 
resigned  to  join  the  public  relations 
staff  of  American  Airlines,  Inc.,  at 
LaGuardia  Field,  New  York. 

Mr.  and  Mrs.  Charles  Chamberlain 
are  the  parents  of  a  seven-pound  son, 
Marshall  Rian.  Chamberlain  is  a 
staffer  for  the  Associated  Press  at 
Kansas  City,  Mo. 

Floyd  Simonton,  Hollywood  (Cal.) 
Citizen-News  reporter,  and  Mrs.  Si¬ 
monton  announced  the  birth  of  a 
daughter  Sept.  1. 

Ellis  James,  formerly  news  editor 
of  the  Norfolk  (Va.)  News-Index,  is 
now  on  the  editorial  staff  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch. 

Smith  Barrier,  formerly  of  the  Con¬ 
cord  (N.  C.)  Daily  Tribune,  will  be¬ 
come  sports  editor  of  the  Greensboro 
(N.  C.)  Record,  succeeding  Jack 

Horner,  who  has  been  moved  up  to 
the  desk  in  the  sports  department  of 
the  Greensboro  Daily  News. 

Alan  Morley,  for  the  past  seven 
years  editorial  and  feature  writer  for 
the  Vancouver  (B.  C.)  Sun,  has  joined 
the  Prince  George  (B.  C.)  Citizen  as 
news  editor. 

Norman  Thurston,  editor,  Shelby- 
ville  (Ind.)  Democrat,  and  Mrs.  Thur¬ 
ston  announced  the  birth  of  a  daugh¬ 
ter,  Elizabeth  Richmond  Thurston, 
Aug.  27. 

LeRoy  Gore,  formerly  advertising 
manager,  Berlin  (Wis.)  Evening  Jojir- 
nal,  has  been  appointed  editor  of  the 
Clintonville  (Wis.)  Tribune-Gazette, 
succeeding  Ray  Hansen,  who  recently 
resigned  to  join  the  Milwaukee  Jour¬ 
nal  reportorial  staff. 

Tom  Vickerman,  formerly  assistant 
city  editor  of  the  City  News  Bureau 
of  Chicago,  has  joined  the  Chicago 
Daily  News  rewrite  staff.  He  succeeds 
James  Colvin,  “now  on  leave  of  ab¬ 
sence  as  a  Nieman  Fellow  at  Harvard 
University. 

Casey  Elliott,  photographer,  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  is 
the  father  of  a  son,  born  Sept.  4  at 
Methodist  Hospital. 

Robert  Rathbone  has  resigned  as  as¬ 
sistant  managing  editor  of  the  Man¬ 
hattan  (Kan.)  Chronicle  and  has  as¬ 
sumed  an  editorial  job  on  the  Hays 
(Kan.)  Daily  News.  Miss  Mary  Mar¬ 
garet  Arnold  has  taken  over  Rath- 
bone’s  place  on  the  Chronicle. 

Miss  Sylvia  Cook  has  joined  the 
Portland  (Me.)  Press  Herald  as  drama 
and  film  editor,  replacing  Alice  E. 
Modes,  who  resigned  to  be  married. 

Clarence  Frost,  former  news  editor, 
Hobart  (Okla.)  Democrat-Chief,  has 
joined  the  University  of  Oklahoma 
journalism  school  faculty. 

Dick  Hackenberg,  baseball  editor, 
Minneapolis  Morning  Tribune,  has 
recovered  from  an  appendectomy  and 
is  now  back  on  the  job. 

Brian  Spinks,  city  editor  of  the 
Galveston  News,  has  been  temporarily 
shifted  in  order  to  prepare  material 
for  the  centennial  editioti  of  the  News, 
Texas’  oldest  newspaper,  which  in 
April,  1942,  will  be  100  years  old. 

Leo  Turner,  formerly  night  manager, 
Dallas  United  Press  bureau,  has  been 
appointed  night  manager  of  the  Kan¬ 
sas  City  bureau.  Jules  Billard  was 
transferred  from  the  Dallas  bureau 
day  side  to  succeed  Turner  and  John 
Hampton  of  the  Kansas  City  bureau 
was  brought  in  to  take  Billard’s  place. 

Armand  McEwan,  formerly  with  the 
Fort  Worth  (Tex.)  Star-Telegram  and 
the  Amarillo  Times,  has  joined  the 
Dallas  Journal  copy  desk. 


Hal  Leyshon,  who  recently  resigned 
as  editor  of  the  Miami  Daily  News  to 
enter  the  public  relations  field,  has 
just  been  appointed  lieutenant  colonel 
on  the  personal  staff  of  C^vemor 
Spessard  Holland  of  Florida.  Leyshon, 
who  is  now  president  of  the  firm  of 
Leyshon-Sadler,  Inc.,  with  offices  in 
Miami  and  Rockefeller  Center,  New 
York,  divides  his  time  between  the 
northern  and  southern  offices  of  the 
company. 

William  Fain  has  resigned  as  police 
reporter  for  the  Houston  (Tex.)  Press, 
looking  forward  to  service  with  the 
Army. 

Frank  Rhoades,  formerly  of  the 
Springfield  (Mo.)  Leader  &  Press,  and 
Joe  Bingham,  formerly  of  the  Tucson 
(Ariz.)  Daily-Citizen,  have  joined 
the  Des  Moines  Register  on  the  edi¬ 
torial  side. 

Ray  Wright,  assistant  telegraph  edi¬ 
tor,  Des  Moines  Register,  and  Mrs. 
Wright  are  the  parents  of  a  son  bom 
recently. 

Terrance  Dougherty  has  been  named 
assistant  editor  of  the  Manhattan 
(Kan.)  Chronicle,  replacing  Miss  Mary 
Margaret  Arnold,  resigned. 

Alfred  Lazenby,  Jr.,  photographer 
for  the  Salisbury  (N.  C.)  Post  for  five 
years,  has  resigned  to  join  Strickland 
Film  Industries  at  Atlanta,  Ga.,  where 
he  will  be  engaged  in  laboratory  work 
and  the  shooting  of  film  titles. 

Miss  Charlotte  Miller,  formerly  with 
the  Caruthersville  (Mo.)  Democrat- 
Argus,  has  joined  the  Jefferson 
City  (Mo.)  Post-Tribune  reportorial 
staff. 

Robert  L.  Thompson,  former  private 
secretary  to  Governor  Clyde  R.  Hoey 
and  former  director  of  the  North 
Carolina  State  news  bureau,  has  joined 
the  High  Point  (N.  C.)  Enterprise  as 
reporter. 

Andy  Anderson,  veteran  sports  edi¬ 
tor  of  the  Houston  Press,  has  recov¬ 
ered  from  injuries  received  when  an 
automobile  in  which  he  was  riding 
overturned. 


Wedding  Bells 


EDWARD  J.  KENNELLY,  classified 

manager,  New  York  Post,  to  Mary  J. 
McClung,  associate  advertising  man¬ 
ager  of  the  Post,  at  Oil  City,  Pa.,  re¬ 
cently. 

Charles  McFadden,  picture  editor, 
Minneapolis  Star  Journal,  to  Miss 
Donna  Van  Fossen,  at  Des  Moines  re¬ 
cently. 

Kalil  Ayoob,  state  editor,  Bangor 
(Me.)  Daily  Commercial,  to  Miss 
Eleanor  Catherine  Bradley,  also  of 
Bangor,  recently. 

Robert  Wilson  Harvey,  member  of 
the  Washington  Post  staff,  to  Miss 
Barbara  Ann  Landon,  Sept.  3  in  Mt. 
Holyoke  College  Chapel,  South  Had¬ 
ley,  Mass. 

Marion  W.  Milliron,  city  editor, 
Bradford  (Pa.)  Era,  to  Miss  Dorothy 
Buhan  at  Dayton,  Pa.,  Aug.  30. 

Jules  J.  Bundgus,  West  Coast  press 
relations  director  of  Benton  &  Bowles, 
Inc.,  to  Miss  Nancy  Parker  Gottfried 
New  York  University  graduate,  at 
Glendale,  Cal.,  Sept.  5. 

Miss  Agnes  Smith,  Newport  (R.  I.) 
Daily  News  business  office,  to  James 
M.  O’Leary,  U.  S.  Naval  Reserves,  at 
the  Church  of  the  Evangelist  in  Win- 
throp.  Mass.,  Labor  Day. 

Miss  Helen  Elizabeth  McLeod, 
Brockton  (Mass.)  Daily  Enterprise- 
Times  business  office,  to  Arthur  M. 
Horn  of  Greensboro,  N.  C.,  at  the 
Porter  Congregational  Church  in 
Brockton,  recently. 
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Expectations  Exceeded— "Our  new  Mixer 
Model  30  Blue  Streak  really  exceeds  my 
expectations  which  were  not  placed  at 
a  moderate  mark)'  writes  Foreman  A.  B. 
Leddick  of  the  Pontiac  (Mich.)  Daily 
Piess.  "We  use  it  on  head  composition, 
and  I  can  unhesitatingly  recommend  it 
to  any  office  that  is  considering  mod¬ 
ernization  of  its  equipment!' 

In  the  picture.  Foreman  Leddick  is 
standing  with  Operator  William  C. 
Pfahlert  at  the  keyboard.  The  Daily 
Press  is  solidly  Linotype-equipped  with 
18  machines. 


Ask  yonr  Linotype  rep¬ 
resentative  to  show  you 
Linotype's  many  new 
developments  ond  fea¬ 
tures  that  increase  pro¬ 
duction  at  lower  costs. 


The  performance  of  the  two 
Blue  Streaks  shown  here 
prompted  these  comments  and 
endorsements.  Alert  news¬ 
paper  executives  know  that 
Blue  Streak  Linotypes  assure 
them  the  production  efficiency 
and  low  maintenance  cost 
necessary  to  profitable  news¬ 
paper  operation. 


MR* 


Bottle  Neck  Broken— "We  are  more  than  pleased  with 
the  wonderful  performance  of  our  Blue  Streak  Model 
31  Linotype.  This  machine  has  relieved  us  of  a  dis¬ 
play  bottle  neck  and  is  doing  a  100%  job!'  So  writes 
Composing  Room  Superintendent  Clarence  L.  Davis 
of  the  New  Castle  (Pa.)  News. 

In  the  photograph  above  Mr.  Davis  is  standing  at 
the  left.  Next  to  him  are  three  generations  of  Rentzes 
all  actively  associated  in  the  publication  of  the  News, 
Fred  L.  Rentz  who  started  using  Linotypes  on  the 
News  in  1898,  his  son,  J.  F.  Rentz  and  grandson 
Richard  L.  Rentz. 


Hwtup*  Mempki,  Family 
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Simplicity  Is 
In  Promotion 

By  T.  S.  mVIN 

IT  SEEMS  to  be  that  season  of  the 

year  when  a  word  in  behalf  of  sim¬ 
plicity  in  newspaper  promotion  is 
called  for.  Several  promotional  pieces 
we’ve  seen  lately — and,  in  all  fairness, 
pieces  that  have  come  not  only  from 
newspapers  but  from  other  media  too 
— have  been  busy  too  entirely  with 
themselves  to  accomplish  with  any  de¬ 
gree  of  efficiency  the  business  they 
were  sent  out  to  do.  Some  have  been 
too  busy  in  their  copy — gab,  gab,  gab 
about  themselves.  Others  have  been 
so  busy  in  their  design — zig,  boom, 
clatter  and  clutter — it  was  impossible 
to  thread  one’s  way  through  the  whole 
thing  for  the  message. 

Now  if  others  react  the  way  we  do, 
promotion  that  is  so  busy  with  itself 
that  it  has  little  time  for  us  is  the  pro¬ 
motion  that  hits  the  waste  basket  first. 
On  the  other  hand,  promotion  that  is 
simple,  that  doesn’t  shout  its  copy  too 
loudly  or  wear  its  design  too  gaudily, 
that  comes  in  unassiuningly  and  with 
some  p>olite  attention  to  us  and  our 
problems,  is  the  promotion  that  stays 
on  our  desk  for  careful  and  attentive 
study. 

Which  Pays  OIF? 

Figure  it  out  for  yourself  which 
promotion  pays  off  in  the  same  kind 
of  currency  that  was  spent  sending  it 
cut. 

The  complaint  reaches  us  often,  and 
not  only  from  promotion  men  on  the 
smaller  newspapers  in  the  smaller 
cities,  that  the  talent  that  can  design 
promotion  that  has  a  big  city,  pro¬ 
fessional  feeling  about  it  just  isn’t 
available  to  them.  One  answer  to 
that,  and  perhaps  the  best  and  most 
helpful,  is  that  if  you  strive  for  sim¬ 
plicity,  for  the  utmost  economy  and 
the  most  direct  approach  in  expression 
— and  this  seems  to  go  for  copy  as 
well  as  for  design  in  promotional  ad¬ 
vertising — lots  of  your  difficulties  will 
fall  away.  And  if  you  have  achieved 
simplicity,  you  have  achieved  what  all 
great  art  and  all  great  advertising 
seeks  to  achieve. 

We  were  called  upon  the  other  day 
to  give  an  opinion  about  a  promotion 
addressed  to  a  small  group  of  busy 
executives.  The  promotion,  although 
well  written,  struck  us  as  being  too 
long.  If  the  men  to  whom  it  was  ad¬ 
dressed  were  really  busy,  they  would 
never  give  it  the  time  necessary  to 
digest  and  understand  it — and  the  ef¬ 
fort  would  be  lost.  Here  was  an  in¬ 
stance  of  one  promotion  piece  being 
expected  to  do  a  job  that  could  best 
be  done  by  a  series  of  brief,  catchy 
messages,  each  short  enough  for  quick 
reading,  sharp  enough  for  quick  com¬ 
prehension.  What  we  suggested  was 
to  have  such  a  series — and  what 
guided  us  to  this  suggestion  was  the 
quest  for  simple,  direct  expre^ion 
that  would  move  along  a  straight  line 
to  the  prospect’s  mind. 

Valae  of  Time 

The  series  promotion  may  never 
bring  in  the  business,  but  our  opinion 
Ls  that  it  will  go  a  long  way  farther 
in  that  direction  than  the  long  single 
piece,  which  was  too  busy  with  its  own 
problem  to  give  a  thought  to  the 
prospect’s  problem,  which,  for  one 
thing,  was  lack  of  time. 

A  couple  of  full  page  promotions 
we  have  from  C.  F.  Hesser,  promotion 
director  of  the  Columbus  (Ga.)  Ledger 
and  Enquirer,  illustrate  our  point 
about  simplicity  in  design.  The  pro¬ 
motions  are  well  conceived,  unfortu¬ 
nately  far  better  conceived  than  ex- 


Essential 

Material 

ecuted.  The  thought  behind  each  one 
is  simple — that  business  in  Columbus 
is  good  and  getting  better.  One  makes 
the  point  that  the  army  has  added 
some  50,000  prospects  to  the  Columbus 
market.  The  other  makes  the  point 
that  Columbus  has  had  no  Summer 
slump,  that  business  is  just  bouncing 
along  merrily  and  up. 

Simple  thoughts,  both  of  them — and 
simply  told  in  the  copy.  But  the  de¬ 
sign  of  these  promotions  is  busy,  so 
busy  that  it  jumbles  up  the  simplicity 
of  the  copy  approach.  With  the  result 
that  Mr.  Hesser  has  two  cluttery  pages 
instead  of  two  simple,  direct,  forceful 
pages.  Our  guess  is  that  he  suffers 
from  a  lack  of  sufficient  professional 
assistance  in  advertising  design.  Our 
suggestion  for  making  that  lack  less 
apparent,  and  for  achieving  a  positive 
result  instead  of  a  negative  one,  is  for 
him  to  insist  upon  the  simple,  direct 
approach. 

An  excellent  photograph  of  a  busy 
Columbus  Street  tells  the  story  of 
shoppers  turning  out  by  the  thousands. 
The  copy  turns  this  story  into  the 
point  the  Columbus  papers  want  to 
make  about  business  in  their  town. 
Why  clutter  that  page  up  with  a  poor 
drawing  of  marching  soldiers,  which 
was  really  a  secondary  point? 

Be  simple.  Be  direct.  And  you’ll 
be  there  with  your  job  accomplished 
while  the  others  are  still  stuttering  for 
a  start. 

Facts  About  Albany 

THE  Albany  (N.  Y.)  Knickerbocker 

News  is  sending  out  a  new  market 
data  book,  “Facts  and  Figures  About 
Albany,”  which  strikes  us  as  a  good 
job  because  it  goes  quickly  and  direct¬ 
ly  to  its  business.  A  note  in  the  book 
says  that  it  follows  a  pattern  sug¬ 
gested  by  many  advertising  executives 
and  agents,  and  if  that  is  the  pattern, 
it’s  a  good  one  for  all  promotion  to 
follow. 

The  book  contains  population  facts, 
buying  income  figures,  employment 
figures  and  payroll  facts,  figures  about 
retail  trade,  circulation  figures  and 
coverage  facts.  Two  pages  are  given 
over  to  a  word  picture  of  Albany, 
the  kind  of  city  it  is,  the  kind  of  mar¬ 
ket  it  is.  And  there  is  a  colored  map 
of  Albany  districts  and  their  living 
standards. 

“Advertising  today,”  says  a  foreword 
to  the  book,  “is  a  pterishable  commod¬ 
ity.  It  must  reach  the  market  at  once. 
Campaigns  bom  today  do  their  best 
work  in  tomorrow’s  newspaper.  To¬ 
day’s  huge  payrolls  will  be  spent  to¬ 
morrow — by  millions  of  newspaper 
readers.  American  industry  has  long 
known  that  newspaper  advertising  has 
no  equal  as  a  localized  means  of  cre¬ 
ating  sales.  American  industry  knows 
that  in  the  shifting  sands  of  today’s 
market,  only  the  newspaper  can  meet 
each  sales  problem  with  maximum  ef¬ 
ficiency  and  economy.” 

Which  is  a  good  plug  for  all  news¬ 
papers  in  a  promotion  devoted  to  one. 

Look  Looks 

IF  YOU’VE  been  wondering  what  Lee 

Tracy  has  been  doing  since  leaving 
the  New  York  World-Telegram,  we 
can  tell  you  he’s  being  busier  than 
ever  as  promotion  manager  of  Look 
Magazine.  ’This  week  he’s  staging  a 
fashion  show  at  the  G.  Fox  store  in 
Hartford,  Conn.,  featuring  Jo  Ann 
Sayers,  star  of  the  Broadway  hit,  “My 
Sister  Eileen.”  Miss  Sayers  is  fea¬ 


tured  in  Look’s  “Spotlight  of  Fashion” 
in  the  current  issue,  and  that’s  the 
reason  for  the  fashion  show. 

We  report  this  not  for  the  chance  to 
call  up  a  picture  of  Brother  Tracy  sur¬ 
rounded  by  Jo  Ann  Sayers  and  some 
lovely  Powers  models,  but  to  indicate 
a  field  of  promotional  activity  in  which 
the  magazines  seem  to  be  outstrip¬ 
ping  the  newspapers  and  only  because 
the  papers  let  them. 

“The  ‘Spotlight  of  Fashion’  is  going 
very  well;”  Friend  Tracy  tells  us. 
“For'  the  first  time  a  mass  circulator 
has  not  only  described  the  items  and 
priced  them,  but  Look  dares  to  men¬ 
tion  the  manufacturer’s  name!”  Which 
it  does,  all  right,  as  you  can  see  by  re¬ 
ferring  to  the  current  issue,  which 
gives  due  credit  to  all  18  of  the  re¬ 
sources  tapped  to  dress  up  and  make 
up  Miss  Sayers  for  the  “Spotlight.” 

The  point  is  that  the  interest  maga¬ 
zines  show  in  “resources”  does  a  job 
for  them  with  a  heavy  source  of  ad¬ 
vertising  revenue  and  doesn’t  hurt 
them  with  the  retailers,  either.  Mean¬ 
while,  it  also  does  a  good  circulation 
job  for  Look. 

All  it  would  take  to  put  newspapers 
next  to  this  heavy  sugar  is  some  en¬ 
terprise  and  imagination.  And  the 
magazines  haven’t  got  all  of  that,  have 
they? 

A  Good  Newspaper! 

“ALL  WE’RE  selling  is  a  good  news¬ 
paper,”  says  the  Atlanta  Journal  in 
a  current  promotional  folder.  And  it 
illustrates  this  claim  by  pouring  into 
the  folder  a  whole  mass  of  clippings  of 
headings  and  pictures  and  cartoons 
and  what-not  from  the  Journal.  It 
makes  a  tidy  stack  of  stuff  and  gives 
the  impression  that  readers  get  a  lot 
for  their  money.  Which  furthers  the 
point  the  Journal  wants  to  make — 
that  that  explains  why  the  Journal  has 
more  readers  now  and  why  advertisers 
get  a  lot  for  their  money  out  of  the 
Journal,  too. 

F.  S.  MURPHY  HONORED 

Official  recognition  of  his  leadership 
in  the  promotion  of  aviation  came  to 
Francis  S.  Murphy,  general  manager, 
Hartford  Times,  Sept.  8  when  he  was 
named  by  Governor  Robert  A.  Hurley 
of  Connecticut  to  serve  on  the  newly 
formed  aviation  committee  of  the 
State  Defense  Council.  The  committee 
will  organize  a  civilian  air  force  of 
2,500  to  3,000  men  to  be  known  as  the 
Connecticut  Wing  of  the  Civil  Air  de¬ 
fense  Services.  Mr.  Murphy  is  chair¬ 
man  of  the  Connecticut  Chapter  of  the 
New  England  Flying  Cadet  Committee 
and  the  Hartford  Times  has  taken  a 
leading  part  in  promoting  refresher 
courses  and  other  flying  cadet  activi¬ 
ties.  Albert  I.  Prince,  news  editor  of 
the  Hartford  Times,  is  vice-chairman 
in  this  work. 
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Boston  Conierencc 
Schedules  Speakers 

Boston,  S^t.  10 — Douglas  Miller, 
author  of  “You  Can’t  Do  Business  with 
Hitler”;  Brig.-Gen.  Russell  L.  Max- 
well,  administrator  of  export  control 
in  Washington;  Willard  Chevalier, 
publisher.  Business  Week;  James 
Stanley  McLean,  president,  Canada 
Packers,  Limited,  of  Toronto;  James 
Parton,  business  manager,  air  expres 
edition  of  Tijnc;  Nelson  A.  Rockefeller, 
co-ordinator,  Inter-American  Affairs; 
and  Cornelius  Vanderbilt  Whitney, 
president,  American  Arbitration  Asso¬ 
ciation,  are  announced  as  some  of  the 
speakers  scheduled  for  the  annual 
Boston  Conference  on  Distribution  at 
the  Statler  Hotel  here  Oct.  6  and  7. 

Thurman  Arnold,  U.S.  Assistant  At¬ 
torney  General,  will  talk  on  “The 
Bottlenecks  of  Business.”  Arthur  0. 
Dietz,  president.  Commercial  Invest¬ 
ment  iSnist,  Inc.,  also  will  speak. 

While  most  of  this  year’s  Conference 
speeches  will  be  themed  to  defense, 
there  will  be  discussions  of  such  re¬ 
lated  subjects  as  Latin  American  trade 
and  the  prospects  for  the  U.S.  after 
the  war.  The  two-day  meeting  is 
sponsored  by  the  Retail  ’Trade  Board 
of  Boston,  in  co-operation  with  the 
Harvard  Business  School,  Massachu¬ 
setts  Institute  of  Technology  and  Bos¬ 
ton  University,  College  of  Business 
Administration. 

■ 

NEW  OKLA.  DAILY 

Pryor,  Okla.,  Sept.  8 — Jake  Proctor, 
editor  and  owner  of  the  Pryor  Demo¬ 
crat,  has  announced  that  his  weekly 
newspaper  will  begin  issue  as  a  daily 
next  Sunday  morning.  Proctor  previ¬ 
ously  operated  the  paper  as  a  daily  for 
two  years  and  eight  months,  thea 
turned  it  into  a  weekly.  The  new 
$51,000,000  smokeless  powder  plant 
project  near  here  brought  the  change. 


Are  you  a  NEWSPAPER  man? 
Well,  I’m  the  new  boy  around 
here.  How  about  a  licking  for 
those  radio  guys?  They're  pretty 
swell.  They  go  out  and  sell  a 
bunch  of  weeks  at  a  time.  They 
don’t  sell  one  hlurp  at  a  time, 
nor  three:  NO!  They  tie  up  the 
local  advertiser  and  they  make 
him  make  some  money,  if  he 
can.  Thai’s  modern!  That's  profit- 
able.  That’s  hard  to  take!  How 
^  about  doing  a  bit  of  the  same?  M 
pg  How  about  making  merchants  in  • 
n  your  city  WANT  to  advertise  ^ 
_  regularly,  persistently,  stubbornly,  w 
S  tenaciously  in  YOUR  newspaper?  ■ 
S  Why  don’t  YOU  use  the  O.  A.  P.?  d 
S  You’d  have  it  EXCLUSIVE.  It’s  < 
COPYRIGHTED.  It  does  things!  t 
H  Publishers  LIKE  it!  ASK  for  2 
S  our  BIG  red  brochure.  It  TELLS!  ^ 
e  Write:  g 

1  OREN  ARBOGUST  I 

H  ADVEKT1SIN6  ^ 

Thirty  N.  Michigan  Asti  g 
r  CH1CA60  S 

2  TO  HELP  NEWSP.APEUS  T« 


Sljt  iSIiami  Meralb 


Stary,  lro«ks  &  Finky,  Njfional  RcprcMntative* 


Newspaper  Boy 
Day  Set  for 
October  4 


mats  can  be  obtained  for  $2.50,  or  the  ber  of  the  Central  States  Circulation  QoOCh  AlUlOUHCeS 
single  mat,  “Men  at  Work,”  can  be  Managers  Association  and  an  active  _  __  , 

had  for  50  cents,  by  writing  Mr.  Law-  Mason  for  many  years.  He  never  DCfllfTR  PrOIHOtlOllS 
son.  Canadian  members  can  obtain  owned  an  automobile — cannot  drive  Following  the  death  Aug  11  of  Ed- 
Aeir  mats  from  Ralph  B.  Cowan,  one-and  says  he  is  glad  of  it.  win  J.  Kiest,  publisher  and  owner  of 

^  .  ,  .  .  .  the  Dollos  (Tex.)  Times-Herald  for  45 

While  many  papers  are  planning  Gamer  Activities  years,  Tom  C.  Gooch,  who  became 

special  events  for  their  carriers,  such  xWENTY-FIVE  carrier  salesmen  and  president  of  the  Times-Herald  Print- 

as  inners,  pu  ic  m^  f  ^  ^  two  district  supervisors  were  recent  log  Company  in  addition  to  his  duties 

programs  and  radio  broadcasts  Mr.  Philadelphia  Evening  as  editor-in-chief  (E.  &  P.,  Aug.  23, 

wson  e  ou  eac  paper  as  a  Ledger  in  an  educational  tour  page  12),  announced  Sept.  6  tho  fol- 

y-r  A  DB  Akir\rA.iDiin^  ^  Hc  ivi  165  Faw  upoii.  iTiong  Niagara  Falls  as  a  reward  for  their  lowing  promotions:  Albert  Swinsky, 

By  GEORGE  A.  BRANDENBURG  e  many  that  newspapers  success  in  a  service  competition.  .  .  .  Jr.,  vice-president  and  general  mana- 

r-  loiinn  wore  sponsor  foF  their  carrtcrs  are  trips,  Ledger  is  using  l.SOQ  of  its  car-  ger;  John  W.  Runyon,  assistant  to  the 

Circulation  managers  were  being  honor  rolls,  picnics.  Savings  and  thrift  A 

mobilized  this  week  to  make  ‘‘News-  plans  orize  awards  educational  ad-  I,®  •  information  on  president,  D.  A.  Greenwell,  wuO  COn- 

paper  Boy  Day.”  Oct.  4,  one  of  the  ?anta’g«  health  advantages  vacation  Rational  I^fense  Savings  Bonds  and  tmues  as  secretery-teeasurer,  elected 

highlights  of  “National  Newspaper  tj-jpg  scholarships  father  ’  and  son  j  u  ^  ^  com-  a  (hrector;  Allen  Merriam,  editor; 

week.”  The  event  is  being  sponsored  banquets  scholastic  standing  carrier  Secretary  of  the  Treasury  E.  K.  Mead,  mmagmg  editor;  and 

ofinnallv  for  the  first  time  bv  the  u  \  li  ♦  •  u  j  *•  Morganthau  m  a  telegram  to  Robert  B.  C.  Jefferson,  chief  editorial  writer. 

Association,  with  Paul  G.  Lawson,  “j  also  feel  that  we  have  an  onoor-  Afro-American  Newspapers  and  director,  was  named  a  director  of 

Clarksburg  (W.  Va.)  Exponent-Tele-  tunity  to  tie  up  with  national  defense  IS  Smon^rr^nUv%S!ns^^^^^^^  KRIA  the  Times-Herald  radio  station 
gram,  heading  the  drive  as  chairman  in  our  promotion,”  stated  Mr.  Lawson,  appointed 

of  the  ICMA  Newspaper  Boy  Com-  “it  is  my  firm  belief  that  the  training  ?io  Spaper  Ly^  S  tS  tas  a  advertismg. 

”'“ur,..  Por«.ip.«..  ”„7tag  LrTperioS'o?  RECANTS 

It  is  the  aim  of  ICMA  to  have  all  ^  ®  ^  ^  ^  five-months.  when  a  draft  board  chairman  de¬ 
newspapers  in  U.  S.  and  Canada  make  How  He  Got  His  Start  manded  publmation  of  a  release  with- 

a  definite  effort  to  plan  some  activity  a  DESIRE  to  learn  the  machinist  GROOMES  TO  AD  AGE  SJoulllT^^c’Can  ^Reljfter 

l^aL'^advmteLrbv  newmapei‘b^^^^^  trade  led  Chiles  H.  Harmer  to  ap-  Charles  B.  Groomes,  vice-president  promptly  refused  publicaLn  of  the 

many  advantages  oy  newspaper  Doys.  ply  for  a  job  to  operate  an  old  cyl-  and  an  active  partner  m  the  news-  ctatompnf  T  ator  Rrio  Can  i  n 

In  commenting  on  the  importance  of  inder  press  in  paper  representative  firm  of  J.  J.  r>r.r>nuan  ttiaio  /U 

observing  “Newspaper  Boy  Day,  Mr.  Cedar  Rapids,  Devine  &  Associates,  Inc.,  since  last 

Lawson  told  Editor  &  Publisher;  ^  eventu-  April  last  week  was  named  advertis-  ^  mic„nHpr<stnnd  hv  Pnv  T  AHa 

"We,  as  circulation  managers,  must  ally  to  learn  the  ing  director  of  Aducrtising  Age  and  q  n^Sfunard  hLd 

not  let  up  in  our  effort  to  keep  the  K  printing  trade  associated  publications.  He  was  for-  Oroville  draft  board  head.  The  board 

public  informed  on  the  many  worth-  B  .  and  thereby  to  merly  general  manager  of  Editor  &  5“  no  authorization  to  make  such  a 

while  things  we  are  doing  for  the  ||R|||||k^|B  identify  himself  Publisher.  dem^d,  Gen  Donovan  said.  We 

youth  of  America.  We  should  not  be  news-  ■  certainly  do  not  want  to  tell  the  news- 

lured  into  a  false  sense  of  security  ^  business  YnTTTMr*  PRDMOTFn  paper  what  to  print.”  Mr.  Beebe  said 

from  those  who  attempted  through  Kar '  FHOIVlUltD  Mr.  Adams  demanded  publication  of 

unjust  criticism  to  put  the  newspaper  louay,  «ir.  nar-  Gerald  E.  (Jerry)  Young,  a  member  the  complete  text  of  an  amendment  to 

boy  under  regulations  that  would  ^  of  the  organization  17  years,  has  been  Selective  Service  regulations.  Mr. 

have  removed  this  opportunity  of  cuiaiion  named  a  vice-president  of  Crown  Adams  explained  he  had  been  in- 

leaming  to  do  business  from  the  more  Zellerbach  Corporation.  Mr.  Young  structed  by  superiors  to  ask  publica- 

than  a  half  million  boys  who  deliver  ^  Ctt  .*  will  continue  his  duties  as  newsprint  tion  without  alteration  and  without 

our  newspapers.  Charles  H  Harmer  ^  manager.  editorial  comment,  Mr.  Beebe  said. 
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A  NEW  “PEAK”  WAS  ESTABLISHED  IN  FLORIDA  WHEN 
DADE  COUNTY’S  RETAIL  SALES  FOR  1940  REACHED 
$151,386,000*  . . .  RANKING  IT  FIRST  IN  FLORIDA  AND 
SECOND,  TO  FULTON  AND  DE  KALB  COUNTIES  (AT¬ 
LANTA).  IN  THE  ENTIRE  SOUTH. 


Sell  the 

2  Largest  Markets 
in  Ohio 

f/tatef  CieikiaH4 


RETAIL  SALES  FOR  MIAMI  PROPER  REACHED  $113,552,- 
000*  . . .  $32,195,000  MORE  THAN  FLORIDA’S  SECOND 
CITY.  jACKSONVILLE. 

GREATER  MIAMI — "A  Notional  Market" 


Joufani 

EttMithei  1764 
(Sella  tor  4c) 


^6  A^jacEHt  CcuHtieA 


Salts  Manogem^nt  "Survey  oi  Buying  Power"  Estimates  lor  1940. 


Represmted  Nationally  by 

OILMAN,  NIGOLL  &  RUTHMAN 

Now  York,  PhEadetfhia,  Boston 
Detroit,  Chicago,  San  Francisco 


ClavalM^t  Hoom  Nawspapar 


YAKIMA  REPUBLIC  and  HERALD 

Install  Three  Universal  Intertype  Mixers  and 
Complete  Hew  Type  Dresses  for  Both  Papers 


Members  of  Republic  staff  inspect 
their  new  Intertype.  Left  to  right: 
W.  H.  (Ted)  Robertson.  Publisher; 
Vem  Roush.  Operator;  J.  H.  Stew¬ 
ard.  Machinist’  James  Haire.  Com¬ 
posing  Room  Foreman  (day),  and 
Porter  S.  Hotchkiss.  GenT  Manager 


THE  REPUBLIC  PUBLISHING  COMPANY.  Yakima. 
Washington,  publishers  of  The  Yakima  Republic  and 
the  Yakima  Herald,  two  of  the  most  influential  news¬ 
papers  in  their  respective  fields,  installed  Three  Four- 
Deck  Universal  Model  G  Intertype  Mixers  recently. 

In  addition,  both  papers  get  a  new  dress  of  8  point 
Regal  news  face,  the  Republic  gets  a  new  Cairo  head¬ 
dress,  and  the  Herald  a  new  Vogue  head-dress.  Extra 
equipment  included  with  each  of  the  new  Intertypes: 
(1)  Four-Magazine  Side  Unit;  (2)  Electrically  Opera¬ 
ted  Magazine  Shift;  (3)  Automatic  Quadding  and 
Centering  Device;  (4)  Six-Mold  Disk;  (5)  Mohr  Inter¬ 
type  Saw.  Upon  installation  of  the  first  of  these  new 
Intertypes  the  Republic  ran  the  picture  shown  above  and 
made  the  following  timely  comments: 

"In  its  persistent  effort  to  improve  the  quality  of 
Yakima’s  daily  newspapers,  the  Republic  Publishing 
Company  has  at  considerable  cost  installed  a  new 
mixer  type  Intertype  machine.  This  provides  both  the 
daily  newspapers  with  the  latest  improvements  in 
type  casting  equipment  and  gives  nine  distinct  type 


faces  of  Cairo  design  for  The  Yakima  Daily  Republic 
and  nine  of  Vogue  design  for  the  Yakima  Morning 
Herald.  The  new  type,  set  in  caps  and  lower  case,  is 
more  easily  and  quickly  read  than  the  old  and  will 
enable  busy  readers  to  get  at  the  gist  of  the  day’s 
unfolding  news  more  rapidly  than  was  possible  with 
the  style  formerly  used. 

"The  Cairo  type  face  was  designed  by  Intertype  to 
meet  the  demand  for  a  type  face  of  artistic  beauty 
which  should  at  the  same  time  be  easy  to  read.  It 
embodies  a  new  technique  in  typographic  design  and 
makes  it  possible  to  build  newspaper  pages  which  will 
attract  instant  attention.  The  type  is  made  on  modern 
wide  tooth  matrices  which  save  replacements  and  re¬ 
duce  machine  stops,  thus  enabling  the  Republic  to 
give  the  news  of  the  day  better  display  than  before." 

Have  you  noticed  how  many  well-run  plants  are  turn¬ 
ing  to  Intertype  in  these  days  when  efficient  produc¬ 
tion  is  badly  needed?  Better  investigate!  Write  for 
Universal  Catalog  to  Intertype  Corporation,  360  Furman 

Street,  Brooklyn,  N.  Y.  REGAL  WITH  ITALIC  AND  CAIRO  lOLO 


STEP  AHEAD  with  the  UN/YERSAL  IHTERTYPE 


EQUIPMENT  REVIEW  SECTION 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

sum  1700  TIMES  IUIL0IN6  •  NEW  YORK  •  42ND  STREET  AND  RROAOWAY 


i  Variety  of  Topics  Discussed  By  SNPA 

:  Description  of  Water-Ink  Experiments  Arouses  Interest  at 

I  Louisville  Convention  —  Ways  to  Conserve  Paper  Studied 


WHEN  press  changes  at  the  Charles¬ 
ton  (W.  Va.)  Gazette  have  been 
completed,  maybe  within  60  days,  the 
newspaper  publishing  industry  may 
see  practical  demonstration  of  the  suc¬ 
cessful  use  of  a  new  “water  ink.” 

The  new  departure  was  explained 
in  Louisville  at  the  fifth  annual  ses¬ 
sion,  Sept.  1  and  2,  of  the  eastern 
division  mechanical  conference  of  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation  by  chunky,  earnest  Auburn 
Taylor,  veteran  press  foreman  at  the 
Gazette,  and  F.  C.  Hudson  of  the 
Pressman’s  Home  in  Tennessee. 

The  new  oil-less  ink  that  may  bring 
broad  changes  in  mechanical  procedure 
is  carbon  suspended  in  a  water  solu¬ 
tion,  the  nature  of  which  the  devel¬ 
opers  keep  a  secret.  But  samples  of 
printing  shown  presented  blacks  with 
a  velvet  sheen,  pictures  in  clean  detail 
and  type  that  prints  more  brightly. 
Moreover,  cited  Mr.  Taylor,  there  is 
no  “strike-through.” 

Thus  far  the  principal  handicap 
seems  to  be  the  cost  of  necessary  press 
changes  to  enable  use  of  “water-ink,” 
since  the  water  corrodes  the  present 
rollers  and  metal  parts  it  comes  in 
contact  with. 

Must  Conserve  Paper 

Anticipating  a  further  shortage  of 
paper  due  to  war  conditions,  delegates 
studied  ways  to  provide  more  reading 
matter  more  attractively  presented  on 
less  paper,  as  the  formula.  L.  M. 
Phelps,  pressroom  foreman,  Charlotte 
(N.  C.)  News,  declared  that  “today  we 
give  the  public  10  per  cent  more  read¬ 
ing  matter  than  formerly  and  use  the 
same  amount  of  paper.” 

Reduction  of  margins,  printing  im¬ 
provements  and  reduction  of  waste 
are  largely  responsible,  he  said. 

Broadened  use  of  fluorescent  lighting 
in  newspapers’  mechanical  depart¬ 
ments  made  more  important  than  ever 
a  general  discussion  of  its  cost  and 
efficiency. 

Replying  to  the  topical  query  as  to 
whether  the  new  lifting  has  proved 
best  for  the  composing  room,  R.  J. 
Richardson,  Memphis  Commercial- 
Appeal,  said  that  in  direct  comparison 
with  mercury  vapor  lights,  the  fluores¬ 
cent  type  has  shown  itself  to  be  satis¬ 
factory,  “except  the  tubes  don’t  last 
long.” 

L  T.  Deputy,  Dallas  Morning  News, 
and  J.  Luther  Wright,  West  Palm 
Bench  (Fla.)  Post-Times,  cited  that 
turning  fluorescent  lights  on  and  off 
frequently  causes  tubes  to  burn  out, 
and  added  that  they  have  found  it  to 
be  more  economical  to  leave  such 
lights  on  during  lunch  periods  or  shift 
changes  unless  the  period  is  as  much 
a.s  an  hour. 

Claude  L.  Baker,  conference  chair- 
5  man  and  representing  the  New  Orleans 
Timet-Picayune  and  States,  submitted 
fids  cost  study  on  lighting  in  his  com¬ 
posing  room: 


All  smiles  as  Harry  Wilson  (laft),  Birmingham  News,  tails  one  to  illustrate  a  point. 
Others,  left  to  right,  Andrew  Johnson,  Lexington  (Ky.)  Herald;  L.  M.  Phelps,  Char¬ 
lotte  (N.  C.)  News,  and  O.  E.  Patry,  Nashville  (Tenn.)  Banner. 


OLD  LIGHTING  inches  diameter,  3500-degree  tubes.  Spaclof  Galleys  Described 

v\atts  7,800  at  $.007  per  KWH  .$.0SS  per  hour  Cost,  $2.60  each.”  Topic  Leader  Stone  described  spe- 

. conference  discussions  of  other  cial  galleys  he  uses  for  ad  storage— 

^  .  problems  took  the  form  of  question-  their  width,  12  ems  2  point  for  each 

The  lights  were  arranged  in  a  com-  and-answer  panels  in  three  sections —  column,  keeps  type  from  falling  over, 
bination  of  local  and  general  lighting,  composing  room,  stereotyping  and  en-  Q.  Is  there  a  more  economical  way 
Over  each  bank  of  make-up  tables  graving.  of  holding  ads  together  than  by  tying 

were  four  glass-enclosed  reflectors  of  with  a  string? 

200  watts  each,  giving  42-foot  candles  COMPOSING  ROOM  A.  Don  Shelley,  East  St.  Louis 

on  the  tables.  The  general  lighting  _ _ .  i  ,  .  ^  c*  Journal,  said  he  uses  Scotch  tape. 

consisted  of  300- watt  lamps  in  opal-  I  opic^  Leader  George  btone,  rubber  bands,  it  was 

glass  fixtures.  There  was  great  con-  Atlanta  Constitution  developed  in  general  discussion,  and 

trast  between  the  tables  and  aisl^  and  Q.  Should  the  paper  be  laid  out,  or  some  use  a  removable  adjustable  band 
plenty  of  glare.  On  the  floor,  in  the  dummied,  in  the  advertising  depart-  made  for  the  purpose, 
aisles,  and  under  the  tables  it  was  very  ment  or  in  the  composing  room?  Q.  Is  it  more  economical  to  make 

dark.  If  a  small  cut  was  dropped,  the  A.  Show  of  hands,  requested  by  up  on  trucks  or  tables? 
man  would  have  to  get  down  on  his  Chairman  Stone,  brought  out  that  all  A.  This  was  discussed  by  Mr.  Stone; 

knees  to  find  it.  papers  are  using  advertising  depart-  Clyde  Daly,  Knoxville  (Tenn.)  News- 

XEW  LIGHTING  ment  dummies.  Sentinel,  and  O.  E.  Retry,  Nashville 

Watts — S,800  at  $.007  per  KWH  .$.04  per  hour  Q.  Has  anyone  discovered  any  short  (Tenn.)  Banner,  the  conclusion  being 

Demand  charges  . $72.50  a  year  cuts  in  handling  Walgreen  or  Western  that  making  up  on  trucks  was  more 

.  Auto  ads?  efficient  since  trucks  can  be  pushed  to 

L^ps^^repfaoed  frw  .  .  .  .  .  .  .  .  .  .  .  11  There  isn’t  any  “easier  way”  in  the  stereotype  room  and  may  be  segre- 

Surters  replaced  free  .  7  handling  and  assembling  ads  filled  with  gated  from  im-matted  make-up  after 

•Lamp  cost  . $18.20  typed  descriptions  and  prices,  most  rolling. 

Starter  cost  .  Conferees  agreed.  L.  W.  Devine,  Annis-  Q.  How  do  you  keep  errors  out  of 

. 7i®'7Q  ton  (Ala.)  Star,  and  John  H.  Russel  early  editions? 

Instsdlatio^*  ...................  71.62  Indianapolis  (Ind.)  Times,  held  that  A.  “We  don’t,”  was  the  chorus  of 

Toul  initial  cost  . 774.41  the  common  method  of  setting  type  panel  participants,  but  discussion  by 

Mounting  height  .  11  feet  and  making  flat  cuts  of  it  is  the  only  T.  C.  McLemore,  Mobile  (Ala.)  Press- 

Squarc  feet  per  fixture .  66  practical  simplification  of  these  ads.  Register;  C.  B.  Capps,  Charlotte 

“♦From  February  19,  1941,  to  August  Harry  Chairselle,  Pensacola  (Fla.)  (N.  C.)  News;  Russell  O.  Ellington, 

28,  1941.  Most  lamps  went  bad  first  News  Sentinel,  said  he  gets  his  copy  Norfolk  (Va.)  Newspapers,  Inc.,  and 

month.  with  cuts  but  has  to  set  all  prices  and  Mr.  Deputy  centered  on  a  system  by 

“The  lighting  is  all  general.  There  descriptions.  which  early  edition  material  is  proof- 

is  no  local  lighting  used.  We  have  now  Q.  What  is  the  best  method  of  read  first,  through  segregation  on  spe- 

70-foot  candles  on  the  tables  and  storing  news  features  set  in  advance  cial  hooks. 

35-foot  on  the  floor.  The  light  is  very  of  publication  date?  Also  ads?  Q.  What  is  the  most  positive  and 

soft,  evenly  distributed  over  the  whole  A.  Most  speakers  agreed  that  news  fastest  method  of  moimting  zinc  cuts 
room,  with  practically  no  glare.  features  are  best  handled  in  dated  on  metal  base? 

“We  are  using  60-inch  long  by  2%  racks  and  numbered  galleys.  A  cer-  A.  Mr.  Stone  cited  that  he  has 


tain  feature,  held  for  a  certain  future 
date,  is  placed  in  a  numbered  galley, 
the  number  of  which  becomes  the 
feature’s  identification  thereafter,  and 
the  galley  is  placed  in  the  rack  set 
aside  for  the  day  on  which  feature  is 
to  nin. 

Jack  Walker,  Atlanta  Journal,  ex¬ 
plained  that  the  copy  desk  indexes  and 
keeps  a  record  of  predated  copy  and 
checks  the  record  every  day,  giving 
to  the  makeup  editor  proofs  of  such 
storage  copy  to  be  run  each  day. 

J.  G.  Comelison,  Macon  (Ga.)  Tele¬ 
graph  ond  News,  suggested  that  he  has 
found  that  the  afternoon  paper  com¬ 
positors,  in  their  last  hour,  set  much 
of  the  a.m.’s  post-dated  copy,  and 
morning  paper  workers  do  the  same 
for  the  pjn.’s.  For  ads,  he  has  con¬ 
structed  a  rack  dated  “Monday,  Tues¬ 
day,”  etc.,  and  pre-assembled  ads  are 
placed  there  to  denote  day  of  publica¬ 
tion.  If  they  are  more  than  a  week 
ahead,  a  note  to  that  effect  is  attached. 

L.  T.  Deputy,  Dallas  Morning  News, 
said  he  handles  both  ads  and  features 
alike.  Each  is  numbered  by  galley, 
which  number  becomes  identification 
for  the  story  or  ad  galley.  The  make¬ 
up  man,  working  off  a  future  features 
hook,  on  which  proofs  carry  their  re¬ 
spective  galley  numbers,  keeps  tab. 

Special  Galleys  Described 

Topic  Leader  Stone  described  spe- 


The  lights  were  arranged  in  a  com-  and-answer  panels  in  three  sections — 
bination  of  local  and  general  lighting,  composing  room,  stereotyping  and  en- 
Over  each  bank  of  make-up  tables  graving, 
were  four  glass-enclosed  reflectors  of 

200  watts  each,  giving  42-foot  candles  COMPOSING  ROOM 

on  the  tables.  The  general  lighting  t  •  i  i  j  r*  cx 

consisted  of  300- watt  lamps  in  opal-  lopical  Leade^  vbeorge  atone, 

glass  fixtures.  There  was  great  con-  Atlanta  Constitution 

trast  between  the  tables  and  aisles  and  O.  Should  the  naner  be  laid  out.  or 


Lamps  used  .  18 

Starters  used  .  7 

Lamps  replaced  free  .  11 

Starters  replaced  free  .  7 

•Lamp  cost  . $18.20 

Starter  cost  . 

•Total  maintenance  cost  . $18.20 

Fixture  cost  . 702.79 

Installation  .  71.62 

Total  initial  cost  . 774.41 

Mounting  height  .  11  feet 

Square  feet  per  fixture .  66 
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Bigwigs  of  fhe  convention  watch  a  mechan¬ 
ical  demonstration.  The  veteran  Walter  C. 
Johnson,  Chattanooga,  secretary  of  the 
S.  N.  P.  A.;  Launde  L  Baker,  New  Orleans 
TImes-PIcayune;  retiring  executive  commit¬ 
tee  chairman  of  the  mechanical  section; 
John  L  Davis,  New  Orleans,  chairman  of 
supply  men's  delegation;  and  Charles  P. 
Manship,  Baton  Rouge.  La.,  State-Times 

and  Advocate,  S.  N.  P.  A.  president. 

found  du  Font’s  “Household  Glue” 
will  attach  cuts  immediately  and 
solidly  if  a  match  flame  is  applied  to 
the  base  after  the  glue  has  been 
spread  and  before  the  cut  is  pressed 
on. 

E.  O.  Aslinger,  Greensboro  (N.  C.) 
News  Record,  noted  that  he  has  tried 
double- sided  Scotch  tape,  but  is  now 
using  cement  S.  W.  Beckett,  St.  Pet¬ 
ersburg  (Fla.)  Times,  and  Mr.  Baker 
described  use  of  the  duPont  cement, 
blue  c^nent  and  the  tape,  but  Mr. 
Baker  made  the  point  that  sometimes 
cement  is  pressed  out  by  stereotype 
rolling,  thus  damaging  mats.  Mr. 
Stone  believed  that  burning  would 
obviate  this. 

Q.  When  ads  and  cuts  are  deliv¬ 
ered  to  the  composing  room  from  the 
engraving  room,  how  do  you  identify 
them? 

Two  Proofs  with  Ads 

A.  Mr.  Stone  suggested  that  all  ads 
be  accompanied  by  two  proofs,  both 
given  identifying  slug  and  one  is  kept 
with  the  cut.  Charles  J.  Conrad,  New 
Orleans  Times-Picayune  and  States, 
said  his  engraving  department  copy 
boy  marks  the  names  on  a  proof  and 
takes  it  with  the  cut  to  the  composing 
room.  Fred  Wolke,  Louisville  Courier- 
Journal,  said  his  paper’s  dispatch 
room  keeps  all  identities  straight. 

Q.  Has  air  conditioning  improved 
the  efficiency  of  the  composing  room? 

A.  “I  believe  the  heat  before  we 
had  air  conditioning  had  the  same 
effect  as  putting  Linotype  motors  on 
half  spe^”  opined  S.  D.  Sewell, 
Tampa  (Fla.)  Tribune. 

Q.  Do  you  page-proof  forms  after 
page  is  made  up?  How  do  you  re¬ 
move  ink  from  type  or  ads  before  page 
is  sent  to  stereotyper? 

A.  Mr.  Stone  and  Mr.  Conrad  dis¬ 
cussed  use  of  mineral  spirits  or  com¬ 
mercial  cleaning  solutions.  Generally, 
all  in  the  discussion  made  some  page 
proofs.  Gasoline  was  disfavored  as  a 
cleaner  because  of  its  Are  hazard. 
Mr.  Conrad  cited  that  mineral  spirits 
left  a  light  film  of  grease.  'There 
was  some  discussion  as  to  using 
clothes-cleaning  preparations. 

STEREOTYPING  DEPARTMENT 
Topical  Leader,  Harry  Wilson, 
Birmingham  (Ala.)  News 


(Tenn.)  Commercial-Appeal,  said  that 
he  has  been  unable  to  do  this  and  in 
the  general  discussion  that  followed 
the  conclusion  was  reached  that  “the 
closer  we  come  to  type-high  halftones, 
the  better  cast  we  will  have.”  J.  S. 
Black.  Tampa  (Fla.)  Tribune,  said 
that  while  the  edges  of  a  cut  won’t 
cast  as  high  as  type,  the  halftone  cast 
in  a  margin  of  half  an  inch  is  type- 
high.  Mr.  Astor  explained  that  flat 
surfaces  of  cuts  don’t  cut  through  mats 
like  type,  therefore  the  difficulty;  but 
the  difference  can  be  compensated 
fairly  well  by  making  good  use  of 
presswork. 

Q.  How  may  accidents  be  reduced 
in  the  stereotype  department? 

A.  R.  A.  Torrans,  Shreveport  (La.) 
Times;  Wade  Grier,  Atlanta  (Ga.) 
Constitution,  and  Mr.  Aslinger  agreed 
that  safety  campaigns  aided  by  charts 
and  posters  help  to  focus  attention  on 


ENGRAVING  DEPARTMENT 
Topical  Leader,  Ray  J.  Walker, 
Atlanta  (Ga.)  Constitution 

Q.  Is  there  a  serious  threat  to  the 
supply  of  zinc  due  to  the  defense  pro¬ 
gram? 

A.  Harold  Larsson,  New  Orleans, 
Chemco  Photoproducts  Company,  said 
the  future  of  zinc  supplies  under  pri¬ 
ority  control  is  “rather  indefinite.” 
The  company  is  still  able  to  buy  zinc 
without  difficulty  but  the  future 
doesn’t  look  too  rosy  despite  the  fact 
that  new  smelting  plants  are  being 
opened.  J.  M.  Fant,  Atlanta,  Imperial 
Type  Metal  Company,  confirmed  this 
view. 

Q.  What  is  the  best  cure  for  cloudy 
enamel  prints  during  hot  weather 
periods  where  there  is  an  absence  of 
air  conditioning? 

A.  Mr.  Conrad,  Mr.  Aslinger,  Mr. 
Larsson,  Mr.  Walker;  George  Geist, 
Cincinnati  Times-Star,  and  Joe 


sions  included  choice  of  Mr.  Mann  « 
executive  committee  chairman  to  suc¬ 
ceed  Mr.  Baker  and  election  of  E.  Ji 
Van  Norden,  Atlanta  Journal,  ane 
Mr.  Wilson  as  members  of  the  co®. 
mittee  to  take  places  of  R.  R.  Fultcc. 
Roanoka  (Va.)  Times- World,  and  Free 
Connell.  Atlanta  Constitution. 

New  Orleans  was  selected  for  tb 
1942  conference. 


Phila.  Ledger  Sells 
Engraving  Plant 

W.  V.  Mitthauer,  Deparfmenf 
Head,  Is  Buyer — Will  Use 
Present  Quarters 

The  sale  of  the  engraving  depan- 
ment  of  the  Philadelphia  Evening  Puk- 


Wheeler,  Atlanta  (Ga.)  Journal,  ^  Newspaper^pa^ 


joined  in  this  discussion,  saying  that 
they  found  that  non-air  conditioned 
shops  sometimes  are  troubled  by  ap¬ 
pearance  of  cloudy  prints  or  black 
spots  in  summer.  This  trouble  is  ac¬ 
centuated  by  condensation  moisture 
unless  negatives  and  plates  are  at  the 
same  temperature  when  placed  in  con¬ 
tact.  White  spots  sometimes  develop 
as  a  result  of  dust  from  developing 
chemicals’  sifting  to  the  negatives  or 
plates.  Mr.  Wheeler  said  that  he 
foimd  that  placing  a  sheet  of  moisture- 
proof  cellophane  between  the  nega¬ 
tive  and  the  plate  prevents  moisture 
fogging. 

Mr.  Larsson  pointed  out  that  the 
moisture-proof  cellophane  may  be  dis¬ 
tinguished  from  the  regular  product 


Caught  in  an  Informal  posa  at  the  ma- 
chanical  conferanco:  left  to  right,  R.  R. 
Fulton,  TImes-World,  Roanoke,  Va.;  Fred 
Connell,  Atlanta;  W.  B.  Astor,  Jr.,  Com¬ 
mercial-Appeal,  Memphis,  and  I.  J.  Gard¬ 
ner,  composing  room  foreman,  Chatta¬ 
nooga  Times. 

safety  “and  sell  your  men  on  the  idea 
of  safety.”  C.  Frank  Mann,  mechan¬ 
ical  superintendent,  Louisville  Cou¬ 
rier-Journal  and  Times,  told  of  a  sign 
in  the  form  of  a  thermometer  that  he 
keeps.  A  daily  line  is  drawn  in  red. 
changed  to  black  when  an  accident 
causes  loss  of  time.  Mr.  Baker  told  of 
a  monthly  conference  where  men  dis¬ 
cuss  safety  in  their  departments.  ’That 
plan  cut  accidents  in  his  shop,  he  said. 

Q.  Do  you  keep  a  record  of  dross 
and  the  cost?  What  are  your  findings? 

Keeps  Dress  Record 

A.  S.  F.  Elrod.  New  Orleans  Times- 
Picayune,  said  that  he  keeps  a  dross 
record  and  has  periodic  metal  reports 
from  supply  companies.  He  skims  the 
dross  once  a  week  and,  running  tem¬ 
perature  a  little  high,  spread  sulphur 
and  soda  on  top  of  the  metal  to  bum 
it  off.  His  dross  pots  have  no  agita¬ 
tors.  Mr.  Wilson  cited  that  the  Birm¬ 
ingham  News  bums  off  metal  once  a 
week,  using  ordinarj-  oil.  The  dross 
first  is  screened  and  burned  in  small 
pots. 

Q.  What  is  the  best  moulding  com¬ 
bination? 

A.  Mr.  Astor  and  L.  E.  McCracken. 
Atlanta  (Ga.)  Journal,  agreed  that 
the  best  combinations  vary  with  the 
type  of  mats  used.  Because  of  a  dif¬ 
ference  in  these,  and  difference  in  mat 
equipment  available,  combinations  are 
something  every  office  will  have  to 
take  as  an  individual  proposition,  Mr. 
Astor  said.  In  general,  he  believed 


Service,  Inc.,  was  announced  to  Ek. 
TOR  &  Publisher  Sept.  8  by  Rober 
Cresswell,  publisher. 

Transfer  of  the  department  to  1 
separate  company  is  in  keeping  wii 
a  similar  practice  now  in  effect  it 
many  large  as  well  as  small  news¬ 
paper  plants.  The  new  compam 
which  will  remain  in  the  Ledger  plau 
is  headed  by  Walter  V.  Mitthaua 
who  has  been  superintendent  of  & 
Ledger  engraving  room  since  1915. 

Mr.  Mitthauer  joined  the  Ledger  it 
1904  and  learned  his  trade  with  that 
newspaper.  When  the  Evening  Ledge 
was  founded  in  1914  he  was  made 
foreman  of  the  night  engraving  root. 

In  addition  to  handling  engravin; 
for  the  Evening  Ledger,  Newspape 
Engraving  Service  will  also  do  sini- 
lar  work  for  other  newspapers,  k- 
cording  to  Mr.  Mitthauer.  John  Rip.  } 
ney,  former  treasurer  of  the  Ledge.  . 
is  secretary  and  treasurer  of  the  net  ' 
company. 


Installs  Press 


The  Southwest  Wave,  Los  Angdes 
controlled-circulation  paper,  whid 
recently  purchased  the  Southueit 
Topics,  has  installed  a  64-page  metro¬ 
politan  type,  heavy  duty  Etuplex  press, 
double  width,  and  equipped  to  haide 
two  colors  and  black.  ’The  press  for¬ 
merly  was  operated  by  the  Portlni 
(Ore.)  News.  A  new  mechaninl 
department  to  house  the  press  is  to- 
der  consti*uction  by  Wave  Publio- 
tions,  which  now  issues  five  publia- 
tions. 


A  trip  snapped  In  a  betwaen-sessiont  con¬ 
fab  included,  left  to  right,  H.  R.  Capps, 
Jacksonville  TImes-Unlon;  Fred  White,  Chi¬ 
cago,  Mergenthaler  LInotye  Co.,  and  John 

P.  White,  Charlotte  (N.  C.)  Observer. 

by  its  sweet  taste.  He  noted  that 
some  dealers  don’t  know  the  differ¬ 
ence  and  engravers  should  be  careful 
to  use  only  the  moisture-proof  variety. 

It  was  suggested  also  that  talc  ap¬ 
plied  to  negatives  and  removed  be¬ 
fore  placing  them  on  the  plates  as¬ 
sures  removal  of  superficial  moisture. 

Q.  What  are  the  shortest  successful 
exposures  on  enamel  prints? 

A.  This  question  drew  varying  re¬ 
sponses  from  Mr.  Conrad;  J.  W.  Calm- 
back,  Birmingham  (Ala.)  News;  Mr. 
Walker  and  Mr.  Aslinger.  Calmback 
found  that  the  more  time  given  to 
printing,  the  better  the  result,  but  he 
cited  that  he  uses  an  exposure  of 
about  two  and  half  minutes.  Mr. 
Conrad  said  he  takes  five  or  six  min- 
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Western  Division  guest,  C.  C. 
Galveston,  Texes,  (left)  tells  one 
brings  chuckles  to  three  listeners:  Henry 


use  of  a  fiber  board  gives  more  depth  . . 

Q.  Has  any  one  been  able  to  cast  but  a  steel  board  brings  up  halftones  utes  to  get  clear  prints,  Mr.  Walker  m"e'chanlc'd  superintendent.  Chxfl* 

plates  and  keep  halftones  up  to  the  better.  Mr.  McCracken  said  he  uses  said  that  in  using  a  Chemco  solution  15  q  1  Pcst-Courier;  E.  O-  Aslint* 
same  height  as  surrounding  type  mat-  a  cork ‘pad  with  a  fiber  or  bakelite  he  prints  in  two  and  a  half  to  three  production  meneger,  News-Record,  StH*i 
ter?  If  so,  how?  board,  sometimes  adding  a  felt  blanket  minutes.  boro  (N.  C.).  end  H.  R.  Capps,  mackni 

A.  W.  B.  Astor,  Jr.,  Memphis  on  top.  The  business  of  the  two-day  ses-  ist,  Jacksonville  (Fla.)  Titnes-Unloa 
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Can  be  split  up  to  provide  sextuple,  octuple,  decuple  presses  or  other  combinations  to  suit  your  needs. 


PUBLISHER'S  OPPORTUNITY 

SAVt  MOHty 


TO  SAVt 
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Pa^{ial Xisi  oj 

NEWSPAPERS 

now  ofie/iafm^ 

HOE 

SUPER’SPEED  PRESSES 


Asheville  Citizen 
Atlanta  Journal 
Boston  Globe 
Bronx  Home  News 
Columbus  Dispatch 
Dayton  News 
Detroit  Times 
Greenville  News 
Jersey  Journal 
Knoxville  News-Sentinel 
AAonchester  Union  leader 
Minneapolis  Stor  Journal 
New  Orleans  Times-Picoyune 
New  York  Sun 
New  York  Times 
Powtucket  Times 
Philodelphia  Bulletin 
Philodelphia  Inquirer 
Son  Francisco  Chronicle 
Seattle  Times 
Spartanburg  Herald 

Since  there  are  over  700  Hoe  Super- 
Speed  Units  in  operation  now,  there  it 
ample  provision  for  replocements  and 
repairs  on  this  type  of  press. 


SPEED 


Capable  of  a  maximum  running  speed  of  36,000  papers  per  hour. 


PAPER  FEED  Now  arranged  for  underneath  roll  feed  with  three-arm  maga¬ 
zine  reels.  Can  be  arranged  for  end  paper-roll  feed  on  floor  level. 


SPECIAL  MODERN  FEATURES 


PATENTED  AUTOMATIC  INK  PUMPS 

provide  complete  control  of  color  on  any  page 
from  a  series  of  stations  located  all  on  one  side  of 
the  press  for  operating  convenience,  and  all  out¬ 
side  the  press  for  operating  safety.  Ink  feed  is 
automatic  and  in  direct  proportion  to  the  press 
speed  requiring  virtually  no  attention  from  the 
operator  after  color  is  set.  This  sealed  ink  system 
with  no  idle  period  of  dwell  eliminates  transfer 
or  ductor  rollers  and  avoids  the  cleaning  of  open 
fountains  resulting  in  a  material  saving  of  ink 
and  roller  covering. 

SOLID  FORGED  STEEL  PLATE 
AND  IMPRESSION  CYLINDERS 

running  in  roller  bearings  provide  rigidity  and 
smooth  operation  at  high  press  speeds.  Plate 
cylinders  are  equipped  with  quick-acting  safety 
plate  lock-up. 


COLOR  FACILITIES 

These  units  can  be  converted  readily  for  color 
printing  if  desired. 

UNIT  DRIVE 

by  an  independent  vertical  shaft  drive,  which 
design  avoids  the  danger  of  gear  breakage  com¬ 
mon  to  the  old  type  gear  train  drive.  Main  driving 
shafts  have  self-oiling  pillow  blocks. 

HEAVY  DESIGN  FOLDERS 

have  upper  formers  for  production  of  3  or  4  sec¬ 
tion  papers,  and  double  delivery.  Equipped  with 
super-speed  rotary-blade  folding  mechanism  and 
patented  tubular  folding  cylinders.  Nipping  and 
folding  roller  adjustments  by  handwheels  outside 
the  folder  frame. 


Other  types  of  used  Hoe  Presses  are  available.  For  complete 
information,  write,  wire  or  phone  your  nearest  Hoe  office. 


R.  HOE  6  CO.,  me. 

General  Offices:  91 0  E.  1 38  St.  (at  East  River)  NEW  YORK,  N.  Y. 


BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  BIRMINGHAM 


EDITOR 


PUBLISHER 


A||j.~|  CLjkMf  TkvAiiJik  CIwiLa  TUvaiimU  stereotype  plate  face,  proper  lighter  characters  become  matrixes  f 

3nUW'*ini  UUQI1|  3iriKv*iniUllQllf  gram  structure  of  stereotype  plate  more  deeply  than  the  bold  characteti  | 

*  3  »  »  »  face,  proper  tension  on  paper  roll,  and  the  solids  in  half-tone  cuts;  anj  i 

ku  HAlvAlf  Hva##  rkiAf  proper  absorbent  qualities  of  news-  of  course  when  a  stereotype  cast  ^ 

l/l  j£||  JJ0Q  QY  lldl  Oil  r  IvJJ  VIIICI  print,  proper  wind  of  paper  roll,  proper  made  the  lighter  characters  stand  out 

■  calendaring  of  newsprint  stock,  proper  in  relief  compared  to  the  solids,  and 

Stereotype  Plates.  Paper  and  Ink  All  Partly  to  Blame.  He  relatioi^  of  packing  cylinder  dimeters  we  have  a  plate  with  the  position  ,d 

_  I  —  I  L  I  r*  X  ^  second  impression,  all  the  characters  in  the  face  of  that  plaj( 

UeclareS'^— reels  that  Paper  Ot  Qyreater  Opacity  contribute  to  minimize  offset  on  first  reversed  from  the  ideal  state  kt 

Would  Improve  Printing  impression  print.  proper  printing. 

Proper  impression  set  and  proper  Mogozia*  Moke-Reody 

By  H.  WEDEMEYER  density  of  packing  on  second  impres-  make-ready  processes  on  oar 

Pressroom  Soporintondoot,  Detroit  Free  Press  sion,  proper  filin  of  ink  applied  to  magazine  presses,  means  are  provky 

plates  on  ^cond  impression,  proper  whereby  more  pressure  is  concm. 
IN  DISCUSSING  offset,  show-through  freshly  printed.  The  fact  is  that  if  our  contour  of  stereotype  plate  face,  tj-gted  on  the  solids  than  on  the  ligliy 
and  strike-through  in  newspaper  news  inks  were  striking-through  due  proper  grain  structure  of  stereotype  £3^.^  characters.  Through  our  steiai. 
printing,  I  believe  that  it  is  generally  to  improper  construction  of  that  news  place  face,  proper  absorbent  qualities  typing  process  for  newspaper  pria. 
understood  by  participants  in  that  dis-  ink  in  any  way,  the  strike-through  of  newsprint,  proper  weight  and  thick-  jjjg^  the  process  provides  more  impm. 
cussion,  that  principally  what  we  have  several  hours  after  the  time  of  print-  of  newsprint  stock,  proper  sul-  tjjg  lighter  face  characters  tha 

reference  to  is  the  marring  of  the  first  ing  would  be  greater  than  evident  at  phite  content  of  newsprint  stock,  all  the  solids  in  the  plate.  So,  ov  i 
impression  print  through  offenders,  the  time  of  printing.  contribute  to  minimize  show-through  stereotyping  can  justly  be  termed  “A  I 


No  Cxcetsfv*  foKotrotloa 


combination  of  stereotyping  and  auto¬ 
matic  reverse  make-ready  combinai 


impression  print  through  offenders,  the  time  of  printing.  contribute  to  minimue  show-through  stereotyping  can  justly  be  termed,  “A 

which  we  term  ^  “offset,”  “show-  Exeosilvo  Eoooiratloo  from  second  impre^ion  print.  combination  of  stereotyping  and  auto- 

through,”  and  “strike-through.”  and  q£  pQm-gg  when  an  tmusuallv  ex-  ,  food  for  thought,  matic  reverse  make-ready  combinai 

it  is  that  which  we  wUl  deal  with  amount  of  ink  is  applkU  to  ®  in  the  one  process.”  This  in  connec- 

.the  stereotype  plate  and  to  the  news-  material  elements  with  the  distortion  of  the  stereo- 

To  clarify  our  opmions  our  views,  ^  our  inks  will  pene-  a  ,1 uT-  K’f  ‘yP®  P^^^®  ^®®®  ^he  variation  fc 

furAer  on  the  subjects,  I  believe  we  g-ate  excessively  or  strike-through,  wt‘®muTS  to  thickness  of  the  plates  which  taka 

murt  define  them  separately  and  then  conditions  when  a  a^ee  that  to  alleviate  offset  pia^e  in  the  finishing,  shaving,  and 

perhaps  wmment  on  some  phases  of  ^  and  show-^ough  we  have  a  veiy  cooling  process  in  the  stereotype  foun- 

the  prmtmg  process  where  they  are  _ _  1 _  _ _  wide  held  to  work  on  and  it  is  the  j^v  resnltc  in  the  de1iveran<v>  j 


the  prmtmg  process  when 
combined  in  the  discussion. 


the  printing  job,  we  have  no  exces 


Show-through  is  a  condition  where  “'I^d^g^^e^^ews  iSS^'Se-S’the  ®"®®"''®  reversed  make-ready  features  em- 

the  image  of  the  printed  subj^te  on  newsprint  fibres,  it  is  only  natural  that 

®?®  f^^®  ®  ^  a  film  of  ink  deposited  in  and  on  the  ^  stereotyi^  plate  face  agamst  the  excessive  variation  in  plate  face  cm- 

vKible  to  the  eye  on  the  opposite  side  n£  ^  o£  newsprint  and  packing,  proper  or  im-  £0^^  and  plate  thickness,  with  the  n- 


wiae  neia  lo  worK  on  ii  is  me  results  in  the  deliverance 

writer  s  opimon  that  field  is  open  for  stereotype  plates  to  the  pressroom  wift 
some  effective  work.  rczvorcck/l  malro.roaHxr  foatiiroc  am  I 


of  the  sheet. 

tUfi^iLiagii  Ulcll.  L/iVCCSd.  Will  ailLFW*  •  .  1  a  - - —  .-.w  , 

The  Cease  ot  Ofsef  thresh  on  the%posite  side  of  our  stereotj^e  plate  fare  con-  face  of  the  plates  across  the  press  plate  > 

Offset  is  a  condition  where  part  of  transparent  newsprint  greater  than  if  ^  ure,  a  ac  ors  cylinder  are  printed  with  excessire : 

the  wet  ink  film  deposited  on  the  the  film  of  ink  was  deposited  on  the  no  small  importance  m  the  creaUon  impression,  some  with  correct  impres- 
sheet  at  the  first  impression,  adheres  surface  of  the  newsprint  by  a  process  alleviation  oi  onset  and  snow-  and  some  with  weak  impressioE. 

to  the  surface  ot  the  packing  on  the  without  strike-in  features,  such  as  •  And  the  combination  of  excessive,  cor- 

second  impression  and  as  subsequent  cold-set  and  hot-set  inks.  And  so  ^®  stereotype  plate  fare  is  ex-  rect  and  weak  impression  applied 

films  of  ink  come  through  on  the  we  will  contend  that  while  the  strike-  cessively  porous  m  structure,  no  mat-  across  that  plate  and  press  packni 

newsprint  web  to  the  second  impres-  in  features  of  our  present  day  news  *®^  perfect  the  other  elements  in  cylinder  contributes  in  no  small  meis- 

sion  printing  couple,  the  film  of  ink  inks  cause  show-through,  it  stUl  is  ^®  Panting  process  are,  an  excessive  ure  to  our  problems, 

on  the  surface  of  the  second  impres-  not  strike-through  and  if  we  call  upon  amount  of  ink  will  be  required  ap-  Press  blanket  manufacturers  in  n- 
sion  packing  combines  with  the  film  the  ink  maker  to  supply  us  with  an  P*^®**  P^®*®  ^®®®  ^  '”®^®  ^®  cent  years  have  kept  pace  with  ik  | 

of  ink  on  the  newsprint  coming  ink  that  does  not  strike-in,  and  there-  subjects  on  that  plate  appear  properly  needs  of  the  day.  In  addition  to  ther  , 

through  from  the  first  impression  and  by  eliminate  or  alleviate  show-  Panted  and  as  a  result  we  will  have  work  to  develop  an  ink-repellitf  | 


excessive  variation  in  plate  face  con¬ 
tour  and  plate  thickness,  with  the  rt- 


through  that  process,  will  show 


newsorint  “““  tour  ana  piaie  tnicKness,  witn  1 

ill  show-  P*‘°.P®>‘  P*'®“  packmg,  proper  that  some  of  the  characters 


h  "*®'^*“**°“  “  onset  ana  snow-  some  with  weak  impression, 

through.  the  combination  of  excessive,  cor- 

If  the  stereotype  plate  fare  is  ex-  rect  and  weak  impression  applied 
cessively  porous  in  structure,  no  mat-  across  that  plate  and  press  packini 


mars  its  printed  appearance  as  the  through,  we  will  be  informed  that  to  excessive  offset  and  show-through, 
newsprint  passes  through  the  second  date  su^  an  ink  has  not  been  devel-  Proper  Pressor*  Needed 

impression.  oped  for  practical  use  on  general  If  the  proper  impression  is  applied. 


blanket  coating,  much  has  been  don 
to  hit  upon  just  the  right  density  k 
blanket  construction  to  affect  a  fira 


impr^ion.  oped  for  practical  use  on  general  If  the  proper  impression  is  applied,  planket  construction  to  ®™ct  a  tmn 

Strike-through  is  a  condition  where  printing.  Therefore,  today,  we  must  the  amount  of  ink  required  on  the  impression  and  yet  be  pliable  enoujk 

the  oil  vehicle  in  the  soaks  into  meet  our  problem  of  show-through  plate  fare  is  kept  at  a  minimum  and,  yield  to  the  variation  in  stereotype 
the  fibres  of  the  newsprint  to  such  an  by  means  other  than  changing  inks,  as  a  result,  offset  and  show-through  face. 

extent,  that  it  is  distinctly  visible  on  Whether  show-through  can  be  are  likewise  minimized.  intent  here  to  cast  aiy 

the  opposite  side  of  the  newsprint.  eliminated  entirely  is  questionable.  In  the  newspaper  printing  process  reflections  on  the  craftsmanship  of  tk 
The  fvmdamental  principles  of  our  To  alleviate  it  much  has  been  done,  on  the  average  press  packing,  the  cor-  stereotyper.  What  is  relat^  here  re- 
present-day  uses  of  news  inks  is  that  and  perhaps  more  can  be  done.  Show-  rect  impression  is  a  point  where  the  yarding  plate  face  variation  is  jas 
the  ink  strikes  into  the  fibres  of  the  through  is  closely  associated  with  off-  film  of  ink  on  the  stereotype  plate  will  simply  the  result  of  the  common,  «• 
newsprint  and  in  this  discussion,  I  am  set  and  yet  both  can  be  distinctly  be  transferred  to  the  newsprint  binary  stereotyping  process, 
going  to  contend  that  while  the  news  separated  and  exist  separately  in  the  sharply  and  cleanly  with  a  pressure  ^  have  no  great  quarrel  with  tk 
inks  we  use  strike  into  the  fibres  of  printing  process.  For  example,  if  just  firm  enough  to  effect  that  transfer  stereoty^  eqmpment  mamuretuim 
the  newsprint,  it  does  not  strike-  both  plate  cylinders  on  a  press  \mit  without  forcing  the  subject  matter  on  The  machines  they  have  supplied  to  tk 
through'  the  newsprint  and  therefore  are  loaded  with  plates  and  the  unit  the  plate  fare  to  emboss  the  newsprint  new^aper  industry,  to  pr^uce  plites 
I  am  going  to  further  contend  that  nm  with  ink  rollers  lifted  on  the  sec-  stock.  If  the  pressure  applied  varies  s^®^y  1  have  contributed  greatly  te 

strike-through  is  not  a  factor  in  the  ond  impression,  we  do  have  offset  on  slightly  from  Ae  correct  amount,  the  j®  progress  of  the  publishers  to  sop- 

poor  appearance  of  our  first  impres-  first  impression  print.  Tlien,  if  we  job  reflects  that  variation  in  the  form  .  ®  with  hot  news  mi 

sion  print.  nm  the  unit  with  the  ink  rollers  lifted  of  slur  and  offset  from  excessive  im-  relatively  short  tune  compared  to 

Imk  Sot  Iv  Abtorotloo  o®  impression,  we  do  pression  or  offset  and  show-through  old  memods  employed  refore  the 

Koure  inlr  Kv  Lave  show-through  from  the  second  from  weak  impression.  troouction  and  use  of  the  late  hi(h- 

aheorntion  Our  news  ink.s  used  todav  knpression  print  Then,  if  we  nm  the  The  contour  of  the  plate  surface  ®P®^  stereotypmg  equipment, 
do  strike  into  the  fibres  of  the  news-  ink  rollers  down  on  both  across  our  double  width  press  cylinder  NowtprM  a  Big  Factor 

print  but  they  do  not  strike-through,  first  ^d  ^nd  impression,  we  have  a  vanes  as  much  as  .014.  The  stereotype  eqmpment  manull^ 

Tlie  viscosity  of  our  news  inks  the  combmation  of  onset  and  show-  The  ideal  pnnting  condition  for  a  turers  efforts  and  their  work  to  pn- 
mivH.ro  nf  nil  and  narKnn  Vilanirs’  tho  thiough,  each  of  which  is  emphasized  stereotype  plate  requires  that  the  vide  machines  to  make  plates  speA 
characteristics  of  the  oil  used  all*  are  ^®  ofi^®r  in  tht  high-lights  of  half-  solids  in  the  half-tone  cuts  and  on  the  are  worthy  of  our  high  esteem  «t 

factors  which  function  in  Pectins  ^®*'®  impression  print  in  bold  face  type  project  at  least  even,  admiration,  but  I  must  insist  thdit 

the  correct  penetration,  the  correct  de^  directly  on  the  opposite  side  if  not  a  littie  hi^er  in  the  fare  of  the  their  zeal  to  produce  plates  si^ 

gree  of  strike-in  into  the  fibres  with-  ^®  of  all  characters  m  relief  plate  than  the  lighter  face  characters  they  have  sacrificed  much  quality, 

out  actually  striking  through.  If  the  second  impression  plates.  or.  that  plate  face.  The  average  newsprint  manufa^ 

contents  of  oil  in  our  news  inks  was  Trouble  Can  Bo  Minimized  In  our  present  stereotyping  process,  ers  of  today  are  due  deep  co^o»»|| 

excessive,  it  can  readily  be  under-  And  so,  offset  and  show-through  the  solids  and  bold  face  type  are  lower  respect  for  the  developia»l 


gree  of  strike-in  into  the  fibres  with- 

out  actually  striking  through.  If  the  impression  plates 

contents  of  oil  in  our  news  inks  was  Trouble  Con  Bo  Minim 

excessive,  it  can  readily  be  under-  And  so,  offset  and  shov 


excessive,  11  can  reauuy  oe  unaer-  auu  au,  uiiaci  oiiu  auuw-uuuuB**  cu.u  uu.u  xavc  aic  lumc  — .  7  .* -  ~  ^  1 

stood  that  to  convey  the  proper  amount  are  closely  associated  and  yet  dis-  than  the  light  face  characters.  Fimda-  of  the  facilities  and  processes  wn  .i 

of  carbon  black  into  and  on  the  sur-  tinctly  separate.  Both  can  be  mini-  mentally,  our  present  day  stereotyping  we  are  supplied  with  newsprint 

fare  of  Ae  newsprint  on  the  printing  mized  in  combination  by  single  mea-  process  works  out  just  that  way.  The  surpassre  the  newsprint  sw»; 

process,  the  excessive  oil  in  the  ink  sures  affecting  both  or  both  can  sepa-  reversing  of  the  heights  of  the  chara-  wluch  we  used  20  years  “fck. 

would  penetrate,  blend,  bleed  or  soak  rately  be  minimized  by  single  mea-  ters  in  the  printer’s  form  from  the  At  presen^  m  the  fare  of  the  de 

into  the  fibres  of  the  newsprint  so  sures  affecting  each  separately.  ideal  state  for  printing  to  the  opposite,  light  wmght  stock  with  strengm  1 


deep  that  it  would  strike-through  to 
the  opposite  side  of  the  newsprint. 


rately  be  minimized  by  single  mea-  ters  in  the  printer’s  form  from  the  At  present  m  me  lace  01  tne  oe 
sures  affecting  each  separately.  ideal  state  for  printing  to  the  opposite,  light  weight  stock  with  stren^  I 

Proper  impression  set  and  proper  is  done  in  our  stereotype  molding  withstand  the  strain  and  stress  otW 
density  of  packing  on  first  and  sec-  process;  our  printer’s  form  is  placed  speed  presses,  roll  after  roll  of 


me  opposite  Siae  or  me  newsprmi.  aensiiy  01  pac&ing  on  nrsi  anu  »ci;-  tiruress;  uur  pmnei  s  lorni  IS  piaceu  i - .  - - - - -  ^ 

That  our  news  inks  do  not  strike-  ond  impression,  proper  ink  repellent  on  the  molding  slab,  a  matrix  is  placed  comre  through  from  me 

through  is  evident  in  the  fact  that  the  coating  on  second  impression  pack-  over  the  fare  of  that  form,  a  cork  flawless  and  perfect  to  run  meg 

show-through  or  strike-through  in  ing,  proper  wrap  on  newsprint  web  blanket  or  molding  combination  is  ^®^ pr^room  o^ration  wi 

our  printed  newspaper  is  no  greater  around  the  second  impression  packing  placed  over  the  matrix,  and  then  the  production  figures 

several  hours  after  the  time  of  print-  cylinder,  proper  film  of  ink  applied  to  pressure  is  applied.  Through  this  hept  on  an  even  keel  mon 

ing,  than  it  was  at  the  time  it  is  first  plate  on  first  impression,  proper  con-  process,  it  is  only  natural  that  the  (Continued  on  page  35) 
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pOR  SEPTEMBER  13,  1941 


New  England 
Conference  Od.  4-6 

The  Third  Annual  New  England 
Newspaper  Mechanical  Conference 
»t11  be  held  at  the  Hotel  Statler,  Bos- 


R.  M.  Rtz9*r«ld  Glandon  Ma9oon 


A  dinner  will  be  served  Sunday 
noon  and  will  be  followed  by  the  in¬ 
troduction  of  guests  and  a  short  busi¬ 
ness  meeting.  President  Fitzgerald 
will  preside  at  dinner  and  business 
meeting. 

Program  Chairman  Glendon  Magoon, 
Fitchburg  (Mass.)  Sentinel,  will  pre¬ 
side  at  the  Monday  morning  meeting 
at  which  Ted  Shea,  production  man¬ 
ager  of  the  Hearst  Newspapers,  will 
speak  on  “Departmental  Cooperation 
in  the  Daily  Newspaper.” 

The  Registration  Desk  will  be  op¬ 


ened  Saturday  afternoon  and  evening 
and  again  on  Sunday  morning. 

Charles  A.  Staley,  New  Haven 
Register,  chairman  of  the  photoengrav¬ 
ers  clinic,  has  announced  that  he  is 
going  to  mail  copies  of  a  certain  pic¬ 
ture  all  of  the  photoengravers  and 
have  them  make  plates  and  press 
proofs,  returning  both  to  him  along 
with  all  information  as  to  how  they 
were  made.  He  is  then  going  to  have 
them  all  printed  on  one  newspaper 
press  and  present  the  results  to  the 
conference.  Another  highlight  of 


this  clinic  will  be  the  results  of  several 
experiments  that  some  of  the  mem¬ 
bers  have  worked  out  during  the  past 
year  in  their  plants. 

Karl  G.  Engel,  Pawtucket  Times,  in 
charge  of  the  composing  room  clinic, 
is  preparing  photostatic  copies  of  a 
grocery  advertisement  and  these  will 
be  mailed  to  members  who  will  be 
asked  to  set  the  copy  up  in  their  own 
plant,  keeping  track  of  the  time, 
and  data  regarding  the  systems  used. 
All  of  this  data  will  be  displayed  at 
the  conference. 


Prepare  Now  for  Fall  and  Winter 


•  You  can  help  yourself  to  better  business  in  a 


ton,  Saturday  through  Monday,  Octo¬ 
ber  4-6. 

The  various  committees  and  officers 
headed  by  President  Richard  M.  Fitz¬ 
gerald,  production  manager,  Worces¬ 
ter  Telegram -Gazette,  have  been  busy 
for  the  past  ten  months  making  ar- ! 
rangements  and  completing  plans  in 
order  that  the  most  interesting  and  ed¬ 
ucational  program  possible  may  be 
presented  to  those  attending. 

The  highlight  of  the  conference  will 
be  the  new  type  of  question  period  i 
that  will  take  place  at  the  Sunday  I 
afternoon  meeting,  at  which  all  of  the 
members  will  meet  in  joint  session. 
This  question  period  could  probably 
be  called  “Putting  the  Elxperts  on  the 
Spot.”  Chester  M.  Spooner,  produc¬ 
tion  manager,  Pawtucket  (R.  I.)  Times, 
will  act  as  chairman  of  this  session. 

The  Board  of  Experts  will  be  com¬ 
posed  of  the  chairman  of  each  of  the 
five  departmental  clinics  and  one  other 
expert  from  each  of  the  five  mechan¬ 
ical  departments.  These  men  will  be 
called  upon  by  the  chairman  to  answer 
questions  that  have  already  been 
mailed  in  or  presented  from  the  floor, 
that  are  interlocking  to  more  than  one 
department.  After  the  experts  have 
given  their  opinion  then  discussion 
from  the  floor  will  be  asked.  No  ques¬ 
tion  that  pertains  to  one  department 
will  be  taken  up  at  this  session  as  the 
departmental  clinics  will  take  care  of  ■ 
those. 

Another  new  feature  is  the  get- 
together  party  planned  for  Saturday  i 
ni^t.  This  party  is  under  the  leader-  j 
ship  of  Bemie  F.  Garrity  of  the  Hart-  ; 
jord  Times  and  it  will  give  the  men  ■ 
a  chance  to  renew  acquaintances  and  [ 
to  make  new  ones. 

Herbert  T.  Stanger,  Christian  Science 
Monitor,  is  in  charge  of  arrangements  i 
and  exhibits. 


The  five  departmental  clinics  will 
take  place  on  Sunday  morning. 


number  of  different  ways  with  Ludlow  equipment 


Display  Advertising 

The  most  important  selling  lines  in  your  display  J*® 

disolay  lines,  and  attractive  new  display  typefaces  are  a  most 

potenUonic  tor  display  linage.  With  Ludlow,  effect, ye  disp  ay 

imposition  can  be  efficiently  produced  without  l>mit--tree 
from  restriction  as  to  variety  of  either  typesize  or  typeface. 

Grocery  Advertising  | 

You  need  not  restrict  grocery  ads  to  a  few  typefaces  or  type-  1 
sizes,  unless  you  prefer  to  do  so.  Many  attractive  Ludlow  1 
typefaces  are  readily  available  for  such  composition.  The  1 
Ludlow  method  of  producing  grocery  composition  is  both  1 
etticient  and  economical.  ■ 

Display  Headlines 

Reader  interest  increases  when  news  is  welhdisplayed  with 
typeface  variety  in  the  heads.  By  using  sparkling  Ludiow  W pe^ 
fa^^s  for  the  larger  news  heads,  you  can  make  your  paper  look 

more  interesting. 

Feature  Headings 

Play  up  feature  pages  by  using  typefaces  keyed  to  subject' 
Ludlow  provides  a  variety  of  new  faces,  suitable  for  any  use 

And  there  is  no  mechanical  penalty  on  the  use  of  scripts  or 
Italics,  which  can  be  effectively  used  both  in  heads  and  in  dis¬ 
play  advertising. 

Classified  Display 

Effective  display  lines  on  classified  pages  help  nourish  this 
important  source  of  revenue.  A  number  of  Ludlow  faces  suit¬ 
able  for  classified  display  provide  variety  without  being  too 
black  in  relation  to  the  general  color  of  such  pages. 


LUDLOW  TYPOGRAPH  CO.  2032  Clyboum  Avenue, Chicago, m 


Full  information  about 
the  plus  advantages  of 
operating  with  Ludlow 
equipment,  and  its  effi¬ 
ciency  and  economy,  will 
be  gladly  sent  to  you 
upon  request. 


Set  in  m.mb.rs  of  th.  Ludlow  Tempo  family 


Tht  New — ^The  locafion  of  the  JourneUTimes'  12  linotype  machines  along  the  west  wall 
^  of  the  composing  room  is  illustrated  here.  Linotypes  used  for  setting  advertisements 

I  are  situated  at  the  right,  while  in  the  center  of  the  picture  is  the  Model  30,  employed 

primarily  for  setting  headlines.  The  picture  also  shows  the  position  of  the  new 
fluorescent  lights. 

L.  _ 


FOR  USED  EQUIPMENT 


Turn  to  the  "Equipment  Mart"  in  the  classified  section 
at  the  back  of  the  book.  Bargains  in  good  used  equip¬ 
ment  for  the  printing  and  publishing  field  are  listed  there 
every  week. 


This  week,  for  example,  the  VANCE  R.  HOOD  CO.  lists 
good  buys  in  typecasting  machines  and  accessories. 
Why  not  turn  to  page  43  now  for  full  details? 


Ratine  Journal-Times  Completes 
Composing  Room  Modernization 

Smoother  and  Speedier  Flow  of  News  and  Ad  Copy 
Provided — New  Equipment  Installed 


WITH  THE  AIM  of  providing  a 

smoother  and  speedier  flow  of  news 
and  advertising  copy,  the  Racine 
(Wis.)  Journal-Times  has  completely 
revamped  and  modernized  its  com¬ 
posing  room  in  keeping  with  a  com¬ 
pany  program  to  make  its  newspaper 
production  as  up-to-date  as  possible. 

Changes  affected  by  the  Journal- 
Times  include  the  re-arranging  of 
type-setting  machines,  ad  alleys,  ma¬ 
chinist  and  Monotype  department, 
saws,  mitering  machines,  and  proof 
presses,  wiring  and  lighting,  copy 
desk,  news  and  ad  dumping  tables 
and  makeup  tables.  New  equipment, 
including  two  Model  30  Linotypes,  a 
materials  cabinet  and  fluorescent 
lighting,  also  has  been  purchased. 

The  Journal-Times  composing 
room  is  L-shaped  and  about  80  by  50 
feet  in  size.  The  type  machines  for¬ 
merly  were  situated  along  the  north 
wall  of  the  larger  portion  of  the  room 
and  the  ad  alleys  along  the  south 
and  west  walls  of  the  section  of  the 
room  forming  the  lower  portion  of 
the  “L.” 

The  12  Linotype  machines  now  have 
been  moved  to  the  space  formerly 
occupied  by  the  ad  alleys.  While 
compact,  they  are  not  crowded. 


Centrally  located  is  a  new  Model 
30,  used  primarily  for  setting  head¬ 
lines.  The  operator  of  this  machine 
handles  all  the  news  copy  and  directs 
the  copy  desk.  Directly  behind  the 
operator  is  the  copy  desk,  the  news 
dumping  table  and  the  news  proof 
presses,  all  of  which  are  just  a  few 
steps  from  the  proof  room.  The  op¬ 
erator  of  the  farthest  machine  does 
not  have  to  walk  more  than  a  few 
steps  from  the  proof  room  to  pick  up 
his  copy  or  dump  his  type. 

The  other  new  Model  ^  and  a  sim¬ 
ilar  machine,  which  was  purchased 
three  years  ago,  and  used  as  a  head 
letter  machine,  now  are  employed  ex¬ 
clusively  for  setting  advertisements. 


The  Old — In  this  section  of  the  Journal-Times  composing  room,  now  occupied  by  th 


Both  are  situated  in  line  with  the  ad  mechines  was  situated  the  ad  makeup  department.  The  ad  foreman  is 


alleys.  These  machine  are  fully 
equipped  including  self-quadders  and 
Mohr  saws. 

New  type  faces  added  at  the  time 
the  machines  were  purchased  include: 
18-point  Gothic  No.  13  with  Memphis 
extra-bold  condensed;  8-point  Metro- 
black  No.  2  with  Metrolite  No.  2;  24- 
point  Gothic  No.  13  with  Memphis 
extra-bold  condensed;  10-point  Metro¬ 
lite  with  Metroblack  No.  2;  18-point 
Memphis  extra-bold  condensed  with 
Gothic  No.  13;  TVa-point  Excelsior 


center  foreground  and  the  ad  proof  press  in  the  left  background.  Ad  alleys  wen 
located  along  the  west  and  south  walls. 


The  New — A  general  view  of  the  Journal-Times  composing  room  is  shown  here.  To  He  r 
right  are  the  ad  alleys.  The  makeup  turtles  are  shown  to  the  left  center,  while  alos;  I 
the  left  well  are  the  news  correcting  table,  storage  cabinets  for  material  and  galb) 
cabinets  in  which  re-run  ads  are  kept.  The  linotype  machines  are  in  the  backgrowd. 


with  Memphis  bold;  24-puint  Mem¬ 
phis  extra-bold  condensed  with 
Gothic  No.  13;  10-point  Memphis 
medium  with  Memphis  bold;  18-point 
Metroblack  with  Metrolite;  24-point 
Metroblack  with  Metrolite;  18-point 

Tu  rtij  A  I  •  <  al  I  I T-  L  /  -A  j  Memphis  bold  with  Memphis  medium. 

The  Old — A  general  view  ot  the  Journal-Times  composing  room  betore  rt  was  revamped  j  aa  -a  »  >_■  u  u  -ai. 

and  moderniiad.  Linotypes,  situated  along  the  north  wall,  are  shown  at  the  right.  The 

makeup  department  and  news  correcting  tables  are  in  the  center  of  the  room.  M^pnis  medium. 

Four  Linotype  machines  in  the 
Journal-Times  plant  are  employed 
almost  exclusively  for  advertisements. 

In  completely  re-wiring  the  com¬ 
posing  room,  the  Journal-Times  in¬ 


stalled  all  over-head  conduits  kt 
power  and  light,  providing  greater 
cleanliness  for  the  plant  and  a  net: 
and  compact  appearance. 

Unusual  for  a  plant  the  size  of  tk 
Journal-Times  are  the  adjustable 
lights  on  the  back  of  the  type  im- 
chines,  which  aid  in  checking  up  « 
the  distributor  and  fixing  the  distrihi- 
tor  stops,  especially  at  night.  On  ead 
machine  are  two  extra  sockets  k 
plugging  in  extension  cords. 

To  be  installed  soon  is  a  complde 
(Continued  on  page  33) 
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Program  for  Illinois 
Meet  Announced 


Program  plans  for  the  annual  meet¬ 
ing  of  the  Illinois  Newspaper  Me¬ 
chanical  Conference  to  be  held  at  the 
Hotel  Nelson  in  Rockford,  Sept.  27-29, 
were  announced  this  week  by  Earl  E. 
Anderson.  Rockford  Morning  Star 
and  Register-Republic,  president  of 
the  conference. 

TTie  complete  program  follows: 

SU.VD.\V  .MOit.M.N'C— 10  A.M 

Call  to  order — Earl  E.  Ander»<iii.  prirsidctit 
„f  the  Corfernirr. 

"Wdconie  to  Rockford” — E.  K.  Todtl,  Gen- 
rral  Jlai.aKci.  Kcsrii'cr- !<ei>iildic  :iiid  .Mnrii- 
ing  Star. 

Introduction  of  llio'c  prcscn!  — Iiy  them- 

“Vour  .Ww.'ipaiier  ac  tlic  Fundamental  Ad¬ 
vertising  .Mciliuin” — John  Stafford,  Promo¬ 
tion  ami  firculation  .Manager,  Register-Re- 
piihlic  and  Morning  Star. 

"The  Making  of  Newsprint” — .\  film  show¬ 
ing  the  highlights  of  the  newsprint  industry 
by  Hernuin  J.  Rattelle  of  the  Si  &■  O  Paper 
Company. 

.\djouni  for  lunch. 

SfXOAV  \l  TER\(K>X— 1 :3(l  P..\l 

•'.roup  Meetings. 

Comparsing  R<um  .Meeting,  C<4onial  I'lKini. 
Chairman — Frank  Hauer,  Composing  Room 
Superintendent  of  the  Quiiury  HcralJ  lPhig. 

Stereotyping  ami  Press  Room  Meeting — 
French  room.  I'hairman.  Harley  .Mnitun. 
Mechanical  SuiK^rintendent,  Peoria  Star. 

Engraving  Room  Meeting— Room  289. 
Chairman.  E.  J.  Andrews,  /tc.o/iir  Herald- 
Rr-iew. 

Annual  Haminet  at  7:00  in  the  Crystal 
Room. 

MONDAY  MORNING— 9:30  A.M. 

Ke^purt  from  Group  Meetings  by  Chair¬ 
men. 

“News  Deadlines  from  the  Mechanical 
Side” — Howard  M.  Colton.  Supt.  Press  an<! 
Stereotype  Departments,  Hhwmiiiglon  Panto 
graph. 

“News  Budgeting.  Copy  Control,  and 


.MONDAY  AFTERNOON— 1:30  P.M. 

Business  session.  Election  of  officers.  Selec¬ 
tion  of  next  conference  city.  .Vdjournment. 

Heads  Makeup  Lab 

Frank  Hoffnr^ain  Will  Teach 

Mechanical  Subjects 

Bergen  College,  in  Teaneck,  N.  J., 
has  just  established  a  Journalism 
Laboratory  taught  by  a  practical 
printer  and  makeup  man.  ^ank  E. 
Hoffman,  of  the  Passaic  Herald  News, 
has  been  engaged  to  teach  Practical 
Journalism  in  connection  with  the 
regular  journalism  course  now  offered 
at  the  college. 

Mr.  Hoffman  has  written  several 
articles  for  Editor  &  Publisher  on 
newspaper  makeup  errors  and  sug¬ 
gestions. 

Hoffman  will  teach  newspaper 
makeup,  layout,  and  the  mechanical 
end  of  the  modern  daily.  Demonstra¬ 
tions,  actual  student  participation  and 
field  trips  will  highlight  the  course. 

Matrix  Contrast  Sales 

Black-and-white  contrast  service, 
for  the  reference  marks  on  line  com¬ 
posing  machine  matrices,  has  been 
ordered  by  the  Buffalo  Courier-Ex¬ 
press,  St.  Louis  Star-Times,  General 
Type  &  Composition  Co.,  Chicago,  the 
Illinois  Typesetters,  Chicago;  also  by 
the  Progress  Publishing  Company, 
Caldwell,  N.  J.,  and  the  Prudential 
Life  Insurance  Company,  printing  de¬ 
partment,  in  Newark,  N.  J. 


THE  LINOGRAPH  "50" 


THE  MOST  FLEXIBLE  TYPE  SETTING 
MACHINE  ON  THE  MARKET  TODAY. 
TYPE  SET — At  Less  Cost — In  Less  Time — 
In  Better  Condition. 


DISPLAY  ADS  SET  FROM 
ONE  MAGAZINE 


mtMi  ntA» ii»  cuommis  “  fSP 
LtoMATOCS.-  -‘U' '  OGAIIEnES  “IL.  14c 


VERTICAL  MAGAZINE 
Faster  Action — No  Lug  Wear 


!  I  r  li  Uite 


ONE  TO  SEVEN  MAGAZINES 
On  Machine — Finger  Tip  Shift 


SEE 


PARALLELOGRAM  ELEVATOR 
ARMS 


MORE  IXEIOBU 

TftaJuL  JhJuL  JsLit 


Wrapa  strip  el  ordia* 
ary  teM  oreuad  your 
tiagsr.  Il  wiD  crack 
oad  spriag  out 
stnrighi  ogam  whso 


LINOGRAPH  COMPANY  “rr 


Deadlines'* — J,  H.  Mintun,  Production  Man¬ 
ager,  Decatur  Newspapers,  Inc. 

“New  Equipment  and  Methods" — Presented 
from  the  floor.  Equipment  and  supply  men 
may  present  anything  new  concerning  their 
equipment  at  this  time. 


AMERICAN  PUBLISHERS  SUPPLY 

P.  O.  BOX  131  —  WEST  LYNN,  MASS. 


SEE 


EASILY  ACCESSIBLE 
DISTRIBUTOR 


SEE 


ELEVATOR  JAWS 
No  Movable  Rails 


Veatikrtad  Pell  is  pC- 
obla  m  Baca,  carraa 
•oaly  witfaoat  crack* 
mq  aad  slays  ia 
pkica. 
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Service  of  Printing 
Toici  in  Broadcast 

Program  Was  Feature  of 
Printing  House  Craftsmen 
Convention 

■nie  recent  convention  of  the  Inter¬ 
national  Association  of  Printing 
House  Craftsmen,  which  met  in  Balti¬ 
more,  was  introduced  by  a  radio  pro¬ 
gram  entitled  “Printing  Serves  Amer¬ 
ica”  broadcast  over  WBAL. 

Participating  in  the  program  were 
Frank  McCaffrey,  Seattle,  interna¬ 
tional  president  of  the  Craftsmen; 
Eric  O’Coimor,  Montreal,  first  vice- 
president,  and  Douglas  C.  McMurtrie, 
Chicago,  chairman  of  the  Craftsmen’s 
educational  commission,  who  also 
wrote  the  script  of  the  broadcast. 

Mr.  McMurtrie  concluded  the 
broadcast  by  paying  tribute  to  Mary¬ 
land  as  the  second  colony  to  receive 
the  benefits  of  printing,  beginning 
1685,  and  commenting  on  the  vital  part 
printing  plays  today  in  national  de¬ 
fense.  He  stated,  in  part; 

“And  there  is  another  feature  of 
Maryland’s  early  press  of  which  the 
state  has  reason  to  be  proud.  There 
was  greater  freedom  of  the  press  in 
Maryland  than  in  many  of  the  other 
colonies.  The  first  printer  who  set 
up  on  Maryland  soil  had  been  denied 
the  right  to  print  at  all  in  Virginia, 
and  he  and  his  successors  were  ham¬ 
pered  far  less  than  their  fellow  print¬ 
ers  in  Massachusetts,  Pennsylvania, 
New  York  and  Connecticut.  That 
heritage  of  press  freedom  is  one 
which  should  be  jealously  guarded  by 
printers  and  publishers  of  the  present 
day — as  well  as  by  our  colleagues  us¬ 
ing  the  air  lanes.  Never  was  needed 
more  urgently  than  now  free  ex¬ 
pression  of  the  untrammeled  thinking 
of  patriotic  Americans  with  their  feet 
on  the  ground  of  experience. 

Mergentfcofer  Worked  In  foltlmero 

“And  in  Baltimore  also  was  made 
the  invention  of  greatest  significance 
to  the  printing  industry  since  the  days 
of  Gutenberg.  In  this  city  Ottmar 
Mergenthaler  did  the  work  leading  to 
the  invention  of  the  Linotype,  which 
first  went  into  practical  use  in  1886. 
This  helped  to  bring  the  cost  of  print¬ 
ing  within  reach  of  millions  who 
could  not  previously  afford  the  pur¬ 
chase  of  much  printing  that  they 
could  use  to  advantage. 

“As  we  read  anew  the  record  of 
American  progress  we  evaluate  more 
highly  the  contribution  of  the  printer 
to  the  formulation  of  American  ideals 
and  to  their  translation  into  practice. 
Tlupugh  pamphlets  and  newspapers 
printed — often  at  their  peril— by  Colo¬ 
nial  printers,  was  unified  the  public 
opinion  that  made  possible  the  writ¬ 
ing  and  adoption  of  the  Declaration 
of  Independence.  And  many  another 
decision  of  national  importance  has 
been  effected  through  influence  of  the 
printed  word.  Printing,  by  its  pro¬ 
duction  of  school  books,  has  made 
possible  public  education  as  we  know 
it  today,  and  has  contributed  to  the 
high  level  of  intelligence  in  demo¬ 
cratic  countries. 

“Printers  are  still  serving  their 
coimtry  in  essential  ways,  though  in 
ways  more  varied.  They  are  turning 
out  textbooks  on  airplane  mechanics 
which  are  helping  to  get  more  ships 
off  the  assembly  line.  They  are  put¬ 
ting  into  tjrpe  and  print  instructions 
for  selective  service  trainees.  They 
are  making  available  to  the  men  re¬ 
sponsible  for  constructive  thinkmg 
on  national  policy  in  a  troubled  period 
information  from  thousands  of  varied 
sources. 

“From  early  morning  till  far  into 


PartIcipanH  in  broadcast  entitled  “Printing  Serves  America"  over  WBAL,  Baltimore, 
opening  the  recent  convention  of  the  International  Association  of  Printing  House 
Craftsmen.  Left  to  right:  Frank  McCaffrey,  president;  Douglas  C.  McMurtrie,  chair¬ 
man  of  educational  commission;  Eric  O'Connor,  first  vice-president. 


the  evening  we  depend  on  products  of 
the  printing  press — on  the  newspaper, 
the  price  list,  the  order  blank,  the 
sales  slip,  the  ticket  or  check,  the 
magazine  or  book,  the  catalogue,  or 
the  sales  booklet  that  comes  to  us 
through  the  mail.’’ 

linotype  Inslallalions 

Eleven  Blue  Streak  Linotypes  have 
been  added  by  the  Jersey  City  Print¬ 
ing  Company,  Jersey  City,  N.  J.  The 
Kantin  Printing  Corporation,  New 
York  City,  has  installed  five  Lino¬ 
types. 

The  Iowa  City  (la.)  Daily  Iowan 
has  added  three  Linotypes.  One  or 
more  Linotypes,  many  of  them  with 
self-quadders,  thermo-blo  mold  cool¬ 
ers  and  micro-therm  heat  control, 
have  been  installed  by  Byron  S. 
Adams,  Washington,  D.  C.;  M  &  L 
Typesetting  and  Electrotyping  Com¬ 
pany,  Chicago;  Chief  Printing  Com¬ 
pany,  Evanston,  Ill.;  Westerfield- 
Bonte  Company,  Inc.,  Louisville; 
Plough  Printing  and  Box  Company, 
Memphis;  L’Avenir  National,  Man¬ 
chester,  N.  H.;  Napa  (Cal.)  Register; 
California  Eagle,  Los  Angeles;  Orange 
County  News,  Anaheim,  Calif.;  Pacific 
Typesetting  Company,  Seattle;  Russell 
County  News,  Jamestown,  Ky.;  Quali¬ 
ty  Press,  Santa  Cruz,  Calif.;  Burbank 
Unified  School  District,  Burbank, 
Calif.;  Valley  Citizen,  Valley  View, 
Pa.;  Spencer  Magnet,  Taylorsville, 
Ky.;  Clark  County  Press,  Inc.,  Jeffer¬ 
sonville,  Ind.;  Greenfield  (Ind.)  Re¬ 
porter;  Demopolis  (Ala.)  Times;  Ma¬ 
con  County  Times,  Lafayette,  Tenn.; 
Holmes  County  Advertiser,  Bonifay, 


Fla.;  Radford  (Va.)  Evening  Star; 
Bridgeville  (Pa.)  News;  Carroll  News, 
Hillsville,  Va.;  Abend  Typograph 
Company,  New  York  City;  Mitchell 
(S.  D.)  Daily  Republic;  Columbia 
(S.  C.)  State;  Ellisville  (Miss.)  Prog¬ 
ress-Item;  Bristol  (Conn.)  Press; 
Gospel  Publishing  House,  Springfield, 
Mo.;  Texas  Long  Horn  Printing  Com¬ 
pany,  Austin;  Quanah  (Tex.)  Tribune- 
Chief;  Daily  Racing  Form,  Los  An¬ 
geles;  St.  Louis  Star-Times;  Baraboo 
(Wis.)  News  and  Republic;  Wilson 
Stationery  and  Printing  Company, 
Houston;  Rock  Hill  (S.  C.)  Evening 
Herald;  Mexico  (Mo.)  Ledger;  Owosso 
(Mich.)  Argus-Press;  McQuiddy 
Printing  Company,  Nashville;  Central 
Prison  Print  Shop,  Raleigh. 

Hew  Metal  Firm 

Formation  of  the  Gollan  Metal 
Company,  type  metal  manufacturing 
plant,  is  announced  by  Ralph  Gollan 
and  Frank  B.  Anderson.  The  com¬ 
pany  has  opened  offices  at  plant  at  39 
Tehama  St.,  San  Francisco. 

Mr.  Gollan,  son  of  a  pioneer  San 
Francisco  printer,  was  printer  aboard 
the  Oceanic  steamships,  later  the  Mat- 
son  line,  and  Dollar  liners  before 
entering  the  type  metal  business.  He 
was  a  type  consultant  and  salesman 
before  turning  to  his  own  business. 

Mr.  Anderson,  former  San  Francisco 
newspaperman  who  started  back  in 
1907  with  the  Tracy  (Cal.)  Press,  was 
publisher  of  the  Sausalito  (Cal.)  News 
for  several  years  beginning  in  1928. 
More  recently  he  has  been  with  a 
chain  of  San  Francisco  district  papers. 


Busy  corridor  "sassiont"  were  almost  as  important  at  the  S.  N.  P.  A.'s  Louisville  me¬ 
chanical  conference  as  those  in  the  Brown  Hotel's  ballroom.  Hero  four  experts  check 
the  depth  of  e  unc  etching.  Left  to  right:  George  M.  Stone,  Atlanta  Constitution; 
Leven  T.  Deputy,  Dellas  Morning  News;  S.  F.  Elrod,  New  Orleans  Times  Picayune,  and 
Paul  Porter,  Dothan  (Ala.)  Eagle. 


Plainfield  Daily 
Building  New  Home 

100  by  100  Foot  Structure 
Will  Be  Ready  Next 

January 

Ground  for  the  new  PlainfieU 
(N.  J.)  Courier-News  building  was 
broken  by  Publisher  Chauncey  p 
Stout  at  brief  ceremonies  recently. 

About  200  persons  attended,  includ.  , 
ing  105  employes  of  the  paper.  Amonj  y 
the  others  present  was  Mayor  Harve; 

R.  Linbarger  of  Plainfield. 

The  new  building  is  being  con¬ 
structed  at  East  Second  and  Church 
Streets,  three  blocks  from  the  present 
building. 

Preceding  the  groimdbreaking,  the 
gathering  sang  “America,”  led  by 
Gerald  Schmechel,  display  advertis¬ 
ing,  and  accompanied  on  the  comet 
by  Dick  Farrow,  Linotyper. 

Employes  Marched 

Courier-News  employes  marched 
to  the  ground-breaking  ceremonies 
from  the  present  plant,  business  being 
suspended  for  a  half-hour  period 
The  procession  was  headed  by  Gene 
McGarry  and  John  Hansen,  office 
boys,  carrying  American  flags.  Other 
employes  carried  placards  heralding 
the  occasion. 

The  new  home  will  be  of  concrete 
block  and  steel  construction  with  » 
brick  facing  on  the  East  Second  and  ^ 
Church  Street  sides.  The  one-story  i 
building,  under  which  there  will  be  ! 
a  large  basement  which  will  extend  \ 
partially  above  the  ground,  will  be 
100x100  feet  in  size.  ’  1 

While  numerous  details  remain  to  | 
be  completed,  plans  call  for  a  news-  i 
paper  plant  modem  in  every  respect  | 
It  is  planned  to  have  the  buildiig  > 
ready  for  occupancy  in  January,  19C 

A  64-page  Hoe  press  with  two 
folders,  purchased  several  months  ago. 
will  be  installed  in  the  new  plant. 

The  Covuier-News  is  a  member  d 
the  Frank  E.  Gannett  group. 

Card  Index  Advised 

The  ANPA  has  suggested  to  mem¬ 
bers  that  unless  already  created  they 
establish  a  card  index  system  that 
will  record  the  cost  and  weight  of  all 
purchases  during  a  calendar  year, 
whether  or  not  covered  by  invoict 
needed  for  repair,  replacement  and 
maintenance  requirements.  Sudi 
sources  of  information  will  assist  the 
ANPA  in  complying  with  requests  fa 
estimates  made  by  various  govern¬ 
ment  agencies  including  0PM.  News¬ 
papers  complying  with  this  suggestioc 
are  requested  to  notify  General  Man¬ 
ager  Cranston  Williams  of  the  ANPA. 

OPM  has  given  an  A-3  preferen* 
rating  on  critical  materials  requiid 
for  motor  trucks  having  a  capacity  d 
m  tons  or  more  and  passenger  buie 
carrying  15  or  more  persons.  Tbt  . 
order  includes  replacement  pars  * 
for  trucks  and  buses  of  these  typct 
The  priority  rating  corresponds  to  thF 
established  for  freight  car  equipment 
The  order  enables  manfacturers  k 
obtain  such  materials  to  produce 
truck  equipment  as  may  be  available 
after  direct  defense  production 
quirements  have  been  supplied.  It  >> 
expected  that  ratings  for  trucks  imdei 
IMs  tons  and  private  passenger  can 
will  be  established  later. 

Griffith  on  Tour 

C.  H.  Griffith,  Linotype  vice-pres¬ 
ident  in  charge  of  typographic  devel¬ 
opment,  left  New  York  City  Aug-  • 
for  a  trip  of  several  weeks  throughort 
the  country. 
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a  few  feet  of  the  news  proof  press,  pany  has  purchased  a  Sta-Hi  master  AitAfalAv  FOallllfOfi 

Running  parallel  with  the  makeup  former,  a  Duplex  vacuum  casting  box  w|JvIOIUI  rCdllllCll 

turtles  are  the  news  correcting  table,  e.nd  a  Plane-O-Plate  rotary  planer. 

storage  cabinets  for  material  and  gal-  Frank  R.  Starbuck  is  editor  and  The  front  cover  of  the  current  issue 
ley  cabinets  in  which  re-run  ads  are  publisher  of  the  Journal-Times,  Harry  of  The  Linotype  News  presents  an  in- 
kept.  R.  Le  Poidevin  is  business  manager,  teresting  character  study  of  a  veteran 

The  makeup  department  leads  di-  Talford  Jude  is  superintendent  of  the  operator,  Virgil  S.  Martin  of  Pueblo, 

signalling  sysiem,  patterned  after  rectly  into  the  stereotyping  room.  composing  room  and  Joseph  Stehlik  Colo.  The  picture  is  a  reproduction 
those  used  in  hospitals  for  patients  to  The  Journal-Times  also  has  re-  is  machinist.  of  a  photograph  of  Mr.  Martin  taken 

call  a  nurse.  When  an  operator  wishes  vamped  its  Monotoype  department.  ,  ,  ,  ,  Jack  E.  Watterson,  associate  editor 

to  call  the  machinist,  he  will  press  a  Both  material  maker  and  type  caster  Mow  I  |q|||||1Q  house  pub- 

small  button  located  near  his  right  were  moved  to  new  positions  and  re-  *  ^  lication  of  the  Colorado  Fuel  and 

hand  This  wUl  cause  the  number  of  wired.  Can  storage  on  all  18-point  Following  a  year’s  experiment  with^  Iron  Corporation  of  Pueblo.  The  pic- 
ihe  machine  to  light  up  in  a  panel  and  24-point  type  has  been  eliminated  fluorescent  lighting  in  the  mechanical  ture,  entitled  “Tuning  Up,”  shows 
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MERCURY-LITH  Blankets 

rOR  YOUR  MULTILITH 


H  Rolleis 


FOR  YOUR  MULTILITH 
A  tcientifically  designed  Roller  that 
is  perfectly  concentric.  Provides  un¬ 
excelled  ink  distribution  and  its 
superior  quality  costs  no  more. 


A  high  quality  Blanket  that  is  cut  to 
fit  your  press.  Super-smooth  surface 
is  absolutely  free  from  blemishes. 


LAKE  ERIE 

ENGINEERING  CORP. 
508  Kenmore  Station 

BUFFALO,  N.  Y. 
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Simple  Device 
Eliminates  'Shooters' 


Glass  Jug  With  Outlet 
Bottom  Overcomes  Dirt, 
Enamels  Flakes 


Near 


One  of  the  simplest  and  most  practical 


cause  any  particles  in  it  to  become 
mixed  through  it.  If  any  particles 
happen  to  be  in  the  enamel  they  will 
settle  to  the  bottom  of  the  jug  below 
the  outlet  and  will  not  get  on  the 
plate.  Cleaning  the  glass  nozzle  every 
morning  is  about  the  only  attention  it 
requires.  About  twice  a  year,  we 
drain  what  is  left  of  the  enamel  below 
the  outlet  and  clean  the  jug  thor¬ 
oughly.  This  is  a  very  simple,  eco¬ 
nomical,  and  fast  method  to  use,  and 


solutions  for  the  "shooters”  which  often  •  also  will  eliminate  minute  air  bubbles 


appear  in  cuts  is  offered  herewith  in  a  com¬ 
munication  from  Alvinn  Hofmann,  super¬ 
intendent  of  the  engraving  department  of 
the  Moscow  (Idaho)  Idahonian. 

• 

I  read  with  considerable  interest  the 
discussion  of  wavy  lines  .and  “shooters" 
in  cuts  that  appeared  in  the  Aug.  9 
issue  of  Editor  &  Publisher.  We  have 
had  very  little  trouble  with  wavy  lines, 
but  we  used  to  be  bothered  with  shoot¬ 
ers  until  we  found  the  cause  and  then 
devised  a  method  to  solve  the  trouble. 

Our  conclusions  are  that  they  are 
caused  by  dust  or  dirt  or  some  foreign 
particles  getting  on  the  plate  during 
the  cleaning,  flowing,  or  twirling  of  the 
plate.  In  our  plant  we  decided  that 


the  “shooters”  were  caused  by  minute 
particles  in  the  enamel  itself.  We 
used  a  screw  top  bottle  for  the  enamel 
and  no  matter  how  careful  and  clean 
we  tried  to  be,  every  time  we  opened 
the  bottle,  small,  almost  invisible  par¬ 
ticles  of  dried  solution  would  be  loos¬ 
ened  and  would  either  flow  onto  the 
plate  with  the  enamel  or  would  drop 
back  in  the  bottle  into  the  solution 
itself,  and  get  on  the  plate  at  a  later 
flowing.  Soon  the  bottle  of  enamel 
would  contain  many  of  these  particles 
and  handling  and  tipping  the  bottle  to 
pour  would  agitate  it,  and  thus  cause 
the  particles  to  be  mixed  all  through 
the  solution. 

To  solve  the  problem  we  secured 
from  a  chemistry  laboratory  (see  dia¬ 
gram)  a  one  gallon  glass  jug  with  a 
rubber  stopper  containing  a  hole  down 
through  it  to  serve  as  an  air  vent.  The 
jug  has  an  outlet  about  one-half  inch 
from  the  bottom  to  which  we  attached 
about  18  inches  of  rubber  tubing.  In 
the  lower  end  of  the  tubing  we  in¬ 
serted  a  piece  of  glass  tubing  to  serve 
as  a  nozzle.  Just  above  the  nozzle  we 
placed  a  pincher  type  cut-off.  We  cov¬ 
ered  the  glass  jug  with  paper  to  keep 
the  light  from  the  solution. 

The  jug  is  placed  on  a  shelf  over 
the  sink  so  that  the  nozzle  hangs  just 
above  the  sink.  When  our  plate  is 
cleaned  and  ready  for  the  coating,  we 
just  hold  the  nozzle  over  it  and  open 
the  pincher  cut-off  to  let  the  correct 
amoimt  of  enamel  flow  onto  the  plate. 
In  this  way  the  jug  is  not  disturbed 
and  the  solution  is  not  shaken  up  to 


which  are  another  cause  for  “shooters.” 

Willnus  a  Diredor 

In+er+ype  Executive  Joined 

Organization  in  1916  as  Clerk 

At  a  meeting  of  the  board  of  direc¬ 
tors  of  Intertype  Corporation  Sept.  9. 
Harry  G.  Willnus  was  elected  a  direc¬ 
tor  of  the  Cor¬ 
poration,  to  fill 
the  vacancy  cre¬ 
ated  by  the  death 
of  former  State 
Senator  George 
B.  Agnew. 

Mr.  Willnus 
joined  Intertype 
Corporation  as  a 
clerk  in  1916.  He 
won  rapid  pro¬ 
motion  and  in 
1923  was  elected 
secretary.  In 
1926.  at  the  age 
of  29,  he  was  made  a  vice-president. 
He  has  traveled  in  Europe  and  South 
America. 

Born  in  Brooklyn,  Mr.  Willnus  has 
been  active  in  Brooklyn  industrial  and 
civic  affairs.  He  has  been  a  direc¬ 
tor  of  the  Brooklyn  Chamber  of  Com¬ 
merce  for  the  past  12  years.  He  is 
chairman  of  the  Chamber’s  Commit¬ 
tee  on  Foreign  Commerce,  a  member 
of  the  Committee  on  Industrial  Pre¬ 
paredness,  the  Committee  on  Defense 
Contracts,  and  chairman  of  the  Com¬ 
mittee  on  Relations  with  State  and 
Municipal  Agencies.  He  is  a  mem¬ 
ber  of  the  Brooklyn  Rotary  Club.  In 
the  last  Greater  New  York  Fund  Cam¬ 
paign  he  served  as  chairman  of  Brook¬ 
lyn’s  Machinery  Division. 


Harry  S.  Willnus 


Engraving  Book 


Soubiran's  Volume  Explains 
Details  of  Technique 

“The  Art  and  Technique  of  Photo- 
Engraving,”  compiled  by  Julien  J. 
Soubiran,  published  by  Horan  En¬ 
graving  (jo..  New  York,  in  its  64  pages 
gives  a  complete  and  comprehensive 
illustrated  description  of  the  photo¬ 
engraving  process.  Every  phase  in 
the  manufacture  of  a  halftone  or  line- 
cut  is  illustrated,  as  are  many  of  the 
more  intricate  steps  for  color  and 
other  plates.  Valuable  for  the  produc¬ 
tion  man  are  pages  devoted  to  “Point¬ 
ers”  and  "Don’ts”  along  with  a  glos¬ 
sary  of  terms  as  adopted  by  the 
American  Photo-Engravers  Associa¬ 
tion.  Louis  Flader,  editor  of  the 
Photo-Engravers  Bulletin,  wrote  the 
foreword.  It  sells  for  $1. 

Buys  Engraving  Plant 

A.  P.  Ashton,  who  for  the  last  18 
years  has  been  head  of  the  iSiotix  City 
(la.)  Journal’s  photo-engraving  de¬ 
partment,  has  bought  the  Frank  Ward 
Engraving  Company  at  Butte,  Mont., 
and  will  operate  it  under  the  name  of 
the  Ashton  Engraving  Company.  Mr. 
Ashton  will  modernize  the  plant.  The 
new  owner  has  a  wide  experience  in 
newspaper  and  job  shop  photo-en¬ 
graving.  He  started  as  a  photo-en¬ 
graver  on  the  Rocky  Mountain  News. 


New  Sales  Manager 

Appointment  of  Robert  D.  Berry  es  sales 
manager  to  Eastern  Newspaper  Supply, 
New  York,  has  been  announced  by  Edgar 
A.  Mills,  Jr.,  general  manager  of  the  firm. 
Mr.  Berry  has  spent  the  past  ten  years 

with  the  graphic  arts  supply  business. 

J.  E.  Widlund  Dies 

Broken  Makeup  Rule 
Proved  to  Be  Prophetic 

For  20  years,  J.  Ernest  Widlund, 
47,  had  been  day  make-up  man  on 
the  Greeley  (Colo.)  Daily  Tribune. 

He  looked  forward  to  his  annual 
two-week  vacation,  which  included 
the  Labor  day  weekend,  because  he 
and  his  wife  planned  a  trip  to  the 
coast. 

On  his  last  day  on  the  job  when 
he  was  locking  up  his  last  page  form 
for  the  day.  he  broke  his  make-up 
rule,  one  which  he  had  used  for  many 
years. 

Holding  up  the  broken  rule,  he  said 
to  R.  F.  Ballard,  foreman:  “Guess  it 
is  about  time  I  took  a  vacation;  I 
broke  my  make-up  rule.” 

A  few  days  later  he  was  found  dead 
in  his  bedi  in  San  Francisco  of  a 
heart  attack. 

Fellow  workmen,  taking  his  be¬ 
longings  from  his  locker  after  his 
death,  found  the  broken  make-up  rule 
in  Widlund’s  shop  apron  and  recalled 
his  jesting  remark  when  he  broke  it. 

Widlund  had  been  employed  30 
years  by  the  Tribune. 

Killed  in  Auto  (rash 

Mr.  and  Mrs.  Charles  B.  Little,  of 
Akron,  O.,  were  both  fatally  injured 
in  an  automobile  accident  near  Raven¬ 
na,  O.,  Aug.  30.  A  double  burial  of 
the  couple  took  place  in  Rootstown, 
O.,  Sept.  2.  Mr.  Little  enjoyed  the 
acquaintance  and  friendship  of  news¬ 
paper  mechanical  people  throughout 
the  nation.  He  was  a  native  of  Niles, 
O.,  and  went  to  work  for  the  old 
Akron  Press  in  1917  and  shortly  af¬ 
terwards  became  foreman  of  the 
pressroom.  He  held  the  position 
through  the  merger  of  the  Press  with 
the  Akron  Times,  until  the  Times- 
Press  was  acquired  by  the  Beacon- 
Joumal  in  1938.  Since  then  Mr.  Lit¬ 
tle  has  been  employed  as  a  repre¬ 
sentative  for  the  Howard  Flint  Ink 
Company,  of  Detroit. 

U.  S.  Service  Typeculs 

A  newly  designed  series  of  tyi>ecuts 
of  the  insignia  of  the  armed  services 
of  the  United  States  is  announced  by 
Gerry  Powell,  typographic  director  of 
American  Type  Founders.  The  series 
includes  the  insignia  of  the  army,  the 
navy,  the  marine  corps  and  the  coast 
guard,  as  well  as  those  of  the  twelve 
major  divisions  of  the  U.  S.  military 
establishment  and  the  official  badges 
of  the  army  and  navy  air  services. 


EDITOR  &  PUBLISHER 

New  Device  Aids 
Margin  Control 

Electric  Sign  Indicetes 
Unit  end  Which  Way 
Roll  Must  Be  Moved 

The  accompanying  illustration  is  gf 
a  device  designed  and  made  by  Harold 
Chadwick,  night  pressman  of  the 
Lawrence  (Mass.)  Daily  Eagle,  ft* 
indicating  to  the  tension  men  the 
direction  in  which  the  paper  rolh 
must  be  moved  when  it  is  necessaij 
to  adjust  the  margins. 

The  press  consists  of  five  units  oa 
a  superstructure  and  for  convenience 
are  lettered  A,  B,  C,  D  and  E. 

The  rolls  of  paper  are  situated  under 
each  of  the  respective  units  and  are 
equipped  with  automatic  tension  de¬ 
vices  but  the  margin  controls  ai» 
operated  manually  and  so  it  became 
necessary  to  devise  a  method  fa 
quickly  informing  the  tension  men 
when  one  or  more  rolls  had  to  be 
moved  in  either  direction. 

The  device  consists  of  a  box  which 


is  divided  into  two  perpendicular 
rows  of  five  compartments  each.  An 
electric  light  is  enclosed  in  each  of 
these  compartments.  These  lights  ate 
controlled  by  push-buttons  arranged 
on  a  panel  which  is  situated  near  die 
folder  on  the  upper  floor  of  the  prea- 
room  within  handy  reach  of  the 
operator.  On  the  faces  of  the  com¬ 
partments  a  series  of  small  holes  are 
drilled  to  form  the  outlines  of  arrows 
which  are  visible  from  both  ends  of 
the  press  when  illuminated,  the  box 
being  centrally  located. 

The  compartments  are  in  pairs,  one 
pair  for  each  unit,  and  the  arrows  on 
the  faces  point  in  opposite  directions. 
Elach  pair  of  arrows  is  lettered  to 
correspond  to  a  unit  of  the  press  and 
the  push-button  panel  is  correspond¬ 
ingly  lettered. 

An  electric  horn  is  used  to  call  the 
attention  of  the  men  to  the  lights 
when  needed,  and  also  the  amomtf 
the  roll  should  be  moved  is  indicated  ^ 
by  sounding  various  signals. 

Five  Enter  Army 

Five  members  of  the  composag 
room  of  the  Philadelphia  Inquire, 
were  recently  drafted  under  the  Seln^ 
tive  Service  Act.  They  are  Herbed 
F.  nine,  C.  K.  Matthews,  Edward  B 
Bell.  Walter  Kucinski,  and  HaiiJ 
Bowman. 

Adds  20  Linotypes 

Twenty  Blue  Streak  Master  Modd 
31  Linotypes  and  as  many  fonts  d 
matrices  have  been  ordered  by  d* 
National  Printing  Office  of  Rio  * 
Janeiro,  Brazil.  That  institution  now 
operates  83  Linotypes. 


SEPTEMBER 


19  4  1 


|M||  technical  test  before  admitted  to  mem- 

ITU  NCvlInQ  ACIS  bership.  A  proposal  to  move  the  in- 

*  *  *  ternational  headquarters  of  the  I.T.U. 

g.  mm  m  from  Indianapolis  to  Washington,  D.  C., 

fill  MdllY  lUlGSIIOnS  voted  down.  One  resolution  en- 

VII  ■  ■•“■■I  convention  dealt  with 

Infernational  Campaign  Against  “conditions  in  newspaper  composing 
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Donnelly  &  Sons  Voted — No 
Priority  for  Defense  Work 

Delegates  from  every  part  of  the 


rooms  in  Winnipeg  and  Calgary,”  ow-  j  i 

ing  to  the  fact  that  “they  are  manned  ^^^er  year 


by  printers  who  five  years  ago  seceded 
from  the  I.T.U.” 

The  resolution  confers  on  the  exec- 


1.  Ik  thousand  eight  page  papers  to 

Detroit  Press  Chief 

much  of  the  light  weight  newsprint 
DiSCUSSfiS  Offtfit  stock  used  by  American  newspaper 

■'*"*****®*  WllJwl  publishers  is  so  transparent  that  if  a 

Continued  front  page  28  sample  of  it  is  laid  over  some  printed 
matter  printed  on  a  separate  piece  of 
j  ,  paper,  that  printed  matter  will  show 

onth,  and.  al^,  year  after  year,  question 

And  yet,  in  the  same  moment,  we  ,  ■  .u  -i-i. 

,  here  is — what  effect  does  the  weight 
ust  insist  that  the  paper  manufac-  r  *  i  u  * 

e  of  fhe  stock  have  on  this  transparency 

irer  is  not  immune  from  some  re-  .  u  .  *  j  •  ..i:  i- 

ui  r  t  which  we  have  noted  in  the  light 

rwi  1 1T\T  cntYiA  KlorwrtA  crtnriA  /^r 


must  insist  that  the  paper  manufac 
turer  is  not  immune  from  some  re 


North  American  continent  assembled  o'  ‘-omvis  on  v  ^i^ility,  some  blame,  for  some  of  ^  u  “I, 

-  ^couver,  B.  C.,  for  ten  days  re-  plenary  powers  to  deal  - sfock?  And,  how  light 


u,  vanwuv^,  „  situation 

cently  for  the  85th  convention  of  the 


our  offset  and  show-through  problems  jnt  be  manufactured  without 

In  the  newsprint  stock  manufactured  _  i  *-  j 


bternational  Typographical  Union.  ^ 

Claude  M.  Baker,  head  of  the  Union,  members  would  be  cred 

and  Thomas  A.  Holland,  Vancouver.  conUnuous  membership  1 

Sind  vice-president,  stated  the  or- 

Station  now  has  100  Unions  in  Can-  Secretary  Randolph:  The  constitu 
S  and  800  in  the  United  States.  that,  and  I  sha] 

Delegates  voted  to  conduct  an  inter-  any  a  tempt  to  make  it  possible. 

,  _ A  resolution  providing  for  pay  a 

nauonal  campaign^against  __the  union-  due  to  in- 


Some  delegates  wanted  to  know  if  .  ,  ,  ^  -j  ui  sacrificing  opaque  qualities  and  ren- 

the  seceding  members  would  be  cred-  °  ^  ^  v^ia-  (jerj^g  it  troublesomely  transparent? 

ited  with  continuous  membership  if  m  transparent  and  opaque  char-  ^hese  questions  can  best  be  answered 
IK..  . . .  tKo  f.M  ^  actenstics;  some  stock  bemg  equal  ^^e  laboratories  of  our  newsprint 


with  others  in  strength  and  running  manufacturers. 


Secretary  Randolph:  “The  constitu- 

j  f".,  .  jTi.11  quality  is  outstanding  in  transparency 

lon  does  not  pei^it  that,  and  I  shall  ^  degree  of  show-Arough 


^  “  In-  the  event  of  the  improvement  and 

rough  development  of  hot- set  or  cold-set 


A  resolution  providing  for  pay  at  smck?  Cin^^uTl  ^ 


:  p  _ n  fun  r»„___ii_.,  t  nie  scaie  lor  an  luiie  losi  uue  lu  in-  ...  .,  -..Ui  "  iU  newspaper  printmg.  we  cannot  expect 

hating  firm  of  R.  R  Donnelley  &  S^s  wiffi  the  average  m  weight,  strength  a  cure-all.  We 

orinters  of  Tttne  and  Life  which  was  ■'  and  running  qualities,  is  outstanding  _ _ * _ .1 _  ...n _ j 

described  as  “a  menace  to  the  printing  No  Priority  for  “Dofonso"  Work  opaque  compared  to  the  others,  and  st^wrtvnp-^  imnmY^r 

trade  unions  in  the  United  States.”  The  convention  refused  to  consider  of  course  on  the  opaque  stock  our  P  P®  ,  .  ^P.  P  ’  n  ^ 


described  as  “a  menace  to  the  printing 
trade  unions  in  the  United  States.” 

$1,000  Per  Month  Requested 


No  Priority  tor  Dofonso  Work  opaque  compared  to  the  oth 
The  convention  refused  to  consider  of  course  on  the  opaque  s’ 
a  proposal  to  allow  members  priority  show-through  is  minimized. 


Hitherto  carried  on  by  the  Chicago  standing  on  returning  from  active  ser- 
_ _ .  .  _ xi-  1C  Vice  in  defense  work. 


Typographical  Union  No.  16,  this  cam¬ 
paign  will  now  be  financed  intema- 


u  Tu  u  •  press  packing,  improper  finish  on 

show-through  IS  mmimized.  newsprint.  Whether  wfuse  the  pres- 

Another  point  where  the  newsprint  ent  type  of  news  inks  or  the  hot  or 
stock  is  involved  in  our  offset  prob-  cold  set  inks,  to  do  a  good  job  of 


The  Laws  Committee  reported  that  lem  is  in  the  wind  of  the  newsprint  printing,  we  are  still  required  to 


lionally  by  the  ITU.  The  Chicago  there  would  be  “endless  controversy  roll.  T^e  uneven  calendaring  of  the  rect  the  improperties  of  all  the  other 
Union  spent  $15,000  on  the  campaign  ®s  to  what  constitutes  defense  work,  newsprint  with  the  resulting  uneven  elements  or  factors  herein  mentioned 
in  the  past  three  years  and  stated  it  ^  proposal  to  hold  a  referendum  for  wind  of  the  roll  and  the  uneven  taut-  which  are  involved  in  newspaper 
was  no  longer  financially  able  to  carry  the  purpose  of  ascertaining  the  views  ness  of  the  newsprint  as  it  travels  printing.  And  if  they  are  corrected 
on  the  fight  alone.  The  ITU  was  asked  the  members  on  the  question  of  through  the  printing  couples,  is  a  fac-  while  we  are  still  using  the  present 
to  contribute  $1,000  per  month  to  the  donating  $3,000  for  the  purchase  of  an  tor  which  also  lends  greatly  to  exces-  type  of  news  ink,  much  will  have 
campaign  for  12  months  but  the  com-  ambulance  for  ^  the  working  people  of  sive  offset.  been  accomplished  to  alleviate  offset 

mittee  on  returns  on  finances  substi-  Great  Britain  in  their  fight  for  free-  During  the  past  20  years,  the  prog-  and  show-through  in  our  newspaper 
tuted  the  reconunendation  that  this  dom,  trades  unionism  and  democracy,  ,.^33  newsprint  mills  towards  manu-  printing. 


should  be  an  international  campaign  was  turned  down. 


facturing  better  quality  newsprint  has 


by  the  international  office  with  help  It  was  stated  that  it  would  mean  tremendous.  Yet.  in  face  of  that 

provided  from  other  international  tjie  expenditure  of  several  thousand  during  the  present  discussion  of 


Addition  Planned 


The  New  Orleans  Union  drew  to  the  tion 
attention  of  the  meeting  the  survey  Improved  sanitation  in  machine  bodying  certain  qualities  in  the  news- 

which  it  was  sponsoring  throughout  .shops  and  shorter  working  hours  have  print  stock  to  reduce  offset  and  show- 

the  United  States  in  connection  with  lengthened  the  life  of  printers  from  through  is  wide  and  open, 

the  printing  schools.  It  was  stated  an  average  of  44  years  in  1906  to  65  The  present  day  demands  of  the 


dollars  in  order  to  arrange  the  dona-  ^^3;^  and  show-through,  to  be  fair.  The  Clintonville 


we  must  insist  that  the  field  for  em-  Gazette,  will  enlarge  its  plant  through 
bodying  certain  qualities  in  the  news-  construction  of  an  addition  on  proper- 
print  stock  to  reduce  offset  and  show-  ty  adjoining  its  present  building.  C.  F. 


the  printing  schools. 


rough  is  wide  and  open.  Fredericks,  publisher,  said  the  com- 

The  present  day  demands  of  the  pany  is  purchasing  a  56-inch  Miehle 


there  were  2,500  such  schools  in  the  years  today  the  convention  was  told,  newspaper  publishers  for  a  light  press  which  will  enable  the  paper  to 

UJSA_  and  there  was  a  danger  of  the  It  was  stated  in  the  old  days  tuber-  weight  newsprint  stock  perhaps  lends  enlarge  from  seven  to  eight  columns. 

country  being  flooded  with  half-baked  culosis  was  rampant  amongst  printers  much  to  increasing  the  problems  of  — - - - 

printers.  The  convention  approved  because  of  lead  dust  lodged  in  type  the  newsprint  manufacturers  to  pro- 

the  clause  that  vacation  with  pay  be  cases  but  insistence  by  the  union  on  duce  a  quality  of  newsprint  opaque  in 

included  before  any  future  contracts  proper  sanitation  and  inclusion  of  characteristics.  We  do  not  have  to  be 
with  printers  are  arbitrated.  It  also  sanitation  clauses  in  every  contract  had  wizards  at  chemistry  or  mathematics 
contended  that  a  subordinate  union  lengthened  the  life  of  printers.  Old  to  figure  out  that  the  lighter  the  paper, 
could  not  be  compelled  to  grant  a  age  pensioners  of  the  union  may  soon  the  more  transparent  with  lots  of 
travelling  card  to  a  member  who  is  be  given  a  raise  of  $2  over  the  ^  they  show-through.  The  heavier  the  paper, 
financially  indebted  to  the  local  union  have  now  been  receiving  per  week,  the  more  opaque  with  less  show- 
and  ruled  that  subordinate  unions  A  practically  unanimous  vote  to  this  through. 

must  incorporate  in  all  proposed  con-  effect  was  passed  at  the  convention  The  weight  of  newsprint  stock  used 
tracts  a  provision  for  severance  pay  and  will  be  referred  to  the  member-  in  the  American  and  European  con- 
of  not  less  than  two  weeks  for  all  ship  and  is  expected  to  carry.  The  tinents  in  newspaper  printing  ranges 
members  affected  by  a  suspension  or  convention  turned  down  a  proposal  from  thirty  to  forty  pounds.  In  the 
suspensions.  that  the  printers’  working  day  should  American  continent,  the  average 

In  order  that  the  entire  membership  be  reduced  from  eight  to  six  hours  ranges  around  31.0  to  32.0  pounds, 
of  the  I.T.U.  will  not  be  saddled  with  and  the  working  week  from  40  to  30  Just  what  all  the  determining  factors 
young  men  in  poor  health  and  liable  hours.  It  was  suggested  that  the  time  were  to  determine  the  weight  of  news- 
to  become  a  burden  rather  than  an  was  not  ripe  for  further  reductions  as  print  stock  for  American  newspaper 
asset,  the  convention  passed  a  resolu-  negotiations  had  only  recently  been  publishing  is  beyond  the  knowledge 
tion  that  all  apprentices  must  pass  a  completed  for  the  40-hour  five-day  of  the  writer.  Of  course,  we  know 
physical  examination  as  well  as  a  week.  that  the  lighter  the  stock,  the  less  the 


PRINTING  PRESS 
BLANKETS 


^  Certified  has  a 
^  special  mat  for 
^  automatics 

ii^l 

^  *  Long  enough  in  service 

Bj  to  prove  that  all  the  valued 
qualities  of  the  pink  mat 
•  J  have  been  retain^,  Certi- 
2  fied’s  gray  mat  withstands 
supremely  well  the  stresses 
^  of  rapid  operation  with 
iJ  automatic  casting  equip- 
ment. 

i 

9  Rockefeller  Plaza.  Dept.  P  ^ 
■  ^  New  York.  N.  Y. 
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WHAT  IS  YOUR  PRESENT 
REMELTING  COST? 
li  you  are  remelting 
your  type-metal  in  an  old 
style  furnace,  you  can  re¬ 
duce  your  costs  by  about 
half  with  a  Big  Chief  or 
Little  Chief  Remelter.  Tell 
!  us  your  metal  turnover 
and  whether  you  use  gas, 
electricity  or  coal  and  we 
will  send  you  full  partic¬ 
ulars  with  blue-prints  and 
photographs  of  the  Re¬ 
melter  best  suited  to  your 
I  needs. 

This  is  a  good  time  to 
modernize  your  plant 


YOUR 
KEY  TO 


SATISFAUION 


WRITE  FOR 
SAMPLES  AND  PRICES 


TINGUE, BROWN  SCO. 

NEW  YORK 

CHICAGO  LOS  ANGELES 


I. 


IMPRESSION 

CYLINDER 


PLATE 

CYLINDER 


LESS  ‘SOCK’’— BETTER  PRINT 


I 


Obviously  the  better  way  to  bring  up  low- 
spots  is  to  prevent  them  in  the  first  place  .  . . 
and  the  best  known  w  ay  to  prevent  them  is 
to  use  Wood  Autoplates  equipped  with  va¬ 
cuum.  Whether  you  operate  the  Standard 
or  Heavy-Duty  Pony  Autoplate,  or  the  Ju¬ 
nior  or  high-speed  Automatic,  you  can  apply 
vacuum  to  your  present  equipment  and  thus 
improve  your  pressw  ork.  Write  for  printed 
matter. 


Low  spots  in  stereotype  plates  must  some 
how  be  made  to  print. 


One  way  is  to  use  more  impression  —  more 
“sock.”  That  may  bring  up  the  low  spots, 
but  it  also  causes  the  higher  parts  of  the  plates 
to  give  the  impression  blankets  and  inking 
rollers  a  terrible  beating.  Using  extra  ink 
may  help  the  low'  spots,  too ;  but  it  wastes  the 
ink  and  smears  the  sheet. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


New  York  Office:  501  Fifth  Avenue 


Plainfield,  New  Jersey 


Stereotyping 

Equipment 


) 
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Advertising  Aids 
British  Morale 

Advertising  is  helping  support  civil¬ 
ian  morale  in  England,  W.  B.  B.  Fer- 
gusson,  managing  director  of  Lord  & 
Thomas,  Ltd.,  London,  reported  this 
week  in  a  letter  to  the  New  York  office 
of  the  advertising  agency.  Mr.  Fer- 
gusson  wrote  that  the  British  govern¬ 
ment  subscribed  to  the  theory  that 
advertising  is  essential  to  economic 
freedom  and  that  newspapers  must 
continue  to  publish  during  the  war. 
Mr.  Fergusson  said  the  size  of  news¬ 
papers  has  been  reduced,  but  not  their 
freedom  of  expression  or  license  to 
criticize. 

“If  advertising  ceased,  the  newspa¬ 
pers  would  have  to  cease,  too — or  else 
be  subsidized  by  the  Government, 
which  would,  of  course,  mean  a  press 
entirely  dependent  upon  and  sub¬ 
servient  to  the  Government,”  Mr.  Fer¬ 
gusson  said.  “Very  wisely  the  authori¬ 
ties  are  permitting  advertising  to  con¬ 
tinue  in  moderation.  The  money  for 
this  may,  in  many  instances,  come  out 
of  excess  profits.  Nevertheless,  it  is 
making  it  possible  for  the  press  to 
keep  in  being.  In  other  words,  the 
press  is  being  indirectly  subsidized 
by  the  government,  but  in  a  manner 
which  does  not  impair  its  freedom. 
Thus  it  can  maintain  its  familiar  for¬ 
mat  and  retain  that  independence  of 
character  which  is  an  integral  part 
of  the  contribution  the  newspapers 
can  make  to  the  upholding  of  public 
morale  —  something  they  obviously 
could  not  possibly  do  were  Govern¬ 
ment  advertisements  their  sole  source 
of  revenue. 

"While  the  drive  for  the  increased 
production  of  war  material  and  the 
elimination  of  non-essential  industries 
gathers  fresh  momentum  every  day,  it 
is  at  times  hard  to  understand — much 
less  explain — why  we  continue  to  ad¬ 
vertise  such  products  as  Palmolive  Soap, 
Mars  Bars,  Pepsodent  Toothpaste  and 
Kayser  Underwear  when  it  is  so  diffi¬ 
cult  to  buy  them,”  Mr.  Fergusson 
writes.  “So  much  so  that  my  friends 
frequently  ask  me  how  we  manage  to 
stay  in  business. 

“My  answer  has  resolved  itself  into 
something  along  these  lines:  Prac¬ 
tically  all  our  clients  are  advertising 
not  to  sell  their  goods  now  but  to 
preserve  the  goodwill  of  their  brand 
names.  But  there  is  a  much  more 
important  reason  why  advertising 
should  continue,  one  which,  I  sin¬ 
cerely  believe,  has  a  bearing  upon 
national  morale.  It  is  generally  ad¬ 
mitted  that  the  capitulation  of  France 
was  largely  due  to  the  collapse  of 
French  morale.  If  we  no  longer  be¬ 
lieved  we  had  a  cause  to  fight  for 
and  lost  our  determination  to  fight  to 
the  bitter  end,  then  our  fate  would  be 
^t  of  France — and  America  might 
just  as  well  keep  for  her  own  use  all 
the  armaments  and  other  supplies  she 
is  so  freely  sending  us.  As  it  is,  the 
nation  is  unanimous  to  a  degree  never 
before  reached  in  its  belief  that  we  are 
fighting  for  our  lives  and  the  political 
and  wnomic  freedom  which  makes 
our  lives  worth  living.” 

■ 

SAYS  ADS  ILLEGAL 

Tulsa,  Okla.,  Sept.  8 — Advertising  of 
goods  to  be  sold  “^low  cost”  is  illegal, 

I  County  Attorney  Dixie  Gilmer,  has 
j  The  opinion  was  asked  by  E.  T. 

,  ^*8g>  secretary  of  the  Better  Business 
Bureau.  Wiggs  said  he  was  not  pro- 
twtmg  a  particular  case,  but  that  the 

^eau  planned  to  discourage  such 
advertising  in  the  future. 


WEEKLY  PIANO  ADS 

Fall  retail  advertising  for  Steinway 
&  Son  in  New  York  will  include 
weekly  newspaper  insertions  from 
September  through  November  and  bi¬ 
weekly  insertions  in  December,  ac¬ 
cording  to  an  annoimcement  made  to 
Editor  &  Publisher  recently  by  the 
Philadelphia  office  of  N.  W.  Ayer  & 
Son,  which  handles  the  account.  The 
advertising,  which  will  run  in  the  New 
York  Sun  and  the  'World-Telegram, 
will  consist  of  60-inch  insertions,  pro¬ 
moting  Steinway  upright  and  grand 
pianos,  and  10-inch  insertions,  pro¬ 
moting  radios,  phonographs  and  rec¬ 
ords  sold  through  the  Record  Shop, 
which  is  operated  in  conjunction  with 
Stein  way  Hall. 

TRAFnC  FEATURE  ADS 

The  Birmingham  Post  worked  up  a 
page  advertising  feature  around  the 
subject  of  traffic  hazards  and  is  run¬ 
ning  it  once  a  week  for  15  weeks. 
Each  display  is  illustrated  with  pic¬ 
tures  and  diagrams  showing  such  in¬ 
formation  as  proper  hand  signals  when 
turning,  safe  driving  speeds,  waiting 
for  a  full  light  change  before  enter¬ 
ing  an  intersection,  passing  on  the 
wrong  side  and  other  rules  of  the 
roads.  Sponsors  for  the  page  include 
insurance  companies  and  garages. 

NEW  COTTON  DRIVE 

A  campaign  by  the  cotton  industry 
to  increase  domestic  consumption, 
financed  by  a  nickel-a-bale  promotion 
fund,  was  approved  this  week  by  cot¬ 
ton  interests  representing  90%  of  the 
nation’s  crop  from  California  to  the 
Carolinas.  The  campaign  is  sponsored 
by  the  National  Cotton  Council  and 
has  been  accepted  by  the  American 
Cotton  Manufacturers  Association  and 
the  American  Cotton  Shippers  Assn. 


Insurance  Men  Urge 
Consumer  Advertising 

Hershey,  Pa.,  Sept.  9 — Advertising 
executives  of  major  insurance  com¬ 
panies,  attending  the  Insurance  Ad¬ 
vertising  Conference  at  the  Hershey 
Hotel,  Sept.  8-9,  were  urged  to  increase 
their  budgets  for  consumer  advertis¬ 
ing  as  business  insurance  for  the 
future  of  their  own  industry,  and  told 
they  must  modernize  advertising 
methods  used  in  the  insurance  held. 

In  his  message  to  the  conference, 
the  retiring  president,  David  C.  Gib¬ 
son,  vice-president  Maryland  Casualty 
Company,  said:  “I  hope  that  our  in¬ 
dustry  .  .  .  will  employ  advertising  to 
the  fullest  as  a  form  of  business  insur¬ 
ance,”  declaring  this  step  is  especially 
necessary  during  the  next  year  be¬ 
cause  of  “constantly  shifting  social  and 
economic  tides”  which  makes  the  sell¬ 
ing  of  an  intangible  product  more  diffi¬ 
cult. 

H.  K.  Dugdale,  executive  vice-presi¬ 
dent  of  Van  Sant,  Dugdale  &  Company, 
Baltimore  ad  agency,  said:  “Advertis¬ 
ing — the  right  kind  of  consumer  ad¬ 
vertising — can  be  made  to  prepare  the 
way  for  greatly  increased  sales,  but  it 
must  be  two-fisted  selling  copy,  not 
just  pretty  institutional  advertising.” 

Robert  E.  Brown,  Jr.,  superintendent 
of  advertising,  Aetna  Casualty  and 
Surety  Co.,  was  elected  president  of 
the  conference. 

■ 

RATES  INCREASED 

The  Manitowoc  (Wis.)  Herald-Times 
has  announced  an  increase  in  mail, 
bundle  and  motor  delivery  subscrip¬ 
tion  rates  effective  Oct.  1.  The  present 
$4  annual  mail  subscription  will  ad¬ 
vance  to  $5;  the  $5  bundle  delivery  to 
$6,  and  the  $6  yearly  roadside  delivery 
subscription  rate  to  $7. 


5  Dailies,  10  Weeklies 
New  ABC  Members 

The  Audit  Bureau  of  Circulations. 
Sept.  10  announced  new  advertiser 
and  publication  members  as  follows: 

Advertiser  member — Hygrade  Sylvania 
Corp.,  JJ'ew  York,  to  be  represented  by  Paul 
S.  Ellison,  director  of  advertising. 

Dai/y  Nezfspapers— Tribune  &•  Monitor, 
Ft.  Scott,  Kansas;  Lawton  Constitution,  Law* 
ton,  Oklahoma;  Monitor,  McAllen,  Texas’, 
Times,  Trail.  British  Columbia;  IVall  St. 
Journal  (Pacific  Coast  Edition),  San  Fran¬ 
cisco. 

fVeekly  Nesvslpfipers — Chronicle  Express, 
Penn  Yan,  N.  Y. ;  Catholic  Telegraph-Regis¬ 
ter.  Cincinnati,  Ohio;  Columbus  Register,  Co¬ 
lumbus,  Ohio;  The  Register,  Denver,  Cdo- 
nado;  Lake  Shore  Visitor-Register,  Erie, 
Peiina. ;  Eastern  Kansas  Register,  Kansas 
City,  K.ans. ;  Southern  Nebraska  Register, 
Lincoln,  Xebraska;  Advance  Register,  Wichita, 
Kansas;  Aufbau,  New  York,  N.  Y. ;  Gacette 
(Semi-Weekly),  Medina,  Ohio. 

Magacines — )Joung  Catholic  Messenger,  Day- 
ton,  Ohio;  Friday,  New  York,  N.  Y. 

Business  Papers — Interior  Design  6'  Decora¬ 
tion,  New  York,  N.  Y. ;  Instruments,  Pitts¬ 
burgh,  Penn.a. 

The  next  meeting  of  the  ABC 
board  of  directors  will  be  held  at  the 
Sea  View  Golf  Club,  Absecon,  N.  J., 
Sept.  19  and  20.  The  annual  conven¬ 
tion  will  take  place  in  Chicago,  Oct. 
16  and  17. 

■ 

AD  MEN'S  GRIDIRON 

The  Chicago  Federated  Advertising 
Club  is  again  sponsoring  the  Adver¬ 
tising  Men’s  Gridiron  Dinner  to  be 
held  during  “ABC  Week”  in  the  grand 
ballroom  of  the  Stevens  Hotel,  Chi¬ 
cago,  Wednesday  evening,  Oct.  15. 
The  event  this  year  will  be  a  stag 
affair,  with  Jack  O’Keefe  in  charge 
of  production. 


NOMINATIONS  INVITED 


ior 


1941  AWARDS  IN  JOURNALISM 

oHered  by 

Sigma  Della  (hi,  Professional  Journalisik  Fraternity 

The  following  awards,  offered  in  the  interest  of  high  standards  in 
journalism,  will  be  made  on  the  basis  of  specific  examples  of  work 
done  by  Americans  and  published  or  broadcast  in  the  United  States 
during  the  period  of  January  1,  1940  to  June  30,  1941: 

General  Reporting  Washington  Correspondence 

Editoriol  Writing  Foreign  Correspondence 

Editorial  Cartooning  Rodio  Newswriting 

Research  in  Journalism 

Nominations  may  be  made  by  the  author  of  the  work,  newspapers, 
broadcasting  stations,  or  any  other  party.  Each  nomination  must  be 
accompanied  by  manuscript  or  clipping,  name  of  publication  or  broad¬ 
casting  station,  dote  of  publication  or  broadcast,  and  a  statement 
revealing  the  circumstances  under  which  the  assignment  was  fulfilled. 

Material  submitted  for  consideration  for  the  Research  award  must 
be  an  investigative  study  in  journalism  based  on  original  research, 
and  may  be  either  published  or  unpublished. 

Courage  in  Journalism 

An  award  for  Courage  in  Journalism  is  offered  to  newspapers  in 
recognition  of  an  important  public  service  rendered  in  the  face  of 
strong  opposition  from  antisocial  forces.  Nominations  must  be  ac¬ 
companied  by  clippings  or  tearsheets  revealing  all  phases  of  the 
service  from  beginning  to  conclusion,  together  with  a  statement  of 
facts  concerning  the  adverse  circumstances. 

Deadline  for  Nominations — October  18,  1941 

Nominations  and  accompanying  material  must  be  submitted  by 
October  18,  1941,  and  should  be  addressed  to— 

Professional  Atcards  Committee 

Sigma  Delta  Chi 


35  East  Wacker  Drive 


Chicago,  Illinois 
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EDITOR  &  PUBLISHERj 


There’s  No  Grinning 
When  Lichty  Works 


as;  Larson,  Navy;  Bierman,  Minne¬ 
sota;  Crowley,  Fordham;  Leahy,  Notre 
Dame;  Ellward,  Purdue;  Stidham. 
Marquette;  Shaughnessy,  Stanford; 
Stuhldreher,  Wisconsin,  and  Jones, 
Nebraska. 


Infra-Red  Takes  Army 
Pictures  in  Blackout 


By  STEPHEN  J.  MONCHAK 


New  Blue  Ribbon  Fiction 


THERE’S  no  grinning  on  George 
Lichty’s  part  when  he  is  in  the 
throes  of  drawing  his  gag  cartoons — 
“Grin  and  Bear 
It.”  In  fact, 
George  Branden¬ 
burg,  Editor  & 
Publisher’s  Chi¬ 


cago  correspon¬ 
dent,  found  him 
in  a  most  serious 
mood  recently, 
after  the  artist 
had  completed 
five  cartoons  and 
was  “trying  like 
hell”  to  think  up 
George  Lichty  a  good  situation 
for  a  sixth  one 
to  complete  his  daily  series  for  the 
week. 

Yet  every  day,  Lichty’s  panel  car¬ 
toons  provide  a  belly-laugh,  or  at  least 
a  chuckle,  he  hopes,  to  the  readers  of 
more  than  100  newspapers  throughout 
the  country.  Lichty,  who  12  years  ago 
joined  the  Chicago  Times,  after  re¬ 
ceiving  his  diploma  from  the  Univer¬ 
sity  of  Michigan,  draws  his  daily  comic 
panel  and  Sunday  color  page  for  the 
Chicago  Times  Syndicate.  He  works 
in  a  small  office  in  the  Times  art 
department,  which  he  shares  with  the 
paper’s  editorial  cartoonist,  Paul  Bat- 
tenfield. 


Follows  Nows  for  Gogs 

Often  credited  with  being  one  of 
the  first  American  cartoonists  to  pro¬ 
duce  the  gag  type  of  cartoon,  Lichty 
modestly  suggests  that  if  his  work 
has  any  distinctive  quality  it  is  be¬ 
cause  he  tries  to  inject  “social  signifi¬ 
cance”  into  his  art.  By  this  he  means 
that  he  portrays  his  characters  in 
typically  American  situations  which 
are  timely  and  are  often  featured  in 
the  news. 

Lichty,  our  correspondent  states, 
might  be  likened  to  a  satirical  com¬ 
mentator  who  “slightly  burlesques” 
American  business  and  social  institu¬ 
tions. 

Lichty  has  made  his  reputation  the 
hard  way.  After  leaving  Michigan, 
where  he  had  been  editor  of  the  col¬ 
lege’s  humor  magazine.  Gargoyle,  he 
first  tried  a  strip  for  the  Times  called 
“Sammy  Squirt.”  This  was  discon¬ 
tinued  in  1932  and  he  turned  his  tal¬ 
ents  to  the  production  of  a  Sunday 
comic  page  called  “Grin  and  Bear  It.” 
This  page  immediately  captured  the 
fancy  of  the  public  and  a  daily  panel 
resulted.  Two  years  later.  United 
Feature  Syndicate  signed  up  Lichty. 
He  remained  with  UFS  until  last  year, 
when  the  Times  Syndicate  took  over 
the  feature. 


in  the  realm  of  humor.”  In  other 
words,  “the  words  may  be  changed, 
but  the  music  remains  the  same.” 

Lichty  is  not  an  artist  who  can 
work  at  home.  “I  find  myself  lor  .'.ng 
on  the  job  when  I  try  to  work  a  I 
home,  or  at  some  vacation  spoi,  he 
says.  “I  can  do  my  best  when  at  niy 
drawing  board  in  the  Times  art  de¬ 
partment.” 

Lichty’s  one  big  hobby  is  sailing. 
He  owns  his  own  boat  and  summer 
afternoons  usually  find  him  and  his 
wife  aboard  their  craft  on  Lake  Mich¬ 
igan.  The  Lichty’s  recently  bought  a 
home  in  Winnetka,  Ill. 


THE  Chicago  Tribune-New  York 
News  Syndicate  this  week  an¬ 
nounced  it  has  for  national  release  its 
latest  first-run  Blue  Ribbon  daily  fic¬ 
tion  serial,  “No  Light  Came  On.”  by 
Alice  Campbell.  In  55  illustrated  in¬ 
stallments,  the  serial  is  a  murder  mys- 
l;  rv  with  a  Paris  locale.  First  release 
v.-.-.s  Sept.  8. 


Per- oner's  and  Notes 


AP  Features  Beatty  Series 

HOT  on  the  heels  of  recent  incidents 
at  sea,  the  AP  Feature  Service  this 
week  released  five  dramatic  stories  by 
Morgan  M.  Beat¬ 


ty,  feature  edi¬ 
tor  of  the  Wash¬ 
ington  bureau, 
about  the  men 
who  man  Uncle 
Sam’s  North  At¬ 
lantic  air  patrols. 

To  get  first  hand 
the  inside  ac¬ 
count  of  how 
these  airmen  pa¬ 
trol  the  seas  on 
the  route  to  Ice¬ 
land,  Beatty  Morgan  M.  Beatty 
boarded  one  of 

the  huge  “floating  air  bases  somewhere 
it;  the  Atlantic.”  He  scoured  6,000 
miles  of  ocean  to  get  his  reports. 

The  assignment  was  Beatty’s  third 
Atlantic  trip  in  recent  weeks.  Not 
long  ago,  he  journeyed  to  Halifax  to 
write  the  story  of  life  in  that  key 
Atlantic  port.  Next,  he  boarded  one 
of  the  American  ships  turned  over  to 
the  British  for  convoy  duty  and  re¬ 
ported  his  experiences  in  a  series, 
“Lend  Lease  Voyage.”  But  the  air 
patrol,  says  Beatty,  was  his  most 
dramatic  experience. 

Beatty  has  served  with  the  AP  since 
1927,  both  in  the  domestic  and  foreign 
services.  He  writes  the  weekly  fea¬ 
ture,  “What  It  Means,”  for  the  Fea¬ 
ture  Service. 


JOHN  H.  SHEA,  managing  editor  of 
NEA  Service,  will  give  a  new  course 
on  “Newspaper  and  Magazine  Feature 
Writing”  during  the  coming  academic 
term  at  Cleveland  College  of  Western 
Reserve  University.  .  .  .  Bob  Dunn, 
King  Features  Syndicate  cartoonist, 
and  Mrs.  Dunn  are  the  parents  of  their 
first  child,  a  boy,  born  Sept.  7  at 
Orange,  N.  J.,  Memorial  Hospital. 
Dimn,  incidentally,  is  the  author  of 
“I’m  Going  to  Be  a  B’ather,”  which 
David  McKay  will  publish  next  month. 
.  .  .  Vincent  Sheean,  famed  newsman, 
who  had  written  some  articles  for 
North  American  Newspaper  Alliance 
while  abroad  on  assignment  for  the 
Saturday  Evening  Post,  returned  to 
New  York  Sept.  9. 


What  was  probably  the  first  picture 
of  United  States  Army  maneuvers 
taken  in  blackout  conditions  by  use 
of  infra-red  light  was  carried  in  the 
Cleveland  Plain  Dealer,  Aug.  29.  1941 

The  picture  showed  hidden  in  the 
underbrush,  somewhere  in  Louisians, 
along  the  road  near  the  37th  Division 
command  post,  1  Battery  of  the  374 
Division  anti-tank  unit  guardini 
crossroads. 

The  picture  was  taken  by  Norbett 
Yassanye,  Plain  Dealer  photographe 
who  was  sent  with  Reporter  Roelif 
Loveland  to  cover  the  Third  Army 
maneuvers.  They  made  their  head¬ 
quarters  at  Camp  Polk,  La. 

The  flash  bulbs  used  by  Yassanyj 
were  prepared  in  the  Plain  Dealer's 
dark  room  by  another  staff  photogra¬ 
pher,  Dudley  Brumbaugh.  Brumbaugh 
covered  each  flash  bulb  with  a  special 
coating  of  infra-red  dyes  and  gelatin. 


E.  Field's  Grandson 
Copy  Boy  at  Chi.  Times 


When  members  of  the  Chicago  Times 
staff  shout  “Boy!”  the  newest  copy 
boy  to  respond  to  that  familiar  news¬ 
room  cry  is  Richard  S.  Field,  19, 
grandson  of  the  late  Eugene  Field, 
poet  and  conductor  of  the  famed 
“Sharps  and  Flats”  column  in  the 
Chicago  Daily  News. 

Young  Field  recently  joined  the 
Times  after  liaving  previously  been  a 
“cub”  copy  boy  for  the  Detroit  News. 
His  father,  R.  F.  Field,  is  Chicago 
manager  of  Campbell-Ewald  Com¬ 
pany,  advertising  agency.  Young 
Field,  a  tall  husky  chap,  hopes  to  be¬ 
come  a  newspaper  writer  and  he  plans 
to  attend  evening  classes  at  the  Uni¬ 
versity  of  Chicago. 


Joseph  Named  Head 
Of  N.  Y.  City  News 

David  H.  Joseph,  city  editor  of  the 
New  York  Times,  was  elected  to  611 
the  unexpired  term  of  Walter  Lister, 
former  city  editor  of  the  Post,  as  presi¬ 
dent  of  the  New  York  City  News  A^ 
sociation  at  a  special  meeting  of  the 
group  at  the  Hotel  Astor  Sept.  5.  Mr. 
Lister  recently  was  named  city  editor 
of  the  Philadelphia  Record. 

To  fill  Mr.  Joseph’s  post  of  vice- 
president,  the  group  elected  Paul 
Schoenstein,  city  editor  of  the  Jovr- 
nal-American.  Both  Mr.  Joseph  and 
Mr.  Schoenstein  will  serve  until  May. 
when  the  association’s  annual  electioo 
of  officers  takes  place. 


ieWSPAPER  NEWS 


s  i  r  a  I  i  a 


•  The  only  journal  giving  <b 
newt  of  adverfisert,  advarls. 
ing,  publishing,  printing  ad 
commercial  broadcasting  a 
Australia  and  New  Zadlad. 


King  Has  Movie  Contest 
BEGINNING  Sunday,  Sept.  14,  and 
continuing  for  eight  Sundays  through 
Nov.  2,  there  will  be  a  “Seein’  Stars” 
Movie  Popularity  Poll  in  Feg  Murray’s 
Simday  half-page  feature,  “Seein’ 
Stars,”  distributed  by  King  Features 
Syndicate. 


NEW  DRAMA  CRITICS 

John  Mason  Brown,  drama  critic  of 
the  New  York  Post  since  1929,  this 
week  was  named  drama  critic  of  the 
New  York  World-Telegram,  succeed¬ 
ing  Sidney  B.  Whipple,  who  recently 
was  promoted  to  be  assistant  to  Lee  B. 
Wood,  World-Telegram  executive  edi¬ 
tor.  Mr.  Brown’s  first  review  appeared 
in  the  World-Telegram  on  Sept.  11. 
Wilella  Waldorf,  Post  drama  editor  for 
the  last  12  years,  succeeds  Mr.  Brown 
as  Post  drama  critic. 


If  you  are  planning  tales  cm- 
paigns  or  are  intereited  a 
these  territories  read 


NEWSPAPER  NEVrS 
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IFarwick  Bldg.,  Hamilton  St.,  Sydu; 


Still  in  his  thirties,  Lichty  is  a 
quiet,  young  man  who  works  hard. 
He  does  all  his  own  drawing  and  for 
many  years  has  endeavored  to  create 
his  own  gags  to  go  with  his  pot-bellied 
business  tycoons  and  his  “General 
Puffle,”  latest  addition  to  his  comic 
characters.  Occasionally,  however,  he 
uses  suggested  gags  from  outsiders. 
He  usually  starts  with  a  gag  and 
develops  the  situation  around  it. 

CoR't  Work  at  Home 
While  Lichty  delights  in  ridiculing 
“stuffed  shirts,”  he  is  equally  adept 
at  taking  jabs  at  the  foibles  of  the 
“little  fellow.”  He  finds  that  men  have 
a  much  better  sense  of  humor  than 
women  readers.  Likewise,  he  has 
about  come  to  the  conclusion  that 
“there  is  little  new  to  be  discovered 


In  the  upper  right  hand  comer  of 
the  page  will  be  a  blank  ballot  for 
newspaper  readers  to  fill  in  the  names 
of  their  favorite  actor  and  favorite 
actress,  according  to  King.  The  bal¬ 
lots  will  be  mailed  to  Feg  Murray 
at  King’s  New  York  office  for  tabu¬ 
lation.  The  winners  will  be  acclaimed 
hi  a  nation-wide  broadcast,  with  Feg 
Murray  making  the  awards. 


Grid  Coaches  to  Aid 
MANY  of  the  nation’s  leading  foot¬ 
ball  coaches  will  appear  in  the  comic 
pages  during  the  season  this  year,  ac¬ 
cording  to  the  Register  and  Tribune 
Syndicate.  The  men  are  providing 
plays  and  suggestions  for  the  “Carter” 
team  of  the  syndicate’s  “Ned  Brant” 
comic  strip  by  Bob  Zuppke.  Coaches 
included  in  the  list  are:  Anderson, 
Iowa;  Shaw,  Santa  Clara;  Bible,  Tex- 
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MRS.  CLARA  K.  FULLER,  president 
of  the  Little  Falls  (Minn.)  Daily 
Transcript,  died  at  Floyd,  Iowa,  Aug. 

31.  She  succeeded  her  hu&band,  the 
late  Wheaton  M.  Fuller,  as  editor  in 
1908  and  retired  from  active 'work  in 
1915,  when  Edward  M.  LaFond  took 
over  the  editorship.  Mr.  LaFond  is 
taking  over  Mrs.  Fuller’s  stock  in  the 

Transcript. 

Theodore  S.  Fettinger,  76,  president 
of  the  United  Advertising  Agency, 
Inc.,  of  Newark,  N.  J.,  died  this  week 
in  Newark.  Mr.  Fettinger  began  his 
career  at  19  as  advertising  solicitor 
for  Pittsburgh  and  Harrisburg  papers. 

Fred  D.  Lamb,  66,  founder  of  the 
Manhattan  (Kan.)  Chronicle  and  one¬ 
time  publisher  of  the  Nowata  (Okla.) 
Daily  Star,  died  Aug.  30  in  a  Manhat¬ 
tan  hospital  after  a  six-week  illness. 

David  G.  Meyer,  68,  for  more  than 
45  years  a  circulation  executive  of  the 
Rochester  (N.  Y.)  Democrat  &  Chron¬ 
icle,  died  Sept.  5.  He  was  night  cir¬ 
culator  at  the  time  of  his  death. 

Robert  L.  Harmon,  59,  advertising 
agency  executive,  died  this  week  in 
Springfield,  N.  J.  Since  1930  he  had 
been  president,  treasurer,  and  a  di¬ 
rector  of  Evans,  Nye  &  Harmon,  New 
York. 

George  G.  Young,  69,  of  the  circula¬ 
tion  department,  Pottstown  (Pa.) 
Mercury,  died  in  the  Pottstown  Hos¬ 
pital  Aug.  27. 

Allen  B.  Lincoln,  83,  former  edi¬ 
torial  writer.  Providence  (R.  I.) 

Journal,  and  prominent  Connecticut 
prohibitionist,  died  at  his  home  in 
Westford,  Conn.,  Sept.  1. 

Virgil  Blackinton,  former  pub¬ 
lisher,  Attleboro  (Mass.)  Sun,  and  for 
years  makeup  and  telegraph  editor  of 
the  Providence  (R.  I.)  Journal  and 
Evening  Bulletin,  died  at  his  summer 
honye  at  West  Barrington,  R.  I.,  Sept.  3. 
He  had  retired  in  1939  after  33  years 
of  newspaper  work. 

(  Arthur  K.  Purington,  61,  city  editor, 
j  Bath  (Me.)  Evening  Times,  died  at 
I  his  home  Aug.  30,  following  a  brief 
illness. 

Elias  Z.  Wallower,  86,  founder  of 
the  old  Harrisburg  (Pa.)  Independent, 
died  at  his  home  in  that  city  Sept.  10. 
John  K  McComb,  Jr.,  64,  former 
I  advertising  director  of  the  San  An¬ 
tonio  Express  and  Evening  News,  was 
buried  in  San  Antonio  Tuesday  fol¬ 
lowing  death  at  Houston.  McComb 
went  to  Houston  six  years  ago  and 
was  cormected  with  the  Chronicle. 

Russell  Holcomb  Legge,  59,  Detroit 
Free  Press  artist  since  1917  whose 
p^ting  brou^t  him  national  fame, 
died  Sept.  9  in  his  Detroit  studio. 

I  Clinton  Locke  Doggett,  43,  shipping 
editor  of  the  Journal  of  Commerce  of 
New  York  and  a  former  Washington 
corre^ndent,  died  Sept.  10. 

William  A.  Spalding,  88,  veteran 
Angeles  newspaperman,  civic 
leader  and  historian,  died  Sept.  7. 

Mas.  Juanita  Winifred  Burns,  37,  a 
member  of  the  classified  advertising 
flepartment,  Detroit  News,  for  eight 
years,  died  at  her  home  in  Royal  Oak, 
Mich.,  Sept.  1. 

E.  f^ANK  Gardiner,  54,  former  ad- 
verting  manager  of  the  Common- 
...  wealth  Edison  Company,  Chicago,  died 
"  Sept  4  ’  - 


Will  L.  Sargent,  82.  former  editor 
and  publisher  of  the  Terrell  (Tex.) 
Times,  died  Sept.  4  at  his  home  in  Fort 
Worth.  He  was  a  past  president  of 
the  Texas  Press  Association. 

Thomas  P.  Sloan,  Sr.,  68,  for  many 
years  editor  of  the  Charleroi  (Pa.) 
Daily  Mail,  died  in  his  sleep  at  his 
home  there  Sept.  8. 

Walter  W.  Hill,  assistant  telegraph 
editor,  Kansas  City  Star,  died  Sept.  3 
at  St.  Lukes  Hospital,  Kansas  City. 
He  was  21  years  with  the  Star. 


<mgo  Herald. 

WiLUAM  D.  Flagg,  71,  writer,  lec¬ 
turer  and  former  part  owner  and  ad- 
tttauager  of  the  old  Holyoke 
i  (Mass.)  Globe-Democrat,  died  Sept.  7 
I  °  a  self-inflicted  gunshot  wound. 


How  this  appetite 
for  news  is  fed 

What  happened  in  Europe  today  7 
What  did  Congress  do  ?  Who  won 
the  golf  title  ?  And,  nearer  home,  will 
it  rain  this  week-end  ? 

Wc  want  fast  answers— and  we  get 
them  through  newspapers,  newsreel 
and  newscast.  Do  you  know  that  these 
purveyors  of  news  gather  it  largely  on 
equipment  produced  by  one  organi¬ 
zation  ? 


Wf  AMASSADOe 
AUTHomao 
THIS 

STATflAtn, 


The  newspaper  reporter’s 
right  arm  is  the  telephone 
—made  by  Western  Electric 

Using  the  long  arm  of  the  telephone, 
the  reporter  can  reach  out  to  thousands 
of  inaccessible  spots,  scoop  up  the 
news  and  bring  it  to  his  own  desk. 
When  he  is  in  the  field,  telephones 
everywhere  put  him  in  instant  touch 
with  his  paper. 


West  Leaves  Two 
Papers  to  Sons 

The  will  of  J.  M.  West,  which  was 
filed  for  probate  Sept.  3  in  Kansas 
City,  revealed  he  disposed  of  his  two 
Texas  newspapers,  the  Dallas  Journal 
and  the  Austin  Tribune,  equally  be¬ 
tween  his  two  sons.  J.  M.'West,  Jr., 
and  Wesley  W.  West. 

Although  the  estate  is  said  to  be 
worth  millions,  the  probate  application 
said  its  value  was  “in  excess  of  $100,- 


000.”  His  sons  are  the  chief  bene¬ 
ficiaries,  while  his  widow  will  receive 
all  of  his  personal  property  except  the 
library. 

The  will  directed  that  the  residue  of 
the  estate,  after  all  debts  and  special 
bequests  have  been  paid,  be  held  in 
trust  to  provide  annuities  of  $59,000  a 
year  for  each  son  and  for  the  wife  of 
each  son.  At  the  death  of  these  bene¬ 
ficiaries  the  residue  of  the  estate  is  to 
revert  to  the  West  Foundation  estab¬ 
lished  during  Mr.  West’s  lifetime. 


News  while  it’s  fresh  is 
flashed  over  Western  Electric 
Teletype  machines 

The  great  press  associations  send  out 
thousands  of  words  every  day  to  papers 
all  over  the  country.  These  stories  go 
by  Teletype  machines  which  make  for 
speed  and  accuracy.  And  they  travel 
over  telephone  wires — another  West¬ 
ern  Electric  product. 

Western  Electric  made  the  first 
commercial  telephoto 
equipment 

Manynewspapers 
publish  photo¬ 
graphs  which 
come  over  the 
telephone  wires — 
and  by  means  of 
sending  and  re¬ 
ceiving  apparatus 
which  Western 
Electric  made. 
Here  illustrated  is 
an  operator  about 
to  transmit  a  pic¬ 
ture  to  a  group  of 
newspapers. 


Many  newsreels  are 
recorded  and  reproduced  by 
Western  Electric  Sound  System 

The  sound  news¬ 
reel  and,  indeed, 
the  talking  pic¬ 
ture  itself  were 
made  possible  by 
the  pioneering 
work  of  Bell 
Telephone  Lab¬ 
oratories  and 
WestcmElectric. 

Most  radio  news  travels  over 
Western  Electric 
telephone  wires 


Many  radio  stations  broadcast  over 
Western  Electric  apparatus.  More¬ 
over,  network  programs  come  to  your 
local  station  over  telephone  lines  and 
through  control  centers  equipped  by 
Western  Electric. 

*  *  * 

Though  it  plays  these  varied  parts  in 
your  daily  life,  this  Company  is  of 
greatest  importance  to  you  in  its  pri¬ 
mary  role — that  of  source  of  supply  to 
the  Bell  System.  As  such,  it  is  the 
telephone  users’  assurance  of  equip¬ 
ment  high  in  quality,  low  in  cost,  de¬ 
pendable  in  operation. 


Western  Etectric 

...  is  back  of  your  Bell  Telephone  service 
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Louis-Conn  Fight 
Pictures  Had 
High  Readership 

Continuing  Study  No.  41 
Reveals  94%  of  Men 
Saw  Sports  Pages 

The  outcome  of  the  Louis-Conn  fight 
stirred  up  tremendous  interest  among 
readers  of  the  Providence  Evening 
Bulletin,  according  to  Study  No.  41 
of  the  Continuing  Study  of  Newspaper 
Reading  made  on  July  19,  1941,  re- 


Bulletin's  Louis-Conn  fight  page. 


leased  Thursday  by  the  Advertising 
Research  Foundation. 

The  Louis-Conn  fight  held  the  night 
before  in  New  York  was  broadcast  on 
a  nation-wide  radio  hook-up.  The 
Evening  Bulletin,  published  the  after¬ 
noon  following  the  championship  con¬ 
test,  devoted  nearly  2  pages  to  it. 

94%  Readership 

Four  action  fight  pictures  on  page 
32  attracted  93%  to  94%  of  the  men. 
Each  attracted  practically  the  same 
number  of  men  as  the  fight  picture  on 
the  front  page.  Women’s  interest  in 
the  fight  stories  was  about  normal  ex¬ 
cept  for  the  romantic  “Billy  Conn 
Mother  .  .  .”  story  which  was  high. 

There  were  seven  fight  stories  rang¬ 
ing  in  readership  from  42%  to  70% 
among  men  and  15% -46%  among 
women.  Their  ratings  are: 


Percent  of 

Reader 

Interest 

I’agc 

Storv 

\\  om 

Men 

en 

32 

.\tnazing  Pittsburgh  Challenger 

May  Get  Second  Shot  in  Fall 

70 

22 

32 

Joe  McGIone  (.\cc’t  of  Fight). 

68 

17 

“  “  (Front  Page  Lead) 

63 

34 

33 

Billy  Conn’s  Mother  Is  Proud; 

Peggy  Ann  Ready  . 

65 

46 

32 

Champ  Needs  Rest  . 

63 

15 

32 

Conn  Disappears ;  Elopement 

-^ngle  . 

61 

16 

32 

Nova  Confident  . 

56 

14 

33 

Granite-Heartetl  Mike  Jacobs. 

42 

IS 

Heretofore  the  high  for  fight  stories 
measured  by  the  Continuing  Study  of 
Newspaper  Reading  was  the  1939 
Louis-Pastor  fight  (61%  for  men) 
which  appeared  in  the  Kalamazoo 
Gazette  ^pt.  21,  1939.  Best-read 
sports  story  reported  prior  to  the 
Providence  study  concerned  baseball. 
Read  by  69%  of  men,  it  was  headed, 
“Reds  Must  K.O.  Brooklyn  or  Face 
Long  War.”  The  story  was  published 
in  the  June  7,  1940,  issue  of  the  Cin¬ 
cinnati  Post.  At  the  time,  Brooklyn 
and  Cincinnati  were  fighting  for  the 
league  lead. 

The  Providence  Bulletin  editorial 
page  on  the  first  page  of  the  second 
section  was  thoroughly  read.  Per  cent 
reading  any  editorial  was  57%  for 


men  and  39%  for  women.  These  per¬ 
centages  are  above  the  medians  of 
41%  for  men  and  25%  for  women. 
Letters  from  the  Day’s  Mail,  noted  by 
72%  of  the  men  and  63%  of  the 
women  interviewed,  developed  the 
highest  reader  interest  for  this  type 
of  feature  measured  so  far.  Editorial 
feature  receiving  highest  readership 
was  the  editorial  cartoon,  read  by 
90%  of  men  and  78%  of  women  in¬ 
terviewed. 

600-line  Armour’s  advertisement 
was  seen  by  12%  of  the  men  and  20% 
of  the  women  interviewed.  A  200-line 
Hood’s  Ice  Cream  Advertisement,  a 
1,000-line  Heinz  soups  advertisment 
and  a  651-line  Swan  soap  advertise¬ 
ment  were  each  observed  by  19%  of 
the  women.  The  next  highest  reader- 
ship  among  women  was  secured  by  a 
Kodak  Verichrome  film  ad  (18%).  A 
Packard  advertisement  of  780  lines 
received  highest  readership  among 
men  (26% ) ;  the  two  ads  ranking  next 
were  Royal  Crown  Cola  (comic)  with 
20%  and  Kodak  Verichrome  with  14%. 

■ 

W.  G.  Rice,  Chfirter 
Member  of  AP,  Dies 

William  Gardner  Rice,  71,  publisher 
of  the  Houghton  (Mich.)  Daily  Mining 
Gazette  and  the  Calumet  Evening 
News  Journal,  died  Sept.  4  at  the 
family  home  in  Houghton. 

Mr.  Rice  was  one  of  the  foremost 
citizens  of  the  Copper  Country.  He 
was  a  stalwart  pioneer  of  the  Fourth 
Elstate  in  the  Upper  Peninsula,  and  a 
charter  member  of  the  Associated 
Press,  the  only  one  in  Michigan  at  the 
time  of  his  death. 

A  native  of  Charlotte,  Mich.,  Mr. 
Rice  moved  to  Houghton  with  his  par¬ 
ents  and  later  obtained  a  law  degree 
from  Northwestern  University.  He 
later  became  manager  and  editor  of 
the  Portage  Lake  Mining  Gazette  and 
in  1898  he  organized  the  Mining  Ga¬ 
zette  company. 

When  the  company  was  organized 
Mr.  Rice  was  secretary  and  treasurer, 
but  within  a  short  time  he  was  made 
president,  a  position  he  held  in  the 
company  until  a  few  years  ago  when 
he  became  publisher  and  his  son,  John 
W.  Rice,  was  made  president.  In  1900 
the  Mining  Gazette  company  took  over 
the  Calumet  Evening  News,  which 
several  years  ago  was  merged  with  the 
Hancock  Copper  Journal,  and  is  now 
known  as  the  Evening  News-Journal. 

Mr.  Rice  is  survived  by  his  widow; 
a  son  and  daughter-in-law,  Mr.  and 
Mrs.  John  W.  Rice  of  Houghton;  a 
son-in-law  and  daughter,  Mr.  and  Mrs. 
Lawrence  J.  Coman  of  Jackson,  Mich.; 
one  sister,  Mrs.  Hattie  Eklwards  of 
Houghton;  and  two  grandsons,  James 
and  Thomas  Coman  of  Jackson. 

■ 

Sotevepost  Picture 
Basis  of  Libel  Suit 

“Humiliated  and  embarrassed”  at 
publication  in  the  Saturday  Evening 
Post  of  their  picture  with  three  chil¬ 
dren  as  “a  typical  family”  of  Jehovah’s 
Witnesses,  the  socially -prominent  Wil¬ 
liam  C.  Moorheads,  of  Anchorage, 
Louisville  suburb,  on  Sept.  6  sued  the 
magazine  for  $40,000. 

Two  nearly  identical  petitions,  one 
by  William  C.,  glass  products  sales¬ 
man,  and  another  by  his  wife,  Mrs. 
Ethel,  asked  for  $20,000  each. 

The  picture,  made  at  a  Louisville 
golf  course,  was  used  in  an  issue  a 
year  ago  to  illustrate  an  article  by 
Stanley  High  captioned,  “Armaged¬ 
don,  Inc.”  As  cutlines  was  this  word¬ 
ing:  “Witnesses  Look  Like  Average 
Citizens — In  Fact  They  Are — A  Typi¬ 
cal  Louisville  Family  of  Witnesses.” 
No  one  in  the  Moodheads  family  is  a 
member  of  the  sect,  the  plaintiffs 
cited. 


Ledger  Building 
And  Loan  Ass'n 
Gets  U.  S.  Charter 

Owned  by  Newspaper 
Employes  os  Mutual  Assn. . . 
Was  State-Chartered 

A  group  of  thrifty  Philadelphia 
newspapermen  “went  Federal”  when 
the  Public  Ledger  Company  Building 
and  Loan  Association,  at  its  last  meet¬ 
ing,  was  converted  from  a  State-chart¬ 
ered  institution  and  accepted  its  Fed¬ 
eral  charter  under  the  title  of  the 
Public  Federal  Savings  and  Loan 
Association. 

Daddy  of  the  original  association  was 
the  late  Oscar  C.  A.  Covvey,  Ledger 
cashier  for  many  years.  He  believed 
that  the  habit  of  systematic  saving 
which  Ledger  employes  had  formed 
through  their  instalment  purchases  of 
Liberty  bonds  during  World  War  I 
should  be  continued.  The  building 
and  loan  association  bearing  the  news¬ 
paper’s  name  was  incorporated  in 
1920.  During  the  ensuing  21  years, 
good  and  bad,  the  average  rate  of  in¬ 
terest  paid  by  the  association  was 
314%,  no  member  lost  a  penny  of  his 
investment  even  when,  in  the  depres¬ 
sion  years,  other  organizations  of  the 
same  type  were  liquidating  in  droves, 
and  many  Ledger  employes  bought  and 
paid  for  their  own  homes  through  the 
association. 

Used  Newspaper  Ads 
Much  of  the  success  of  the  associa¬ 
tion,  as  reflected  in  its  record  and  in 
its  recent  expansion,  is  attributed  to 
newspaper  advertising.  In  small 
space,  the  copy  has  played  up  the 
advantages  of  systematic  savings.  The 
results  in  inquiries  and  new  accounts 
have  been  immediate  and  continuous, 
according  tp  John  C.  A.  Rigney,  presi¬ 
dent,  who,  as  the  familiar  saying  goes, 
“used  to  be  a  newspaperman  himself.” 

Newspapermen  of  local,  national  and 
international  prominence  are  noted  on 
the  membership  rolls.  Cyrus  H.  K. 
Curtis  was  a  charter  member  and 
bought  shares  of  stock  in  each  semi¬ 
annual  series.  John  C.  Martin,  gen¬ 
eral  manager  of  the  Ledger  properties 
until  a  few  years  ago,  was  the  first 
president.  Charles  A.  Tyler,  now 
president  of  the  Philadelphia  Inquirer 
Company,  was  vice-president  and 
chairman  of  the  board  of  directors. 
Oscar  Covvey  served  as  secretary  from 
the  beginning  until  his  death  in  1925. 

Other  Ledger  men,  past  and  pres¬ 
ent,  who  were  directors  or  members 
over  the  years  were:  David  Smiley, 
now  editor  and  publisher  of  the  Tampa 
(Florida)  Times;  Frederick  William 
Wile,  famous  correspondent;  the  late 
“Billy”  Rocap,  sports  editor;  George 
“Stoney”  McLinn,  sports  columnist, 
magazine  editor  and  now  sports  com¬ 
mentator  on  Station  WIP;  Harry  B. 
Nason,  Jr.,  formerly  managing  editor 
of  the  New  York  Post,  and  now  execu¬ 
tive  editor  of  the  Ledger;  Walter  M. 
Yust,  formerly  literary  editor,  and  for 
many  years  now  on  the  executive  edi¬ 
torial  staff  of  the  Elncyclopedia  Britan- 
nica;  Thomas  F.  Healey,  political  cor¬ 
respondent  as  much  at  home  in  Lon¬ 
don  as  in  Washington;  the  late  Frank 
McCracken,  sports  feature  writer; 
Charles  M.  Morrison,  editor  of  the 
Ledger;  Charles  Kapnic,  city  editor; 
George  Steele  and  Edward  Wingert, 
formerly  advertising  managers  of  the 
Ledger  and  now  with  the  Bulletin; 
Leon  Holtsizer,  production  manager 
of  the  Inquirer;  Sam  Schwab,  Inquirer 
Sunday  editor;  the  late  John  M.  An- 
nenberg,  circulation  manager  of  the 
Ledger  and  later  the  Inquirer,  and 


Garry  "Erb,  national  advertising  tnan- 1 
ager  of  the  Ledger.  | 

Owned  by  the  employes  as  a  mu- 
tual  association  from  the  very  begin, 
ning,  it  began  to  extend  its  member¬ 
ship,  first  to  the  Curtis  Publishii^ 
Company  and  then  to  other  neighbor, 
ing  businesses,  such  as  the  Beck  Eq. 
graving  Company,  of  which  Charles 
Beck  became  a  member. 

Like  all  other  old-line  building  and 
loan  groups  in  Philadelphia,  the  asso- 
ciation  was  operated  purely  as  a  side 
issue  until  May  1,  1940,  when  it  moved 
from  the  Ledger  offices  and  beg® 
full-time  operation  in  the  building  at  -J 
705  Chestnut  Street. 

Although  the  membership  has  not 
been  restricted  to  Ledger  employes  for 
many  years,  all  but  two  of  the  IJ 
directors  are  now  or  were  formerly 
connected  with  that  newspaper. 

Rignay  an  Early  Mamber 
Mr.  Rigney  is  one  of  the  organizers 
of  the  association  and  a  director  since 
the  early  days,  and  treasurer  for  16 
years.  He  was  with  the  Ledger  for 
26  years,  serving  in  the  last  16  years 
as  cashier  and  paymaster,  and  left  the 
paper  a  little  more  than  a  year  ago 
to  become  general  manager  of  the 
association.  W.  S.  Price,  formerly 
treasurer  of  the  Ledger,  is  vice-presi¬ 
dent;  William  H.  Shelmerdine,  for¬ 
merly  of  the  administrative  staff  of  the 
Ledger,  is  secretary;  and  John  Cleary, 
of  the  Ledger’s  advertising  department 
is  treasurer.  On  the  executive  ewn- 
mittee,  in  addition  to  the  officers  are 
E.  J.  McGonigle,  formerly  art  manager 
of  the  Ledger,  and  R.  C.  Shappell,  of 
the  Ledger  composing  room. 

Edwin  J.  Pollock.  Ledger  managing 
editor,  heads  the  group  of  directors 
now  connected  with  the  paper,  includ¬ 
ing  E.  P.  Andereck,  of  the  news  desk: 
Howard  A.  Chittick,  cashier;  George 
E.  Kilpatrick  and  Frank  Rahill,  ad-  ^ 
vertising;  C.  F.  Lange,  composing,  and 
Walter  V.  Mitthauer,  engraving.  The 
other  two  directors  are  Frank  C.  Stie- 
fel,  of  Curtis  Publishing  Company,  and 
James  M.  Henneberry,  of  the  Mitten 
Bank. 

■ 

George  McCormick 
Retires  in  Memphis 

George  McCormick,  76,  has  retired 
from  the  Memphis  CTenn.)  Commer¬ 
cial  Appeal  after  48  years  in  that  pa¬ 
per’s  editorial  department. 

Mr.  McCormick  was  assistant  to  the 
late  C.  P.  J.  Mooney,  editor.  He  first 
handled  Tri-State  news  and  became 
managing  editor.  He  was  assistant 
market  editor  when  he  retired. 

Born  in  Jasper  County,  Miss.,  he 
went  to  work  in  a  newspaper  office  in  1 
Enterprise,  Miss.,  when  he  was  14.  He  j 
was  a  printer  in  Meridian,  Miss,  (k  1 
the  way  to  Chicago  to  go  to  work,  he 
stopped  in  Memphis  and  went  to  work 
on  the  Commercial  Appeal. 

Mr.  and  Mrs.  McCormick  celebrated 
their  50th  wedding  anniversary  in 
1938.  They  have  eight  children. 

CORRECTION 

In  a  Washington  dispatch  in  the 
Aug.  30  issue  of  Editor  &  PuBLiSBnit 
was  erroneously  stated  that  George 
DeWitt,  formerly  managing  editor  «f 
the  Washington  Times-Herald  had 
entered  into  the  business  of  publi^- 
ing  a  shopping  weekly  in  Arlington 
County,  Va.  That  misstatement  was 
based  on  information  supplied  bj 
three  former  associates  of  Mr.  DeWitt 
who  were  misinformed.  The  news¬ 
paper  management  has  appointed  » 
successor  to  Mr.  DeWitt  but  his  (ti¬ 
mer  duties  have  been  assigned  b 
Charles  G.  Duffy  on  the  night  shift 
and  Michael  Flynn  on  the  day  skk 
in  association  with  Frank  Waldrop 
foreign  and  political  news  editor,  asd 
Publisher  EHeanor  M.  Pattersoa 


^V.\ABlC/y> 


Chicago:  211  West  Wacker  Drive 
New  York:  220  Host  42nd  Street 
San  Francisco:  1st  Not  I  Bonk  Bldg 


Gail  Borden  Flies  burbage  to  retire 

William  P.  Burbage,  member  of  the 
rp  financial  advertising  department  of 

10  tiliyiUllU#  the  Philadelphia  Evening  Public 

*  'l  Tf  ■  ^  II  Ledger  since  1918,  will  retire  Oct.  1 

Advents  /\rmY  V^Cdl  under  a  pension-payment  plan  offered 

to  employes  over  65  years  old  by 

Chicago  Times  M.E.  to  Write  Robert  Cresswell, 

On  British  Defense  .  .  .  Sue- 

_  years  ot  service,  _ _ , 

ceeded  by  Marvin  McCarthy  assistant  to  the  publisher,  will  give 
,  „  ,  ,  ,  ,  a  dinner  to  the  veteran  on  Sept.  24. 

Capt.  Gail  Borden  who  has  been 
managing  editor  of  the  Chicago  Times 
for  the  past  2^  years  and  expects  to 


done  by  these  magazine  articles;  to  Central  ClrCUlatOrS 
our  public  we  can  give  reassurance  m  «  »  .  . 

over  the  signature  of  the  men  they  To  B4eet  IH  ChlCa^O 
know  and  trust  that  the  services  they  c*  *  o-  i  *•  n* 

render  are  honest  services;  for  our  Central  States  Circulation  Managers 

own  newspapers,  we  have  the  devel-  S 

opment  of  new  linage  at  a  time  when  f  Stevens  for 

publisher  In  classifications  are  threatening  to  *  i  which 

CSS  long  be  curtailed  or  to  disappear  cL-  ^  to  carrier  promo- 

.  Duroages  long  ,  ,  „  tion,  circulation  revenue,  and  prob- 

George  J.  Auer,  „  ..  .,  ,  ,  lems  of  circulators  in  cities  with  de- 

Clark  R  Waite,  president  of  the  fgnse  contracts  will  be  discussed. 
Southern  California  As^iated  News-  President  Walter  G.  Andrews,  Ft. 
papers  group,  directed  the  Copley  vVayne  (Ind.)  News-Sentinel,  will 

managers  attention  to  the  obligation  preside.  Dr.  Leroy  N.  Vernon,  Uni- 

of  newspapers  to  thwart  the  threat  of  varsity  of  Iowa  psychologist,  will  be 
dictatorship  at  its  root,  by  seeing  that  Tuesday  luncheon  guest  speaker, 
pubhc  offi^s  from  the  most  lowly  on  His  subject  is  “The  Right  Man  in  the 
up  are  filled  by  competent  and  able  Rjght  job.”  Harold  Sugard,  St.  Paul 

Dispatch-Pioneer  Press,  will  discuss 
HR*  Navy'*  C«ii*or*  ”1.  Q.  Personnel  and  Clerical  Tests 

The  confusion  caused  by  the  admin-  for  Carrier  Salesmen.” 
istration’s  attempt  “to  wheedle  the  Michael  E.  Moyer,  LaPorte  (Ind.) 
press  into  self-censorship”  was  de-  Herald-Argus,  will  present  the  results 
scribed  by  Edward  T.  Austin,  editor-  of  a  survey  of  small  dailies  on  ways 
in-chief  of  the  San  Diego  papers.  He  of  promoting  circulation.  Robert  Tay- 
retold  the  story  of  the  arrival  in  San  lor,  Flint  (Mich.)  Journal,  will  tell 
Diego  Bay  of  the  Free  French  de-  about  the  Journal's  new  idea  in  re- 
stroyer  Le  Triomphant  (E.  &  P.,  Aug.  gional  editorial  news  coverage 

30,  p.  16),  when  the  Navy  neither  gave  ■  _ 

any  information  about  the  vessel  or  N.  Y.  BANS  MAGAZINE 
asked  that  the  story  be  withheld  until  On  the  application  of  Mayor  F.  H. 
12  hours  after  publication  of  a  story  LaGuardia,  who  has  been  conducting 
and  pictures,  and  then  complained  a  campaign  against  the  publication  of 

that  the  publication  had  been  embar-  lurid  magazines,  Justice  Aaron  Steuer 

rassing  to  Washington.  signed  an  order  in  New  York  Su- 

“A  few  days  after  the  French  ship  preme  Court  Sept.  9  directing  Elite 

_ _ _  _ _ _  arrived,”  he  added,  “a  photographer  Publications,  Inc.,  New  York,  to  cease 

engineering  section  of  the  Air  Corps  tidpating  in  the  four-day  gathering  of  bom  Life  came  to  town,  requested  the  publishing  Dash,  a  monthly  10-cent 

at  Wright  Field,  Dayton.  business  conferences  and  round-table  some  of  our  boys  in  posing  the  pictorial  magazine,  and  forbidding  dis- 

Appointment  of  Marvin  McCarthy,  discussion,  topped  off  by  a  reception  French  sailors  in  various  spots  around  tributors  to  offer  it  for  further  sale. 

Times  sports  editor,  as  acting  manag-  given  last  night  by  Col.  and  Mrs.  Cop-  town  and,  in  return  for  our  assistance.  The  Mayor’s  action  was  the  first 

ing  editor  of  the  tabloid  Times  until  ley  and  a  dinner  tomorrow  night  for  g^ve  us  a  set  of  pictures  with  permis-  under  a  law  passed  by  the  State  Legis- 
Oct.  15  and  managing  editor  there-  the  publishers  and  executives.  print  them.  lature  at  its  last  session  which  places 

after,  was  announced  this  week  by  S.  LInaae  Drop  Seen  “Just  to  play  safe,  we  submitted  an  immediate  court  ban  on  publica- 

E.  'Ihomason,  publisher.  Succeed-  ,  .  r  u  Ibem  to  the  local  naval  authorities  and  tions  which  the  mayor  of  any  city  or 

ing  Mr.  McCarthy  as  sports  editor  is  .  ''^"ile  speaking  primarily  of  the  v^g^e  told  that  we  could  not  use  them;  town  in  New  York  State  might  form- 

Gene  Kessler,  a  member  of  the  Times  situation  in  his  own  city  Arthur  K.  ^^at  to  do  so  would  be  contrary  to  ally  declare  as  indecent  or  improper, 

sports  staff.  Whyte,  manager  and  publisher,  San  ^aval  policy;  that  they  wished  we 

Iordan  Is  Pile*  Diego  Union  and  Tribune-S«n,  pre-  ^ould  forget  all  about  the  French  shin. 

„  ,  „  ,  .  ...  •  turned  the  peak  j  replied  that  I  would  withhold  them 

the  next  year,  this  time,  but  that  if  they  appeared  in 
Ruppel  as  Times  managmg  editor  m  but  that  curtailment  of  production  ex-  t  macazinp  a  week  or  so  hence  that 
1939,  has  been  a  civilian  pilot  for  a  senses  and  increased  rates  for  all  t  a  week  or  so  hence,  that 

.  ,  T  ^  penses  ana  increasea  rates  lor  an  gjj  fg,.  gg  j  ^gg  concerned  all  bets  were 

1  classes  of  advertising  might  offset  an  g^j  that  henceforth  we  would  do 

he  h^  ^en  actively  engaged  otherwise  inevitable  operation  loss.  ^ur  own  censoring;  that  I  was  getting 

^rps  ^He*rLentlv  oa^ed^his^  final  Restrictions  and  priorities  will  re-  tired  of  having  pictures  suppressed 
anTr^Sws^'wtogj!  “V"  while  workers  and  U,en  seeing  them  in  Life  shortly 

f.  11  /I  J-  J  1  ^  T>  •  i  Will  enjoy  increased  earning  power,  thereafter. 

IwMininv  Tfmes*”^anavint»  e'ditor  ^^at  available  goods  will  find  a  “This  message  was  relayed  to  the 
rant  RnrHen  was  Hramf  "^itic  col  ’  market,  he  Said.  This  may  cause  chief  of  staff  and  a  half  hour  later 

Slict  an5  ^orr®  conrsn^n^t^i;  advertisers  to  reduce  their  space,  and  the  pictures  were  returned  to  us, 

..  c,.  ^  ^  ■  ,1  A  newspapers  to  maintain  their  position  approved  for  publication, 

the  Times  over  a  nine-year  period.  A  r-  •  Tf 

native  of  Houston,  Tex.,  he  received  The  question  is;  If  he  pictures 

his  A.B.  degree  from  Dartmouth  in  The  economic  picture  holds  some  were  mimical  to  national  defense  if 
1926  and  his  master’s  degree  from  Har-  hope  for  newspapers  as  compared  with  they  appeared  in  the  Union,  why 
vard  in  1927  other  media  —  radio,  magazines  and  weren  t  they  even  more  undesirable 

u  f  -r-  j  »  •  1  i  a  billboards  —  which  require  long-term  if  they  were  to  be  given  national  cir- 

Members  of  the  Times  editorial  staff  j.Qntracts,  in  the  opinion  of  A.  W.  culation?  Certainly  no  diplomatic 
pr^ented  Capt.  Borden  with  a  pilot  s  situation  had  changed  in  the  half-hour 

wristwatch  at  a  farewell  cocktail  party.  Existing  contracts  expire,”  he  between  the  refusal  to  pass  them  and 

Mr.  McCarthy,  38  years  old,  in  as-  declared,  “it  is  my  belief  that  the  me-  the  revised  opinion  which  permitted 
suming  the  duties  as  managing  editor  dium-sized  and  smaller  advertisers  us  to  print  them.” 
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EDITOR  &  publisher! 


N.  Y.  PubUshers 
Told  U.  S.  PubUc 
Faces  Awakening 

Bolton  Landing,  N.  Y.,  Sept.  9 — A 
“rude  awakening”  was  promised  to 
the  American  people  by  Frederick 
M.  Eaton,  assistant  general  counsel 
to  the  Office  of  Production  Manage¬ 
ment,  in  a  dinner  address  last  night 
before  the  summer  meeting  of  the 
New  York  State  Publishers  Associa¬ 
tion.  There  is  no  longer  any  room 
for  the  luxuries  of  life,  Mr.  Eaton 
said,  adding  that  while  every  effort 
will  be  made  to  prevent  unemploy¬ 
ment  in  industries  not  directly  con¬ 
cerned  with  defense,  large  segments 
of  American  enterprises  are  going  to 
be  compelled  to  cut  down.  He  also 
declared  that  the  loss  of  work  due 
to  strikes  and  labor  stoppages  will 
have  to  stop. 

Defeat*  Work  Described 

Gen.  John  F.  O’Ryan,  war-time 
commander  of  the  27th  Division  and 
now  director  of  the  Civilian  Defense 
of  New  York  State,  described  the  ac¬ 
tivities  of  the  more  than  100  defense 
councils  in  the  state. 

“It  is  incredible,”  said  Gen.  O’Ryan, 
“that  isolationists  in  this  country 
would  choose  to  wait  and  battle  and 
die  in  their  own  land,  where  our  wo¬ 
men  and  children  would  be  helpless 
victims.  Throughout  the  course  of 
history,  the  innocent  people  of 
Europe  have  been  used  to  taking  it 
on  the  rubbish  heaps  that  were  once 
their  homes,  but  Americans  are  of  a 
different  temperament.” 

Arthur  (“Bugs”)  Baer,  INS  column¬ 
ist.  contributed  a  “Summary  of  Cur¬ 
rent  Events”  in  the  vein  that  might 
have  been  expected  by  his  followers. 

Two  sentimental  touches  marked  a 
meeting  which  was  otherwise  jam- 
packed  with  business.  The  annual 
dinner  opened  with  the  150  members 
and  guests  standing  in  a  moment  of 
silent  respect  to  the  late  Mrs.  Sara 
Delano  Roosevelt.  The  second  was 
the  presentation  of  a  life-membership 
card  to  Arthur  D.  Hecox,  past-presi¬ 
dent  of  the  association  and  retired 
publisher  of  the  Albany  Knicker¬ 
bocker  News  and  the  Saratoga  Springs 
Saratogian.  A  strong  tribute  to  the 
work  of  Mr.  Hecox  was  paid  by 
Frank  E.  Gannett,  the  first  associa¬ 
tion  president,  and  the  card  was  pre¬ 
sented  by  President  Henry  M.  James, 
editor  of  the  Hudson  Star,  who  was 
toastmaster. 

All  of  the  business  sessions,  ar¬ 
ranged  by  Vice-President  James  E. 
Stiles,  publisher  of  the  Nassau  Daily 
Review-Star,  Rockville  Centre,  were 
executive.  A.  V.  Miller,  treasurer  of 
the  New  York  Herald  Tribune,  out¬ 
lined  efforts  of  the  publishers  to  ob¬ 
tain  legislation  which  would  recog¬ 
nize  the  continuity  of  employment 
afforded  to  newspaper  workers  under 
the  state  social  security  act. 

Newspaper  ley  Prebleei 

Matt  Sullivan,  circulation  director 
of  the  Gannett  Newspapers,  declared 
that  publishers  have  not  given  suffi¬ 
cient  attention  to  the  newspaper  boy 
problem,  which  is  growing  more  seri¬ 
ous  with  the  attractions  held  out  for 
older  boys  by  defense  industries.  Dr. 
Mark  Ellingson.  president  of  the  Ro¬ 
chester  Athenaeum  and  Mechanics 
Institute,  reported  on  the  progress  of 
the  Eknpire  State  S<d\ool  of  Printing, 
stating  that  the  school  has  also  suf¬ 
fered  slightly  from  the  attraction  of 
defense  employment,  although  pros¬ 
pects  for  the  new  school  year  enroll¬ 
ment  were  better  than  in  1940. 

An  entire  afternoon  was  devoted  to 
a  round-table  discussion  led  by  Frank 
E.  Tripp,  general  manager  of  the  Gan¬ 


nett  Newspapers,  on  the  problems  of 
newspaper  publishing  under  a  de¬ 
fense  economy.  This  discussion  was 
off  the  record. 

“The  fifth  column  of  American 
business”  was  the  term  applied  by 
John  C.  Watson,  president  of  the  New 
York  State  Council  of  Retail  Merch¬ 
ants,  to  the  diversion  of  sales  from 
retail  stores  to  various  wholesale  and 
manufacturing  channels.  Retail  mer¬ 
chants,  he  said,  had  lost  $250,000,000 
during  the  past  year  through  this  di¬ 
version,  and  newspapers  had  lost  not 
less  than  $10,000,000  to  $12,000,000  in 
New  York  State  alone  through  this 
switching  of  trade  from  legitimate 
channels  which  give  genuine  service 
to  their  customers. 

Another  luncheon  speaker,  Charles 
E.  Honce,  general  news  editor  of  the 
Associated  Press,  declared  that  the 
American  people  were  getting  the 
news  from  abroad,  regardless  of  cen¬ 
sorship,  transportation  and  transmis¬ 
sion  difficulties,  and  propaganda.  Cor¬ 
respondents  who  had  returned  from 
other  lands,  he  said,  could  add  sur¬ 
prisingly  little  to  what  had  already 
been  printed. 

Endorsement  of  the  plan  to  create 
a  memorial  to  John  Peter  Zenger  in 
Historic  St.  Paul’s  Church  in  East- 
chester,  N.  Y.,  was  unanimously  voted 
on  the  motion  of  E.  M.  Water  bury, 
publisher  of  the  Oswego  Palladium- 
Times. 

The  effect  of  priorities  rulings  on 
newspaper  publishing  was  described 
by  Cranston  Williams,  general  man¬ 
ager  of  the  A.N.P.A.,  at  the  Tuesday 
luncheon. 

Karl  H.  Thiesing,  executive  secre¬ 
tary  of  the  association,  talked  off  the 
record  on  labor  matters.  A.  J.  Mc¬ 
Donald,  publisher  of  the  Albany 
Knickerbocker  News,  was  entertain¬ 
ment  chairman  and  awarded  several 
golf  and  bridge  prizes  at  the  dinner. 

(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  jor  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 

“Bundles  for  Buddies" 

THE  Boston  Record-American-Sun- 

day  Advertiser  drew  some  25,000 
people  to  a  benefit  entertainment  at 
the  Boston  Garden  Sept.  7  The  Bos¬ 
ton  Hearst  papers  sponsored  the 
“Bundles  for  Buddies”  occasion  for 
soldiers  in  New  England  camps.  Ad¬ 
mission  was  a  gift;  an  estimated 
twelve  tons  of  smokes,  shaving  ac¬ 
cessories,  candies,  etc.,  was  received 
at  the  Garden  gate  and  transported  to 
the  Army  base  there  in  a  fleet  of 
motor  trucks.  Russell  Harmon,  Re¬ 
gional  Director  of  the  United  Service 
Organizations  in  New  England,  di¬ 
rected  the  transfer  of  the  25,000 
pounds  of  gifts. 

Topping  the  list  of  entertainers 
from  Boston,  theatres,  and  night  clubs 
was  A1  Jolson  and  his  company  from 
the  show  “Hold  On  to  Your  Hats.”  It 
is  reported  that  the  Police  and  Garden 
officials  agreed  that  it  was  the  largest 
audience  ever  to  attend  an  entertain¬ 
ment  in  Boston. 

Sendee  Men's  Broadcast 

RELATIVES  of  service  men  appeared 

as  San  Francisco  Examiner  guests 
on  a  radio  program  over  shortwave 
station  KGQ  broadcast  from  San 
Francisco  and  from  Alaska.  Greetings 
were  exchanged  between  troops  in 


Alaska  and  relatives  as  a  result  of  the 
newspaper’s  action.  The  program 
later  was  rebroadcast  over  regular 
wave  by  KYA,  San  Francisco. 

"Give-Away"  Department 
A  “GIVE-AWAY  Department”  is 
meeting  with  a  tremendous  response 
in  the  Tulsa  (Okla.)  Tribune.  Any¬ 
one  who  has  anything  to  give  away — 
as  for  example,  a  litter  of  puppies — is 
listed  without  charge.  In  the  'Tribune 
this  department  is  part  of  a  column 
conducted  by  Roger  V.  Devlin,  but  it 
could  be  run  separately. 

Proof  of  the  tremendous  popularity 
of  the  department  came  when  a  goat 
was  listed  as  a  “give-away.”  Unfor¬ 
tunately,  there  was  a  typographical 
error  in  the  telephone  number,  and 
the  socialite  whose  number  was  er¬ 
roneously  listed  squawked. 

War's  Effect  at  Home 

THE  Amarillo  (Tex.)  Globe  has 
started  a  feature  on  war-born  short¬ 
ages  of  home  essentials.  The  column 
is  titled  “Sherman  Says,”  a  pun  on 
what  General  Sherman  said  war  was. 
Readers  contribute  items  about  how 
the  war  has  affected  their  homes. 

Samples:  There  is  a  serious  short¬ 
age  of  cowboys;  women  are  digging 
tulip  bulbs  to  give  the  bulbs  a  rest 
to  prevent  rotting,  for  no  bulbs  are 
coming  from  Holland;  shortages  of 
sardines,  olives,  olive  oil  and  natural 
cod  liver  oil.  The  column  runs  daily 
on  the  editorial  page. 


CLASSIFIED 

RATES 


"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 
"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 
PERSONNEL  SERVICE 

As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers’  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  There  is  no  fee  for  Personnel 
Service  placemarrts  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  THURSDAY 
Count  five  words  to  the  line  for  classified 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  is  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  or  your 
own  address  as  the  signature  for  replies, 
is  considered  as  three  words. 
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QUALITY  •  ECONOMY 

THEY  CAM  AMD  QQ  GO  TOGCTHfR 


•  BOOKLITS 

•  FOLDERS 

•  CATALOGS  OCeAtTMfNTS 

•  SALES  HELPS 


DEsenmvE 

MANUAi 

ONMQUEST 


LAUREL  PROCESS  COMPANY 

4B0  ttNtl  S1RHT  NEW  TOEIK 
WtlKEII  b  3030’ 


Newspapers  For  Sal* 


PennsylTsnia  New^apers:  One  daily  (gt 
000 ;  two  exclusive  weeklies.  Give  S.Z 
cial  references.  Harwell  t  Fell,  BiraiS 
ham.  Alabama. _  “ 


Unopposed  County  Seat  DaiUet 

Southwest,  grossing  $95,000;  cireulatiM 
5.800;  quarter  interest  management,^ 
tion  on  rest.  $24,000  cash.  ~ 

Deep  South,  grossing  $70,000;  cireulatiw 
5,188;  5  linotypes;  at  3/5  stock  ^ 
agement.  $40,000  cash. 

TVA  section,  grossing  $28,000;  eight.pu, 
Goss  Comet  and  two  linotypes;  $37  oca^ 
$12,000  cash. 


Murray  E.  Hill,  Broker,  Nashville,  Tensi 


Newspaper  trekers 

Capable  handling,  buying,  selling,  Mergij 
No  leases  or  trades.  Highest  refarsoM 
LEN  FEIGHNER  AGENCY.  Nashville, 


Newspapers  Wasted 

Complete  country  weekly  sewqweper  for 
to  close  estate.  M.  Ourds,  Florida,  Hr 
York. 

Wanted;  Daily  Newspaper  in  Northern  Hn 
England  or  Northwestern  New  Tek 
State.  $15,000  cash  down  psysisit' 
also,  weekly  wanted  in  same  territory-^ 
$7,500  cash  down  payment.  Box  S7$|. 
Editor  &  Publisher. 


_  Help  Wanted _ 

Advertising  Salesman  to  cover  Farm  isl 
Garden  accounts.  Must  be  thorouskiy 
familiar  with  this  type  of  account,  ni 
have  a  knowledge  of  planting  and  proh 
lems  of  growers.  Good  opportunity  fe 
the  right  man.  Salary.  Write,  giviai 
full  details  of  experience,  referenen. 
etc.  Box  3760,  Editor  A  Publisher. 
Advertising  Solicitor,  experienced,  wsaw 
for  small  »w  England  daily.  Draft  ei. 
empt.  college  graduate.  Referenen. 
salary  expected.  Box  3725,  Editor  A 

_ Publisher. _ 

Author  desires  assistance  college  grsli. 
ate;  good  writer  and  personality;  sen 
arios;  East.  Box  3750,  Editor  ft  M 
lisher. 


SiteatioM  Waeted 
Admiaistrative 


Ambitious  Business  Manager,  36,  Irish  te  I 
rent,  now  (as  always)  employed,  snb  L 
advancement.  Interested  accounting,  i4 
vertising  and  circulation  problems  « 
iiiedium-sized  daily.  Box  3736,  Editor 

&  Publisher. _ 

Business  Manager,  35,  able  to  get  latii' 
mum  revenue  from  circulation  and  id 
departments.  Experience  in  rate  is 
creases;  journalism  graduate,  family.  Boi 

3675,  Editor  ft  Publisher. _ 

Business  Manager,  who  came  op  the  bird 
way,  seeks  change.  Age  35,  qnsliled. 

Box  3730.  Editor  &  Publisher. _ 

Editor,  manager,  executive;  outstandiai 
record  in  small  daily  field  for  prolb. 
prestige,  enterprise  and  accompliik. 
ments.  Repeated  recognition  for  ability, 
dependability,  hard  work.  Two  papm 
in  fourteen  years;  voluntarily  deiiR 
change.  Age  35.  Finest  references.  Cs^ 
ble  improving  and  satisfactorily  mansfiii 
daily  or  assisting  publisher.  Write  filly 
and  in  confidence.  Box  3655,  Editor  1 

Publisher. _ 

Experienced  Business  Manager  and  Auditn. 
now  with  Federal  Government,  deiim 
to  return  to  newspaper  field.  Box  3(11 

Editor  &  Publisher. _ 

Former  metropolitan  city  editor,  enjoyini 
remunerative  earnings  in  public  relati^ 
prefers  newspaper  post  of  responsibility. 
Advertising-minded;  flair  for  promotiw. 
Forty.  Intensive  worker.  Salary  $7,500. 

Box  3677.  Editor  ft  Publisher. _ _ 

Working  Manager — (Former  Proprletorl- 
experienced  office  administration;  (fl- 
cient  plant  manager;  business  bulMtr. 
Box  3680.  Editor  ft  Publisher. 


SltaotioM  Waated 
_ Aivertisiay _ 

A  damned  good  adman,  20;  broad  expeh 
ence,  A-1  record  can  stand  closest  sent 
iny;  seeks  permanent  spot  in  New  Ei; 
land;  can  manage;  now  on  big  Easten 
daily.  Married.  Box  3755,  Editor  s 

Publisher. _ 

AdverttilBg:  Age  45,  twenty  years*  expsn 
ence,  college  background;  copy,  layaati. 
exceptional  salesman  capable  crealist 
ideas  for  extra  linage.  Employed  Isrp 
daily,  good  references  including  presea' 
employer.  Box  3687,  Editor  ft  Pnoliihet 
Advettliing  Artist,  excellent  lettering;  by 
out,  posters,  etc.  Knowledge  reproise 
tion.  Nineteen  years’  metropolitsi 
newspaper  experience.  Box  3737,  K*' 

tor  ft  Publisher. _ _ 

Advsrtlstng  Mas — employed,  but  ws^ 
change;  age  33,  single;  ten  years 
experience;  ideas,  special  prorootissi. 
go^  layouts  and  copy.  Box  3715,  EdHw 

ft  Publisher. _ 

Advertising  Mu,  married,  experienced  b 
copy  writing,  display  layout  and  sellisl 
Now  employed  small  daily.  Seekial 
betterment.  Excellent  references.  Bsi 
3748.  Editor  A  Publisher. 
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SitHotioat  Waatad 

Advcrtistaf  (Coat’d) 


ADVEKT18INQ  MANAGER 
or 

NATIONAL  or  LOCAL  DEPT. 


Age  32  —  Proteatant. — Married.  —  Thor¬ 
oughly  schooled  and  experienced  in  all 
olMsea  of  advertising.  13  years  on  one  of 
largest  and  best  papers  in  country. 
Handled  all  elassificstions  of  both  national 
tod  local  accounts.  Now  employed  as  ad¬ 
vertising  manager  of  medium  sited  daily 
whi^  made  outstanding  records  in 

highly  competitive  field  under  applicant's 

Jurisdiction. 

'  Desires  change  for  personal  reasons.  En- 
iort  tough  competition.  References  from 
Vational  Representatives,  past  employers, 
and  opposition  publishers.  Salary  desired 

***MX  3744.  EDITOR  ft  PUBLISHER 

manAgbr  or  solicitor.  Rich 
dally.  weeVly,  radio,  experience.  Force- 
fnl  layonU.  Single.  20.  Midwest  pre- 
furred.  Box  36S4.  Editor  ft  Publisher. 
j^TtrtlsIiig  Uanaftor,  twelve  years'  experi- 
enee!  Age  85.  now  employed.  A  real 
worker  I  Box  8740.  Editor  ft  Publish^ 
AAnrtlt"!  BCanager-SoUeltor,  resourceful 
and  thoroughly  seasoned  in  local  and 
National  copy  having  had  eighteen  years' 
Mperlence  on  tough  assignments.  Suffi¬ 
cient  age  to  command  respect,  young 
enough  to  be  aggressive.  Prepares  own 
copy  and  layouts.  I  am  interested  only 
in  a  permanent  location  with  substantial 
newspaper  in  the  Middlewest.  Good  res- 
ton  for  seeking  change.  Record  will  stand 
closest  inspection.  If  linage  is  your  prob- 
leT"  then  write  Box  8612.  E.  ft  P. 
ftdvertUlng  ICanacer-Solieitor.  A-1.  Proven 
ability.  Have  ideas  and  work  hard  to 
bring  resulU.  Twelve  years’  experience 

_ now  employed.  P.  O.  Box  668,  New- 

port  News,  Virginia.  _ _ 

Adeertlalng  Salesman;  1941  high  school 
graduate,  newspaper  background,  pleas¬ 
ing  personality,  some  experience,  desires 
newspaper  job.  Box  3754.  Editor  ft  Puli- 

Usher. _ _ _ 

'  Available  September  29th 
A-1  Adverttsing  Man  who  gets  resulU! 

12  years’  morning  and  afternoon  experience 
Box  3734,  Editor  ft  Publisher. 


Capable  Layout  Man,  fifteen  years’  experi¬ 
ence.  good  artist,  idea  man,  copywriter. 
Will  go  anywhere,  preferably  small  daily. 

Box  3686.  Editor  ft  Publisher. _ 

Jeumallm  graduate — M.  A.,  Syracuse,  ’40; 
B.A..  Cairo,  ’38;  experienced  in  layout 
work,  copywriting,  and  selling;  married; 
draft  exempt.  Box  3623.  E.  ft  P. _ 


LOCAL  DISPLAY  SALESMAN 

Unusual  local  display  ability.  Efficiency. 
Character.  Fifteen  years’  experience  at 
age  34  imparts  .  .  .  competence.  No 
territory  limits.  Salary  reasonable. 
Market  Research.  Sales  Psychology 
training.  For  brochure,  wire  E.  ft  P. 
Personnel  Service  or  reply  Box  3747, 
Editor  ft  Publisher.  _ 


LOST: 


Toung  Woman,  26,  In  a  blind  alley. 

May  be  identified  by  genuine  creative 
ability,  five  years’  advertising  experience, 
AB  degree  in  journalism.  Reward  to 
finder:  hard  work  and  an  honest  effort  to 
make  your  firm  or  newspaper  the  best  in 
the  world. 

Box  3745 _ Editor  ft  Publisher 

National  Manager-SoUdtor.  Woman.  Age 
33.  Thoroughly  conversant  with  National 
field.  TVelve  years  enviable  record  all 
phases  promotion,  selling,  merchandising, 
both  small-town  and  metropolitan  areas. 
Executive  ability  to  capably  manage  de¬ 
partment.  Now  (as  always)  employed. 
Cnnsuslly  good  mixer,  good  correspon¬ 
dent.  Aggressive,  chic  apjiearance.  Top 
references.  Box  3622,  Editor  ft  Publisher. 


SitaatioHS 

CroUlMB 

Circulation  Manager — Experienced.  Can  han¬ 
dle  “knotty”  problems.  Can  operate  with 
proper  balance  between  costs  and  revenue 
and  produce  sound  circulation.  Want  de¬ 
partment  on  medium-sised  newspaper. 
Box  8650,  Editor  ft  Publisher, _ 

Clrealatlon  Manager,  Promotion  or  Super- 
vllor.  Twenty  years  experience.  Excel¬ 
lent  record.  Guaranteed  Increased  circu¬ 
lation  and  revenue.  Qualified  for  entire 
responaibility  of  Oirculation,  Advertising 
and  Plant,  or  Assistant  Manager.  Box 
3679.  Editor  ft  Publisher. _ _ 

Oirculation  Maaager,  ten  years  with  two 
large  dailies.  Varied  experience:  boy 
proraotion,  agents  and  mail  lubscriptioos. 
Desire  connection.  Excellent  references. 
Box  sen.  Editor  ft  Publisher. 

Mr.  Publlahar:  From  past  and  present  con¬ 
nections,  am  well-quailed  to  head  your 
circulation.  Able  to  create  a  produc 
tive  and  efficient  organisation  out  of 
any  so-called  “mess.”  Married;  age  85. 
Your  inquiry  appreciated  as  confidential. 
Write  Box  375S,  Editor  ft  Publisher. 

Thoroughly  OKpectaneoA  aU  phaios  drcaUa^ 
tlon;  particulariy  home  delivery.  Ex¬ 
cellent  references — go  anywhere  1  Box 
3732,  Editor  ft  Publisher. 


Shop  the  equipment  mart  —Am4  Sov« 


New  Eqmpment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-PablisUng  Field 


SitaatioRs  WoRtad 

Editorial 


COLUMNIST 

A  disciple  of  the  old  school  of  paragraph¬ 
ing  (due  for  revival,  in  view  of  America’s 
need  for  more  humor  and  less  gossip). 
A  devotee  of  those  late  Chicago  human¬ 
ists,  B.  L.  T.  and  Keith  Preston. 

He  has  trained  for  six  years  with  an 
extra-curricular  column,  commenting  on 
the  passing  show,  often  with  a  parono- 
mastie  twist  that  produced  a  grin  or  a 
groan,  depending  on  the  reader’a  liver. 
He  has  no  atomach  for  keyhole  reporting 
or  the  monkeyshines  of  cafe  society. 

His  proposed  quip-joint  (“Memo- 
Random’’)  would  not  be  overrun  with 
puns,  in  spite  of  contribs’  weakness  (or 
them.  Here  and  there  be  would  insert  a 
sober,  searching  observation  of  editorial 
caliber.  He’d  toss  in  a  bit  of  original 
verse  now  and  then,  and  make  it  tick 
like  a  metronome. 

Interested  in  a  metropolitan  daily 
with  a  high  regard  for  good  writing  and 
sane  thinking,  as  well  as  for  a  tested, 
widely  quoted  feature  which  clicked  over¬ 
night.  This  man  is  no  screwball,  but  a 
solid  citisen. 

Married.  In  his  middle  (not  muddle) 
years.  Now  getting  $12,000. 

Box  3710 _ Editor  ft  Publtoher 

AU  around  newsman,  assistant  city  editor 
metropolitan  daily,  twelve  years,  seeks 
position  managing,  city  editor,  cirir  60,- 
000  to  200.000.  Now  employed.  Proven 
executive  ability,  critical  news  judgment. 
Married,  non-drinker,  draft  exempt.  Box 
3665,  Editor  ft  Publisher. _ 

Capable  Newsman — seasoned — but  not  mel¬ 
lowed — by  fifteen  years’  experience. 
Fully  qualified  for  news,  city,  telegraph 
desk.  Age  37 ;  now  employed.  Box  3714, 
Editor  ft  Publisher. _ 

Copyreader,  34,  experienced  news  desk, 
sports.  Eastern  U.  S.  Good  references. 
$40.  Box  3322,  Editor  ft  Publisher. 

Copyreader,  familiar  sports,  makeup ;  able 
reporter,  writer;  draft  exempt;  seeks 
Eastern  post.  Box  3735,  Editor  &  Pub- 
lisher. _ 

Copyreader,  telegraph,  rewrite;  experienced, 
energetic,  capable,  young,  draft  exempt, 
college;  $30.  Dan  Oleksiw.  303  North 
Shamokin  Street.  Shamokin,  Penna. 

Deskman,  seven  years  all-around  experience; 
married,  college  graduate.  Asking  $55.00. 
Box  3678.  Editor  ft  Publisher. _ 

Deskman-Beporter,  27,  single,  deferred. 
Eight  years’  straight  on  three  southern 
dailies.  Box  3749.  Editor  &  Publisher. 

Edltor-Beporter,  all-around  newsman,  able 
writer.  Employed.  Age  28,  married. 
Box  3728,  Editor  ft  Publisher. 

Editorial  Writer — experienced.  Direct,  vig¬ 
orous  style.  Can  state  policies  in  terse, 
adept,  clear  English.  Particulars  on  re- 
qnest.  Box  3680.  Editor  ft  Publisher. 

Energetic  University  Oradnate,  22,  1-B, 
midwest  daily,  press  association  experi¬ 
ence,  wants  change  —  anywhere  with 
future.  Excellent  references.  Box  3685. 
Editor  ft  Publisher. _ 

Experienced  Writer,  social  club,  feature; 
publicity  secretary,  proofreader.  Avail¬ 
able  newspaper,  magazine.  Age  24.  Box 
3662.  Editor  ft  Publisher. _ 


PLASH  I 

Writer-Publicity  Man  —  Thoroughly  experi¬ 
enced.  Now  employed  as  associate  editor 
national  industrial  trade  weekly.  Sales- 
minded.  versatile,  intelligent  worker, 
pleasing  personality,  excellent  appear 
ance.  Former  department  editor,  Chi¬ 
cago  daily.  Married,  28,  widely  traveled, 
with  education  in  public  and  private 
.schools,  university  training.  If  you  need 
capable  co-worker  with  shrewd  under¬ 
standing  of  news  values  and  bonnet-full 
of  result-getting  ideas,  addrest: 

Box  3732 _ Editor  ft  Publisher 

Journalistically  amUtions  young  man  de¬ 
sires  start  at  bottom.  Background:  China, 
South,  New  York;  Phi  Beta  Kappa  ’39; 
employed;  1-B.  Anything  with  a  future 
— anywhere  I  Box  3631.  Editor  ft  Pub- 
lisher. _ 


Managing  Editor:  eighteen  years— ten  as 
executive  on  three  dailies.  Skilled  writ¬ 
ing,  desk.  Best  education,  health,  age 
41,  family.  Produce  real  newspaper. 
Box  3657,  Editor  ft  Publisher. _ 

Photographer-Beporter,  (80).  eight  years’ 
experience.  Now  emplorea.  References. 
Married.  Box  3647,  Editor  ft  Publisher. 

Reporter  -  Deakman:  Experienced  news, 
sports,  features,  editorials,  small  midwest- 
ern  daily;  house  organ,  institutional  copy 
large  manufacturer;  wants  to  leave  office 
ob,  get  back  into  newspaper  or  pub- 
icity  work.  Phi  Beta  Kappa,  married. 
24,  draft  exempt.  Start  low  if  chance 
for  advancement.  Box  8746.  Editor  ft 
Publisher. _ 


Baporter,  27,  draft-deferred.  Four  years’ 
experience  all  kinds  of  news.  Daily 
berth  desired  immediately.  Box  3514. 
Editor  ft  Publisher. 


McchaRical  EqRlpniRnt  For  Solo 


Duplex  Press  8  page;  model  C  Intertypes; 
Linotypes,  models  5-8-14;  Cylinder  and 
Job  equipment.  Automatics. 

NORTHERN  MACHINE  WORKS 

Marshall  ft  Jefferson  Sts. _ Phils.,  Penna. 

Hoe  Z  pattern  sextuple  press  with  ink 
pumps;  two  Hoe  right  angle  condensed 
quadruple  presses;  Wood  pony  autoplates 
23  9/16'  cut-off,  U'  plates. 

BOSTON  ■niANSCRIPT 
BOSTON.  MASSACHUSETTS 
Model  14  lainotype;  Hoe  Twin  Screw  Full- 
Page  and  Ostrander  Full-Page  Flat  Shav¬ 
ers;  800  lb.  Metal  Pot,  4-Ton  Metal  Pot, 
Steam  Tables,  Full-Page  Flat  Casting 
Box ;  Goss  Comet.  Duplex  and  Stereotype 
Presses  and  Cylinder  Presses,  etc.  Write 
us  your  needs.  Geo.  O.  Heffelman,  406 

W.  Pico  Blvd.,  Los  Angeles. _ 

48-Page  Hoe  Decker  type  press,  casting 
box,  Hoe  finisher,  curved  router,  flat 
router,  stahi,  mat  roller,  electric  paper 
hoist.  Equipment  will  be  available  about 
October  15th.  R.  S.  Stratton,  The  Times, 
St.  Petersburg,  Florida. 


Mechonicol  EquipmRwt  Wonfed 

News)iiijier  Equipment  Bought  or  Sold 
Geo.  O,  Heffelman,  406  W.  Pico,  Los  Angeles 
WanW:  Single  width  Goss  press,  13  %  inch 
printing  diameter,  21%  inch  cut-off,  or 
deck  for  same.  Give  full  details  and 
prices.  Box  3588,  Editor  ft  Publisher. 


NRWspgpT  MorqRR  For  SoIr 

Morgue  of  111  year  old  Boston  Transcript 
for  sale  in  whole  or  in  part.  Contains 
generous  clippings  and  other  material  on 
over  250,000  individuals  and  on  a  com¬ 
prehensive  variety  of  subjects ;  also  plates, 
photos,  mats  and  maps;  also  financial, 
society,  sports  and  literary  files.  Simple 
filing  system.  Inquiries  solicited. 

BOSTON  TRANSCRIPT 
BOSTON.  MASS. 


Fhoto-EngroviRq  EquipwiRnt  For  Sole 

Por  Sale — Reconditioned  Photo  Engraving 
Cameras  with  arc  lamps,  several  different 
types  and  sizes — some  with  lenses. 

CHEMCO  PHOTOPRODUCrrs  COMPANY 

230  W.  4l8t  St.  New  York  City,  N.  Y. 
Photo-Engraving  Equipment  and  Metals 
E.  T.  SULLEBAROER  CO. 

110  Fulton  St.  538  S.  CTark  St. 

New  York.  N.  Y.  Chicago,  III. 


Wood  Type  For  Sole 

WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St..  N.  Y.  0.  Write  for  catalog. 


Situations  Wanted 

_ Editorial  (Cont’d) _ 

Reporter,  27,  five  years  daily  and  weekly 
experience.  General  assignment.  Draft 
exempt.  Box  3614.  Editor  ft  Publisher. 

Take  me  out  of  New  York  Cltyl 
Salary,  location,  immaterial!  Age  38,  now- 
reading  copy;  fifteen  years’  experience 
telegraph,  features,  makeup.  Box  3738, 

Editor  &  Publisher. _ 

Willing  to  go  anywhere  for  reporting  ex¬ 
perience,  at  a  modest  salary.  Six  foot, 
single,  26,  draft  exempt  and  not  afraid 
of  hard  work  or  long  hours.  University 
degree  with  journalism  training.  Under¬ 
graduate  editor.  Complete  details,  with 
photo  and  references  cheerfully  submit- 
ted.  Box  3664,  Editor  ft  Publisher. 
Toung  newspaperman,  with  diversified  edi¬ 
torial  experience  in  weekly,  daily,  press 
association  and  publicity  fields  wants 
large  daily  work.  Handled  city  desk,  tele¬ 
graph.  Broad  reporting  experience.  Box 

3616,  Editor  ft  Publisher. _ 

Toung  Photographer,  with  real  top-notch 
experience.  Go  anywhere.  Now  em¬ 
ployed.  Will  marry  if  I  get  better  situ¬ 
ated.  Have  ear — complete  equipment. 
Box  3751.  Editor  ft  Publisher. 


Sitaatiaus  WaRtud 
Mechauical 


DO  YOU  WANT 

A  young  married  man,  high  school  gradu¬ 
ate,  thirteen  years’  experience  in  compos¬ 
ing  room,  with  a  background  of  study 
in  mechanical  operations,  as  a  composing 
room  foreman  or  mechanical  superinten¬ 
dent  T  References. 

Bex  3624  Editor  ft  PubUsher 


Nowspapor  PreMCOom  Foremaa  —  knows 
boto,  black  printing  and  multicolor,  on 
soft  or  hard  blankets ;  knows  enough 
about  all  makes  of  newspaper  presaos  to 
get  best  printing  results.  I  offer  no 
excuse  for  bad  printing.  I  fix  itl  Box 
3704.  Editor  ft  Publisher. 


CompetiRg  Room  EqRipoiRRt  For  Sola 


After  all  costs  are  consldored,  composing- 
room  executives  find  that  new  Blue  Streak 
Linotypes  save  them  money  through  fas¬ 
ter,  easier  operation  and  simpler,  low-cost 
up-keep.  Ask  a  Linotype  representative. 

C~.llWOTYPE-=) 

A  Blue  Streak  saves  more  than  it  costs! 


Buy  Iilnotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  (or  the  composing 
room. 

UNOTYPE  MAINTENANCE  COMPANY 
237  Lafayette  Street  New  York,  N.  Y. 


MONOTYPE  THOMPSON  CASTING  MACH¬ 
INE,  complete  with  2  molds  and  73  fonts 
of  mats  casting  from  6  to  48  points. 

INTFRTYPE— MODEL  O.  with  1  extra 
magazine  and  4  fonts  Vogue  mats. 

MONOTYPE  MATS  IN  CASES 

Stymie  S190  with  3390  10  and 
12  point. 

San  Serif  3329  with  3330  8  and 
12  point. 

Bodoni  3375A  with  337SC  and 
275K.  8  and  10  point. 

Bookman  398  with  398K,  8  and 
12  point. 

Caslon  5337E  with  3337G,  10 
and  12  point. 

THE  VANCE  R.  HOOD  CO. 

226  Varick  St.,  N.  T.  C.  WAlker  6-6083 


Guaranteed  Rebuilt  Linotypes  ft  Intertypes 
See  HOOD-FALCO  OORP.  First 
2’35  Varick  Street  New  York  City,  N.  Y. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs. 

MONTGOMERY  ft  BACON 
Towanda  Penna. 


ANOTHER  DOUBLE 
PLACEMENT 


E.  W.  Cormao 


Kleiner  and  Corman  have  been 
placed  as  advertising  solicitors 
with  the  AIRLINER  SHOPPING 
NEWS,  located  in  the  New  York 
metropolitan  area. 

PERSONNEL  SERVICE 
Editor  &  Publisher 
1700  Times  Bide.,  New  York,  N.  Y. 
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TALK  AT  THIRTY 


SHOP 


INVESTIGATION  of  the  motion  pic¬ 
ture  industry  by  Senator  Wheeler’s 
sub-committee  has  been  greeted  by 
the  newspapers  with 
A  Prob*  mixed  sentiments.  As 

of  Movio  ^  written,  the  in¬ 

vestigation  or  inquiry. 
Propaganda  or  whatever  it  is,  had 
not  progressed  be¬ 
yond  the  stage  of  stating  its  major 
purposes  and  laying  down  rules  of 
procedure  that  appear  to  be,  at  the 
least,  arbitrary  and  one-sided.  The 
point  has  been  well  taken,  too,  that 
the  sub-committee  was  not  appointed 
by  the  Senate  under  the  authority  of 
a  resolution,  but  was  assembled  by 
Senator  Wheeler  himself,  and  packed 
largely  with  people  who  share  his 
views  on  foreign  policies,  also  that 
the  purpose  of  the  sub-committee  is 
not  to  investigate  motion  picture 
propaganda,  but  to  determine  whether 
such  an  investigation  is  needed. 

It  seems  to  us  that  Mr.  Wheeler’s 
procedure  to  date  holds  plenty  of 
perils  for  all  engaged  in  communicat¬ 
ing  news  and  ideas  to  the  American 
people.  At  a  time  when  all  news  and 
views  on  foreign  affairs  are  likely  to 
be  loaded  with  emotion,  there  is 
scarcely  any  report  or  comment  which 
can  escape  the  charge  of  propaganda 
from  people  who  dislike  or  disagree 
with  the  facts  as  stated.  Under  these 
conditions,  it  would  be  entirely  proper 
for  the  Senate,  after  due  delibera¬ 
tion,  to  authorize  an  investigation  of 
what  appeared  to  be  a  deliberate  in¬ 
tention  to  mislead  the  people  on  the 
part  of  any  agency  of  communications. 
We  doubt  that  the  Constitution  or 
any  law  enacted  under  it  contem¬ 
plated  the  idea  that  a  single  Senator, 
by  virtue  of  a  committee  chairman¬ 
ship,  should  assume  similar  privileges 
and  powers  without  the  authority  of 
the  Senate  itself.  And  when  a  com¬ 
mittee  appointed  under  such  doubt¬ 
ful  auspices  reserves  to  itself  the  right 
to  call  and  question  witnesses,  to  bring 
out  the  facts  it  seeks  to  establish,  and 
to  prevent  the  establishment  of  con¬ 
trary  facts  by  the  normal  processes  of 
examination  by  opposing  counsel — 
then  we  think  it  is  time  for  every¬ 
body  concerned  with  the  right  of  free 
communications  to  look  sharply  to  his 
constitutional  rights. 

’There  cannot  be  much  doubt  in  the 
mind  of  anyone  who  attends  the  film 
shows  with  even  casual  regularity  that 
there  has  been  more  than  an  abun¬ 
dance  of  the  martial  note  in  recent 
months.  The  dramatic  features  have 
displayed  the  rumble  of  tanks,  the 
thunder  of  artillery,  the  beat  of  mar¬ 
tial  music,  the  scream  of  bombs  and 
the  crescendo  drone  of  the  dive-bomb¬ 
ers’  engines.  The  news  reels  have 
been  thickly  studded  with  war  pic¬ 
tures  from  abroad  and  defense  shots 
from  the  home  scene — but  what  else 
could  be  expected  in  the  news  of  a 
world  with  war  raging  over  more  than 
half  its  surface?  If  the  news  reels 
ignored  the  war  or  minimized  its  de¬ 
velopments,  would  not  that  be  propa¬ 
ganda  too? 

*  •  • 

FRANKLY,  we  doubt  that  the  em¬ 
phasis  on  war  in  the  films  has  had 
much  effect  on  American  thinking.  If 
the  film  producers 
Propaganda  had  had  any  such 

Vortns  idea,  or  if  they  were 

carrying  out  sugges- 
Entortainmont  tions  from  govern¬ 

ment  offices  inter¬ 
ested  in  promoting  enthusiasm  for 
defense  measures — we  should  say  that 


By  ARTHUR  ROBB 

tremendous  efforts  have  been  need¬ 
lessly  expended  for  a  small  result.  It 
is  entirely  probable,  in  our  view,  that 
the  films  have  harmed  themselves 
with  the  public  by  hammering  so  in¬ 
cessantly  on  the  tom-toms.  If  there 
has  been  a  falling-off  of  attendance  at 
movie  theatres,  as  the  trade  com¬ 
plains,  we  have  a  hunch  that  the  rea¬ 
son  can  be  found,  in  part  anyway,  in 
dissatisfaction  of  the  people  with  a 
continuous  diet  of  drums  and  bugles, 
tanks  and  planes,  parachutes  and 
bombs.  People  who  spend  a  couple 
of  hours  at  a  film  show  pay  their 
money  for  entertainment,  for  a  brief 
escape  from  life  as  they  have  to  live 
it.  We  don’t  think  that  many  of  them 
enjoy  a  concentrated  dose  of  the 
gigantic  horrors  and  terrors  of  war. 

We  believe  that  the  films  have  both 
the  right  and  the  duty  to  present  all 
phases  of  war,  with  all  its  horrors  and 
terrors  in  strong  emphasis.  ’That  is 
not  propaganda,  by  any  fair  definition, 
any  more  than  eight-column  head¬ 
lines  over  the  daily  communiques  in 
the  newspaper  are  propaganda.  There 
is  an  entirely  legitimate  field  also  for 
the  dramatization  of  war  situations,  and 
it  is  altogether  natural  that  the  dramas 
portray  the  totalitarian  dictators  in 
the  part  of  the  villain  or  the  clown. 
Any  dramatic  treatment  which  made 
a  hero  out  of  Mussolini.  Hitler,  Stalin, 
or  any  of  their  satellites  would  find 
no  audience  whatever  in  this  country. 
No  slide  rule  calculation  is  needed  for 
that  conclusion.  ’The  majority  of 
Americans  hate  the  essence  and  the 
details  of  dictatorship  and  they  would 
resent  any  attempt  to  place  the  dic¬ 
tators  in  a  favorable  light  before  them. 

’The  stage  and  the  films  have  their 
limitations,  as  compared  with  the 
newspapers  and  the  radio,  as  media 
for  the  presentation  of  objective  in¬ 
formation.  A  play  must  tell  a  story. 
It  must  have  a  viewpoint  and  a  con¬ 
clusion.  The  success  of  several  plays 
and  films  which  have  either  ridiculed 
the  dictatorships  or  dramatized  the 
terrorism  of  their  regimes  has  un¬ 
doubtedly  led  Hollywood  to  believe 
that  there  is  a  strong  market  among 
play-goers  for  such  material,  and  it 
has  long  been  Hollywood’s  practice  to 
work  a  dramatic  vein  so  long  as  there 
is  an  ounce  of  paydirt  in  sight.  The 
result  has  been  a  succession  of  plays, 
as  the  Wheeler  sub-committee  was 
told,  blasting  the  dictatorships  with  all 
the  force  and  skill  that  the  producers 
could  bring  to  bear.  The  blasting  has 
been  one-sided,  of  course,  because  the 
producers  believed,  correctly  in  our 
judgment,  that  the  other  side  would 
play  to  empty  houses. 

If  there  has  been  an  excess  of  that 
sort  of  movie  stuff,  and  we  think  that 
there  has  been,  it  is  a  self-corrective 
situation.  It  did  not  create  sentiment 
against  the  dictators.  That  sentiment 
already  existed  before  Hitler  per¬ 
formed  his  successive  rapes  of  his 
small  neighbors.  It  is  instinctive  in 
Americans  to  hate  tyranny  and  perse¬ 
cution,  and  the  movie  producers  cap¬ 
italized  on  that  hatred  with  their 
usual  business  acumen.  It  is  purely 
incidental,  we  believe,  that  a  large 
number  of  movie  leaders  are  members 
of  the  Jewish  race,  with  extra  spe¬ 
cial  reasons  for  hating  the  Nazi  re¬ 
gime — and  it  would  be  extremely  un¬ 
fortunate  if  the  Wheeler  sub-commit¬ 
tee’s  inquiry  should  fan  the  always 
latent  flames  of  race  prejudice  along 
that  line.  Those  fires  are  more  easily 
kindled  than  put  out,  and  their  spread 
is  always  difficult  to  control. 


THE  reason  for  the  sub-committee’s 

existence  is  doubtful  enough  at  best, 
regardless  of  the  legality  of  its  crea¬ 
tion.  If  its  purpose 
is  to  investigate  the 
propaganda  with 
which  the  American 
people  have  been 
doused  for  the  past 
two  years,  it  would  seem  that  the 
movies  represent  a  not  too  significant 
element.  As  already  remarked,  the 
movies  are  primarily  an  entertain¬ 
ment  medium.  When  they  flood  their 
screens  with  propaganda  for  any 
cause,  they  decrease  their  entertain¬ 
ment  possibilities  and,  in  due  course, 
the  audience  which  pays  the  bills. 
There  are  far  more  subtle  channels 
by  which  war  propaganda  can  be  put 
forward.  And  we  doubt  that  they  con¬ 
stitute  a  field  which  can  be  profitably 
investigated  by  a  Senate  sub-commit- 
tee  under  present  world  conditions. 

’The  Senate  itself,  we  think,  might 
well  authorize  an  investigation  into 
the  sources  of  funds  for  the  several 
self-constituted  committees  which 
have  been  placing  their  ideas  before 
the  American  public  in  recent  months. 
Isolationist  and  interventionist  views 
have  been  aired  in  newspaper  space 
and  by  a  deluge  of  direct  mail  in  a 
volume  that  betokens  ample  financial 
support.  Seldom  have  the  appeals  for 
adherents  among  the  general  public 
told  the  sources  of  these  funds.  We 
doubt  the  wide  public  subscriptions 
can  account  for  the  bulk  of  them,  and 
we  do  think  that  the  people  are  en¬ 
titled  to  know  who  is  sufficiently  in¬ 
terested  in  the  advancement  of  any 
viewpoint  to  contribute  substantial 
sums  for  its  propaganda;  we  believe 
that  both  tHe  public  and  the  contrib¬ 
utors  are  entitled  to  a  plain  and  regu¬ 
lar  public  statement  of  receipts  and 
expenditures. 

That  is  a  wholly  different  process — 
and  we  believe  it  is  practical — than 
the  drum-head  hearings  on  the  movie 
situation.  nie  Senate’s  authority 
could  not  be  challenged,  and  the  aims 
of  such  an  investigation  could  be  op¬ 
posed  only  by  organizations  with 
something  sinister  to  conceal.  The 
hour  for  such  an  investigation  may 
have  passed,  but  it  most  certainly 
has  been  in  order  at  almost  any  time 
during  1940  or  1941.  And  if  it  is  too 
late  for  a  broad  investigation  of  propa¬ 
ganda  activities,  it  is  too  late  for  the 
“unofficial  inquiry”  just  launched. 

The  possibilities  of  that  form  of  in¬ 
quiry  seem  limitless.  If  the  chairman 
of  any  Senate  or  House  Committee 
has  the  right  to  order  an  inquiry  to 
determine  the  need  of  an  investiga¬ 
tion  of  any  subject  which  he  feels 
might  fall  within  the  jurisdiction  of 
his  major  committee,  the  opportu¬ 
nities  for  ex-parte  smearing,  without 
chance  of  equal  rebuttal,  are  with¬ 
out  bounds.  A  Senator  supporting 
the  Administration,  might  feel  called 
upon  to  dig  into  the  processes  of 
newspaper-making  and  news-gather¬ 
ing  whenever  the  news  over  a  suc¬ 
cession  of  days  went  counter  to  the 
Administration’s  program  and  was  so 
treated  by  a  number  of  newspapers. 
An  anti  -  Administration  Senator 
might  get  the  same  urge  if  he  thought 
that  the  newspapers  were  giving  Mr. 
Roosevelt  and  his  associates  the  breaks 
in  the  headlines.  A  new  inquiry 
might  be  opened  into  the  practices  of 
the  broadcasters  in  presenting  news, 
especially  upon  political  or  foreign 
policies.  Why  not?  If  the  films  are  a 
proper  subject  for  inquiry  to  deter¬ 


Why  Stop 
with  tho 
Pictarot? 


mine  the  need  of  an  investigation 
why  can’t  that  devious  process  be  ex¬ 
tended  to  cover  all  other  communica¬ 
tions;  indeed,  why  can  it  not  be  ex¬ 
tended  to  cover  all  processes  of  busi¬ 
ness? 


Tastimony 
Will  Bo 
Oao-Sidod 


SOME  interesting  assertions  nlay  de¬ 
velop  out  of  the  movie  inquiry.  W* 
can’t  call  them  facts,  because  they  will 
go  into  the  record  as 
only  uncontroverted 
and  undisputed  as¬ 
sertions,  with  none 
of  the  rules  of  evi¬ 
dence  to  assure  the 
statement  of  other  and  conflicting 
views.  What  is  said  before  the  pres¬ 
ent  sub-committee  should  be  viewed 
in  that  light,  but  it  won’t  be  by  the 
majority  of  casual  readers  who  don’t 
understand  the  peculiar  circumstances 
of  this  inquiry.  Newspaper  reports, 
by  their  very  nature,  cannot  empha¬ 
size  that  these  statements  will  be  made 
without  the  usual  safeguards  of  a  law 
court  against  untruthful  and  irrele¬ 
vant  testimony,  and  the  statements 
will  be  accepted  at  face  value  by 
many  people. 

Consider  what  that  may  mean  if 
some  of  the  professional  newspaper 
haters  in  Washington  think  that  the 
Wheeler  technique  is  worthy  of  emu¬ 
lation.  While  the  majority  of  Ameri¬ 
can  newspapers  have  so  far  opposed 
the  entry  of  the  United  States  into 
active  belligerency,  a  similar  majority 
has  given  general  support  to  the  na¬ 
tion’s  policy  of  help  to  the  democracies 
and  opposition  to  the  dictatorshqjs. 
Many  in  the  not-at-all  negligible 
minority  which  wants  more  than  pas¬ 
sive  aid  to  the  democracies  as  our 
share  in  the  battle  have  gone  fully 
as  far  as  the  suspected  movies  in 
editorial  comment  and  in  featured 
treatment  of  war  and  defense  news. 
Their  motives  in  so  doing  are  above 
suspicion  to  any  one  who  knows  the 
papers  and  the  men  who  operate  them, 
but  can  it  be  said  that  those  motives 
can  escape  the  challenge  of  men  like 
Senator  Wheeler  who  hold  opposing 
sentiments? 

On  the  other  side,  we  have,  notably, 
the  Chicago  Tribune  and  the  New 
York  Daily  News,  which  have  stron^y 
opposed  the  entry  of  the  U.  S.  A.  into 
a  “shooting  war”  under  present  cir¬ 
cumstances.  Is  it  not  conceivable  that 
their  editors  and  owners  might  be 
haled  before  an  unofficial  Senate  sub¬ 
committee  to  give  an  account  of  them¬ 
selves  and  explain  their  attitudes,  in 
terms  of  whatever  questions  mi^ 
occur  to  their  interlocutors? 

It  ought  to  be  plain  that  we  don’t 
like  the  idea  of  Senate  kangaroo 
courts,  sitting  without  the  authority 
of  a  duly  adopted  resolution,  passing 
judgment  upon  ideas  which  are  placed 
before  the  American  people  by  jisj 
medium  of  communications.  We  sj 
not  deny,  for  a  second,  the  right 
Congress  to  exercise  such  author!^ 
in  the  name  of  the  people. 

Mr.  Wheeler  seems  to  us  to  have  no 
such  mandate.  He  is  assuming  pre¬ 
rogatives  that  are  reserved  to  the  peo¬ 
ple  themselves,  either  acting  direc^f 
against  media  which  offend,  or  throu^ 
their  constituted  representatives  ad- 
ing  officially.  It  must  not  be  forgotttn 
that  under  our  system  of  govemmedi 
the  people  have  the  final  right  of  cen¬ 
sorship  over  news  and  views.  Thoj 
don’t  have  to  attend  propagando- 
laden  movies.  ’They  don’t  have  to, 
listen  to  radio  propaganda. 
don’t  have  to  buy  newspapers  whiol 
offend  their  intelligence.  And  weF 
doubt  that  they  need  the  advice  of  ^ 
Senator,  who,  whatever  his  maim 
merits,  has  been  as  fertile  in  producj 
ing  his  own  kind  of  propaganda  m 
have  any  of  the  agencies  now  un(k^ 
his  scrutiny. 
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